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Advertising  results 

IN  Chicago  t 


That  advertising  in  THE  CHICAGO  DAILY  NEWS  brings  results  to  advertisers  is  proved  by  the  year-in,  year- 
out  leadership  of  The  Daily  News,  £unong  Chicago  daily  newspapers,  in  display  advertising.  Experienced  advertisers 
do  not  continue  to  advertise  increasingly  in  mediums  that  do  not  bring  adequate  returns. 

The  following  statement  of  display  advertising  for  the  months  of  January,  February,  March  and  April,  19^,  is 
striking  evidence  of  The  Daily  News’  leadership  among  the  daily  newspapers  of  Chicago  in  the  following  important 
classifications: 


BOOKS  FOODSTUFFS 

The  Daily  News  First . 48,614  lines  The  Daily  News  First .  286,986  lines 

The  Post  next  .  31,759  lines  The  American  next .  .  268,787  lines 

CHURCHES  FURNITURE 

The  Daily  News  First .  24,708  lines  The  Daily  News  First . .  325,781  lines  _ 

The  Daily  Tribune  next .  8,263  lines  The  American  next .  209,106  lines 

CLOTHING  HARDWARE 

The  Daily  News  First .  769,370  lines  The  Daily  News  First  .  7,271  lines 

The  Daily  Tribune  next .  767,784  lines  The  Daily  Tribune  next .  7,148  lines 

DEPARTMENT  STORES  HOUSEHOLD  UTIUTIES 

The  Daily  News  First .  2,050,661  lines  The  Daily  News  First .  59,960  lines 

The  American  next .  929,361  lines  The  American  next  .  37,249  lines 

EDUCATIONAL  JEWELRY 

The  Daily  News  First .  21,626  lines  The  Daily  News  First .  44,774  lines 

The  Daily  Tribune  next .  18,564  lines  The  American  next .  41,669  lines 

“OUT  OF  THE  LOOP”  STORES  Total  Diipky  Advertising  .j 

The  Daily  News  First . 308,217  lines  The  Daily  News  First .  5,065,612  lines 

The,,  American  next  .  111,715  lines  The  Daily  Tribune  next .  3,930,652  lines 

These  facts  and  figures  confirm  with  emphasis  the  judgment  of  experienced  advertisers  in  the  Chicago  field  who 
to-day,  as  for  many  years  past,  rank 


THE  CHICAGO  DAILY  NEWS 

j  First  in  Chicago 


Pigurei  supplied  by  the  Advertising  Record  Co.,  an  independent  audit  service  maintained  by  all  the  Chicago  newspapera. 
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Accuracy  Measured  by 
the  Thickness  of  Paper 


Tissue  paper  tests  ranging  from  one 
to  three  thousandths  of  an  inch  are 
considered  comparatively  coarse  mea¬ 
surements  in  building  and  assembling 
Interlypes.  Some  parts  must  be  true 
to  within  one  ten-thousandth  of  an 
inch  (one  tenth  the  thickness  of  tissue 
pai^r).  Such  standards  of  accuracy, 
rigidly  maintained,  help  to  insure  the 
perfection  of  Intertjrpe  slugs,  mini¬ 
mum  maintenance  expense,  and  long 
service. 


Intertype  Corporation 


50  Court  St.,  Brooklyn,  N.  Y. 

New  Encland  Sale*  Office,  49  Federal  St.,  Boiten 
Middle  Weitem  Branch,  Band-McNally  Bide.,  Chicaeo 
Soathem  Branch,  160  Madison  Art.,  Meniphi* 

Pacific  Coast  Branch,  560  Howard  St.,  San  Francisco 
Canada :  Toronto  Type  Foandry  Co.,  Ltd. 

Encland :  Intertype  Ltd..  15  Britannia  St.,  London,  W.  C.  1 


Even  the  heavy  Intertype  castings  and  supporting 
parts  must  pass  severe  tests  for  accuracy  of  assem¬ 
bling.  A  piece  of  tissue  paper  one  thousandth  of 
an  inch  thick  must  be  held  by  this  adjustment  so  it 
cannot  be  moved. 


This  adTertiseasent  was  set  throachoat  on  an  latertype.  incladiae  the  24-point  display,  in  the  Intertype  Cantary  Expanded  with  Centary  Bold  Series 
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JUICE! 

— the  live  current  that  transmits  the  message  to  the 
buyers  in  ^^The  Cleveland  Market/’  is  only  found  in  the 

HOME  CIRCULATIONS  OF 
CLEVELAND’S  DAILY  NEWSPAPERS 


Now  divided  as  follows: 

City  Suburban 

THE  CLEVELAND  PRESS  150,054  12,858 

The  Daily  Plain  Dealer  -  -  107,168  29,674 

The  Evening  News  -  -  -  -  103,324  16,845 


Total  HOME 
Circulation 

162,912 

136,842 

120,169 


THE  CLEVELAND  PRESS — 189)397 — has  the  largest  circulation 
of  any  daily  newspaper  in  the  State  of  Ohio 


CIRCULATION— HOME  INFLUENCE -ADVERTISING 

One  of  the 

SCRIPPS-HOWARD  NEWSPAPERS 


including  Scrippx-McRae  League 


R  epresentatives :  ALLIED  NEWSPAPERS,  Inc.  Chicago.  Clevelantl,  Cincinnati 

32  Vanderbilt  Ave.,  New  York  S*’  Atlanta,  San  FraneWo 


You  wouldn’t  put  a  boy  on  a  man’s  job. 

Covering  Philadelphia  is  a  man’s  size 
job. 

You  can  cover  Philadelphia  at  one  cost 
with  one  newspaper,  because  the  Bulletin 
reaches  practically  every  home,  office,  store 
and  factory  in  the  city. 

There  are  400,000  separate  dwellings  in 
Philadelphia  and  more  than  100,000  outside 
the  city  limits.  There’s  every  reason  why 
you  can  dominate  Philadelphia  with  the 
Bulletin. 

Wxt  Wlrtin 

PHILADELPHIA’S  NEWSPAPER. 

505,098 

Average  Daily  Circulation  for  six  months  ending  March  31 


TC 


TotUill  Circiaikifi©®  ©IT  TMs  hms:  ®,®®® 
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NEW  TASKS  FOR  ADVERTISING,  A.  A.  C  W.  KEYNOTE 

First  Real  World  Advertising  Convention  in  History  in  Atlantic  City — London  and  Houston  Will  Contest 

for.  1924  Meeting — New  Constitution  Goes  Into  Effect 


'^FHE  first  real  world  advertising  con¬ 
vention  in  history  opens  in  .'\tlan- 
tic  City,  N.  J.,  tomorrow  afternoon  for 
live  days’  sessions,  closing  Thursday  aft¬ 
ernoon.  With  a  program  based  on  the 
npOTing  theme  “New  Tasks  for  .\dver- 
tising’’  every  conceivable  angle  of  ad¬ 
vertising’s  relations  to  world  business 
will  be  touched  upon  at  the  general,  in¬ 
terdepartmental  and  departmental  meet¬ 
ings  which  have  been  arranged. 

The  real  significance  of  the  convention 
lies  in  the  active  interest  Europe  is  tak¬ 
ing  in  it.  Leading  advertising  men  and 
women  from  many  parts  of  the  world 
are  to  attend  to  form  contacts  with  their 
.American  confreres  which,  it  is  gener¬ 
ally  predicted,  are  destined  to  have  an 
important  bearing  on  America’s  business 
relations.  The  main  delegation  comes 
from  Great  Britain  for  the  double  pur¬ 
pose  of  studying  American  business 
methods  and  to  attempt  to  secure  the  ap¬ 
proval  of  the  convention  to  hold  the  1924 
meeting  of  the  Associated  Advertising 
Clubs  of  the  W'orld  in  London.  Britain 
alone  is  sending  1 15  delegates  on  this  un¬ 
precedented  mission  of  good  will,  as  the 
culmination  of  plans  in  the  making  for 
nearly  two  years  to  entertain  the  A.  A. 
C.  W.  members  in  London. 

London  has  one  known  American  con¬ 
testant  for  the  1924  convention  in  Hous¬ 
ton,  Tex. 

Selection  of  the  1924  meeting  place 
will  be  by  the  club  presidents  Wednes¬ 
day  evening,  their  decision  beii^  sub¬ 
mitted  to  the  convention  for  ratification 
Thursday  afternoon. 

Unquestionably  the  big  interest  of  the 
Atlantic  City  meeting  will  center  on 
these  four  major  subjects: 

The  program; 

Selection  of  the  1924  meeting  pjace; 

.Adoption  of  the  new  Constitution, 
which  goes  into  effect  with  the  opening 
of  the  convention,  and 

Election  of  officers. 

Important  changes  in  the  organization 
of  the  Associated  Advertising  Clubs,  in¬ 
cluding  a  reduction  in  the  number  of 
members  of  the  executive  committee 
from  twenty-two  to  seven,  will  become 
effective  with  the  opening  of  the  Atlan¬ 
tic  City  Convention  of  the  organization, 
Monday,  June  3. 

Under  the  new  constitution  the  mem¬ 
bers  of  the  executive  committee  will  be 
as  follows : 

President, 

Retiring  President, 

Secretary-Treasurer, 

Chairman  of  the  board  of  presidents. 

Chairman  of  the  national  advertising 
commission. 

Representative  of  the  Sustaining  Mem¬ 
bers  and 

A  woman  representing  the  affiliated 
Women’s  Advertising  Clubs. 

The  Constitution  provides  that  the 
board  of  presidents  shall  select  from  its 
members  a  chairman  and  a  secretary, 
and  the  chairman  automatically  h^opies 
a  member  of  the  executive  committee  of 
the  association. 

Early  in  the  convention,  club  presi¬ 
dents  of  each  of  the  various  geographi¬ 
cal  districts  of  the  association  will  meet 
to  elect  a  district  chairman  from  among 
their  members,  and  these  district  chair¬ 
men  with  representatives  of  the  depart¬ 


ments  of  the  national  advertising  com¬ 
mission  will  constitute  a  joint  assembly 
which  will  become  one  of  the  important 
bodies  of  tlie  annual  convention.  The 
representatives  of  the  commission  will  be 
selected  by  and  from  the  membership  of 
the  commission,  the  three  representatives 
of  each  department  selecting  one  of  their 
number. 

In  the  event  the  president  of  a  club  is 
not  represented  at  the  convention,  he 
may  designate  someone  to  act  for  his 
club  at  meetings  of  the  board  of  club 
presidents,  and  also  at  the  annual  meet¬ 
ing  of  club  presidents,  when  the  place 
of  the  next  annual  convention  is  de¬ 
termined  and  other  matters  discussed. 


Advertising  Gubs  has  automatically  be¬ 
come  secretary  of  the  national  advertis¬ 
ing  commission. 

Specific  provision  is  made  in  the  new 
constitution  that  the  convention  dele¬ 
gates  elected  by  affiliated  clubs  shall  be 
either  buyers  or  sellers  of  advertising  or 
advertising  writers  or  artists  connected 
with  a  business  or  publication  which 
buys  or  sells  advertising  or  advertising 
service. 

Representation  by  the  clubs  will  in  the 
future  be  based  upon  the  total  member¬ 
ship  of  the  clubs,  as  in  the  past.  Each 
club  will  be  allowed  two  delegates  for 
the  first  ten  members  or  less,  and  one 
for  each  succeeding  twenty  members. 


JONATHAN  TO  JOHN 

Welcome,  John  Bull!  sit  down  and  take  your  ease; 
From  Fleet  Street  to  Park  Row  is  many  a  mile 
Of  harsh  Atlantic;  but  hale  Friendship's  smile 
Still  beams  at  either  end.  Across  the  seas. 

Our  hands  and  hearts  are  linked  in  common  pleas 
For  concord  and  good  will.  Above  the  wile 
Of  dark  and  damned  intrigue  we  reconcile 
Opposing  hosts  and  deep  hostilities. 

Of  old  we  lit  the  furnace  of  the  fray 

And  kindled  discord.  Now  our  cables  span 
The  earth  with  healing  Truth  that  paves  the  way 
To  lasting  Peace  for  every  tribe  and  clan. 

All  Christendom  awaits  that  better  day; 

Let's  pledge  anew  our  purpose,  man  to  man! 


Chicago,  May  19. 


If  a  club  president  desires  to  appoint 
a  substitute,  the  secretary-treasurer  of 
the  association  shall  be  notified  of  this 
intention  with  a  written  notice,  signed 
by  the  president  and  secretary  of  the 
club,  the  notice  to  be  filed  with  the  sec¬ 
retary-treasurer  (at  registration  head¬ 
quarters)  when  the  convention  convenes. 

It  will  be  the  duty  of  the  joint  assem¬ 
bly  to  receive  and  consider  all  pro^sals 
affecting  the  policy  of  the  association 
and  its  functions  and  to  conduct  hear- 
ing;s  upon  such  measures  whether  sug¬ 
gested  by  delegates  to  the  convention  or 
upon  the  initiative  of  the  joint  assembly 
itself. 

All  resolutions  must  be  submitted  to 
the  assembly  before  being  submitted  to 
the  general  convention  and  the  assembly 
is  required  to  report  to  the  convention 
as  soon  as  practicable  all  resolutions  sub¬ 
mitted  to  it,  along  with  its  recommenda¬ 
tions  concerning  them. 

The  joint  assembly  must  also  nominate 
a  candidate  for  president  and  a  candidate 
for  secretary-treasurer,  not  later  than 
Tuesday  of  the  convention. 

Another  change  of  importance  in  the 
new  Constitution,  is  that  the  national  ad¬ 
vertising  commission  is  empowered  to 
elect  a  chairman  and  a  secretary  from 
among  its  own  members.  In  the  past 
the  secretary-treasurer  of  the  Associated 


JAMES  C.  McNALLY. 


and,  in  addition,  one  delegate-at-large, 
who  shall  be  entitled  to  cast  two  votes 
f(M-  the  first  ten  members  of  his  club, 
and  one  vote  for  each  additional  twenty 
members.  If  an  advertising  club  sends 
only  one  delegate,  he,  as  the  delegate-at- 
large,  will  be  entitled  to  cast  as  many 
votes  as  he  would  in  the  event  his  club 
was  fully  represented. 

No  opponent  to  Lou  Holland  of  Kan¬ 
sas  City,  Mo.,  has  as  yet  loomed  up,  and 
it  is  considered  certain  that  Mr.  Holland 
will  be  re-elected  to  the  presidency,  to 
which  office  he  was  chosen  at  the  Mil¬ 
waukee  convention  in  1922.  For  the 
first  time  in  its  histo^  the  A.  A.  C.  W. 
will  open  a  convention  without  having 
to  face  a  cent  of  indebtedness.  This 
probably  is  the  outstanding  feature  of 
Mr.  Holland’s  one  year’s  administration, 
although  it  was  also  under  Mr.  Holland’s 
direction  that  92  promoters  of  fraudulent 
oil  schemes  in  Texas  were  indicted  dur¬ 
ing  the  past  year  by  Federal  Grand  ju¬ 
ries  and  now  face  prosecution.  Several 
other  similar  concerns  and  individuals 
have  been  barred  from  the  United  States 
mails.  Mr.  Holland  was  also  very  active 
in  accumulating  evidence  in  the  recent 
W.  E.  Stewart  land  case,  in  Texas, 
which  ended  in  a  victory  for  the  govern¬ 
ment. 

There  has  been  no  attempt  by  Mr.  Hol¬ 


land  or  by  the  Kansas  City  Ad  Gub  to 
make  him  a  candidate  for  a  second 
term.  So  far  as  can  be  learned  no  one 
else  has  shown  a  desire  to  oppose  him 
for  the  office.  On  the  contrary,  quite  a 
few  clubs  have  openly  stated  their  inten¬ 
tions  to  elect  him  again  whether  he  de¬ 
sires  the  place  or  not. 

Walter  B.  Weisenburger,  president  of 
the  St.  Louis  Advertising  Gub,  recently 
stated:  "I  personally  intend  to  nominate 
Mr.  Holland  in  the  Atlantic  (Tity  con- 
ventioi^  and  the  St.  Louis  Gub  will  sup¬ 
port  him.  He  is  going  to  t«  president 
again,  whether  he  wants  to  or  not.  It 
would  be  folly  to  do  otherwise  than  give  ' 
Mr.  Holland  an  opportunity  to  carry 
through  the  work  he  has  started  during 
the  past  year.” 

The  program  arranged  by  the  national 
program  cammittee,  under  the  chairman¬ 
ship  of  _C.  K.  _Woodbridge  of  New  York 
and  printed  in  full  in  this  issue  of 
Editor  &  Publisher,  promises  four  days 
of  real  work  for  those  who  participate 
in  the  meeting,  besides  the  inspirational 
program  of  Sunday.  Entertainment  of 
the  kind  that  might  in  any  way  interfere 
with  the  objects  of  the  meeting,  is  notice¬ 
ably  lacking  in  the  week’s  layout.  Yet 
there  will  be  fun  aplenty  but  it  has  been 
arranged  for  times  that  will  be  to  the 
best  advantage  of  the  convention  and 
the  delegates  personally.  * 

On  the  conclusion  of  his  work.  Chair¬ 
man  Wexidbridge  makes  the  following 
statement:  "This  program  has  beoi  ar¬ 
ranged  that  we  may  first  consider  tk» 
tremendous  field  of  advertising,  then 
consider  its  specific  application,  not  akme 
to  commercial  business  but  in  every 
worthwhile  project;  then  broadcast  to 
the  world  our  belief  as  advertising  men 
in  the  product  we  produce ;  because  it 
is  truthful,  and  has  a  right  to  its  mar¬ 
ket  and  because  it  is  beneficial  to  those 
who  pay  for  it.” 

"We  have  had  a  number  of  meetings  of 
the  executive  board  of  the  committee 
and  we  have  carried  on  an  extensive  cor¬ 
respondence  with  the  dozen  or  more  mem¬ 
bers  of  the  committee  Icxated  in  all  parts 
of  the  country  and  representing  many 
branches  of  business  with  a  view  of 
building  the  program  to  the  best  oi  our 
ability  so  that  it  would  be  an  expression 
of  the  wishes  of  as  large  a  number  of 
members  as  possible. 

“We  sent  out  a  questionnaire  to  the 
club  officers  and  later  to  the  entire  mem¬ 
bership  of  25,000  and  asked  for  sugges¬ 
tions,  and  received  so  many  letters  and 
responses  to  our  questionnaire  that  for 
a  time  we  were  almost  swamped.  How¬ 
ever,  every  letter  and  questionnaire  was 
carefully  read  and  those  suggestions  that 
seemed  of  special  value  were  tabulated 
and  formed  the  basis  of  much  of  our  dis¬ 
cussion  and  planning. 

“We  at  once  saw  the  necessity  of  a 
plan,  and  a  very  definite  one,  in  the 
building  of  these  general  session  pro¬ 
grams.  It  was  evidrat  that  it  had  to  be 
national  and  I  might  say  international 
in  character.  Through  the  work  of  the 
Sukers’  bureau  under  Oorge  W.  Hop¬ 
kins’  leadership,  the  club*  themselves 
have  had  more  and  better  speakers  than 
they  ever  had  before — the  same  men  in 
many  instances  that  our  members  have 


>!one  to  the  national  conventions  to  hear,  will  U-  held  on  Wednesday  afteriuxm. 

“We  have  had  more  and  better  dis-  Seventeen  of  the  twenty-two  depart- 
trict  conventions  than  ever  before,  and  ments  of  the  National  Advertising  Com 
they  have  been  largely  attended.  mission  will  participate  in  the  Interna- 

“The  departmental  sessions  of  the  Na-  tional  Educational  Exhibit  of  .•\dvertis- 
tional  Advertising  Commission  and  ing  under  the  auspices  of  the  National 
special  conferences  promise  much  in  way  Advertising  Commission.  John  H.  Loge- 
of  strong  speakers  on  subjects  of  interest  man  of  Chicago  is  chairman  of  the  In¬ 
to  advertising  men  in  every  branch  of  tcrnational  Exhibit  Committee, 
the  business.  Exhibits  have  been  received  from 

“We  have  acted  on  the  suggestions  of  twenty-four  foreign  countries,  consisting 
the  president  of  the  Church  .Advertising  principally  of  colored  posters.  The  for- 
I  tepartment  in  the  selection  of  the  speak-  c'gn  exhibits  have  been  obtained  through 

the  cooperation  of  the  Department  of 

- 1  r— — ^ ^  - -  Foreipi  and  Domestic  Commerce  at 

Washington. 

I  ,  A  special  period  on  Monday  afternoon 

T  ’  hac  b^-n  allotted  on  the  program  for  vis- 

;  I  itii.g  the  Exhibition  on  the  Steel  Pier, 

I  .  when  its  purposes  will  be  explained  by 

members  of  the  committee  in  charge,  un- 
der  the  direction  of  Chairman  Logeman. 


SALES  MANAGERS  WILL 
ORGANIZE 


entertain  the  foreign  visitors  in  Phila- 
<lelphia.  They  will  be  shown  the  historic 
and  husi:  ess  sites  of  the  city  and  given 
a  Inucheon  at  the  John  Wanamaker  Store. 

The  club  has  also  issued  an  invitation  to  N.tioniJ  Awociation  Will  Be  Formed 

in  Atlantic  City,  June  7-8,  in  Con- 


Il’nder  the  leadership  of  a  committee 
representing  sales  managers  clubs  in  a 
dozen  of  the  larger  cities  in  all  parts  of 
the  L'nited  States,  a  national  conference 
of  sales  managers  will  Jje  held  at  .Atlan¬ 
tic  City,  June  7  and  8,  for  the  purpose  of 
forming  an  organization  to  be  known  as 
the  National  Association  of  Sales  Mana- 
Kcr.i. 

The  Associated  -Advertising  Clubs  of 
■*  the  World  have  joined  in  sponsoring  the 
meeting,  which  will  convene  on  the  last 
ile  world  convention  of  adver- 

tising,  to  be  held  in  Atlantic  City,  June 
3  to  7,  and  has  appointed  a  committee, 
^  headed  by  George  W.  Hopkins,  vice- 
president  of  the  Columbia  Graphaphone 
5  Company,  New  York,  to  co-operate  in 
arrangements  for  the  meeting. 

—  It  is  expected  that  this  conference  of 
sales  managers,  which  will  meet  in  room 
21,  of  the  Chalfonte  Hotel,  will  attract 
not  only  delegates  from  the  sales  mana¬ 
gers  clubs  of  the  country,  but  that  many 
other  sates  managers,  attending  the  ad¬ 
vertising  convention,  will  remain  in  At¬ 
lantic  City  one  day  longer  to  attend  the 
session  of  the  market  masters. 

C.  I’.  .Abbott,  of  26  Madison  avenue, 
Montclair,  N.  J.,  of  the  Sales  Managers’ 
Club  of  New  York,  is  chairman  of  the 
organization  committee,  on  which  also 
are  representatives  of  the  sales  managers’ 
clubs  of  Philadelphia,  St.  Louis,  Boston, 
Columbus,  St.  Paul,  Milwaukee  and 
other  cities.  Mr.  Abbott  announces  that 
the  committee  plans  to  have  two  tyjK-s 
of  membershii) — through  the  affiliation  of 
clubs  of  sales  managers  and  the  johiing 
of  individuals  frofn  places  which  do  not 
have  such  clubs.  The  committee  on  or¬ 
ganization  suggests  that  interested  sales 
managers  stiould  communicate  with  Mr. 
•Abbott. 

“The  advantages  of  a  national  associa¬ 
tion  of  sales  managers  are  obvious,”  Mr. 
Abbott  said.  “We  believe  that  through 
a  general  interchange  of  facts,  experi¬ 
ences  and  ideas,  we  can  all  find  a  more 
ready  solution  for  the  many  marketing 
problems  that  confront  every  wideawake 
sales  manager.  We  are  all  looking  for 
the  Itest  and  most  economical  sales  meth- 
—  ods.  and  by  getting  our  heads  together, 
all  will  benefit,  we  believe.” 

Among  those  who  attended  a  recent 
organization  meeting  looking  to  the  for¬ 
mation  of  the  national  body  now  to  be 
acted  upon  were: 

New  York  Sales  Managers’  Club — 
(-■harles  F.  Abbott,  Pictorial  Clubs,  Inc.; 
I'rank  Hayden,  Becton  Dickinson  &  Co.; 
George  W.  Hopkins,  Columbia  Grapha¬ 
phone  Company,  and  E.  J.  Little,  the 
Wahl  Company. 

Philadelphia  Sales  Managers’  Club — 
John  E.  Lloyd,  William  M.  Lloyd  Com¬ 
pany;  Louis  L.  Mcllhenney,  Stephen  F. 
Whitman  &  Son,  Inc.;  John  T.  Watson, 
the  National  C^h  Register  Company, 
and  William  R.  McLain,  McLain-Sim- 
pers  Organization. 

St.  Louis  Sales  Managers’  Bureau — 
Martin  J.  Wolf,  Bussman  Manufactur¬ 
ing  Company. 

Boston  Sales  Managers’  CliA — E.  F. 
Swan,  Joseph  Burnett  Company;  Walter 
E.  Smith,  Park  &  Pollard  Company ; 
Henry  Davis,  Stetson  Press,  and  tames 
Higgins,  representing  the  George  P.  Ide 
Company. 

Sales  Managers’  Club  of  the  Manu¬ 
facturers’  and  Jobbers’  Association  of 
I  refer  not  only  to  the  general  the  Columbus  (O.)  Chamber  of  Com- 
,  but  to  the  departmentals  and  merce — Avery  G.  Ginger  and  E.  W. 
ices  as  well.  As  president  of  the  Hillman. 

ion,  I  want  to  express  thanks  and  St.  Paul  Sales  Managers’  Club— A.  W. 
tion  for  the  work  the  committees  Ix)gan,  G.  Sommers  &  Co.,  of  St.  Paul. 


LOU  E.  HOLLAHS 


President,  Atiociated  Adrertitinf  Clubs 
of  the  World 


Brown,  a  member  of  the  staff  of  the  ex¬ 
tension  division  in  the  national  headquar¬ 
ters  of  the  Associated  Advertising  Clubs. 

President  Holland’s  final  word  is: 

“It  will  'be  a  great  convention — the 
greatest,  I  Ijelieve,  in  the  history  of  the 
Association.  I  am  delighted  with  the 
program.  It  looks  good  from  start  to 


Robeit  L.  Cox  Cabl  C.  Williams 
Speakers  at  Oneral  Session 


Fred  B.  Smith 
Program  Chairman 


C.  K.  WOODBBIDGE 
Inspirational  Speaker 
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FRANK  A.  MUNSEY  NOW  GLOBE  OWNER 
AND  ANNOUNCES  NEW  AMALGAMATION 


BALTIMORE  PRICE  REDUCTION 


Hearst  Paper*  Make  Combination  Rate 
of  13  for  Quarter 

Oldest  Daily  Newspaper  Will  Be  Merged  with  Sun — Rumored  continue  operation,  must  be  added  $8,000  The  Hearst  newspapers  in  Baltimore, 
aa  ii.r'ii.i-i  M  accounts  and  secured  indebted-  which  raised  their  prices  to  subscribers  a 

telegram  Will  Move  Into  lilobe  Home — INew  ness  amounting  to  $31,529.14.  The  last-  few  weeks  ^o,  have  reduced  their  com- 

Owner  Issues  Statement.  named  item  consists  of  claims  against  bination  price.  Announcement  that  13 

"  machinery  and  equipment  which  must  be  papers  would  be  delivered  to  the  homes 

paid  before  possession  can  be  taken.  It  of  subscribers  for  25  cents  was  made 

The  sale  of  the  New  York  Globe  as  The  Globe  and  Commercial  .\dvertiser  is  understood  that  puUication  will  con-  May  29.  The  Sun  papers,  morning  and 

announced  exclusively  in  Editok  &  Pub-  is  the  oldest  daily  newspaper  in  this  tinue  without  interruption  and  the  policy  evening,  published  by  the_  A.  S.  Abell 

USHER  last  week,  to  Frank  A.  Munsey,  countrv,  having  been  found^  by  Noah  of  the  paper  will  not  be  changed.  Company,  have  been  selling  for  that 

was  the  most  Webster  in  1793.  It  was  first  called  the  Ward  E.  Richardson,  business  man-  price  for  years. 

startling  event  .American  Minerva.  Later  its  title  was  ager  of  the  State  Journal,  the  other  Shortly  after  Mr.  Hearst  bought  the 

that  has  devel-  changed  to  the  Commercial  Advertiser,  afternoon  daily,  was  the  only  other  Baltimore  News  and  the  Baltimore 

oped  in  the  news-  Webster  who  was  practising  law,  bidder.  .American,  the  price  of  a  single  copy  of 

■  paper  business  started  the  paper,  a  four-sheeter,  to  pro-  Many  of  the  smaller  stockiwlders  of  the  .American  was  raised  from  two  cents 

■  for  many  years,  vide  support  for  the  Government  during  the  paper,  which  began  publication  in  to  three  and  the  price  of  a  single  copy 

Mr.  Munsey  is  the  second  term  of  Washington  as  Presi-  the  Spring  of  1921,  are  eliminated  of  the  Sunday  American  was  raised  from 

B  ■  already  owner  of  dent.  The  paper  changed  ownership  in  through  the  sale.  Charles  N.  Halsted,  five  cents  to  ten.  The  price  of  the  News 

the  New  York  1884  and  in  1^  the  title  was  expanded  president  of  the  State  Journal  Company,  remained  at  two  cents. 

Sun  and  New  to  the  Glo^  and  Commercial  Advertiser,  had  acquired  51  per  cent  of  the  stock  _ 

York  Telegram  Mr.  Munsev  purchased  the  paper  from  in  the  old  concern,  but  was  unable  to 

in  the  evening  the  Commercial  .Advertiser  .Association,  prevent  the  appointment  of  the  receiver  GALVINS  BUY  MARION  TRIBUNE 

field,  and  also  Interested  in  it  were  the  estate  of  Edward  a  few  months  ago.  It  is  understood,  _ 

owns  the  New  F.  Searles,  Mrs.  Maude  W.  Shillaber,  former  Governor  .Albert  E.  Sleeper  _  . ,  ^  _  _ 

'  York  Herald  William  Shillaber  jr..  Henry  I.  Wright,  heads  the  group  of  stockholders  which  Prewdent  Harding*  Oppoubon,  R«- 

F»a»k  .a.  Ml'ssev  morning  Jason  Rogers  and  .ArAur  T.  Walker,  re-purchased  the  paper.  named  The  New*,  Brought  $80,000 

I  ...11—  I  ■  I  Lima.  Ohio.  Mav  .31. — The  Marion 


INDEX  TO  A.  A.  C.  W.  PROGRAM 


AdTertiiin*  Sermoni  . 

Adrertiiinc  Specialty  Aiwciatitn . 

Acricultur*!  PuMieher*  Auociation . 

American  AisocUtlon  of  AdTertiiin*  Afoncie* . 

American  Photo-EnfraTer*  AteocUtion . 

Associated  Business  Papers . 

Associated  Retail  AdTertisers . 

Aasociotion  Newspaper  ClaieiSed  Adeertisina  Manoaers 

Church  Adrertisina  Department . 

Clatsifled  Adrertisina  Manaaers  . 

Club  Secretaries’  Conference . 

Committees  . 

Community  Adrertisina  Deportment . 

Direct  Mail  Association . 

Directory  and  Keforonce  Media  Department . 

Educational  Conference  . 

Entertainment  Proaram  . 

Financial  Advertisers  Association . 

General  Seasiont  . 

Graphic  Arta  Aiaociation . 

Industrial  Adrertisers  . 

Insurance  Adrertisina  Men . 

Inspirational  Meotina  . 

Intordepartmant  Sosaicn  . 

National  Association  of  Newapoper  Executiret . 

National  Aaiociation  Teachers  of  Adrertisina . 

National  Association  Theater  Proaram  Publishers . 

National  Viailance  Committee  . 

Newipapers  . 

Poster  Adrertisina  Association . 

Public  DtUitiea  Adrertisina  Associetion . 

School  end  Student  Market  Association . 

Screen  Adrertisers  Association . 

Women's  Conference  . 


SANDUSKY  SALE  DENIED 


Star  Journal  Says  Report  of  a  Possible 
Deal  Is  False 

The  Sandusky  (O.)  Star-Journal  an¬ 
nounces  that  the  report  about  a  possible 
sale  of  the  paper  to  Senator  John  F. 
Burke  of  Elyria  was  untrue.  story 
printed  on  the  first  page  of  the  Star- 
Journal  says : 

“.\s  a  matter  of  fkcL  brokers  have 
sought  to  buy  both  Sandusky  papers  at 
different  times  in  the  last  few  months, 
hut  have  not  thus  far  succeeded.  The 
publishers  of  the  Star-Journal  announce 
that  the  paper  has  not  ‘been  on  the  mar¬ 
ket’  or  in  the  hands  of  brokers  for  sale.” 

The  Alvord  &  Peters  Co.  publish  the 
Star-Journal. 


COX  BUYS  CANTON  NEWS 


KLAN  DAILY  FOR  HOUSTON 


liter 
iny ; 
uncs 
ide 


James  M.  Cox 


Mead,  secretary,  and  C.  H.  Carpenter,  Enter*  St.  Petersburg  Field 

treasurer.  The  majority  interest  was  David  B.  Lindsay,  who  resigned  two 
owned  by  H.  H.  Timlin  for  a  period  years  ago  as  manager  of  the  Marion 
of  ten  years.  Mr.  Lfford  remains  as  Chronicle,  purchased  the  Fayette- 

general  manager.  yjjje  C.)  Observer  and  recently  sold 

- —  -  that  paper,  has  acquired  a  half  interest 

wi  V  -L  e  •.  />  e  ij  *he  St.  Petersburg  (Fla.)  Times,  and 

New  York  Fruit  Grower  Sold  manager  of  the  paper,  C.  C.  Carr 

John  Hinchcry  and  Alonzo  1.  Waters,  having  recently  resigned  that  position, 
publishers  of  the  Medina  (N.  Y.)  Jour-  w.  L.  Straub,  formerly  postmaster  of 
nal,  have  purchased  the  New  York  State  St.  Petersburg,  will  be  managing  editor 
Fruit  Grower,  a  monthly  formerly  pub-  of  the  Times,  succeeding  E.  E.  Naugle, 
lished  by  the  late  W.  Barry  Murphy.  who  recently  resigned. 


RECEIVER  SELLS  PAPER 


Lansing  Capital  News  Rebought  By 
Original  Stockholders 

(By  Telegraph  to  Editox  &  Pcslishex) 

L.\nsing.  Mich.,  May  29. — The  Lans¬ 
ing  Capital  News,  which  has  been  op¬ 
erating  for  several  months  under  a  re¬ 
ceivership.  was  sold  today  at  a  receiver’s 


X, 
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Editor  &  Publisher  for  June  2,  1923 


COMPLETE  PROGRAM  OF  ATLANTIC  CITY  A.  A.  C.  W.  CONVENTION 


4:15  p.  m. — “The  Advertising  Architect’s  Plans 
(Sales  Inventory,  Analysis  and  Investigation 
Before  Starting  a  Campaign)” — G.  Lynn 
Sumner,  advertising  manager  International 
Correspondence  Schools. 

4:40  p.  m. — “Marketing  for  76,000  Farmers” — 
Stanley  Q.  Grady,  director  of  Sales  and  Ad¬ 
vertising,  Dairymen’s  League  Cooperative 


Association,  Inc.,  New  York. 

5:05  p.  m. — “Community  Building  Through  Ad¬ 
vertising” — Charles  F.  Hatfield,  secretary  and 
general  manager  St.  Louis  Convention  Pub¬ 
licity  and  Tourist  Bureau. 

5:30  p.  m. — “The  Road  to  Success” — A  film 
produced  by  the  Advertising  Specialty  Asso¬ 
ciation,  advertising  advertising. 


ADVERTISING  SPECIALTY 
ASSOCIATION 


“Scientific  Methods  in  Agency  Work”— Paul  T. 
Cherington 

“The  Association’s  Service  to  Advertising”— 
James  O’Shaughnessy 
“Agency  Finance” — Harry  Dwight  Smith 

Wednesday  Moeninc 


INSPIRATIONAL  MEETING 


Steel  Pier,  Music  Hall 

Sunday  .^FTEaNOON — 3  O’clock 

■Open  to  General  Public,  C.  K.  Woodbridge, 
Presiding 

Community  Singing — Led  by  Albert  S.  Brown 
Temporary  (Airman — Len  D.  Algar 
Invocation — Robert  Arthur  Elwood,  founder  and 
pastor.  Boardwalk  Church 
Address  of  Welcome — Edward  L.  Bader,  mayor 
of  Atlantic  City 

Response — Lou  E.  Holland,  president.  Asso¬ 
ciated  Advertising  Clubs  of  the  World 
Address — Fred  B.  Smith,  “Advertising  and  the 
World  Outlook” 


ADVERTISING  SERMONS 


Sunday  Evening,  8  O’clock 

Special  services,  with  advertising  men  as 
speakers,  will  be  held  in  the  following 
churches: 

First  Presbyterian  Church — Frederick  Potter, 

F.  E,  Potter,  Ltd.,  advertising  agents.  Im¬ 
perial  House,  Kingsway,  London. 

St.  Paul’s  Methodist  Episcopal  Church — J.  A. 
Richards,  president,  J.  A.  Richards  Company, 
New  York,  N.  Y.  (11  a.  m.) 

Rev.  Earl  Hoon,  D.  D.,  First  Methodist 
Episcopal  Church,  Camden,  N.  J. 

First  Methodist  Episcopal  (Church — Rev.  Fred 

G.  Behner,  executive  secretary,  Milwaukee 
Federation  of  Churches,  Milwaukee,  Wis. 

Christ  Methodist  Protestant  Church — W,  Frank 
McClure,  vice-president,  Albert  Frank  &  C^., 
Cihicago. 

Olivet  Presbyterian  Church — W,  N.  Bayless, 
Tiffany-Bayless  Company,  Cleveland,  O. 
Chelsea  Baptist  Church — Rev.  H.  F.  Vermillion, 
D.  D.,  superintendent.  Southern  Baptist  Sani- 
torium,  El  Paso,  Tex. 

Chelsea  Presbyterian  Church — Dr.  Roy  B. 
Guild,  executive  secretary.  Federal  Council 
of  Churches,  New  York  City. 

Westminister  Presbyterian  (Church — H.  H. 
Smith,  associate  director  publicity  department 
Presbyterian  Church,  Philadelphia. 
Chelsea-Ventor  Methodist  Episcopal  Church — 
Samuel  R.  Boggs,  president.  Model  Mills 
Company,  Philadelphia. 

Trinity  Methodist  Protestant  Church — John  A. 
Goodell,  National  Thrift  Committee,  New 
York. 

Ventnor  Community  Church — J.  (Hyde  Oswald, 
publisher,  the  American  Printer,  New  York 
City. 

Central  Methodist  Episcopal  Church — Frank  L. 
Blanchard,  director  of  public  relations,  Henry 
L.  Doherty  &  (^.,  New  York. 


GENERAL  SESSIONS 


Steel  Pier,  Music  Hall 

Monday  Mokning — June  4 

Opens  precisely  at  10 
Dimrs  open  for  admission  or  departure  only 
between  addresses 

Theme — “New  Tasks  for  Advertising” 

Lou  E.  Holland,  president.  Associated  Adver- 
*  tising  Clubs  of  the  World,  presiding 
9:30  a.  m. — Community  Singing 
10:00  a.  m. — Invocation.  Dr.  H.  Moore  Blake 
10:05  a.  m. — Announcements.  C.  K.  Wood- 
bridge,  chairman  national  program  committee 
10:15  a.  m. — Opening  Address.  Lou  E.  Hol¬ 
land,  president  Associated  Advertising  Clubs 
of  the  World 

10:45  a.  m. — “What  the  Government  of  the 
United  States  Has  to  Advertise.” — Senator 
Walter  E.  Edge  of  New  Jersey 
11:20  a.  m. — “How  Advertising  Can  Better  In¬ 
ternational  Relations.”  W.  S.  Crawford,  of 
W.  S.  Crawford,  Ltd.,  London,  vice  president 
Associated  Advertising  Clubs 
11:55  a.  m. — “How  Advertising  Can  Extend  the 
Length  of  Life.”  Robert  Lynn  Cox,  vice- 
president  Metropolitan  Life  Insurance  Com¬ 
pany,  New  York 

12:30  p.  m. — “Elimination  of  Waste  in  Industry 
through  Advertising.”  Frederick  M.  Feiker, 
McGraw-Hill  Company,  New  York 

Monday — 1  P.  M. 

Conference  with  Club  Presidents  to  elect  dis¬ 
trict  chairmen  as  provided  in  the  new  con¬ 
stitution 

1:15  p.  m, — Meeting  of  executive  committee  at 
Traymore  Hotel 

1:15  p.  m. — .^nnual  meeting  of  national  adver¬ 
tising  commission  for  election  of  officers  and 


other  business  at  Traymore  Hotel 
Afternoon — Steel  Pier,  Music  Hall 

Doors  open  for  admission  or  departure  only 
between  addresses 

Theme — “What  Advertising  Has  Done  and  Can 
Do  for  Four  Great  Commercial  Fields — Public 
Utility,  Automotive,  Financial  and  Agricul¬ 
tural” 

C.  K.  Woodbridge,  presiding  chairman  national 
program  committee 
2:30  p.  m. — Community  Singing 
3:00  p.  m. —  Address  by  Floyd  W.  Parsons. 
3:30  p.  m.  Address  by  George  M.  Graham,  vice- 
president  and  advertising  director  Chandler 
Motor  Car  Company,  Cleveland. 

4:00  p.  m. — Address  by  Carl  Williams,  president 
American  Cotton  Growers  Exchange,  editor  of 
Oklahoma  Farmer-Stockmen. 

4:30  p.  m. — (Speaker  to  represent  financial 
field.) 

5  to  6  p.  m. — Exhibit  Session.  John  H.  Loge- 
man,  chairman.  International  educationl  ex¬ 
hibit  committee,  presiding. 

7:30  p.  m. — Meeting  of  Joint  Assembly  at  Room 
20,  Cbalfonte  Hotel — The  joint  assembly  is 
made  up  of  one  representative  from  each  de¬ 
partment  of  the  national  advertising  com¬ 
mission  and  the  chairman  of  the  board  of 
presidents  of  each  district  of  the  Associated 
Advertising  Clubs.  The  assembly  acts  as 
nominating  committee,  committee  on  resolu¬ 
tions,  and  performs  other  important  associa¬ 
tion  functions  during  the  convention. 

Tuesday — 6:30  P.  M. 

Dinner  for  Board  of  Club  Presidents  at  Tray¬ 
more  Hotel,  given  by  Advertising  CHub  of 
Atlantic  City 

Steel  Pier,  Music  Hall 

Truksday  Moeninc 

Opening  precisely  at  10.  Doors  open  for  ad¬ 
mission  or  departure  only  between  addresses 
Lou  E.  Holland,  president.  Associated  Adver¬ 
tising  Clubs  of  tbe  World,  presiding 
Theme — “Important  Phases  of  the  Work  of  the 
Associated  Advertising  Clubs  of  the  World” 
9:30  a.  m, — Community  Singing 
10:00  a.  m. — Address — “The  Federal  Trade 
Commission  and  its  Relation  to  American 
Business,”  by  Victor  Murdock,  chairman 
Federal  Trade  Commission. 

10:30  a.  m. — Address — “Training  Our  Succes¬ 
sors,”  by  Paul  T.  Cherington,  J.  Walter 
Thompson  Company,  New  York,  chairman 
national  educational  committee. 

11:00  a.  m. — Address — “Placing  Three  Thous- 
and  Speakers  Before  the  Clubs,”  by  George 
W.  Hopkins,  vice-president  and  general  sales 
manager  Columbia  Grapbophone  Company, 
New  York,  chairman  speakers  bureau  com¬ 
mittee. 

11:30  a.  m. — Address — “The  Neosho  Plan,”  by 
Gurney  R.  Lowe,  director  of  smaller  city 
club  extension. 

12:00  m. — Address — “What  the  Associated 
Advertising  Clubs  of  the  World  Can  Do  for 
Business,”  by  A.  C.  Bedford,  chairman  of 
board  Standard  Oil  Company  and  regional 
vice-president  United  States  Chamber  of 
Commerce. 

12:30  p.  m. — Summing  up — ^by  Lou  E.  Holland, 
president  Associated  Advertising  Clubs  of  the 
World. 

Thuesday  Afteenoon 

Opening  precisely  at  3 

Reports  of  officers 

Reports  of  committees 

Adoption  of  resolutions 

Confirmation  of  selection  of  convention  city 

Election  of  officers 

Awarding  of  trophies 

Final  adjournment 


INTER-DEPARTMENT  SESSION 


Steel  Pier,  Music  Hall 

Wednesday  Afteenoon — 3  P.  M. 

W.  Frank  McClure,  vice-president  .'Mbert  Frank 
&  Co.,  Chicago,  chairman  of  the  National 
Advertising  Commission,  presiding. 

General  Theme — “The  (Coordination  of  All 
Branches  of  Advertising” 

3:00  p.  m. — “The  Foundation  of  Advertising 
Results  (the  relation  of  the  farm  market  to 
all  advertising)” — Hon.  E.  T.  Meredith,  pub¬ 
lisher  Successful  Farming,  Des  Moines,  and 
former  Secretary  of  Agriculture. 

3:25  p.  m. — “Building  a  Roof  Over  Advertis¬ 
ing” — Charles  Henry  Mackintosh,  Mackin¬ 
tosh  Advertising-Selling  Service,  Chicago, 
and  former  president  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World. 

3.50  p.  m. — “Advertising  and  the  Business 
Barometer” — Roger  W.  Babson,  head  of  Bab- 
son’s  Statistical  Organization,  Wellesley 
Hills,  Mass. 


Traymore  Hotel,  Belvedere  Room 

Tuesday  Moeninc — June  5 

10:00  a.  m. — First  Big  Showing  of  Educational 
Film,  “The  Way  to  Success.” 

10:45  a.  m. — “The  Appeal  to  Instinct” — Charles 
Henry  Mackintosh,  of  Mackintosh  Advertis¬ 
ing-Selling  Service,  Chicago. 

11:10  a.  m. — “Calendar  in  Advertising” — Wm. 
H.  Seely,  secretary  and  sales  manager  the 
Osborne  Company. 

11:35  a.  m. — “General  Use  of  Advertising 
Specialties” — Henry  Craig  Walker,  president 
Walker-Longfellow  Company. 

12:00  m. — “Value  of  Advertising  Specialties 
for  Marketing  Purposes” — Noble  T.  Praigg, 
president  Praigg-Kaiser  &  Co. 

12:25  p.  m. — “How  A  National  Advertiser 
Builds  Good  Will  by  the  Use  of  Advertising 
Specialties” — Geo.  S.  Fowler,  advertising 
manager,  Colgate  &  Co. 

Distribution  of  advertising  specialty  samples 

1:00  p.  m. — Adjournment 

Wednesday  Moeninc 

10:00  a.  in. — Business  Session  for  Members 
Only 


AGRICULTURAL  PUBUSHERS 
ASSOCIATION 


Marlborough-Nenheim  Hotel 

Tuesday  Moeninc 

Opening  at  10 — President  B.  Kirk  Rankin  of 
Nashville,  presiding 

This  will  be  a  general  business  meeting  of  the 
Agricultural  Publishers  Association  and  all 
farm  paper  publishers  are  invited  to  attend. 
No  format  program  has  been  arranged.  Mem¬ 
bers  are  invited  to  bring  up  any  matters  for 
the  good  of  the  cause. 

Tuesday  .Afteenoon 

Opening  at  3  p.  m. — E.  T.  Meredith,  of  Des 
Moines,  presiding 

Henry  C.  Wallace,  Secretary  of  Agriculture — 
The  Importance  of  Farming  to  All  Business 

Samuel  R.  McKelvie,  ex-Governor  of  Nebraska — 
The  Come  Back  of  the  Farmer 

Dean  Harry '  Haywood,  N.  W.  .Ayer  &  Son — 
The  Farmer — The  Biggest  Buyer  of  All 

Marco  Morrow,  Capper  Publications — Backing 
the  Country  Dealer 

Wednesday  Moeninc 

Opening  at  10:00  a.  m. — President  B.  Kirk 
Rankin,  presiding 

This  meeting  will  be  a  continuation  of  Tuesday 
morning’s  meeting.  It  is  likely  that  matters 
pertaining  to  a  continuation  of  the  publicity 
campaign  will  be  discussed.  No  formal  pro. 
gram  has  been  arranged.  The  subject  of  se¬ 
curing  the  co-operation  of  retail  dealers  for  the 
benefit  of  advertising  in  the  farm  market  and 
farm  papers  is  the  only  subject  that  has  been 
definitely  decided  upon,  and  this  should  be 
attractive  to  every  farm  publisher  who  is 
interested  in  boosting  farm  paper  lineage. 


AMERICAN  ASSOCIATION  OF 
ADVERTISING  AGENCIES 


Marlborough-Blenheim  Hotel,  West 
Solarium 
Tuesday  Moeninc 

Opening  at  10:00  a.  m. — Roy  S.  Durstine, 
presiding 

’’The  American  Agency  of  Today” — John 
Benson,  president  of  the  American  Associa¬ 
tion  of  Advertising  Agencies 


Opening  at  10:00  a.  m. 

“The  Agency’s  International  Scope” — Frank 
A.  Arnold 

“The  American  Association  of  Advertising 
Agencies” — William  H.  Johns 
“The  Agency’s  Service  to  Advertising” — Clar¬ 
ence  D.  Newell 

“The  British  Advertising  Agency” — Our  Guests 


AMERICAN  PHOTO-ENGRAVERS 
ASSOCIATION 


Ritz-Carlton  Hotel,  Grill  Room 

Tuesday  Moeninc 
E.  W.  Houser,  presiding 

10:00  a.  m. — “Your  Story  in  Picture  Leaves 
Nothing  Untold” — E.  W.  Houser,  president 
Bames-Crosby  Company,  Chicago 
10:30  a.  m. — “The  Photo-Engraver  in  Vigilance 
Work” — Adolph  Schuetz,  president.  Sterling 
Engraving  Company,  New  York 
11:00  a.  m. — “The  Relation  of  Photo-Engrav¬ 
ing  to  Advertising” — Chas.  A.  Stinson,  presi¬ 
dent  Gatchel  &  Manning,  Inc.,  Philadelphia 
11:30  a.  m. — “Cooperation  Between  Photo-En¬ 
gravers  and  Advertisers” — Chas.  A.  Grotz, 
president  Trichromatic  Engraving  Company, 
New  York 

12:00  ro. — “The  Photo-Engraving  Exhibit”— 
Oscar  F.  Kwett,  treasurer  Northern  Engrav¬ 
ing  Company,  Canton,  Ohio 


ASSOCIATED  BUSINESS  PAPERS 


See  Industrial  Advertisers  Association  Program 


ASSOCIATED  RETAIL  ADVER¬ 
TISERS 


Chelae*  Hotel,  Music  Room 

Tuesday  Moeninc 

P.  J.  MacAulcy,  Presiding 

10:00  a.  m, — Homer  J.  Buckley,  Buckley-De- 
ment  Company,  Chicago 

10:45  a.  m. — Chas.  W.  Mears,  advertising 
counsel,  Cleveland 

11:30  a.  m. — Miss  Lila  I.  Lewis,  manager 
charting  department,  William  H.  Rankin  Com¬ 
pany,  Chicago 

12:45  p.  m. — Appointment  of  Nominating  Com¬ 
mittee 

Tuesday  Afteenoon 

3:00  p.  m. — Carl  L.  Gibson,  assistant  to  presi¬ 
dent,  Standard  Corporation,  Chicago 

3:30  p.  m. — Roger  W.  Babson,  Babson  Insti¬ 
tute,  Wellesley  Hills,  Mass. 

4:00  p.  m. — Joseph  Katz,  Katz  Advertising 
Agency,  Baltimore,  Md. 

4:30  p.  m. — Theodore  W.  Morgan,  director 
Henry  Morgan  &  Co.,  Portland,  Oregon 

5:00  p.  m. — H.  Samson  Clark,  Samson  Clark 
&  Co.,  Ltd.,  London,  England 

5:15  p.  m. — Business  Meeting 

Wednesday  Moeninc 

Evans  Leslie  Ellis  presiding 

10:00  a.  m. — Miss  Helen  I.andon  Cass,  “Peggy 
Schuyler,”  of  Cotrell  &  Leonard,  Albany, 
N.  Y. 

10:30  a.  m. — Charles  Coolidge  Parlin,  manager 
Commercial  Research  Bureau,  Curtis  Pub¬ 
lishing  Company,  Philadelphia 

11:00  a.  m, — Ben  Nash,  treasurer  Sterling- 
McMillan-Nash,  Inc.,  New  York 
(Continued  on  page  10) 
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THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


“Hello  America,  the  British  hit  New  York  yesterday.  The  biggest  delegation  represen¬ 
tative  of  another  country,  on  a  single  mission,  arrived  in  New  York  City  last  night  to  invite 
the  advertising  men  of  America  to  visit  London  in  1924.  At  the  top  of  the  page  we  have 
’the  delegation  as  the  Berengaria  came  down  the  Lower  Bay.  To  the  left  is  the  welcome 
ship  Mayor  Hylan.  Above  are  the  women  of  the  party  looking  happy  after  the  voyage. 
Below  (left)  we  have  the  leaders  of  the  Thirty  Club  and  their  American  friends;  ( right k 
a  few  members  of  the  welcome  committee  preparing  to  shout  “Hello." 
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ASSOCIATED  RETAIL  ADVER. 
TISERS’  PROGRAM 

(Continued  from  page  8) 


11:30  a.  m. — W.  R.  Hotchkin,  advertising  di¬ 
rector,  Abraham  &  Straus,  Brooklyn,  N.  Y. 
12:00  m. — Election 


CHURCH  ADVERTISING 
DEPARTMENT 


(Ilustrated) — Watson  M.  Gordon,  S.  D.  War¬ 
ren  &  Co.,  Boston 


Dr.  J.  T.  B.  Smith,  committee  on  conservation  Tuesday  ArTEiNOON  (Ilustrated)  Watson  M.  (Jordon,  a.  u.  War- 

and  advance  Methodist  Episcopal  Church,  „  .  ■  , .  ..-ru  v _  di  i>,.»  ^ 

Chicagt^-The  Chicago  Church  Advertising  froO^T'nr.'^u^^f  R.  6:00  p.  m.-AdJournment 

ohr  ay“r  Oswald.  pubHsher  the  American  AdTertTsing' Clubs'"o"f  fhe  World  Wednesday  Mo.n.nc 

Printer  New  York-  Securing  Cooperation  3.  „._Lee  S.  Trimble,  secretary  Chamber  Homer  J.  Buckley  presiding 
from  Ad^rtising  Experts  Commerce  and  Advertising  Club,  Griffin.  10:00  a.  m.-“Selling  Your  Direct  Mail  Ad- 

irthur  E.  Hungerford,  publicity  manager  F^-  Ga.-“Relation  of  the  Neosho  Plan  From  the  vertising”-M.  E.  Yadon,  Bradley  Knitting 

eral  Council  of  t^  Churches  of  Chnst,  standpoint  of  the  Chamber  of  Commerce  and  Company.  Delevan,  Wis. 

Baltimore.  Md.--  How  Can  the  Church  the  Advertising  Club  of  a  Small  Town”  10:30  a.  m.-Questions  from  the  Floor 


3:20  p.  m.— William  C.  Byers,  director  Agri-  10:45  a.  m.— “Postal  Publicity  in  Great  Britain” 


cultural  Bureau,  Pennsylvania  State  Chamber 
of  Commerce,  Harrisburg,  Pa. — “Community 


Olivet  Presbyterian  Church 

Tuesday  Morning 

Opening  at  10 

Rev.  Christian  F.  Reisner  presiding 
Subject  of  Session:  “Church  a^dvertising — Its 
Need’*  (Discussion  will  follow  each  address) 
W,  N.  Bayless,  Tiffany-Bayless  Company,  (Heve- 
land,  Ohio— “Six  Reasons  Why  the  Church 
Should  Advertise** 

Rev.  John  Muyskens,  pastor  First  Presbyterian 
Church,  Red  Bank,  N.  J. — “Convincing  the 
Local  Church*' 

H,  F.  Vermillion,  D,  D.,  superintendent 
Southern  Baptist  Sanitorium,  El  Paso,  Tex. — 
“Ancient  Examples  of  Religious  Advertising'* 
Frederick  E.  Potter,  Frederick  E.  Potter,  Ltd., 
Imperial  House,  London,  England— “Adver¬ 
tising  and  Religion*' 


from  Ad^rtising  Experts  Commerce  and  Advertising  Club,  Griffin.  10:00  a.  m.-“Selling  Your  Direct  Mail  Ad- 

Arthur  E.  Hungerford,  publicity  manager  F^-  Ga.-“Relation  of  the  Neosho  Plan  From  the  vertising”-M.  E.  Yadon.  Bradley  Knitting 

eral  Council  of  t^  Churches  of  Chnst,  standpoint  of  the  Chamber  of  Commerce  and  Company.  Delevan.  Wis. 

Baltimore.  Md.--  How  Can  the  Church  the  Advertising  Club  of  a  Small  Town”  10:30  a.  m.-Questions  from  the  Ooor 

Secure  Publicity?'  3-20  D  m —William  C  Byers  director  Agri-  10:45  a.  m.— “Postal  Publicity  in  Great  Britam” 

Rev  Herman  Paul  Guhse  Oxford  Presbyterian  BurL^  Pennsylvania  State  Chamber  -Arthur  Chadwick.  A^lgamated  Publicity 

Church.  PhiUdelphia-  Outdoor  Church  Ad-  Commerce,  Harrisburg,  Pa  — “Community  Services.  Ltd..  London.  England 

vertising  xi  v  u  Cooperation  From  the  Farmer’s  Standpoint”  HHS  a.  m.— “Direct  Mail  to  Intensify  Local 

E.  A.  Hungerford.  publicity  manager  Nj*  York  p!1n.-Ten-minute  talks  by  selected  Neosho  and  National  Advertising”-;.  S.  Older,  Ar- 

City  Y.  M.  C.  A..  New  York— Y.  M.  C.  A.  workers  niour  &  Co.,  Chicago 

“Advertising”  4:00  p.  m.—J.  D.  McCartney,  assistant  to  the  1 1 :45  a.  m.— Questions  from  the  Floor 

president  Central  of  Georgia  Railway.  Sa-  12:00  m.-“Putting  More  Direction  into  Direct 
J"""®*-  T*>'  Low*'?,"  wnnah,  Ga.-“A  Composite  Picture  of  Com-  .\dvertising”-S.  Roland  Hall,  Easton,  Pa. 
of  the  Church  Advertisement  in  the  Daily  Advertising  from  Experience  in  Com-  12:30  p.  m.-Adjournment 

..  ?****  .  .  ..  ....  mercial  Organizations.  Newspapers  and  the 

Herbert  H.  Smith,  associate  director  publicity  Railroads”  — 

det^ment  Presbyterian  Church.  Philadelphia  ^  „._Eugene  T.  Lies.  Chicago,  represent-  _ 

How  w  ewspapcrs  Arc  Helping  Churches  •  Plaviyrnting4  anH  ^erreatinn  Association  DIRECTORY  AND  REFERENCE 


— Arthur  Chadwick,  Amalgamated  Publicity 
Services,  Ltd.,  London,  England 


mour  &  Co.,  Chicago 


4:00  p.  m. — ^J.  D.  McCartney,  assistant  to  the  11:45  a.  m. — Questions  from  the  Roor 

president  Central  of  Georgia  Railway,  Sa-  12:00  m.-— “Putting  More  Di^ction  into  Diiect 
vannah,  Ga. — “A  Composite  Picture  of  Com-  .\dvertising  ’  S.  Roland  Hall,  Easton,  Pa. 


CLUB  SECRETARIES 
CONFERENCE 


Shrlbume  Hotel,  The  Lattice 

Tuesday  MoaNiNC 

Norman  M.  Parrott,  Baltimore,  Md.,  presiding; 

Elmer  A.  Guise,  Tulsa,  Okla.,  secretary 
10:00  a.  m. — Registration  of  attendance 


munity  Advertising  from  Experience  in  Com-  12:30  p.  m.  Adjournment 

mercial  Organizations,  Newspapers  and  the 

Railroads” 

4:20  p.  m. — Eugene  T.  Lies,  Chicago,  represent- 

ing  Playground  and  Recreation  Association  DIRECTORY  AND  REFERENCE 
of  -America — “Advertising  Value  of  Com-  a  men  a  D-rurwiT 

munity  Recreation”  MEDIA  DEPARTMENT 

4:40  p.  m. — “Community  Advertising  by  Direct 

Mail”—  L_ - — - 

(ieneral:  Homer  J.  Buckley,  Dement  &  Co.  _  i  m  o 

Chicago,  past  president  Direct  Mail  Adver-  Ritz-Carlton  Hotel,  Blue  Room 

tismg  Association  ,i  w  i  i,  Tuesday  Moening 

Specific:  John  J.  Farrelly,  Farrelly-Walsh 

Company,  St.  Louis,  Mo.  10:00  a.  m.— Reports  of  conjmittees 

5:00  p.  m.— Colvin  B.  Brown,  chief  Organiza-  11:00  a.  m. — “Developing  Efficient  Representa¬ 
tion  Service  Bureau,  Chamber  of  Commerce  tives" — Joseph  J,/Vigneau,  president  Keystone 

of  the  United  States,  Washington,  D.  C.—  Consolidated  Publishing  Company,  Pitsburgh 
“Community  Development  Completion  11:50  a.  m.— “How  I  View  the  City  Directory 


Ritx-Cariton  Hotel,  Blue  Room 

Tuesday  Morning 


Janies  \\.  Brown,  editor  Editor  &  Publisher,  10:10  a.  m. — Reception  to  Lou  E.  Holland, 
New  \ork  “The  Church  Department  of  the  president  Associated  Advertising  Clubs  of  the 
Associated  Advertising  Clubs  of  the  World*’  World 
James  R.  Joy,  Lit.  D.,  editor  the  Christian  10:20  a.  m. — A  heart  to  hejrt  talk  from  the 


Advocate,  New  York — “The  Religious  Paper — 
t  Lo^rcing  the  Value  of  Church  Advertising’* 
Rev.  T.  S.  Brock,  D,  D.,  pastor  First  Methodist 
Episcopal  Church,  Camden,  New  Jersey — “A 
National  Church  Advertising  Periodical** 


Through  Advertising — The  Viewpoint  of  the 
Organization  Man — A  National  Cross-Sec- 
nd,  tion** 

the  5:20  p.  m. — Representatives  of  advertising 
clubs  in  5-minute  statements  of  what  their 
the  clubs  have  done  in  community  advertising 


national  president 

10:35  a.  m. — “Co-operating  With  National 
Headquarters** — Carl  Hunt,  manager  Asso¬ 
ciated  Advertising  Clubs  of  the  World 
10:50  a.  m. — Questions  and  Discussion 


Wednesday  Morning 


-  .1:00  a.  m. — “Educational  W’ork  of  the  Na- 

Episcopal  Church.  Sioux  (Tity,  low'a — “Se-  tional  Association*’ — Earle  Pearson,  Educa- 

curing  A  Sunday  Night  Audience*'  tional  Director  Associated  Advertising  Clubs 

John  A.  Goodell,  secretary  National  Thrift  Com-  of  the  World 

miltee.  New  \ork — “The  Thrift  Cani];aign*’  11:15  a.  m. — Questions  and  Discussion 
Samuel  R^  Boggs,  president  Model  Mills  Com-  11:25  a.  m. — “The  Proper  Relationship  Between 


Field** — Robert  W..  Elemes.  Buffalo,  N.  Y. 

Tuesday  Afternoon 

3:00  p.  m. — “Reference  Media  from  the  Adver. 
tising  Agency  Viewpoint" — H.  C.  Winchell, 
president  H.  C.  Winchell  Advertising  Agency 
3:45  p.  m. — “The  Value  of  Reference  Media  to 
the  Purchasing  Agent’’ — M,  E.  Towner, 
general  purchasing  agent  Western  Maryland 
Railway 

4:30  p.  m. — “Reference  Media  as  a  Whole**— 
Col,  H.  H.  Burdick,  president  Associated 
Business  Directory  Publishers 
5:15  p,  m. — Address  by  George  W.  Overton, 
president  Directory  and  Reference  Media  De¬ 
partment 


1  ru  ^  pastor  rirsi  wetnodist  Headquarters ’—Carl  Hunt,  manager  Asso-  jojoo  a.  m.— Bernard  P.  MuUaney,  manager  of  Kaiiway 
p'"  Adv^ismg  Clubs  of  the  World  blic  and  industrial  relations,  Peoples  Gas.  .P'  ™ 

.National  (.  hurch  Advertising  Periodical  10:50  a.  m  — Questions  and  Discussion  I  *.  CoV,  rnmoanv  f  hicsvn— "Public  *  <>'•  H.  H.  Burdick,  presider 

En^''  “b  ILOO  a.  n,.-“Educai ional  Work  of  the  Na-  b;*}];icsNn  fonnec^^^^^  , 

Episcopal  Church.  Sioux  (Tity,  low'a —  Se-  tional  Association* — Earle  Pearson,  Educa-  vertising"  George 

curing  A  Sunday  Night  Audience’’  tional  Director  Associated  Advertising  Clubs  1Q.30  a.  m.— Janies  E.  West,  chief  scout  exe-  president  Directory  and  Referen 

Scouts  of  America,  New  York—  partment 

^ar,.el  -STT*"  11  Ha  a.  m.--Questions  and  Discussion  -Boy  Scouts  as  a  Community  Advertising  Wednesday  Morning 

Samuel  R^  Boggs,  president  Model  Mills  Com-  11:25  a.  m. — “The  Proper  Relationship  Between  Factor** 

pany,  Philadel^ra— “Advertising  the  Bible”  Advertising  Clubs  and  the  Truth  in  Advertis-  jqjSS  a.  m.— Don  E.  Mowry,  general  secretary  10:<'0  a  in.— Unfinished  Business 

Rev.  Robert  K  Gibson,  I).  D  executive  sec-  ,ng  Movement”— Kenneth  Barnard,  director  .\s50ciation  of  Commerce,  Madison,  Wis.,  _ _ _ 

V*  Pi'ol'slant  .National  Vigilance  Committee  member  executive  committee  and  chairman 

Episcopal  (  hurch.  New  y  ork—  Advertising  11:40  a.  m. —Questions  and  Discussion  nn  ^3chihit«  eommunitv  advertisinff  I 

as  an  Evangelistic  Medium”  1 1  :.s0  a.  m.— Work  of  the  Women’s  Clubs— Miss  department— “Community  Advertising  from  EDUCATIONAL  CONFE 

"'vP'  ^  ”.'1;.*^'.  F«''i'ratton,  Katherine  11.  Mahiol  of  Baltimore,  repre-  ,he  Standpoint  of  the  Chamber  of  Commerce” 


Chicago — ‘*What  Our  Exhibit  Teaches** 
Round  Table  Discussion 

Tuesday  Afternoon 

Rev.  Christian  F.  Reisner  presiding— Subject: 
“The  Method" 

Joseph  A.  Richards,  president  Joseph  A.  Rich¬ 
ards  Advertising  Company,  New  York — 
“Spiritual  Church  Advertising" 


member  executive  committee  and  chairman 
committee  on  exhibits  community  advertising 
department — “Community  Advertising  from 
the  Standpoint  of  the  Chamber  of  Commerce" 


Wednesday  Morning 


EDUCATIONAL  CONFERENCE 


sentative  of  Womens  -Advertising  Clubs  on  ii:20a.  m. — Walter  B.  W'eiscnburger,  assistant 
the  executive  committee  of  the  Associated  jq  president  National  Bank  of  Commerce, 

Advertising  Clubs  of  the  Wc>rld  chairman  members  conference  St.  Louis 

12:05  p.  m.  Questions  and  Discussion  Chamber  of  Commerce,  president  Advertising 

12:15  p.  m.— “The  Neosho  I  lan"--Gurney  R.  ^  of  St.  Louis— “Cooperation  Between 
Lowe  of  Neosho,  Mo.,  director  of  smaller  ('hambers  of  Commerce  and  .Advertising 

city  club  extension  Associated  Advertising  Clubs" 


to  president  National  Bank  of  Commerce, 

chairman  members  conference  St.  Louis  Hotel  Breakers,  Sun  Parlor 

Chamber  of  Commerce,  president  Advertising  Tuesday  .Afternoon 

('lub  of  St.  Louis— “Cooperation  Between 

('hambers  of  Commerce  and  .Advertising  Opens  at  3  o’clock — Joint  meeting  of  club 


(*lubs  of  the  World 
12:30  p.  m. — Question 


'..nd  Discussion 


Graham  Patterson,  publisher  (  hristian  Jleriild,  P-  Ballot  to  Determine  the  Order 


New  York— “The  Product  Behind  the  Ad^  Which  the  Subjects  on  the  Program  Will 

vertising"  Discussed 

W*.  Frank  McClure,  vice-president  Albert  Frank  ^  P*  Adjournment 
&  Co.,  Chicago — “The  Advertising  Man's  Lab-  t  . 

oratory"  »  »  4/  Tuesday  Afternoon 

Rev.  C-  C.  Marshall.  D.  D.,  pastor  First  Meiho-  <>)«eiiing  at  3  p.  m. — (Conference  on  club  mem 


Clubs** 

11:45  a.  m. — “Report  on  Survey  on  Truth  in 
('ommunity  Advertising’* — Montagu  A.  Tan- 
cock,  manager  publicity  bureau  Chamber  of 


presidents,  secretaries  and  educitionul  com¬ 
mittees,  with  teachers  of  advertising — Paul 
T.  C'herington,  chairman  of  na;u»nal  educa¬ 
tional  committee  presiding 


Commerce,  Omaha,  Neb.,  vice-president  Com-  Theme:  “Training  Our  Successors** 


Tuesday  Afternoon 


dist  Episcopal  (hurch.  Bridieport,  (‘onn. — 
“Motion  Pictures  to  (iet  Audiences’* 

Hon.  E.  T  Meredith,  Publish'.T  of  Successful 
Farming,  Dcs  Moines.  Iowa — “Knfjrcing 
Rural  Church  Claims’* 

Di.  Roy  B.  (luild,  executive  >ecretary.  Federal 
Council  of  ('hurches.  New  York — “Local 
Federation  of  Church  Advertising  Plans’* 

E.  P.  Beebe,  assistant  treasurer  Iron  Age  Pub¬ 
lishing  (’ompany,  New  York.  N.  V.— “Some 
Practical  Suggestions  for  .Advertising" 

G.  Harris  Danzberger,  publicity  director.  New 
York  City  (Tiristian  Endeavor  Union,  Harts- 
dale,  N.  y. — “Advertising  That  Appeals  to 
Young  People" 

Rev.  C.  A.  McAlpine,  D.  D.,  pre-ident  Church 
.Service,  New  York— “A  Church  House 
Organ" 

Henry  Baraclough,  Witherspoon  Building,  Phil¬ 
adelphia — “How  to  Get  up  Our  ('hurch  Cal¬ 
endar" 

Rev.  Weaver  K.  Eubank,  pastor,  the  James- 
burg  Presbyterian  Church,  Jamesburg,  N.  J. — 
“A  ‘Cheap*  Church  Calendar" 

Round  Table  Discussion 

Wednesday  Morning 
Rev.  Christian  F.  Reisner  presiding 
Opening  at  10  o'clock 


bership,  dues,  programs,  speakers,  cuminittees, 
etc.) 

W'ednesday  Morm.ng 

10:00  a.  m. — The  third  session  will  be  held  at 
this  time  if  it  is  found  necessary  for  the 
completion  of  the  discussion  of  the  subjects 
«»n  the  program  and  of  suggesiions  received 
too  late  to  be  listed 


COMMUNITY  ADVERTISING 
DEPARTMENT 

Ritz-Carlton  Hotel,  Trellis  Room 

Tuesday  Morning  • 


munity  Advertising  Department 
12:10  p.  m. — “Report  on  Survey  on  Truth  in 
Tourist  Advertising" — Perry  S,  Williams, 
manager  tourist  information  bureau,  Minne¬ 
apolis  Journal,  former  manager  publicity  de¬ 
partment  Civic  and  Commerce  Association, 
Minneapolis.  Minn. 

12:35  p.  m. — Election  of  Officers 
1 :00  p.  m. — Adjournment 


DIRECT  MAIL  ADVERTISING  AS¬ 
SOCIATION  AND  GRAPHIC 
ARTS  ASSOCIATION 

_ _ _ I 

Hotel  Traymore,  Rote  Room 

Tuesday  Moxning 

Robert  E.  Ramsay  presiding 
10:00  a.  m. — “Merchandising  Advertising  by 
Direct  Mail” — H.  B.  LeQuatte,  Churchill- 
Hall,  New  York. 

10:30  a.  m. — Questions  from  the  Floor. 


i.-Kemarks  by  Charles  F.  Hatfield.  »•  Cultivation”-Arthur 


president.  St.  Louis,  Mo. 

10:15  a.  m. — Report  by  Ralph  H.  Faxon,  sec 
rctary-treasiirer,  Des  Moines,  la. 


Freeman,  Einson-Freeman  Company,  New 
York. 

11:15  a.  m. — Questions  from  the  Floor. 


Rev.  Christian  F.  Reisner  presiding  president  Screen  Advertisers  Department- 

Opening  at  10  o'clock  “Community  Advertising  Through  Films" 

C.  P.  Wilber,  state  forester  highway  depart-  10:55  a.  m.— Herbert  L.  Weir,  advertising  agent 


10:30  a.  ip.-Dou’glas  D.‘  Kothackcr;  Rothacker  "’•—“Mechanics  of  Direct  Advertising” 

Film  Manufacturing  Company,  Chicago,  (Ulustrat^J-h.  Aumueller.  Cramer  & 


ment  of  New  Jersey,  Trenton — “Benefits  of 
Union  Advertising" 

Rev.  James  Allen  Blair,  D.  D.,  pastor  Taber- 


Krasselt  Company,  Milwaukee,  Wis. 
12:00  m. — .Xdjournment. 

Tuesday  Afternoon 


Pennsylvania  System.  Pittsburgh— “Relation 

of  the  Railroad  to  the  Development  of  the  Charles  R.  Wiers  presiding 
Community"  3:00  p.  m. — “Direct  Advertising  and  Home 


“Work  in  the  Schools  and  Colleges’* — George 
Burton  Hotchkiss,  bead  of  department  of 
advertising  and  marketing  New  York  Univer¬ 
sity  School  of  Commerce 
“W'ork  in  Correspondence  Schools" — G.  Lynn 
l>umner,  advertising  director  Internaiiunal 
('orrespondence  Schools,  Scranton,  Pa. 
■'Extension  Work” — Harry  D.  Kitson,  professor 
of  psychology  Indiana  University 
“W’ork  In  and  For  Business  Organizations" 
“Work  of  the  Advertising  Clubs" — Paul  T. 
('herington,  of  the  J.  Walter  Thompson  Com- 
l»any.  New  York  and  formerly  professor  of 
marketing  in  the  graduate  school  of  Business 
.Xdministration,  Harvard  University 
The  National  Association  of  Teachers  of  Ad¬ 
vertising  will  take  part  in  the  conference, 
which  will  be  oi>en  to  all  who  are  interested 
in  educational  work. 

The  fourth  division  of  the  conference  will 
summarize  the  educational  work  accomplished 
hy  the  affiliated  clubs  during  the  past  year. 


FINANCIAL  ADVERTISERS 
ASSOCIATION 

Hotel  Ambassador,  Venetian  Room 
Tuesday  Morning 
Opening  at  ip'.OO  a.  m. 

Program  Notice:  Time  will  be  allowed  for  dis¬ 
cussion  following  each  address  at  the  discre¬ 
tion  of  the  chairman. 


nacle  Presbyterian  Church,  Philadelphia —  11:20  a.m. — Nathaniel  T.  Frame,  University  of  Elconomics  from  the  Woman's  Viewpoint” —  Sfiecial  Note:  Arrangements  have  been  made 


“How  to  Secure  Church  Group  Advertising 
Rev.  Frederick  G.  Behner,  executive  secretary 
Milwaukee  Federation  of  Churches,  Milwau¬ 
kee,  Wis. — “Securing  Cooperation  from  the 
Newspapers  for  the  Church  Page" 


West  Virginia,  Morgantown,  W*.  Va.— “How 
the  Community  Mav  Find  Itself" 


Mrs.  Ida  Bailey  Allen,  Author  and  Lecturer, 
New  York. 


11:50  a.  m. — Eric  Field.  W.  L.  Erwood,  Ltd.,  3:30  p.  m. — Questions  from  the  Floor. 

London.  England — “Advertising  on  the  Con-  3:45  p.  m. — “Interest  Inciting  Letters" — Louis 


inent  of  Europe" 


Victor  Eytinge,  New  York 


Norman  M.  Parrott,  secretary-treasurer  Ad-  12:30  p.  ri. — Judge  E.  .\llen  Frost,  counsel  4:15  p.  m. — Questions  from  the  Floor. 


vertising  Club  of  Baltimore,  Md. — “A  local 
Church  Advertising  Conference." 

Carl  Hunt,  manager  Associated  Advertising 


w'hereby  delegates  to  the  Convention  can 
lunch  together;  special  tables  are  provided  at 
which  special  advertising  topics  will  be  dis¬ 
cussed. 

President's  Address — W.  W.  Douglas,  Bank  of 
Italy,  San  Francisco 


Poster  Advertising  .Association,  Chicago —  4:30  p.  m. — “A  Re-discovered  House  Organ"— J.  Secretary's  Report — Lloyd  L.  Coon,  Financial 


“Community  Advertising  by  Outdoor  Adver¬ 
tising" 


Clubs  of  the  World,  New  York,  “The  Local  12:50  p.  m. — .Appointment  of  Committees 


('Itib  Committee  on  Church  Advertising’* 


1 :00  p.  m. — Adjournment 


H.  Mowbray,  1).  S.  Eckels  &  Co.,  Philadel¬ 
phia 

5:00  p.  m. — Questions  from  the  Floor 

5:15  p.  m, — “.A  Trip  Through  a  Paper  Mill** 


Advertisers*  Association,  Chicago 
Treasurer's  Report — Carl  A.  Gode,  Illinois-Mer- 
chants  Trust  Company,  Chicago 
“Public  Relations  and  the  Advertising  Man"— 
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F.  H.  Sisson,  Guaranty  Trust  Company,  New 
York 

“Advertising  and  the  American  Bankers  Asso¬ 
ciation” — F.  N.  Shepherd,  American  Bankers 
Association.  New  York 

“Advertising  and  the  Investment  Bankers  As¬ 
sociation” — Samuel  O.  Rice,  Investment 
Bankers  Association,  Chicago 


K.  H.  Bronson,  advertising  manager  Square  llther  topics  to  be  discussed 


D  Company,  Detroit 

H.  V.  Jamieson,  advertising  manager  Ameri¬ 
can  Sheet  &  Tin  Plate  Company,  Kttsburgh. 
4:30  to  4:50  p.  m. — ‘‘Simplified  Practice — A 
New  Impulse  to  Industrial  Advertising.” — F. 
M.  Cockrell,  McGraw-Hill  Company,  Inc., 
New  York,  N.  Y. 


“The  New  Orleans  Plan  of  Cooperative  Bank  A  motion  picture  film  especially  developed  for 


Advertising" — F.  W.  Ellsworth,  Hibernia 
Bank  &  Trust  Company,  New  Orleans,  La. 
“The  Psychology  of  Bank  Advertising” — A.  D. 
VVelton.  Continental  &  Commercial  National 
Bank,  Chicago 
Apointment  of  Committees 
Adjournment 

Hotel  Ambesaador,  Venetian  Room 

Tuesday  Afteenoon 
Opening  at  3:00  p.  m. 

“Reaching  the  Masses  with  the  Outdoor  Appeal” 
— R.  E.  Hotze,  Planters  National  Bank,  Rich¬ 
mond,  Va. 

“The  School  Savings  Plan” — F.  A.  Stearns, 
Security  Trust  &  Savings  Bank,  Los  Angeles, 
Cal. 

“Are  We  Our  Worst  Competitors?” — C.  H. 
Handerson,  Union  Trust  Company,  Cleveland, 
Ohio 

“From  the  Editor’s  Observation  Post” — Keith 
F.  Warren,  Bankers  Magazine.  New  York 
“The  Newspaper’s  Relations  to  the  Financial 
Advertiser” — Louis  Wiley,  New  York  Times 
"Assisting  Newspapers  Develop  Their  Financial 
Section” — Paul  Young,  Blythe-Wittcr  &  Co., 
Los  Angeles,  Cal. 

Adjournment 

Hotel  Ambassador,  Pompeian  Grill 

Wednesday  Moening 
Opening  at  10:00  a.  m. 

“How  Advertising  Builds  Branches” — Samuel 
J.  Keator,  Mechanics  &  Metals  National  Bank, 
New  York 

“The  Women’s  Department” — Miss  Anne  Se¬ 
ward,  Hamilton  National  Bank,  New  York 
“Investment  Advertising” — H.  B.  Matthews,  S. 

W.  Straus  &  Co.,  New  Y’ork 
“Building  Deposits  with  the  Movies  and  Radio” 
— R.  E  Wright,  First  Wisconsin  National 
Bank,  Milwaukee,  'iVis.  * 

“The  Personal  Solicitation  of  Trust  Business” — 
Tracy  Herrick,  Cleveland  Trust  Company, 
Cleveland,  Ohio 

“House  Organs” — E.  H.  Kittredge,  Old  Colony 
Trust  Company,  Boston,  Mass. 

Reports  of  Committees 
Election 

Unfinished  Business 
Adjournment 


GRAPHIC  ARTS  ASSOCIATION 


See  Direct  Mail  Advertising  Association  Pro¬ 
gram 


INDUSTRIAL  ADVERTISERS  AS¬ 
SOCIATION  AND  ASSOCIATED 
BUSINESS  PAPERS,  INC. 

Haddon  Hsdl,  Vernon  Room 

Tuesday  Moening 


this  purpose  by  the  McGraw-Hill  Co.  will  il¬ 
lustrate  the  talk. 

Ten-minute  periods  for  questions  and  discussion 
after  each  address 

Wednesday  Moening 


“Should  publishers  accept  trade  acceptances  or 
any  other  method  of  deferred  payment  and 
if  so  should  cash  discount  be  allowed?” 

“Should  newspapers  exchange  advertising  for 
hotel  accommodations?” 

“Should  cash  discount  be  allowed  advertising 
agencies  where  checks  cannot  he  used  'lecaose 
of  various  restrictions?” 

Wednesday  Moening 

Classified  Advertising — Joint  session  with  Na- 


PUBUC  UTIUTIES  ADVERTIS- 
TISING  ASSOCIATION 


St.*  Chwrles  Hotel,  Auditorium 

Tuesday  MokniNg 

Opening  at  10  o’clock — Bernard  J.  Mullaney 
presiding 


tional  Association  of  Classified  Advertising  .\nnouncements  and  Apaintment  of  Committees 
Managers  on  the  Veranda  of  the  Breaxets  Grover  C.  Maxwell,  former  secretary  Ohio  Pub- 


Hotel,  meeting  place  of  classified  advertising 
managers 


Opening  at  10  o’clock  managers 

Session  Subject:  “The  Latest  Thought  and  i0;00  a.  m.— Question  Box 

,  ■"  I"**"**"*]  Advertising”  n:30  a.  m.— Proven  Plans.  “Something  Ycu  w'  H  Boyce  general  manager  Beaver  Vailey 

'TavW*^T*‘A’’EnT  ^^on^England*'"’^  ^  Newspapers.”  by  Traction  Company,  New  Brighton.  Pa. 

ThTf  lalk.  members  of  the  Classified  Advertising  j.  h.  Gadsden,  vice-president  United  States  Gas 

X bis  session  will  be  jjiven  over  lo  sbort  iaIkSs  SifstiAKCfs  Associittion  '  — — i_i.  u* 


lie  Service  Commission,  Colnrohus,  Ohio — 
“Telling  the  Public  tiic  Story  of  the  Public 
Utility” 


general  discussion,  committee  reports  and  i2:30  p.  m.— Adress  by  a  prominent  publUher, 
business  meeting.  In  order  to  lead  the  dis-  subject:  “Value  of  Classified  Advertising  to 

cussion  and  bring  out  the  latest  and  best  Daily  Newspapers” 

ideas  and  plans  that  have  paid  best  in  1923, 

the  following  industrial  advertising  managers  ,  .  . .  — .  . 

will^give  short  talks  on  topics  as  printed  NATIONAL  ASSOCIATION  OF 

“Selective  Methods  in  Machine  Tool  Advertis-  TEACHERS  OF  ADVERTISING 

ing*' — An  engineering  analysis  of  the  product 
and  its  uses,  combined  with  a  qualitative 
analysis  of  the  market  and  media  producing  t_*  ■ 

quantity  sales — E.  Payson  Blanchard,  adver*  Hotel  Breakefty  Sun  Parlor 

tising  manager  BuUard  Machine  Tool  Com-  Wednesday  Moening 

pany,  Bridgeport,  Conn. 

"How  Shall  We  Be  Judged?” — A  uniform  basis  Opening  at  10  o’clock 

for  computing  advertising  costs  must  be  es-  N.  W.  Barnes,  University  of  Chicago,  president 


NATIONAL  ASSOCIATION  OF 
TEACHERS  OF  ADVERTISING 

Hotel  Breakers,  Sun  Parlor 

Wednesday  Moening 


1  mproven’ent  Company,  Philadelphia 
James  O’Shaughnessy,  executive  secretary 
American  -Association  of  Advertising  Agen¬ 
cies,  New  York — “What  Agency  Service 
Means  to  the  Public  Utility  Company’’ 

W  S.  Vivian,  Middle  West  'itilities  Company, 
CL’cago — “Getting  Ycui  Cu.sIomcrs  Interested 
in  Your  Business” 

Tuesday  -Afteenoon 

Opening  at  3  o’clock — Frank  L.  Blanchard, 
presiding 

J.  C.  McQuiston,  manager  publicity  department 
Westinghouse  Electric  &  Manufacturing  Com¬ 
pany,  East  Pittsburgh,  Pa. — “Why  Adver¬ 
tise?” 


tablished  before  comparative  figures  of  ad-  E.  J.  Kilduff,  School  of  Commerce  and  Finance,  Francis  H.  Stssom  vice-president  ^  Guaruty 
vertising  costs  have  a  real  signifiance — G.  W.  New  York  University,  secretary-treasurer  Trust  Company,  New  York  “Public  Utilities 


Brogan,  advertising  manager.  Black  &  Decker 
Manufacturing  Company, Baltimore 
Other  topics  of  vital  interest  will  be  discussed, 
such  as  the  following: 

Asociation  Advertising 
Industrial  House  Organs 
Free  versus  Paid  Circulation 
New  Methods  of  Co-operation  Between  Ad¬ 
vertising  Managers  of  the  Industrial  Ad¬ 
vertisers  Association 

The  National  Activities  of  the  Association 
11:30  a.  m.  to  12  m.— Committee  Reports 

(a)  Committee  on  Standardization  of  In¬ 
dustrial  Advertsing  Literature — J.  C. 

McQuiston,  chairman 

(b)  Committee  on  Exhibits — Oscar  S.  Tyson, 
chairman 

(c)  Nomination  Committee — Bennett  Chappie, 
chairman 


NATIONAL  ASSOCIATION  OF 
THEATRE  PROGRAM 
PUBLISHERS 

Breakers  Hotel,  Room  D 


and  Public  Relations” 

W.  H.  Hodge,  manager  advertising  department 
Byllesby  Engineering  &  Management  Corpora¬ 
tion,  Chicago — “Customer  Ownership  Ad¬ 
vertising” 

Discussion 

Wed.ncsday  Moening 

Opening  at  10  o’clock — W.  P.  Strandborg 
presiding 

Report  of  officers 

Report  of  committee  on  amendments  to  the 
censtitutiou 

Report  of  committee  on  resolutions 

Report  of  membership  committee 


Morning  Session  at  10  o’clock  Report  of  committee  on  resolutions 

.Afttmoon  Session  at  3  o’clock  Report  of  membership  committee 

Report — “Progress  made  since  Milwaukee  Con-  Round  table  conference — subjects  for  .discussion: 

vention”  “Future  Activities  and  Scope  of  Our  Asso- 

Address — “Theatre  Programs  the  Logical  Tie-up  ciation  Work” 

Medium  With  the  Advertiser's  National  “How  May  We  Best  Cooperate  With  the 
Media  and  Local  Newspapers”  National  Utility  Associations?” 


(c)''lJo'SiiIIation  Committee-Bennett  Chappie, 

chairman  Medium  With  the  Advertiser  s  National 

12:00  m.  to  1:00  p.m.-Election  of  officers  for  Media  and  ^1  Newspa^rs" 

1921.24  lerm  Discussion —  Best  ways  and  means  of  present- 


1923-24  term 

Election  of  three  directors  for  1923-24  term 


INSURANCE  ADVERTISING  MEN 


Haddon  Hall,  Room  6 

Wednesday  Moening 

Opening  at  10 — Leon  A.  Soper,  Phoenix  Mutual 
Life  Insurance  Company,  presiding. 

This  meeting  is  intended  as  an  informal  get-to¬ 
gether  of  insurance  advertising  men  to  dis¬ 
cuss  the  subject  of  “Merchandising  Advertis¬ 
ing  to  Insurance  Salesmen” 

(Speakers  to  be  announced) 


NATIONAL  ASSOCIATION  OF 
NEWSPAPER  EXECUTIVES 


“How  May  We  Best  Cooperate  With  the 
ing  and  coordinating  uniform  sales  informs-  Associated  Advertising  Clubs?” 
tion  regarding  theatre  program  advertising  to  "Shall  We  Organize  Our  Osm  Speakers’ 
national  and  local  advertisers”  Bureau?” 

Discussion  on  catalogs,  circulars  and  data,  “.Advertising  Extension  Work,  etc.” 
rates,  circulation,  mechanical  requirements, 
class  of  attractions,  theatres  and  complete 
general  information  helpful  and  essential  to 

advertising  agencies  and  general  advertisers  cy'MYVSl  AMn  ftTlirstArr 
in  alloting  appropriations  and  preparing  copy  AniF  o  ■  ULEEjq  1 

for  theatre  programs.  ASSOCIATION 

Discussion — Means  of  promoting  better  under¬ 
standing  and  unprejudiced  co-operation  with 
advertising  agencies. 


SCHOOL  AND  STUDENT  MAR¬ 
KET  ASSOCIATION 


10:00  a.  m. — “What  the  Manufacturer  Expects 
From  His  Advertising  Department” — William 
Ridgway,  president,  Craig  Ridgway  4  Son,  I— 

«•  J  .  1  A4  Breakers  Hotel,  Egyptian  HaU 

10:30  a.  m. — “The  Economics  of  Industrial  Ad*  ’  — 

Tertising** — ^Jesse  H.  Neal,  executive  secretary  Tuesday  MoaifiNC 

Associated  Business  Papers.  Inc.,  secretary-  ,n  r\  • 

treasurer  .Associated  Advertising  Clubs  of  . 

the  World  10:15  a.  m. — Merchandisi 

11:00  a.  m.— “Selling  the  Industrial  Market  led  by  Tern  Darlingtor 
and  Market  Analysis’’— Harry  Tipper,  man-  vertising  San  Antonio 
ager  Automotive  Industries,  New  York  Topics  to  Be  Discussed 

11:30  a.  m. — “.Advertising  for  the  Manufacturer  “Should  new.spapers  tic  i 
With  Many  Departments’’— E.  E.  LeaSon,  tisers  using  magazines 
advertising  manager  B.  F.  Sturtevant  Com-  "H,,  some  advertisers  ask 
pany,  Boston  tion,’  and  how  much 


POSTER  ADVERTISING 
ASSOCIATION 

Ckalfont*  Hotel,  Room  17 

Tuesday  Moening 
Opening  at  10  o’clock 


Hauldoa  HaJl,  Room  D 

Tuesday  Mobhihc 

George  D.  Bryson,  chairman;  general  theme  will 
be  “Advertising  to  Children,  Teachers  and 
College  Students" 

10:15  a.  m. — “.Advertising  and  Education” — 
Paul  C.  Hunter,  president  Educational  Ad¬ 
vertising  Company,  New  York 

11:00  a.  m. — “Advertising  and  Selling  in  the 
College  Market” — Morton  S.  Rutsky,  presi¬ 
dent  Collegiate  Special  .Advertising  Agency, 
New  York 


Association  presiding 

Tuesday  Moening  “Address  of  Welcome” — Louis  St.  John,  At- 

10:00  a.  m.— Opening  P<»*ev  Advertising  Company 

10:15  a.  m.— Merchandising  Service— Discussion  ‘The  Advertising  and  Marketing  of  Tomorrow” 


J.  H.  Brinkmeyer.  president  Poster  .-Kdvertising  1:45  p.  m. — Discussion.  An  opportunity  will 
Association  presiding  be  given  for  questions  from  the  floor  regard- 

** Address  of  Welcome**— Louis  St.  John.  At-  ing  the  broader  phases  of  advertising  in  its 
lantic  City  Poster  Advertising  Company  relation  to  children  and  to  the  school  teacher 

*‘The  Advertising  and  Marketing  of  Tomorrow**  and  college  student,  also,  suggestions  will  be* 


led  by  Tom  Darlington,  manager  foreign  ad¬ 
vertising  San  Antonio  Express 
Topics  to  Be  Discussed 

**Should  new.spapers  tic  up  with  national  adver¬ 
tisers  using  magazines  for  their  campaign?** 
*‘D<i  some  advertisers  ask  unreasonable  *co-opera- 


— Leonard  Dreyfuss,  president  United  Ad¬ 
vertising  Corporation,  New  York 
Ideas  in  Advertising**— C.  Matlack  Price, 
associate  editor  the  Poster.  Chicago 
Past  and  Future  of  Poster  Advertising” — F. 
W.  Nye.  president  Outdoor  Advertising 
Agency  of  .'Kmerica,  Inc. 


asked  for  subjects  to  be  discussed  at  a  round 
table  luncheon  conference  to  be  held  after 
the  morning  session  at  12:30  noon.  Mem¬ 
bers  of  the  association  and  their  guests  are 
cordially  invited. 

Tuesday  .^fteinoon 


Tuesday  Aetesnoon  acc.riicd  advrrtising  agent,  and  advertisers 

by  publishers? 

3:00  to  3:20  p.  m. — ”Co-Operation  Between  the  **!Iow  far  should  a  newspaper  go  in  the  develop- 


tion.*  and  how  much  co-operation  should  be  ‘'Marketing  Experience  With  Posters**— .\rthur  3:00  p.  m. — “A  Rock  Foundation  on  which  to 


Advertising  and  Sales  Departments**— L.  F.  ment  of  accounts  requiring  newspapi 
Hamilton,  Walworth  Manufacturing  Company,  operation?** 

Boston  **How  far  should  newspapers  go  in  making 

3:30  to  3:50  p.  m. — ““Looking  at  Industrial  Copy  investigations,  and  arrang^g  for  windo 

and  I^ooking  Into  It** — Harry  £.  Cleland.  plays  sent  airect  to  dealers  or  to  the 

Miller  Freeman  Publications,  N.  Y.  papers,  to  oe  delivered  to  dealers?** 

4:00  to  4:30  p.  m.— ““What  Can  Mass  Media  ““Is  a  Merchandising  Publication  issued  by 
Do  for  the  Industrial  Advertiser?*’ —  iiewspai>ers  a  satisfactory  investment?** 

Short  talk  and  discussion  led  by  Kenneth  oth,,  topj„  may  be  presented  at  session 
(iroesbeck,  president,  Grocsbcck,  Hearn  &  ,  ^  *  ,. 

Hindle,  Inc..  New  York  ‘  P  m.-Ad,ournment 

The  following  will  give  their  experiences  with  Tuesday  Aetesnoon 

mass  media  in  the  advertising  and  sale  of 

their  products:  Opening  at  3  o’clock — Joint  session  with 

R.  M.  Nicholson,  advertising  manager  United  can  .Association  of  Advertising  Ag 

Alloy  Steel  Corporation,  Canton,  Ohio  Jesse  F.  Matteson,  presiding  for  the  A 

S.  M.  Fechbeimer,  manager  publicity  depart-  .Agencies;  Joe  W.  Simpson,  presidii 

ment,  Truscon  Steel  Company,  Detroit  N.  A.  N.  E. 


Poster  -Advertising  Company,  St. 


Tuesday  .Aetesnoon 


ment  of  accounts  requiring  newspaper  co¬ 
operation?”  Opening  at  3  o’clock 

"How  far  should  newspapers  go  in  making  trade  Kerwin  H.  Fulton,  director  Eastern  District 
investigations,  and  arrang^g  for  window  dis-  Poster  Advertising  Associat'OR,  Inc.,  presiding 
plays  sent  aiiect  to  dealers  or  to  the  news-  “What  Organization  Means  to  -Adveriising” — 


1 :00  p.  m. — .Adjournment 

Tuesday  Aetesnoon 

Opening  at  3  o’clock — Joint  session  with  Ameri¬ 
can  -Association  of  Advertising  Ageucit'. 


W.  W.  Bell,  executive  secretary  Poster  -Ad¬ 
vertising  .Association,  Inc.,  Chicago 

“My  Experience  in  Co-operative  Marketing  and 
-Advertising” — Stanley  Q.  Grady,  director  of 
sales  and  advertising.  Dairymen’s  League  Co¬ 
operative  Association,  Inc. 

"Why  Pillsbury  Flour  Mills  Company  .Adopted 
Poster  .Advertising” — M.  M.  Hutchinson,  ad¬ 
vertising  manager,  Pillsbury  Flour  Mills 
(^mpanv 


Build  a  Permanent  Structure” — N.  Guy  Wil¬ 
son,  advertising  manager  Educational  Pub¬ 
lishing  Company.  Chicago 
3:45  p.  m. — “The  Modern  Pied  Piper” — Henry 
Sterling  Chapin,  president  Educational 
Foundations,  New  York 


SCREEN  ADVERTISERS 


ASSOCIATION 


Rits-Carlton  Hotel,  Green  Room 

Tuesday  Mobhing 


Jesse  F.  Matteson,  presiding  for  the  A.  A.  A.  ‘‘Restoring  the  Purchasing  Power  of  the  Farm  10:00  a.  m. — “How  to  Make  Advertising  Slides 


.Agencies;  Joe  W.  Simpson,  presiding  for 
N.  A.  N.  E. 


Galen  Snow,  advertising  manager  Greenfield  Reports  of  special  committees  on  local  and  for- 
Tap  &  Die  Corporation,  Greenfield,  Ma.ss.  eign  advertising  rates 


Market  by  Toster  Advertising — a  Campaitiii 
in  Conjunction  With  the  Northwestern  AVheat 
Association” — L.  W.  Trester,  association 
member.  Omaha,  Neb. 


rtising — a  Campaitiii  Pay”  (With  Demonstratiou)— Dave  H.  Har- 
Northwestern  AVheat  ris.  Standard  Slide  Corporation,  New  York 
Trester,  association  10:30  a.  m. — “Motion  Pictures  as  a  Force  in 
Welfare  Promotion” — Bennett  Chappie, 
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American  Rolling  Mills,  Middletown,  Ohio 
J1;00  a.  m. — •‘Getting  i'^on-tbeatrical  Circula¬ 
tion” — George  J.  /enrur.g,  Inte:  natiomil  Y, 
M.  C.  A,,  New 

Tuesday  Afternoon 

3:00  p.  m. — “Educational  Motion  Pictures  and 
Slides" — E.  A.  Crandall,  director  of  visual 
instruction  New  York  City  Schools 
3:30  p,  m. — “How  the  Government  Is  Promot¬ 
ing  American  Business  With  Motion  Pic¬ 
tures” — M.  F,  Leopold,  department  of  interior 
Washington,  D.  C. 

4:15  p.  m, — “What  Outsiders  Think  of  In¬ 
dustrial  Motion  Pictures" — Homer  V.  Winn, 
secretary  Screen  Advertisers  Association, 
Chicago 

4:45  p.  m. — “Putting  Over  ‘Product’  Pictures” 
— Edw.  T.  Hall,  Ralston-Purina  Company, 
St.  Louis 

Wednesday  Morning 

10:00  a.  m. — “Motion  Pictures  in  Community 
Advertising” — Charles  F.  Hatfield,  president 
Community  Advertsing  Association  Asso¬ 
ciated  Advertising  Clubs  of  the  World 
10:15  a.  m. — “The  Production  and  Circulation 
of  Technical  Films”- — G.  R.  Fessenden,  North¬ 
east  Electric  Company,  Rochester,  N.  Y, 
10:30  a.  m. — “The  Use  of  a  Portable  Projector” 
— H,  A.  DeVry,  DeVry  Corporation,  Chicago 
10:45  a.  m. — “Screen  Advertisers  Association — 
Its  Reorganization  and  Future” — Douglas  D, 


Rothacker,  Rothacker  Film  Manufacturing 
Company,  Chicago,  president  Screen  Adver¬ 
tisers  Association  Associated  Advertising 
Clubs  of  the  World 

1 1 :30  a,  m. — Report  of  secretary-treasurer  and 
election  of  officers 


WOMEN’S  CONFERENCE 


Hotel  Chalfonte 

Tuesday  Afternoon 
Opening  at  3  o’clock 

Chairman — Elizabeth  V.  Maguire,  Philadelphia; 
Secretary — Emily  Scull,  advertising  manager, 
Apollo  Program,  Atlantic  City,  N.  J, 
Discussion — Standard  qualifications  for  eligi 
bility  to  women's  advertising  clubs 
Election  of  Officers  and  other  Business 
Addresses  by: 

Jane  J,  Martin,  New  York 
Katherine  H.  Mahool,  Baltimore,  representa¬ 
tive  of  Women’s  Advertising  Clubs  on  exe¬ 
cutive  committee  of  Associated  Advertising 
Clubs 

Mary  M.  Crowley,  the  John  Budd  Company, 
Chicago 


PROGRAM  OF  CLASSIFIED  MANAGERS 


ATLANTIC  CITY  ENTERTAINMENT  FOR 
CONVENTION  DELEGATES 


Sunday  Evening — Music  in  Hotels  by  their  orchestras. 

Monday  Evening — Reception  and  Dance,  Music  Hall,  Steel  Pier. 

Tuesday  Noon  at  12:30 — Rotary  Reception  for  visiting  Rotarians,  at  Ritz-Carlton. 
Tuesday  Evening  at  8:30 — Steeplechase  Pier  Party. 

Wednesday  Noon  at  12:4S — Lions  Luncheon  for  Visiting  Lions,  at  Breakers. 
Wednesday  Evening — The  Poor  Richard  Club  of  Philadelphia  will  entertain  the 
convention  at  the  Ambassador  and  on  the  Beach  opposite  the  Ambassador. 
Thursday  Noon  at  12:30 — Kiwanis  Luncheon  for  visiting  Kiwanians,  at  La  Victoire, 
opposite  Steel  Pier. 

ENTERTAINMENT  FOR  VISITING  LADIES 

Monday  Afternoon  at  3 — Yachting  Party,  Inlet. 

Tuesday  Afternoon  at  4:30 — Reception  at  Haddon  Hall. 

Wednesday  Afternoon: 

at  4:30 — High  Pressure  Demonstration, 
at  5:00 — Exhibition  by  the  U.  S.  Coast  Guards, 
at  5:00 — Drill  by  the  Atlantic  City  Beach  Guards. 


ATLANTIC  CITY  COMMITTEES 


'T’HE  following  committees,  with  their 
respective  chairmen  have  been  se¬ 
lected  by  the  Advertising  Club  of 
Atlantic  City  to  handle  the  A.  A.  C.  W. 
convention  arrangements : 

Chairman,  Albert  T.  Bell;  vice-chairman, 
Frederick  S.  Hickman,  in  charge  of  business; 
Louis  St.  John  in  charge  of  entertainment. 

Committees  cm  Business  and  their  Chairman: 

Boy  Scouts,  M.  B.  Markland. 

Exhibit  Committee,  J.  B.  Misener. 

Registration  and  information,  C.  W.  Rose- 
vear. 

Meeting  Rooms  and  Doormen,  Willard  Eld- 
redge. 

Women’s  Conference,  A.  W.  Phillips. 

Reception,  J.  Sidmund  Selby. 

Street  Decorations.  Julian  A.  Hillman. 

Local  Publicity  and  Co-operation,  J.  Le  Roy 
Berglund. 

Sunday  Program,  A.  C.  Poffenberger. 

Souvenirs,  L.  L.  Jones. 

Committees  on  entertainment  and  their  chair¬ 
men  : 

Evening  Reception,  Steel  Piei%  Ezra  C.  Bell. 

Steepleuiase  lAer  Night,  C.  H.  Godfrey. 

Presidents’  Dinner,  Harrison  Cook. 

Poor  Richard  Club,  W.  Gordon  Fox. 

Ladies  Reception,  A.  J.  Feyl. 

Life  Guards  Drill,  Linton  Arnold. 

Coast  Guards’  Drill,  Arthur  G.  Walker. 

High  Pressure  Demonstration,  A.  T.  Bell. 

Women’s  Yachting  Party,  A.  G.  Rohr. 

Civic  Club  Lunches,  W.  S.  Einely. 


HOUSTON  BATTLES  LONDON 

Texas  Delegation  Going  Strong  After 
Ad  Club  Convention 

Special  Correspondent  of  Editor  &  Publisher 

Houston,  Tex.,  May  28. — The  Adver¬ 
tising  Association  of  Houston  is  making 
a  strenuous  drive  for  delegates  to  the 
.Atlantic  Gty  convention  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World. 
The  Chronicle,  Post  and  Press  are  do¬ 
nating  space  to  furthering  the  cam¬ 
paign. 

George  B.  Forristall,  chairman  of  the 


“On  to  .Atlantic  City”  committee,  re¬ 
ports  that  at  least  there  will  be  35  in  the 
Houston  delegation.  Special  cars  will 
take  this  delegation  to  Dallas,  where 
they  will  join  the  Texas  special  train. 
Texas  expects  to  send  the  largest  dele¬ 
gation  to  this  convention  they  have  ever 
assembled.  And  every  man  of  them  is 
going  with  the  idea  of  bringing  the  1924 
convention  to  Houston. 


HONEYMOONERS  ON  TRIP 

BritiBh  Ad  Club  Delegates  Wedded  the 
Day  Before  Sailing 

(From  our  London  Editor) 

-A  touch  of  romance  has  been  added  to 
the  British  delegation  to  Atlantic  City 
by  the  fact  that  one  of  the  number  is 
making  this  his  honeymoon  trip.  It  is 
not  quite  certain  whether  this  is  a  happy 
coincidence,  or  whether  the  willing  victim 
considers  both  his  marriage  and  the  busi¬ 
ness  of  the  convention  of  such  equal  im- 
pr^rtance  that  neither  could  be  laid  lightly 
aside,  but  the  fact  remains  that  W.  T. 
Day  became  a  benedict  on  May  25  and 
sailed  with  the  advertising  delegation  on 
the  steamship  Berengaria  on  the  follow¬ 
ing  day. 

Mr.  D^  is  the  London  manager  of  the 
Pioneer  Press  of  India,  owning  several 
important  Indian  newspapers,  and  is  also 
a  member  of  the  Publicity  Club  of  Lon¬ 
don.  His  bride  was  Miss  Mary  Locke 
and  the  ceremony  was  at  the  newspaper 
man’s  church,  St.  Bride’s,  in  Fleet  street. 


Breaker*  Hotel 

_  Monday 

9  a.  m. 

Registration. 

Assembly.  Organization  of  fourth  annual  con¬ 
vention. 

Opening  Address,  i— — ^ - ■=\ 

Harry  Gwalt- 
n  e  y,  president 
of  the  Associa¬ 
tion  of  News¬ 
paper  Classified 
Adve  r  t  i  s  i  n  g 
Managers. 

Reports  and  re- 
cimimendat  i  o  n  s 
of  officers  and 
committees,  and 
appointments.  .  , 

Purpose  and  Out- 
line  of  Program, 
by  F.  L.  Tate, 

Toronto  Star.  Harry  Gwaltnxy 

“Many  news-  President  A.  N.  C.  M. 

papers  endeavor 

to  build  their  volume  of  classified  advertising 
merely  by  selling  more  advertisers — by  get¬ 
ting  more  customers — instead  of  also  develop¬ 
ing  and  holding  their  old  ones. 

“Growth  in  number  of  advertisers  is  es¬ 
sential  to  the  continued  success  of  every 
classified  advertising  medium,  but  it  is  only 
one  of  the  three  ways  by  which  the  total 
volume  and  revenue  of  the  classified  depart¬ 
ment  can  be  materially  increased. 

“The  three  ways  of  increasing  classified 
advertising  business — the  three  dimensions  of 
all  classified  advertising  sales — are: 

“Number  of  Advertisements 
“Size  of  Advertisements 
“Number  of  Insertions 
“In  the  vast  majperity  of  newspaper  offices 
most  pressure  is  placed  on  creating  new  ad¬ 
vertisers  whereas  less  resistance  will  be  found 
in  building  increased  number  of  insertions 
and  size  of  advertisements. 

“The  purpose  of  this  year’s  convention  will 
be  to  exhaust  every  available  means  of  se¬ 
curing 

“More  Ads 
“More  Lineage 
“More  Insertions — 

“The  Three  Dimensions  of  Classified  Ad¬ 
vertising.” 

2  p.  m. 

Dimensions  One — More  Advertisements. 

1 —  How  to  get  More  Advertisements  Through 
Newspaper  Display  Advertising. 

Paper  by  H.  G.  Barringer,  Indianapolis 
News,  chairman,  and  others,  followed  by 
round  table  discussion.  Address,  “The  Es¬ 
sentials  of  Good  Promotion.”  Exhibit  of  the 
best  promotion  ads. 

3:30  p.  m. 

2 —  How  to  Get  More  Advertisements  Through 

Street  Salesmen. 

Paper  by  C.  B.  Nissen,  Los  Angeles  Her¬ 
ald,  chairman,  and  others,  followed  by  round 
table  discussion. 

4:15  p.  m. 

Twenty  Proven  Plans  for  Producing  More 
-■Advertisements. 

Tuesday 

10  a.  m. 

Question  Box. 

•  10:30  a.  m. 

’  Dimension  One — More  Advertisements 

j  (Cont.) 

3 —  How  to  Get  More  Advertisements  Through 

’  Telephone  Selling. 

Paper  by  M.  P.  Goodfellow,  New  York 
'  American,  chairman,  and  others,  followed  by 

'  round  table  discussion. 

11:15  a.  m. 

’  4 — How  to  Get  More  Advertisements  Through 

Direct  Mail. 

1  Paper  by  Naylor  Rogers,  Los  Angeles  Ex- 

I  press,  chairman,  and  others,  followed  by 

round  table  discussion. 

12:15  p.  m. — Luncheon. 

,  A — For  Representatives  of  Newspapers  in 

[  Cities  of  I-ess  than  50,000  Population. 

Paper  by  H.  W.  Klink,  Reading  Times, 

•  chairman,  followed  by  round  table  discus¬ 

sion  of  the  problems  of  the  small  news- 

:  paper,  including  developing  rural  business, 

•  confliction  with  djsplay  advertising,  rates, 

etc. 


Paper  by  J.  M.  Campbell,  Des  Moines 
(mpital,  chairman,  and  others,  followed  by 
round  table  discussion. 

3  p.  m. 

5 — How  to  Get  More  Advertisements  Through 
Proper  Form  of  Salespersons’  remuner¬ 
ation. 

Paper  by  Oscar  Schenk,  Chicago  Amer¬ 
ican,  chairman,  and  others,  followed  by 
round  table  discussion. 

3:45  p.  m. 

Address  on  Censorship. 

Wednesday 

10  a.  m. 

Joint  Session  with  N.  A.  N.  E. 

10  a.  m. — Question  Box. 

11  a.  m. — Twenty-five  or  more  Proven  Plans 
that  will  produce  more  ads,  lines  and  in¬ 
sertions. 

11:45  a.  m. — Address,  The  Value  of  Oassi- 
fied  Advertising  to  a  Newspaper. 

12:30  p.  m. — Luncheon. 

A — For  Representatives  of  Evening  Papers. 
Paper  by  C.  C.  Armstrong,  Cleveland 
Press,  chairman,  and  others,  followed  by 
round  table  discussion  on  problems  of 
evening  newspapers,  including  closing  time, 
selling  copy  for  following  day,  marking 
of  out  paper,  advantages  of  evening  paper 
advertising. 

B — For  Representatives  of  Evening  Papers. 
Paper  by  C.  W.  Nax,  St.  Louis  Globe 
Democrat,  chairman,  and  others,  followed 
by  round  table  discussion  on  problems  of 
morning  newspapers,  including  closing 
time,  advantages  of  morning  paper  adver¬ 
tising,  developing  rural  route  business,  etc. 

2  p.  m. 

Dimension  Two — More  Lineage  per  Ad. 

1 —  How  to  Increase  the  Lineage  per  Ad 
Through  Newspaper  Promotion. 

Paper  by  J.  H.  Butler,  Houston  Chron¬ 
icle,  chairman,  and  others,  followed  by 
round  table  discussion. 

2:45  p.  m.  * 

2 —  How  to  Increase  the  Lineage  per  Ad 
Through  Salesmen’s  Arguments. 

Paper  by  T.  F.  Mulhern,  Brooklyn 
Eagle,  chairman,  and  others,  followed  by 
round  table  discussion. 

3:30  p.  m. 

3 —  How  to  Increase  the  Lineage  per  Ad 
Through  Typography. 

Paper  by  C.  .A.  Sternberger,  San  Fran¬ 
cisco  Examiner,  chairman,  and  others,  fol¬ 
lowed  by  round  table  discussion. 

4:15  p.  m. 

4 —  How  to  Increase  the  Lineage  per  Ad  by 
Eliminating  Abbreviations. 

Paper  by  H.  J.  Hoehlman,  Baltimore 
Sun,  chairman,  and  others,  followed  by 
round  table  discussion. 

Thursday 

10  a.  m. 

Question  Box. 

10:30  a.  m. 

Dimension  Three — More  Insertions. 

1 —  How  to  Get  More  Insertions  per  Ad 
Through  Newspaper  Promotion. 

Paper  by  J.  \V.  Carter,  Lexington  Her¬ 
ald,  chairman,  and  others,  followed  by 
round  table  discussion. 

11  a.  m. 

2 —  How  to  Get  More  Insertions  per  Ad 
Through  Rate  Concessions,  Contracts,  etc. 

Paper  by  H.  A.  Dryden,  Peoria  Journal- 
Transcript,  chairman,  and  others,  followed 
by  round  table  discussion. 

2  p.  m. 

Committee  Reports. 

Awarding  of  President’s  Cup. 

Unfinished  New  Business. 

Election. 

Adjournment. 

British  Landmarks  Sacred  to  U.  S. 

Over  and  above  all  considerations  of 
advertising  and  commercial  interests  that 
may  exercise  a  call  upon  the  A.  A.  C.  of 
W.  convention  delegates  to  visit  London 
next  year,  there  is  the  fact  that  such  a 
sojourn  in  Great  Britain  would  enable 
.\mericans  to  see  for  themselves  the 


B — For  Representatives  of  Newspapers  in  many  places  of  historic  and  scenic  interest 
Cities  of  More  than  50,000  Population.  Scattered  through  the  United  Kingdom. 

Paper  by  H.  C.  MacDonald,  Oeveland  Among  the  former  are  several  spots  sa- 
Plain  Dealer,  chairman,  followed  by  round  cred  to  United  States  history,  including 
table  discussion  of  the  problems  of  large  Sulgrave  Manor,  the  home  of  George 
newspapers,  including  div.^n  and  sales  Washington’s  ancestors,  and  Scrooby 
work,  office  organization,  special  classinca-  ® ,  ,  -  nfMi*  t>  ^  ^ 

tinn  ratM  Manof,  the  home  of  William  Brewster, 

2  ^  organizer  of  the  Pilgrim  Church.  These 

Dimension  One  -  More  Advertisements  and  Shakespeare’s  home,  the  King’s  Scot- 
(Cont.)  fish  Castle,  etc.,  are  on  the  mam  lines  of 

4— How  to  Get  More  Advertisements  Through  the  great  Dyndon  and  Northeastern  Rail- 
Premiums  and  Novelties.  way  of  England. 


Editor  &  Publisher  for  June  2,  1923 


IS 


Ki> 

rr- 


by 


ns 

in- 


«i- 


s. 

nd 

by 

o£ 

at, 

ng 

?er 


iht 

red 

of 

ng 

er* 

jtc. 


Ad 


on- 

by 


Ad 

lyn 

by 


Ad 


an- 

fol- 


by 

ore 

by 


! 

i 

& 

! 

I 


i 


I 


I 


! 


MAP  AND  HOTEL  AND  AMUSEMENT  DIRECTORY  OF  ATLANTIC  CITY 


Atlantic  City  is  on  Absecon  Island,  5 
miles  from  the  Mainland  —  water  on 
every  side. 

Following  is  a  list  of  hotels  in  Atlantic 
City  with  their  location,  which  can  be 
found  readily  by  referring  to  the  map: 
(Street  numbers  begin  at  Atlantic  Ave.) 


NAME  lOCATIIN 

ALAMAC  . BovAmlk  mA  Te»«M«  An. 

ALIEMARLE  . Virfiiiii  aiiA  rMtc  An>. 

AMIASSADOR  . BriihtM  An.  uA  RawAwalk 

ARLINetON  . 116  S.  Micklfii  An. 

AUSTIHE  . SL  Jawi  PI.  aaA  PwMk  An. 

RtSCAYNE  . 147  S.  KMtMkr  AN. 

BON  AIR  . 154  Octan  An. 

BOTHWELL  . 180  S.  Virfiaia  An. 

BREAKERS  . BaarAwalk  arA  Nmr  Janty  An. 

BRIGHTON  . B«»A«alk  aaA  laAiaaa  An. 


CALVERT  . 123  S.  Viniaia  An. 

CHALFONTE- 

HADOON  HALL  . . .  Raar Aatalk  aaA  Nartk  Cara.  An. 

CHELSEA . Ckclna  An.  aaA  BaarAtralk 

CHELTENHAM-REVERE.Park  Plata 

CURENDON  . 118  S.  Virtiaia  An. 

CONTINENTAL  . 9  S.  TtaattsN  An. 

CRAIG  HALL  . Illlaalt  aaA  PacMt  Aati. 

DENNIS  . BaarAwalk  aaA  Mkkiiaa  An. 

EASTBOURNE  . PKlIt  An.  aaar  laAiaaa 

EDISON  . Mitkiiaa  aaA  Patilc  Aaaa. 

ELBERON  . Teaaaana  aaA  PacIRc  Aaaa. 

ESPLANADE  . BaarAwalk  aaA  B«taa  Aaaa. 

FREDONIA  . 158  S.  TMacaaM  An. 

GALEN  HALL  . Caaaactkat  aaA  PatiOe  Aaaa. 

GERSTEL'S  JEROME  BaarAwalk  aaA  Virfiaia  An. 
GERSTEL'S  LEUNDE  Mask.  An.  aaar  BaarAanIk 
GUSLYN-CHATHAM  ..Pwk  Plan 
GRAND  ATLANTIC  ...131  S.  Virfiaia  An. 


GROSSMAN'S  . Naw  Jaraeir  An.  aaar  BaarAanIk 

HEALY  . 139  S.  KeatMky  AaaL 

IROlUOIS  . 160  S.  Saatk  Cataliaa  An. 

LEXINGTON  . PacHk  An.  aan  Arkaaiaa 

LORAINE  . .,.St  Ckarlaa  PI.  aaw  BawAwalk 

MARLBOROUGH- 

BLENHEIM  . BaarAanIk  aaA  Okia  An. 

MILLER  COTTAGE  ...9  Na  Gaarfla  An. 

MONTICELLO  . 131  S.  KeatMky  Aaa. 

MORTON  . 150  S.  Virfiaia  An. 

MT.  VERNON  . PacHk  Aaa  aaar  Okla 

MULLIGA  . 176  S.  Saatk  Caraliaa  An. 

NEW  CLARION  . 151  S.  KaatMky  An. 

NEW  ENGUND  . 161  $.  Saatk  Cataliaa  An. 

NEW  HOLLAND  . 144  S.  New  Yark  An. 

NORMANDIE  . 120  $.  KMtacky  An. 

OSBORNE  . Arkaaus  aaA  PacIRe  Am. 


PENNHURST  . 124  S.  Mkkifaa  An.  ' 

1 

RADNOR  . 112  $.  Saatk  Cvatiaa  Aaa. 

RICHMOND  . 150  S.  KaatMky  Aaa 

RITZ-CARLTON  . BaarAwalk  aaA  laan  An. 

ROYAL  PALACE  . BaarAwalk  aaA  PnlRc  An. 

SEASIDE  . BaarAwalk  aaA  Pnaaytauia  Aaa 

SHELBURNE  . BaarAanIk  aaA  Mkkifaa  Aaa 

SHOREHAM  . 144  S.  Virfiaia  An. 

SILVERSIDE  . 153  S.  Saatk  Caraliaa  Aaa 

STERLING  . 140  S.  KMtnky  An. 

STRAND  . BaarAanIk  aaA  Pnaaylyaaia  Aaa 

TRAVMORE  . BaarAanIk  aaA  llllaaia  An. 

TREXLER  . 127  S.  Saatk  Caraliaa  An. 

WATKINS  . 129  S.  Saalk  Caraliaa  Aaa 

WELLSBBRO  . 117  S.  KaatMky  Aaa 

WESTMINSTER  . 107  S.  KaatMky  An. 

WILTSHIRE  . 172  S.  Vkfiala  An. 

WINDSOR  . 18  S.  Saatk  Caraliaa  An. 

WORTHINGTON  . Mitsaari  aaA  PmHIc  Aaaa 
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INDUSTRIAL  GROUP 
WILL  EXHIBIT 


Priiea  Will  Be  Aw..rde<l  for  the  Beat 
Showing  a  by  New  Department  of 
the  Aaaociated  Adwertiaing 
Cluba  in  Atlantic  City 


As  a  feature  of  the  Industrial  Adver¬ 
tising  Conference  held  in  connection  with 
the  convention  of  the  .\ssociated  Adver¬ 
tising  Qubs  at  Milwaukee  last  year,  there 
was  presented  an  exhibit  of  industrial 
advertising.  Prizes  were  awarded  for 
the  test  exhibit  by  an  industrial  adver¬ 
tiser  and  for  the  test  individual  adver¬ 
tisement. 

Being  the  first  effort  of  this  kind  at 
a  convention  of  the  Associated  Clubs,  the 
exhibit  attracted  considerable  attention 
and  reflected  a  great  deal  of  credit  upon 
the  organizers  of  this  department. 

The  Industrial  .Advertising  Association 
was  organized  at  the  convention,  and 
since  that  time,  it  has  been  formally  ad¬ 
mitted  as  a  department  of  the  .A.A.C.W. 

The  committee  in  charge  of  the  sec¬ 
ond  Industrial  Advertising  Exhibit  to  be 
presented  at  the  Atlantic  City  convention 
consists  of  O.  S.  Tyson,  Rickard  &  Co., 
chairman;  F.  M.  Cockrell,  Mc(jraw- 
Hill  Company,  Inc.;  R.  C.  B^dle,  Com¬ 
bustion  Engineering  Corporation;  W.  A. 
Cather,  Worthington  Pump  &  Machinery 
Corporation;  and  P.  C.  Gunion,  Hyatt 
Roller  Bearing  Company. 

The  committee  made  a  careful  study 
of  the  possibilities  and  worked  out  a 
plan  which  it  is  thought  will  make  the 
exhibit  of  unusual  interest  and  educa¬ 


tional  value  to  every  advertising  man 
who  attend^  the  convention. 

The  principal  departure  from  the 
previous  plan  will  be  that  of  classifying 
the  advertising  material  and  arranging 
the  exhibit  panels  so  that  the  products 
advertised  will  be  presented  in  their  re¬ 
lation  to  the  broad  scheme  of  industrial 
production. 

For  example  industrial  materials  will 
constitute  one  main  division.  In  this  di¬ 
vision,  advertisements  of  products  of  the 
same  basic  material  will  be  grouped  to¬ 
gether  such  as  wood,  rubber,  glass,  clay, 
products,  etc. 

The  next  main  division  will  be  that  of 
industrial  equipment.  There  will  be  pan¬ 
els  devoted  to  the  advertising  of  power 
plant  equipment,  construction  machinery, 
material  handling  equipment,  textile  ira- 
chinery,  etc.  The  third  main  division 
will  include  advertisements  of  industrial 
service. 

By  this  method,  visitors  to  the  conven¬ 
tion  will  have  an  opportunity  to  get  an 
idea  of  the  infinite  number  of  materials, 
machines,  tools  and  other  products  which 
are  sold  wholly  or  largely  to  industrial 
markets.  This  arrangement  will  call  at¬ 
tention  to  the  types  of  appeal  and  selling 
arguments  which,  experience  has  shown, 
are  effective  in  selling  different  classes  of 
products  and  in  reading  different  kinds 
of  industrial  buyers.  It  will  also  facili¬ 
tate  the  comparison  of  style  and  copy  ap¬ 
peal  used  by  different  advertisers  of  the 
same  product.  In  general,  the  plan  is 
designed  to  accentuate  the  educational 
side  of  the  exhibit  and  make  it  under¬ 
standable  and  interesting  even  to  those 
who  are  not  familiar  with  the  technique 
of  industrial  advertising. 


HONOLULU  SEEKS  AD  CLUB 
CONVENTION  IN  1926 

XIONOLULU  is  after  the  1926 
convention  of  the  Associated 
Advertising  Clnhs  of  the  World. 

George  T.  .\rmitage,  executive 
secretary  of  the  Hawaii  Tourist 
Bureau,  will  attend  the  Atlantic 
City  meeting  and  bid  for  the 
world  gathering. 

An  appropriation  of  $100,000  has 
recently  been  made  by  the  Ha¬ 
waiian  legislature  for  advertising 
in  the  United  States  the  attractions 
of  Hawaii. 


This  exhibit  will  be  particularly  valu¬ 
able  as  a  contribution  to  the  progress  of 
advertising  in  that  it  will  call  attention 
to  a  vast  field  of  opportunity  for  adver¬ 
tising  men  which  is  not  so  well-known 
as  the  household  and  individual  consumer 
markets.  Here  will  be  brought  together 
hundreds  of  advertisements  devot^  en¬ 
tirely  to  products  which  are  used  by  in¬ 
dustry;  many  of  which  the  average  per¬ 
son  has  never  seen  or  even  heard  about. 

The  purpose  of  the  entire  exhibit  is  to 
show  the  progress  and  development  of 
that  type  of  advertising  represented  by 
the  department,  and  is  not  intended  to 
advertise  any  individual  concern. 


Add*  Column,  Subtracts  Em 

The  Ashland  (Ore.)  Tidings  an¬ 
nounces  a  change  from  seven  to  eight 
columns  and  from  13  ems  to  12  ems. 


BEST  INDUSTRIAL  HLM  * 


Contest  for  Selection  Will  Be  Staged 
at  Atlantic  City 

The  Screen  Advertisers  .Assodatioa 
has  planned  for  a  contest  in  connectioa 
with  their  A.  A.  C.  W.  departmental 
meeting  at  Atlantic  City  to  determtiie 
what  is  the  test  industrial  film  in  Amer¬ 
ica.  Following  are  the  conditions; 

1 —  The  contest  is  open  to  any  owner  or  pro¬ 
ducer  of  industrial  Alms.  A  film  may  be  ex¬ 
hibited  by  a  producer  as  his  own  pTodoct  or  by 
an  industrial  concern  who  oims  or  circulates  a 
film,  or  by  a  distributor  who  circulates  films. 

2 —  The  film  should  be  about  1,000  feet  or  less. 

3 —  The  subject  of  the  film  is,  of  course,  left 
to  the  exhibitor. 

4— — The  films  sent  in  for  showing  must  be  de¬ 
livered  prepaid  to  the  Ritz-Carlton  hotel,  care 
the  Screen  Advertisers  Association,  not  later 
than  Tuesday,  June  Sth. 

5 —  Pictures  will  be  judged  by  a  committee  of 
three  who  are  not  in  any  way  connected  with 
the  industrial  motion  picture  industry,  and 
their  decision  will  be  final.  The  winner  of 
the  honors  will  be  awarded  one  new  De  Vry 
Portable  Motion  Picture  Projector  of  any  type 
desired.  This  projector  is  offered  through  the 
courtesy  of  the  De  Vry  Corporation  for  the 
general  good  of  the  industry. 


A.  P.  Laased  Wire  Added 

The  Cumberland  Daily  News,  which' 
has  teen  getting  the  pony  service  of  the 
A.  P.,  has  a  leased  wire  installed  and  wUt 
discontinue  the  telephone  service. 


Rnssinn  Paper  Buy*  Home 

Noroye  Russkoye  Skm>,  Russian  lan¬ 
guage  paper  of  New  York,  has  boni^ 
a  four-sh^  building  at  178  Second  ave¬ 
nue  for  a  future  honK. 
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UNPRECEDENTED  HONORS  PAID  BRITISH 
ON  ARRIVAL  IN  NEW  YORK 

Government  Omits  All  Landing  Formalities — City  and  Na¬ 
tional  Committees  Extend  Welcome — Complete 
American  Program 

Saturday  evening  the  British  delega¬ 
tion  will  see  the  Ziegfeld  Follies ‘as  the 
guests  of  the  National  Welcome  Com¬ 
mittee,  and  after  the  show  will  be  the 
guests  of  E.  M.  Statler  on  the  roof  gar¬ 
den  of  the  Hotel  Pennsylvania. 

Sunday  morning,  June  2,  at  nine 
o’clock,  accompanied  by  the  New  York 
Advertising  Club  members,  the  British 
delegation  will  leave  New  York  for  At¬ 
lantic  City,  on  a  special  Pennsylvania 
train  arriving  at  1  p.  m.  Headquarters 
will  be  at  the  Ambassador  hotel. 

June  3,  4,  S,  6  and  7  will  be  spent  at 
the  Atlantic  City  convention. 

On  June  8,  the  British  advertising 
party  will  go  to  Philadelphia  for  a  day’s 
visit  as  the  guests  of  the  Poor  Richard 
Qub,  seeing  famous  historic  sites  and 
places  of  commercial  interest. 

June  9,  they  will  be  the  guests  of  New 
York  City  again. 

June  10,  being  Sunday,  no  formal  pro¬ 
gram  has  been  arranged. 


Following  is  a  complete  list  of  the 
British  delegation : 

.\gnew,  E.  S.  (and  Mrs.  Agnew),  Punch, 
Bouverie  street.  E.  C.  4,  London. 

.\cnew.  Mrs.  E.  S. 

Akerman,  J.  C.,  of  the  The  London  Times, 
Printing  House  Square,  E.  C.  4,  London. 

.Mien,  Joseph  N.,  James  Pascall,  Ltd.,  Black- 
friars  Road,  S.  E.  1,  England. 

Allisoo,  J.  Murray,  Field  Press,  Ltd.,  Windsor 
House,  Breams  Bldgs.,  London,  E.  C.  4. 

Baird,  Sir  Robt.,  Belfast  Telegraph,  124  Royal 
avenue,  Belfast,  Ireland — delegate  of  Ulster. 

Bates,  Arthur — Johnson,  Riddle  St  Co. 

Baxter,  William  B.,  John  Harding,  Son  Sc  Co., 
Ltd.,  Baronia  Works,  Nantwich,  England. 

Bowater,  Eric,  157  Queen  Victoria  street,  Lon¬ 
don,  ^  C.  4. 

Boys,  E.,  London  Electric  Railways,  Electric 
Railway  House,  Broadway,  Westminster,  S. 
W.,  London. 

Bradley,  H.  Dennis,  Pope  Sc  Bradley,  14  Old 
Bond  street,  W.,  London. 

Bradshaw,  Percy  V. — Press  Art  School. 

Brinkmeyer,  A.,  C.  and  A.  Modes,  Ltd. 

Brinkmeyer,  C.,  C.  and  A.  Modes,  Ltd. 

Brinkmeyer,  L..  C.  and  A.  Modes,  Ltd. 

Brinkmeyer,  W..  C.  and  A.  Modes.  Ltd. 

Broughton,  H.  H.,  Vickers,  Ltd.,  Westminster, 
S.  W.  1,  London. 

Bruce,  Robert,  Aberdeen  Newspapers,  Ltd.,  149 
Fleet  street,  E.  C.  4,  London. 

Bruce,  Robert,  Aberdeen  Newspapers,  Ltd.,  149 
Fleet  street,  London,  E.  C.  4. 

Bullock,  W.  F. — London  Daily  Mail. 

Chadwick,  Arthur,  Amalgamated  Publicity 
Services,  Ltd.,  Bucknall  street,  W.  C.  2, 
London. 

Cheshire,  John,  Lever  Bros.,  Ltd.,  Lever  House, 


AMERICANS  ON  BOARD  SHIP  WELCOME 
BRITISH  ADVERTISING  MEN 

By  HERBERT  C.  RIDOUT 

By  Radio  from  S.  S.  Berengaria  at  Sea 

Ss.  BERENGARI.4,  May  30. — The  British  advertising  delegation  is  in  the 
^  highest  spirits.  Its  sendofF  from  London  was  tremendous. 

The  Pall  Mall  Gazette  issued  a  special  edition  which  was  distributed  at 
the  depot.  Premier  Stanley  Baldwin  gave  a  benedictory  letter  to  John 
Cheshire.  Gifts  were  lavished  on  the  delegates. 

The  first  rollcall  of  the  delegation  on  shipboard  Sunday,  May  27,  was 
a  pleasant  incident.  C.  Harold  Vernon  was  presented  with  a  gold  cigarette 
case  by  the  delegation,  Mr.  Cheshire  making  the  speech  of  presentation. 
Mr.  Vernon  was  deeply  touched  and  voiced  his  high  appreciation. 

Yesterday  afternoon  the  Americans  and  Canadians  aboard,  headed  by 
John  W.  Harding,  Frank  Waterman  and  Dr.  Gordon,  held  a  reception  to 
welcome  the  delegation  over  the  ocean  dividing  line,  and  to  be  the  first  to 
extend  a  welcome  in  behalf  of  America.  Dr.  Gordon  said  that  the  great 
Atlantic  City  convention  and  the  still  greater  London  convention  next  year 
stood  for  fundamentals  having  to  do  with  cementing  .Anglo-American  rela¬ 
tions.  Mr.  Cheshire  expressed  thanks  for  the  “kindly  thought.” 

The  company  then  sang  “God  Save  the  King”  and  the  “Star  Spangled 
Banner,”  as  the  Union  Jack  and  Old  Glory  were  unveiled  amidst  intense 
enthusiasm. 


AT  the  time  Editor  &  Pubi.isher  went 
to  press,  the  British  delegation  to 
Atlantic  City  convention  of  the  .Associ¬ 
ated  .Advertising 
Clubs  of  the 
World  were  re¬ 
ceiving  a  rousing 
welcome  in  New 
A^ork  City  on 
their  arrival  in 
the  United 
States.  The 
party  of  115  per¬ 
sons  were  taken 
off  the  Cunarder 
Berengaria  at 
Quarantine  Fri¬ 
day  afternoon  — 


authorities  have 
ever  allowed  such  a  large  number  of 
persons  to  leave  a  ship  before  docking. 
They  were  transferred  to  the  municipal 
steamer  “Macon’’  and  accompanied  by 
other  boats  of  the  National  Welcome 
Committee,  t’ne  New  York  Advertising 
Club  and  the  Advertising  Men’s  Post  of 
the  .American  I^egion,  which  went  down 
the  bay  with  the  Police  Department 
Band,  and  landed  at  the  Battery. 

Led  by  a  police  motorcycle  escort  and 
the  Police  Band,  welcomers  and  visitors 
paraded  to  City  Hall,  where  they  were 
officially  welcomed  to  the  city  by  Mayor 
Hylan  and  Commissioner  Grover 
Whalen.  .After  these  ceremonies  auto¬ 
mobiles  took  the  guests  to  their  New 
York  headquarters  at  the  Pennsylvania 
hotel  to  prepare  for  the  national  wel¬ 
come  committee  banquet  in  the  evening. 

The  reception  preceding  the  banquet  is 
scheduled  for  6:30  p.  m.  The  dinner 
program  begins  at  7  o’clock. 

Herbert  S.  Houston,  chairman  of  the 
National  Committee,  will  preside  and  F. 
A.  Wilson-Lawrenson  will  be  toastmas¬ 
ter.  The  visitors  will  be  welcomed  by 
Lou  E.  Holland, 
president  of  the 
A.  A.  C.  W.; 
Julius  Barnes, 
president  of  the 
United  States 
Chamber  of  Com¬ 
merce;  and  E.  T. 
Meredith  of  Des 
Moines,  past  pres¬ 
ident  of  the  A. 
A.  C.  W. 

Responses  f»r 
the  guests  will  be 
made  by  Presi¬ 
dent  John  Ches¬ 
hire  of  the  Thirty 
Club,  London;  C. 
Harold  Vernon,  president-elect  of  the 
Thirty  Club;  and  Lieut,  Col.  Edward  F. 
I^wson  of  the  I.ondon  Daily  Telegraph. 
The  invocation  will  be  by  Rev.  Caleb  R. 
Stetson  of  Trinity  Church. 

The  program  for  Saturday,  June  2, 
will  be  under  the  auspices  of  the  Na¬ 
tional  W’elcome  Committee,  the  City  of 
New  York  and  the  New  York  Advertis¬ 
ing  Club.  The  visitors  will  board  the 
“Macon"  at  Pier  .A.  North  River,  in 
the  morning  for  a  trip  down  the  harbor, 
at  the  conclusion  of  which  a  stop  will  be 
made  at  the  Cre.scent  Athletic  Club 
where  Harry  H.  Clark,  past  president  of 
the  Brooklyn  .Advertising  Club,  will  be 
host  at  luncheon.  The  trip  will  then  be 
resumed  up  the  North  River,  through 
the  ship  canal  around  the  north  end  of 
Manhattan  Island  and  down  the  Harlem 
River  to  161st  Street. 

Here  all  will  disembark  to  visit  the 
new  Yankee  Stadium  and  see  the  base¬ 
ball  game  as  the  guests  of  Col.  Jacok 
Ruppert.  Saturday  at  the  ball  park  has 
been  set  aside  as  “British  Day.”  Box 
seats  have  been  set  aside  for  150  guests. 
There  will  be  a  public  welcome  for  the 
visitors  at  the  Stadium  and  appropriate 
ceremonies.  .After  the  game  the  visitors 
will  continue  down  the  East  River,  reach¬ 
ing  the  Battery  at  about  6  p.  m. 


June  11,  a  trip  will  be  made  to  VVash- 
in^on,  D.  C.,  where  they  will  be  enter¬ 
tained  for  two  days  by  the  Washin^on 
newspaper  publishers  and  the  Washing¬ 
ton  Advertising  Club.  On  the  morning 
of  June  12  the  visitors  will  be  received 
by  President  Harding  at  the  White 
House. 

From  June  13  to  June  16,  when  start 
for  home  will  be  made,  the  delegation 
will  stay  in  New  A^ork  City.  For  the 
evening  of  June  13  Paul  Block  has  pur¬ 
chased  540  orchestra  and  box  seats  for 
Irving  Berlin’s  “Music  Box  Review” 
and  has  turned  them  over  to  the  Na¬ 
tional  Welcome  Committee  for  the  use 
of  the  British  visitors  and  their  friends. 
The  theater  party  will  be  followed  by 
a  dinner  at  either  the  Ritz-Carlton  or 
the  Plaza  as  the  guests  of  Mr.  Block. 

June  14  will  be  a  day  of  what  might 
lx;  termed  departmentalized  entertain¬ 
ment  in  New  York.  The  idea  is  that  the 
advertising  agency  members  of  the  dele¬ 
gation  will  be  entertained  by  the  adver¬ 
tising  agents  of  New  York,  the  trade 
Iiaper  publishers,  by  the  business  paper 
publishers  of  New  York,  the  advertisers 
by  the  advertisers,  etc. 

June  15  will  be  more  or  less  of  an  in¬ 
formal  nature,  with  a  theater  party  in 
the  evening  as  the  guests  of  Charles 
Capehart,  probably  at  the  Winter  Gar¬ 
den  to  see  A1  Jolson. 

June  16  the  delegation  will  sail  for 
home. 

Many  invitations  for  the  British  vis¬ 
itors  to  visit  places  in  the  United  States 
and  Canada  had  to  be  declined  by  the 
National  Welcome  Committee  for  lack 
of  time,  among  them  Boston,  Montreal, 
Toronto,  Buffalo  and  South  Bend,  Ind. 


E.  C.  4 — president,  the  Thirty  Club  of  London. 

Qaric,  H.  Samson,  Samson  Clark  &  Co.,  Ltd., 
57-61  Mortimer  street,  W.  t,  London. 

Clark,  Mrs. 

Clark,  Roy. 

Clegg,  Harry,  Kalamazoo,  Ltd.t  Northfidd, 
Birmingham,  England. 

Crawford,  W.  S.  (and  Mrs.  Crawford),  W.  S. 
Crawford,  Ltd.,  233  High  Holbom,  W.  C.  1, 
— vice-president.  The  Thirty  Qub  of  London, 
and  vice-president.  Associated  Advertising 
Qubs  of  the  World. 

Day,  W.  T.,  (and  Mrs.  Day),  Pioneer  Press  of 
India,  11  Arundel  street.  Strand,  W.  C.  2, 
London. 

Derry,  F.  A.,  Cunard  S.S.  Company,  Ltd., 
Liverpool. 

Derwent,  H.  C.,  Bradford  &  District  News¬ 
papers  &>.,  Ltd.,  Bradford. 

Derwent,  W.  R.,  Nottingham  Journal,  Notting¬ 
ham,  England. 

Dov,  Mrs. 

Dnugall,  Mr.  and  Mrs.  Thos.  M. 

Dunkley,  W.  H.,  Dunkley’s  Ltd..  Jamaica  Row, 
Birmingham. 

Emanuel,  Philip,  Odhams  Press,  Ltd.,  57-9  Long 
Acre,  W.  C. — hon.  treasurer,  the  Thirty  Club 
of  London. 

Evans,  Harold  S.,  Marling  &  Evans,  Ltd.,  6 
St.  Sacrament  street,  Montreal,  Canada. 

Falk,  L.  D.,  D.  J.  Keymer  &  Co.,  Ltd.,  36-8 
Whitefriars  street,  E.  C.  4,  London. 

Field,  Eric — Erwoods,  Ltd.,  30  Fleet  street, 
London,  E.  C.  4. 

Fitch,  H.  Rea,  Editor  &  Publisher,  116 
World  Bldg.,  New  York  City.  (Honorary 
delegate  of  the  Thirty  Qub.) 

Fitch,  Mrs.  H.  Rea. 

Fraser,  Ivor,  London  Electric  Railways,  Elec- 
lectric  Railway  House,  Broadway,  Westmin¬ 
ster,  S.  W.,  London. 

Fntcher,  E.  E.,  Dunkley’s,  Ltd.,  Jamaica  Row, 
Birmingham. 

Girardot,  Eklmond  David,  St.  George  Carriers, 
Ltd.,  73  Basinghall  street,  E.  C.  3,  London. 

Greenly,  A.  J.,  Greenly’s,  Ltd.,  37-8  Strand,  W. 
C.  2,  London. 

Haines,  R.,  Press  Photographer,  London. 


C.  Harold  Yerson 
Secretary,  Thirty  Qub 


Haughton,  Sam  G.,  Grazer  as  Haugbton,  Ltd., 
Belfast.  (Delegate  of  Ulster  nnd  president 
Advertising  Club  of  Ulster.) 

Henderson,  J.  S.,  John  Mackintosh,  Ltd.,  Hali¬ 
fax.  N.  S. 

Henriebs,  L.  E. — London  Daily  Mail. 

Hunt,  J.  G.  P.,  Samson  Qark  &  Co.,  Ltd.,  57-61 
Mortimer  street,  W.  1,  London. 

Hutchings,  Robt.  W.,  G.  F.  Hutchings  &  Co., 
Ltd.,  Excelsior  Boot  Manufactory,  Bristol, 
England. 

Hutchinson,  Lt.  Col.  G.  S.,  D.S.O.M.C.,  Lon¬ 
don  Press  Exchange,  110  St.  Martin’s  Lane, 
W.  C.,  London. 

Illingworth,  Ed.  N.,  Belfast  Telegraph,  40-3 
Fleet  street,  E.  C.  4 — delegate  of  Ulster. 

Imber,  Horace  S.  (and  Mrs.  Imber),  Associated 
Newspapers,  Ltd.,  Carmelite  House,  E.  C.  4, 
London. 

Jknncey,  H.  H.,  Independent  Newspapers.  Ltd., 
Dublin. 

Johnson,  Frederick,  Liverpool  Post  &  Mercury, 
130  Fleet  street,  E.  C.  4,  London. 

Kelly,  H.  M. — Kelly  &  Kelley,  printers. 

I.acblan,  Miss  M. 

Lawson,  Lt-Col.  E.  F.  (and  Mrs.  Lawson), 
London  Daily  Telegraph,  135  Fleet  street,  L 
C.  4,  London. 

Marrian,  W.  L. 

Masoord,  G.  W.,  London  Dally  Chronicle,  12 
Salisbury  Square,  E.  C.  4,  London. 

McDougall,  Thomas  (and  Mrs  McDougall), 
Thomas  McDougall,  Ltd.,  44-6  Kingsway,  W. 
C.,  London. 

McNab,  Major  J.  W. 

Meaker,  E.  J. — Heakers,  Ltd. 

Milne,  Andrew,  (Thirty  Qub  of  London,  Lon¬ 
don.  (Organizer  of  1924  convention.) 

Mitchell,  J.  C.,  London  Electric  Railways,  Elec¬ 
tric  Railway  House,  Broadway,  Westminster, 
S.  W.,  London. 

Mont  fort,  C.  P. 

Morgans,  E.  N.,  Daniel  Neal  &  Sons,  Ltd., 
London. 

Morjtan,  Mr.  and  Mrs.  E.  J. 

Morison,  Ernest,  Morison’s  Advertising  Agency 
(Hull).  Ltd.,  99  Holden  Road.  N.  Finchley, 

.  12,  London. 

Morris,  E.  H.,  of  Lotus,  Ltd.,  Stafford,  Eng¬ 
land. 

Napier,  F.  C. — Nickeloid  Electrotypes,  Ltd. 

Neaverson,  Herbert,  Mackintosh  A  Sons,  Ltd., 
18  Long  Causeway,  Peterboro. 

O'Keefe,  William.,  0’(Jorman  Bros.,  Ltd.,  Phr- 
nell  street,  Qonmel,  Ireland. 

Pearl.  L.  S.— W.  S.  Crawford,  Ltd. 

Perrins,  Capt.  A. — Lee  &  Perrins. 

Popper,  D.  H. — Popper  &  Co.,  printers. 

Porter,  Arthur  S.  (Mrs.  Porter  and  2  children), 
Arthur  S.  Porter  &  Co.,  Wapping  Mills, 
Liverpool,  England. 

Potter,  Fredk.  E.,  F.  E.  Potter,  Ltd.,  Imperial 
House,  Kingsway,  W.  C.,  London. 

Pritchard,  Fleetwood,  Advertising  &  PuUieity, 
Ltd.,  1  Arundel  street.  Strand,  London,  W,  C. 

Ridout,  Herbert  C.,  London  editor  of  Editor 
&  l^BLiSHER,  New  York,  10  Radcliffe  Road, 
Winchmore  Hill,  N.  21,  London. 

Roberts.  A.  C.,  W.  Symington  &  Co.,  Ltd. 

Robertson,  E.  J.  (and  Mrs.  Robertson),  Lon¬ 
don  Daily  Express,  116  Fleet  street,  E.  C. 
4,  London. 

Rossiter,  A.  G.,  Rego  Clothiers,  Ltd.,  llOa-112 
High  street,  Shoreditch,  E.  1,  London. 

Rowe,  B.  W.,  Langham  Artists,  Deverenx  Court, 
Strand,  London,  W.  (X 

Rozier,  (japt.  A.  W.,  London  Electric  Railways, 
Electric  Railway  House,  Broadway,  West¬ 
minster,  S.  W.,  London. 

Savage,  Major  J.  C.,  London  Aerodome,  Hen¬ 
don,  N.  W.  9,  London. 

Scott,  George,  (jlasgow  Herald,  112  Fleet  street, 
London,  E.  C,  4. 

Shoesmith,  Fred,  Fairy  Dyes,  Ltd.,  37  Glass- 
ford  street,  Glasgow,  Scmland. 

Smith,  P.  G.  A.,  Shell-Mex,  Ltd.,  Shell  Comer, 
Kingsway,  W.  C.,  London. 

Spicer,  R.  E. — Endocrines,  Ltd. 

Steinberg,  Louis — Charles  Tait  &  Co.,  leather 
exporters. 

Stembridge,  G.  E.,  Sheffield  Daily  TelegrapU, 
Sheffield. 

Sykes,  Regd.  C.,  London  Press  Exchange,  Ltd., 
110  St.  Martin’s  Lane,  W.  C.,  London. 

Talcntt,  \V.  L.,  West  Electric  Hair  Curler  Co. 

Taylor,  Arthur — Eno’s  Fruit  Salt. 

Thomberry,  Robert,  Newspaper  House,  London. 
(Represents  Publicity  (3ub  of  London.) 

Turner,  Arthur  E.,  Leigh  Mills  Co.,  Ltd.,  Brad¬ 
ford,  England. 

Vernon,  C.  Harold,  C.  V'ernon  &  Sons,  Ltd.,  38 
Holbom  Viaduct,  E.  C.  1 — hon.  secretary,  The 
Thirty  Club  of  London. 

Vernon,  L.  C.,  C.  Vernon  &  Sons,  Ltd.,  38 
Holbom  Viaduct,  E.  C.  1,  London. 

Walker,  Ernest  T.  (and  Mrs.  Walker),  Wolsey, 
Ltd.,  Leicester,  England. 

Wallace,  W.  T.  (and  Mrs.  Wallace),  National 
Trade  Press,  Ltd.,  Regent  House,  Kingsway, 
W.  C.  2,  London. 

Walley,  Thomas,  Cochran  &  Co.  Annan,  Ltd., 
Annan,  N.  B.,  London. 

Walmsley,  U.  B.,  E.  Hulton  &  Co.,  Ltd.,  Shoe 
Lane,  E.  C.  4,  London. 

Watts,  A.  K. — Swan  Pen  Company. 

Webb,  W.  H.,  Old  Bleach  Linen  Co.,  Ltd.,  Bel¬ 
fast.  (Delegate  of  Ulster.) 

Wells,  H.  M.,  Wells  OU  Company,  London. 

Williams,  E.  O. — consulting  engineer,  British 
Empire  Exposition. 

Williams,  Mrs.  E.  O. 
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TEXANS  ARE  COMING  IN  BODY  TO  WIN 
1924  MEETING  FOR  HOUSTON 


Governor,  City  Officials  and  Business  Men  Join  in  Invitation  of 
“Lone  Star”  State — Promise  Hospitality  Such  as 
Has  Made  South  Famous 


ON  March  11  this  year  the  executive 
committee  of  the  Advertising  Clubs  of 
Texas  met  in  San  Antonio  and  formu¬ 
lated  plans  for  the  movement  of  special 
train  over  the  M.  K.  &  T.  Railway,  via. 

St.  Louis  and  Pennsylvania  Railway  to 
Atlantic  City. 

It  was  a  consensus  at  the  San  Antonio 
meeting  that  the  advertising  association 
of  Texas  go  as  a  body,  work  as  a  body 
and  to  a  man  use  every  effort  to  get  the 
1^4  convention  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World  for 
Houston. 

The  special  transportation  committee 
is  composed  of  W.  W.  Pigue,  advertis¬ 
ing  manager  of  the  Fort  Worth  Record;  | 
Milton  Pardes,  Dallas;  Wm.  Brock- 
hauser,  president  Advertising  Club,  San 
Antonio,  and  H.  A.  McCelvey,  advertis¬ 
ing  manager,  Houston  Chronicle,  being 
appointed  by  E.  W.  Bateman,  president 
of  the  Advertising  Clubs  of  the  tenth 
district. 

That  Houston,  Tex.,  and  her  165,000 
citizens  hope  to  make  the  1924  conven¬ 
tion  of  the  Associated  Advertising  Qubs 
of  the  World  the  greatest  convention  in 
the  history  of  the  organization  has  been 
emphasized  in  many  ways  during  the 
past  few  weeks.  Houston  and  all  of 
Texas  is  looking  forward  to  the  conven¬ 
tion  being  held  in  Houston  and  work  has 
already  started  in  preparing  a  fitting  pro¬ 
gram. 

With  ample  facilities  for  handling  con¬ 
ventions  and  a  city  which  will  be  a  reve¬ 
lation  to  practically  every  member  who 
will  attend  the  gathering,  Houston  feels 
that  it  is  the  logical  and  practical  place 
to  hold  the  1924  convention. 

Houston’s  stated  position  follows ; 
“Houston  has  many  things  to  offer  the 
.Associated  Advertising  Clubs  of  the 
World  if  they  will  come  to  Texas  in 
1924,  and  every  man,  woman  and  child 
will  feel  it  a  personal  duty  to  make  the 
convention  what  no  other  convention 
has  ever  been. 

“Houston  needs  the  advertisers— we 
frankly  admit  that  Houston  and  the  great 
Lone  Star  State  want  to  be  sold  to  the 
men  who  create  and  write  advertising. 

“The  Advertising  Club  since  its  or¬ 
ganization  has  been  one  of  the  most  pul>- 
lic  spirited  clubs  of  the  city  and  has 
sponsored  a  number  of  big  movements 
for  the  betterment  of  Houston.  The 
crowning  achievement  for  the  club  would 
be  bringing  the  big  show  to  the  metropo¬ 
lis  of  South  Texas  next  year.” 

“The  Houston  .Advertising  Club  wants 
you  all  to  be  its  guests  in  1924,”  says 
H.  C.  Howard,  president  of  the  organi¬ 
zation.  “It  is  anxious  to  show  you  the 
kind  of  hospitality  that  has  made  the 
South  famous. 

“Come  to  Houston  next  year  and  you 
will  find  the  trip  will  pay  you  big  divi¬ 
dends  individually  and  collectively.  It 
will  show  to  you  a  magnificent  empire, 
developed  in  spots,  but  for  the  most  part 
a  virgin  land  awaiting  development.  It 
is  a  land  of  magnificent  distances  of  un¬ 
told  wealth  in  natural  resources,  beauti¬ 
ful  cities,  of  gorgeous  scenery,  but  best 
of  all  it  is  a  place  where  the  hand  clasp 
is  just  a  little  warmer  than  in  the  rest 
of  the  country  and  where  the  citizens  are 


men’s  association,”  Mr.  Holcombe  said. 
“This  organization  is  made  up  of  men 
of  unusual  ability  and  prominence  in 
their  community  and  it  would  be  a  real 
pleasure  for  us  to  have  the  opportunity 
to  show  them  the  various  things  of  which 
Houston  is  proud. 

"So  far  as  the  association  is  concerned, 
we  can  guarantee  that  it  will  have  every 
facility  at  its  disposal  for  holding  an 
ideal  convention.  "There  are  a  dozen  big 
industries  peculiar  to  South  Texas  that 
the  members  will  find  well  worth  in¬ 
specting.  In  addition.  South  Texas  is 
the  playground  of  the  Southwest  and 


sities  of  the  South.  It  has  a  private  en¬ 
dowment  of  $14,000,000; 

Approximately  1,000  acres  of  parks;  a 
zoo  and  municipal  golf  course; 

Three  country  clubs,  with  all  the  fea¬ 
tures  found  in  the  most  up-to-date  clubs ; 

Magnificent  roads  connecting  many 
pleasure  resorts  within  a  short  distance 
of  the  city; 

Hotel  accommodations  sufficient  to 
take  care  of  the  demands  of  the  largest 
gatherings.  Nine  first-class  hotels  can 
accomm^ate  6,000  visitors ; 

Twelve  theatres,  offering  two  stock 
companies,  best  vaudeville  and  first-run 
pictures.  In  addition,  there  is  an  audi¬ 
torium  where  concerts  are  given  almost 
nightly  and  a  $50,000  open-air  theatre 
for  pageants  and  concerts; 

Gulf  Coast  Speedway  for  auto  racing. 
One  of  the  best  mile  and  a  half  tracks  in 
the  South; 

Municipal  Fair  and  .Exposition 
grounds ; 

More  skyscrapers  than  any  city  of  its 


PACIFIC  CLUBS  WILL 
REORGANIZE 


Twelfth  and  Thirteenth  Districts  Will 
Amalganiate  as  Western  Division 
of  A.  A.  C.  W.  at  Spokane 
Meeting,  June  17-20 


GOV.  NEFF  INVITES  A.  A.  C.  W. 

TO  HOUSTON  IN  1924 

To  Members  of  the  .Associated  Advertising  Clubs  of  the  World,  .Atlantit! 

City,  N.  J.; 

As  the  governor  of  Texas  and  as  a  staunch  believer  in  the  possibilities 
of  the  Lone  Star  State,  I  take  this  means  of  extending  the  hospitality  of 
Texas  and  Houston  for  the  1924  convention  of  your  great  organization. 

Houston  is  a  metropolis  with  a  broad  vision.  With  its  deep  waterway 
with  oceangoing  liners  discharging  cargoes  from  the  ports  of  the  world, 
Houston  stands  ready  to  take  first  place  among  Southern  cities. 

Few  if  any  cities  in  all  the  United  States  are  better  qualified,  in  my  way 
of  thinking,  to  handle  such  a  convention  as  yours.  Houston  has  hotel  ac¬ 
commodations  as  well  as  transportation  lines;  good,  clean  amusement  places 
and  many  of  them. 

It  was  my  plan  to  come  before  yon  personally  and  extend  yon  an  invi¬ 
tation  to  hold  your  1924  convention  in  Texas,  but  unforeseen  matters  came 
up  and  denied  me  the  pleasure.  I  am  arranging  my  plans,  however,  to  be 
with  you  in  Houston  in  1924.  and  I  hope  I  shall  not  be  disappointed. 

Cordially  yours, 

PAT  M.  NEFF. 


amusements  that  will  appeal  to  every 
ta.ste  are  available. 

“I  am  merely  expressing  the  sentiment 
of  every  citizen  of  Houston  when  I  say 
we  would  consider  it  a  great  pleasure  to 
entertain  the  advertising  men  in  1924.” 

Marcellus  E.  Foster,  publisher  of  the 
Houston  Chronicle,  will  be  one  of  the 
most  enthusiastic  hosts  if  the  Associated 
-Advertising  Qubs  of  the  World  meet 
in  Houston  in  1924.  Mr.  Foster  is  whole 
hearted  in  joining  with  other  Houston¬ 
ians  in  a  cordial  invitation. 

“It  has  been  about  10  years,”  said  Mr. 
Foster,  “since  the  association  met  in 
Texas,  Dallas  at  that  time  being  the  con¬ 
vention  city.  I  recall  that  the  dele^- 
tion  came  to  Houston  by  special  train. 
Our  enthusiasm  here  was  so  great  that 
The  Chronicle  and  the  Post,  rival  pub¬ 
lications,  amalgamated  for  the  day,  and 
issued  a  joint  newspaper,  with  alternate 
Chronicle  and  Post  pages. 

‘‘The  Chronicle  and  the  City  of  Hous¬ 
ton  are  prepared  to  make  every  possible 
concession  to  the  association  in  welcome 
and  in  entertainment.  I  hope  ardently 
that  Houston  will  win  the  coveted  dis¬ 
tinction.” 

This  invitation  was  extended  to  the 
.Associated  Advertising  Qubs  of  the 
World  by  Jesse  H.  Jones,  one  of  the 
South’s  greatest  business  men  and  a 
Houston  “city  builder” : 

“.Advertising  men  of  the  world  will  be 


the 


port 


size  in  the  United  States; 

Largest  spot  cotton  market  ir 
world ; 

Second  largest  cotton  exporting 
in  the  country; 

Ideal  climate.  During  the  hottest  part 
of  the  Summer,  thermometer  seldom 
reaches  90.  A  continued  gulf  breeze 
makes  days  pleasant  and  nights  cool.  In 
Winter  the  temperature  reaches  freezing 
only  once  or  twice  during  the  season; 

Many  churches  and  an  efficient  public 
school  system; 

Fine  water  system,  operated  by  the 
city;  efficient  transportation  system;  fine 
streets  and  drainage ; 

Houston  is  a  city  of  home  owners; 

Center  of  oil  fields  of  gulf  coast ; 

Is  industrial  center  of  South  Texas, 
having  great  refineries,  cotton  compresses 
and  innumerable  factories; 

Houston  is  surrounded  by  magnificent 
cattle  raising  and  farming  country ; 

Is  gateway  to  the  Rio  Grande  V’ alley, 
the  finest  citrus  and  truck  raising  land 
in  the  United  States; 

Ix>gical  shipping  point  for  Mexico. 


Ratification  of  a  plan  for  establishing 
integral  relationship  between  the  .Associ¬ 
ated  Advertising 
Qubs  and  the 
Pacific  Coast 
A  d  V  ertising 
Clubs  Associa¬ 
tion  promises  to 
be  the  principal 
business  to  come 
before  the 
twentieth  annual 
convention  of  the 
Eoast  association 
to  be  held  in 
Spokane,  June 
17  to  21. 

The  plan  is  t  o  v 
that  the  twelfth  f , 

and  thirteenth 

^stricts  of  the  Associated  Advertising 
Clubs  will  be  amalgamated  and  the  en¬ 
tire  group  of  coast  clubs,  more  than 
‘wenty  in  number,  will  be  known  as  the 
Western  Division  of  the  Associated  Ad- 
coast  association 
will  maintain  its  present  name,  but  its 
constitution  and  by-laws  will  be  modi- 
fed  to  conform  with  the  .Associated 
Qubs’  requirements. 

Action  has  already  been  taken  by  the 
executive  board  of  the  coast  association 
and  needs  only  the  formal  ratification  of 
the  coming  convention. 

The  mam  themes  for  the  program  for 
the  three  general  sessions  will  be  as  fol¬ 
lows  : 

June  18— “What  Comes  Before,  With 
and  After  Advertising.” 

June  19 — “The  Better  Business  Bu¬ 
reau  and  its  Work.” 

June  20 — “Higher  Standards  in  Ad¬ 
vertising.” 

There  will  be  an  array  of  nine  depart¬ 
mental  sessions  grouped  as  follows: 
Advertising  Agencies. 

Better  Business  Bureau. 

Church  Advertising. 

Direct  Advertising. 

Financial  .Advertising. 

Graphic  Arts. 

Newspaper  Advertising. 

Outdoor  Advertising. 

Retail. 

In  addition  to  the  general  and  depart-, 
mental  sessions  there  will  be  four  busi-* 
ness  luncheons  at  which  three  minute 
sf^aking  contests  for  valuable  trophies 
will  be  held  as  follows : 

June  18 — “The  Influence  of  .Advertis¬ 
ing  on  International  Relations.” 

June  19 — “What  Organized  Advertis¬ 
ing  Has  Done  for  Business.” 

June  20 — “Should  Professional  Ethics 
Prohibit  Individual  Advertising.” 

June  21 — “The  Value  of  an  Advertis¬ 
ing  Qub  to  a  Community.” 

The  convention  business  conferences, 
exhibit  and  committee  meetings,  will 
take  place  at  the  Davenport  hotel. 


never  too  busjr  to  go  out  of  their  way  to  welcomed  heartily  in  Houston.  Houston 


make  the  visitor  welcome 
“If  you  come  to  Texas  in  1924  you 
will  go  back  to  your  homes  delighted 
with  your  trip  and  convinced  that  Texas 
the  garden  spot  of  the  earth  and 
Houston  the  ideal  city.” 

Houston  as  a  unit  is  asking  the  adver¬ 
tising  men  to  hold  their  next  convention 
in  that  city.  Mayor  Holcombe  declared, 
and  stated  the  city  would  show  the  kind 
of  hospitality  that  has  made  the  South 
famous  if  the  invitation  is  accepted. 

“From  a  selfish  point  of  view  there  is 
no  organization  that  we  would  rather  see 
meet  in  Houston  than  the  .advertising 


believes  in  advertising,  believes  in  the 
modern  ideal  of  having  a  good  thing  and 
telling  the  world  about  it,  and  it  is  proud 
of  those  men  whose  mission  in  life  is  to 
broadcast  the  achievements  of  their  com¬ 
munities.” 

Some  of  the  hig;hlights  about  Houston, 
offered  as  inducements  for  the  1924  con¬ 
vention  by  its  boosters,  are: 

Population  of  165,000.  More  than 
200,000  if  suburbs  are  included; 

Seventeen  trunk  line  railroads ; 

Ship  Channel  connecting  city  with 
Gulf  of  Mexico; 

Rice  Institute,  one  of  the  great  univer- 


New  York  Ad  Club  Golf  Dates 

The  Advertising  Qub  of  New  York, 
through  John  I.  Wheaton,  chairman  of 
the  golf  committee,  announces  the  fol¬ 
lowing  tournament  dates:  June  20, 
Dunwoodie  Golf  Qub;  July  31,  White 
Beaches  Golf  Club;  Sept.  25,  Westches¬ 
ter  Hills  Golf  Club. 


Senn  Leads  in  Ad  Golf  Meet 

H.  B.  Senn,  with  84  gross  score,  was 
the  winner  in  the  one-day  tournament  of 
the  Metropolitan  Advertising  Golf  Asso¬ 
ciation,  at  Roslyn,  L.  I.,  ^Iay  24.  The 
tournament  committee  of  the  association 
includes  R.  H.  Keith,  chairman;  J.  H. 
Livingston,  Jr.,  Frank  J.  Coupe  and  Eliot 
D.  Moore. 


Pan-Pacific  Club  in  Tokyo 

Newspaper  men  of  almost  all  nation¬ 
alities  represented  in  Tokyo,  form  a  good 
proportion  of  the  membership  of  the 
new  Pan- Pacific  Luncheon  Qub  just  or¬ 
ganized  there  by  .Alexander  Hume  Ford, 
director  of  the  Pan-Pacific  Union,  which 
sponsored  the  World  Press  Congress  at 
Honolulu.  Prince  Tokugawa,  who  was 
a  delegate  to  the  Washington  Conference, 
is  president  of  the  Luncheon  Qub  and 
presides  at  the  weekly  luncheons  where 
a  meal  is  provided  for  about  75  cents. 


Frisco  Ad  Club  Givet  Play 

Members  of  the  San  Francisco  Adver¬ 
tising  Qub  entertain  with  a  play  and 
dance  May  26.  The  proceeds  will  help 
finance  the  club’s  delegation  to  the  an¬ 
nual  convention  of  the  Pacific  Coast  Ad¬ 
vertising  Qubs  in  Spokane,  June  17-21. 
The  play,  “Along  Came  Ruth.”  is  based 
on  truth  in  advertising. 
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CHESHIRE  SEES  LESSON  FOR  AMERICAN 
TRADERS  IN  BRITISH  METHODS 

President  of  Thirty  Club  Says  Convention  in  London  Is  Bound 
to  Stimulate  Greatly  Business  Between 
the  Two  Countries 

By  JOHN  CHESHIRE 

President  of  the  Thirty  Club,  Leader  of  British  Delegation,  Director  of  Lever  Bros.,  Ltd. 


IVIY  AMERICAN  BUSINESS 
FRIENDS  whose  advertising  and 
merchandising  metliods  enjoy  world¬ 
wide  repute,  may  wonder  if  they  have 
much  to  gain  by  holding  the  1924  con¬ 
vention  of  the  Associated  Advertising 
Gubs  in  England. 

We  have  much  to  learn  in  England 
from  American  advertising  and  business 
methods,  but  on  the  other  hand  we  have 
something  considerable  to  teach.  The 
nation  that  does  such  an  enormous  ex- 
ixirt  trade,  even  at  a  time  when  exchange 
troubles  put  it  at  an  enormous  disadvan¬ 
tage  with  its  Continental  competitors, 
must  have  business  methods  which  are 
well  worth  studying.  I  believe  that 
-American  exporters  have  suffered  severe¬ 
ly  «»f  recent  years  when  opening  new 
markets  abroad.  In  the  same  markets 
the  losses  of  British  firms  have  been 
comi>aratively  insignificant,  and  the  rea-. 
son  is  the  superiority  of  British  credit 
methods. 

.•\mericans,  too,  will  do  well  to  study 
the  ntethods  by  which  British  firms  build 
business — how  young  men  are  trained 
first  to  understand  the  manufacturing 
side,  then  sent  out  to  master  the  mer¬ 
chandising  problem  in  a  particular  for¬ 
eign  country  for  a  few  years,  and  finally 
brought  home  to  control  that  part  of  the 
business.  I  am  not  boasting  when  I  say 
that  British  foreign  trade  is  on  a  firmer 
and  more  satisfactory  basis  than  that  of 
any  other  nation.  It  was  amazing  to  us 
during  the  war  when  it  was  discovered 
from  the  books  of  great  German  firms 
in  the  Far  East  that  their  businesses  had 
been  conducted  at  a  loss  and  only  kept 
up  by  Government  support. 

Another  reason  why  the  convention’s 
visit  to  London  will  be  a  great  help  to 
-American  trade  lies  in  the  fact  that  the 
convention  will  be  held  at  our  British 
Empire  Exhibition.  There  all  the  trad¬ 


ers  of  the  Great  Empire  will  meet,  rep¬ 
resenting  a  quarter  of  the  world’s  area 
and  almost  a  third  of  its  ixipulation.  All 
kinds  of  produce  and  manufactured  ar¬ 
ticles  will  be  shown  from  a  hundred  dif¬ 
ferent  countries.  Never  were  there  such 
opportunities  for  American  buyers  to  get 
into  direct  contact  with  the  world’s 
sources  of  supply.  Much  of  .\merica’s 
importing  business  is  at  present  done  in¬ 
directly.  To  do  it  direct  means  a  con¬ 
siderable  saving. 

Also  it  must  be  remembered  that  im¬ 
ports  mean  exports.  Inward  cargoes 
mean  outward  cargoes.  When  a  pro¬ 
ducer  is  selling  his  goods  direct  to  the 
States  he  is  inclined  to  buy  what  he 
needs  from  the  States.  The  British  im¬ 
porting  firms  very  often  pay  for  their 
produce  with  British  manufactures.  All 
great  American  firms  who  require  raw 
material  from  abroad  should  certainly  be 
represented  at  this  British  Empire  exhibi¬ 
tion. 

Then  again,  firms  who  are  already  do¬ 
ing  an  export  business  to  Britain  and 
her  dejiendencies  will  do  well  to  be  rep¬ 
resented  here.  There  is  nothing  like  per¬ 
sonal  contact  to  gain  an  understanding 
of  markets. 

-Apart  from  business,  however,  I  am 
sure  that  a  visit  of  a  thousand  or  several 
thousand  representative  American  busi¬ 
ness  men  to  London  next  year  will  be  a 
benefit  to  both  countries.  I  can  promise 
them  the  warmest  of  welcomes.  1  will 
not  promise  to  excel,  but  I  will  promise 
to  rival  .American  hospitality.  These 
friendly  meetings  of  leading  business  men 
will  do  more  for  the  cause  of  Anglo- 
.American  unity  than  all  the  efforts  of 
the  politicians.  When  we  know  each 
other  fully  I  feel  confident  that  America 
and  England  will  work  side  by  side  for 
the  world’s  peace  and  the  welfare  of 
humanity. 


CLOSEUPS  OF  SOME  PERSONALITIES 
OF  THE  THIRTY  CLUB 

By  S.  BERNARD  SMITH 

Advertising  Manager  of  A.  &  F.  Pears,  Ltd.,  London 


JOHN  CHESHIRE:  With  John 
J  Morley  and  John  Burns,  Mr. 
Cheshire  shares  the  distinction  of  the  a^ 
pellation  "Honest  John.”  The  other  simi¬ 
larity  is  that  there  are  no  flies  on  him. 
Deliberate  and  thoughtful.  Diplomatic 
but  not  servile.  .Always  expands  after 
the  other  fellow  has  "contracted” — there’s 
always  a  reason.  Not  an  advertising  man 
in  the  popular  conception  of  the  species, 
but  is  one  all  the  same.  Deals  in  space, 
but  is  the  reverse  of  “spacious.” 

W.  S.  Crawford:  Born  and  bred  in 
Scotland,  but  was  always  gazing  over  the 
border  at  fat  and  easy  “Sassenachs.” 
Hence  his  "thrusting”  appearance.  Was 
thus  engaged  one  day  when  a  man  from 
Aberdeen,  out  of  whom  he  had  made  six 
pence  profit,  gave  him  such  a  push  that 
he  never  stopped  till  he  landed  on  a 
downy  prospect  in  London.  Thinks  of 
founding  a  home  for  Scotsme”  who  can’t 
make  a  living  in  England.  .American  ad¬ 
vertising  agents  will  probably  combine  to 
have  him  detained  on  Ellis  Island  during 
the  convention. 

Haroi.d  Vernon  :  Cynical  in  appear¬ 
ance,  blase  in  manner.  Carefully  re¬ 
strains-  the  emotional  side  of  his  nature. 
Speaks  like  a  book,  but  is  difficult  to  read. 
Would  make  a  good  Government  under¬ 
secretary,  as  he  can  always  squash  an 
importunate  questioner  without  satisfy- 


CINCINNATI  DELEGATES 
FOR  LONDON  CON- 
VENTION 

t^'lNClNNATI  DELEGATES 

■*  to  the  ad  club  convention 
at  Atlantic  City  seem  to  have  a 
decided  preference  for  London 
to  obtain  the  convention  next 
year.  Thomas  J.  Kiphart,  who 
served  as  governor  of  the  Fifth 
District  and  who  is  also  a  mem¬ 
ber  of  the  board  of  governors 
of  the  Advertisers  Club  of  Cin¬ 
cinnati,  said: 

“If  the  convention  is  unwill¬ 
ing  to  let  London  have  the  con¬ 
vention  for  1924  after  the  effort 
they  have  put  forth,  then  I  say 
that  it’s  time  for  us  to  drop 
‘World’  from  our  name.  Called 
as  it  is  ‘The  Associated  Adver¬ 
tising  Clubs  of  the  World,’  the 
convention  has  met  only  once — 
Toronto — out  of  the  States.  I 
heartily  favor  the  convention 
going  to  London.” 


ATLANTIC  CITY  WISHES  ^ 
LONDON  SUCCESS 

Fifty  Hotels  Will  Serve  the  3,500  Ad 

Club  Delegates  Expecterl — Mayor 
Bader  Will  Present  Keys  of 

City  to  Visitors  ^ 

—  i 

“Atlantic  City  welcomes  the  several  » 
thousand  delegates  to  the  annual  conven-  ■ 
tion  of  the  .Associated  Advertising  Clubs 
of  the  World 
with  open  arms 
and  wishes  the 
London  delega¬ 
tion  success  in  its 
quest  to  capture 
the  1924  conven¬ 
tion  for  the  me¬ 
tropolis  of  the 
Thames.” 

Such  was  the 
concluding  state¬ 
ment  of  Leonard 
D.  .Al^r,  presi¬ 
dent  of  the  .Ad¬ 
vertising  Gubs  of  .  . 

.Atlantic  City.  V: 

whose  members  li 


Toronto — out  of  the  States.  I  whose  members 

heartily  favor  the  convention  P'=*>  A-  ‘ 

.  I  j  ”  stone  has  been  left  unturned  in  mak- 

going  to  London.  ing  present  convention  the  most  suc¬ 

cessful  ever  held  throughout  the  world 
and  .Atlantic  City  will  do  itself  proud  in 
Eric  Field:  Buoyant.  Floats  into  entertaining  the  distinguished  delegates, 
anything  without  appearing  to  have  used  esix-cially  members  of  the  famous  Thirty 
any  effort  of  his  own — therefore,  not  so  Llub  from  London,  he  added, 
green  as  his  name  or  appearance  would  .A.  T.  Bell,  chairman  of  the  Atlantic 
lead  one  to  suspect.  Can  rise  and  say  City  Convention  Committee,  estimates 


nothing  on  any  subject  in  the  most  im¬ 
pressive  possible  manner.  Wears  glasses 
in  order  to  kid  people  that  he  can’t  see 
further  than  the  end  of  his  nose.  Spends 
an  enormous  amount  of  time  cultivating 
an  aggressive  expression. 

Horace  Imber;  Our  Thespian  mem¬ 
ber.  Very  dignified.  .At  one  time  had  the 
ambition  to  understudy  .Arthur  Bourchier, 
but  sordid  commercialism,  including  a 
country  house  and  Rolls-Royce  car,  ef¬ 
fectually  smothered  idealism.  Still  dresses 
with  reverence  to  the  shadow  of  his 
dream,  however,  so  that  one  would  never 
be  surprised  if  he  addressed  one  as  “lad¬ 
die”  and  tried  to  borrow  a  dollar.  Chris¬ 
tian  name  does  not  denote  the  character- 


I’^fL  J.  O’XlEL. 
Sec’y.  A.  C.  A.  C. 


that  more  than 
3.500  delegates! 
will -crowd  the  re-  | 
sort  during  the  ! 
week. 

Mayor  Edward 
L.  Bader  will  offi¬ 
cially  welcome ' 
tlie  visiting  dele-i 
gates  and  present 
the  keys  of  the 
city,  giving  them 
freedom  through- : 
out  the  resort. 

The  Pennsyl-j 
vania.  Centra!  ■ 
Railroad  of  Newt 
Jersey  and  otln;r| 


istics  usually  attributed  to  it  by  comic  transportation  lines  have  announced  addi- 


papers — on  the  contrary. 

Ulric  B.  Walmsley:  His  name  con¬ 
jures  up  the  picture  of  a  fair-haired  Vik- 


tiunai  service  for  the  convenience  of  tlic 
delegates. 

More  than  fifty  of  the  leading  hoteb 


ing  striding  forward,  sword  in  hand,  to  "'1'  accommodate  the  visitors, 
demolish  his  enemies.  The  stature  may  ?/,  the  Imsiness  session- 

be  missing,  but  the  spirit  is  there.  Has  ^ 

the  patience  of  a  spider,  and  a  determina-  Steel  Pier,  which  has  a  capacity  of  sev 


ing  his  curiosity.  Gives  one  the  impres¬ 
sion  that  he  is  of  a  retiring  disposition — 
but  never  retires  too  far.  Conveys  the 
idea  that  the  possession  of  a  sense  of 
humor  is  something  that  should  be  cam¬ 
ouflaged.  Cannot,  however,  disgpiise 
his  own ;  try  as  he  will. 

Jack  Ackerman  :  An  amusing  “cuss,” 
but  able.  Has  a  twist  to  his  mouth  ac¬ 
quired  from  the  continual  practice  of 
speaking  with  his  tongue  in  his  cheek. 
Difficult  to  know,  but  when  known,  easy 
to  like.  Believes  in  “Jack,”  but  in  pre¬ 
cious  little  else.  Has  never  been  known 
to  give  way  to  sentiment.  Thinks  that 
providing  amusement  for  the  Thirty 
Club  entitles  him  to  assume  competence 
to  do  likewise  for  the  British  Empire 
(exhibition).  I’ll  bet  he  didn’t  give  his 
picture  for  your  On-to- London  Number! 
(Right — he  didn’t  come  across  with  it. — 
Editor.) 

Philip  Emanuel:  Cold  as  an  ice- 
cold  bottle  of  ru — ,  sorry,  lemonade.  Has 
a  placid  method  of  progression,  some¬ 
thing  like  a  calm,  summer  sea  swell — but 
always  hits  the  pebbles  in  the  end.  Sits 
and  coaks  in  all  that  life  has  to  give  like 
a  sponge.  Believes  in  baiting  traps  with 
something  worth  having.  Has  never 
been  known  to  smile  above  a  whisper,  but 
enjoys  himself  as  much  as  the  man  who 
lifts  the  roof. 


tion  which  is  not  expressed — but  under-  thousand  persons, 
stood  by  all  who  work  with  him.  Very  Present  and  former  .American  swi 
ladylike  in  manner— but  don’t  let  that  de-  champions  will  compete  in  an  aquatic  ex 
ceive  you.  Will  organize  anything  except  hibition  Wednes- 
his  own  powers  of  resistance.  day  night,  in  the 

.A  mbassador 

Sam  G.  Haughton  :  Dynamic  energy.  Swimming  Pool. 

When  he  takes  action  on  anything  it  is  Miss  Ada  Taylor, 
comparable  to  the  sudden  release  of  a  an  Atlantic  (^ty 
tightly  coiled  spring.  Impossible  to  con-  newspaper  woman 
ceive  him  as  an  old  man.  Is  always  and  president  of 
tingling  all  over  with  enthusiasm  for  the  Ambassador 
something.  Has  never  been  known  to  Swimming  Gub. 
take  more  than  one  bite  at  a  pineapple,  has  arranged  the 
much  less  a  cherry,  as  unswerving  of  exhibition, 
purpose  as  a  steel  dart  dropped  from  an  Miss  Elizabeth 
aeroplane.  Becomes  phosphorescent  in  (“Betty”)  Becker 
the  dark.  A  reinforced,  but  loveable,  of  the  Philadel- 
Iiorsonality.  phi  a  Tumge- 

- meinde,  recent 

Display  of  Linotype  Typography  NadonM^A.  A.  U.  fancy  divin 

.\t  the  big  convention  of  the  .Associated  championship,  will  be  one  of  the  star 
.Advertising  Gubs  of  the  World,  to  be  water  sprites  who  will  participate  in  th 
held  on  the  Steel  Pier  at  .Atlantic  City,  meet. 

Tune  3  to  7,  the  makers  of  the  Linotype  - 

will  present  an  interesting  and  instruc-  pree  Vaudeville  Next  Year 

live  display  of  Linotype  typography.  Six 
panels  of  display  space  will  be  given  over  TSie  latest  addition  to  the  offers  of  vn 
to  showings  of  direct-by-mail  printed  tertainment  in  London  next  year  is  tb 
matter— composed  entirely  on  the  Lino-  intimation  that  Sir  Oswald  Stoll,  of  tb 
tviie.  The  showing  will  include  copies  London  Coliseum,  Alhambra,  and  a  grea 
of  The  Linotype  Bulletin.  Manual  of  number  of  Provincial  vaudeville  theatres 
Linotype  Typography.  The  Linotype  Ty-  offers  hospitality  and  entertainment  in  hi 
pography  I.ay  Out  Kit.  and  other  recent  various  houses  throughout  Great  Britai 
Linotype  literature  of  help  to  adver-  to  the  delegations  of  .Americans  who  g 
tisers.  over  in  1924. 


A.  T.  Bell, 
rhairman  Convention 


Display  of  Linotype  Typography 
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DAY  BY  DAY  MANUFACTURERS  TURN 
FROM  MAGAZINES  TO  NEWSPAPERS 

Makers  of  Muriel  Cigars,  Elgin  Watches,  Gilbert  Clocks, 
Crisco  and  Coca  Cola  Among  Those  Thoroughly 
Sold  on  Daily  Media 

By  HAMMOND  EDWARD  FRANKLIN 


TT  was  on  the  commuters’  special 

into  Chicago  that  the  veteran  news¬ 
paper  publisher  and  Brown,  the  wide¬ 
awake  head  of  the  Brown  Advertising 
Agency,  fell  to  talking. 

“It’s  really  amazing — the  things  which 
are  being  done  these  days  through  news¬ 
paper  advertising!”  Brown  declared 
enthusiastically. 

“But  aren’t  you  the  same  Bill  Brown 
who  used  to  think  the  magazines  were 
the  ‘only  medium’?”  the  newspaper  exe¬ 
cutive  asked,  with  a  friendly  grin. 

“I’ll  admit  that  time  was  (not  so  long 
ago,  either)  when  magazine  advertising 
appealed  to  me  as  much  more  effective 
for  many  purposes  than  the  newspapers,” 
the  agency  executive  confessed.  “But 

Qh  Syrup  Cbntainery 

tKat  is  never  Sticky.  ^ 


duct.  The  copy  frequently  refers  to  days 
gone  by  when  either  the  heavy  Havana  or 
the  ultra-mild  domestic  cigar  was  the 
rule,  although  not  entirely  satisfactory 
to  the  smoker,  and  how  Muriel  was  per¬ 
fected  of  choice  Havana  tobacco  with  a 
new  type  of  wrapper  to  meet  this  diffi¬ 
culty.  “Smoker’s  wanderlust,”  one  ad¬ 
vertisement  in  the  series  calls  the  chang¬ 
ing  from  one  cigar  to  another  which  is 
so  common,  and  introduces  its  smoke  as 
one  which  surely  cures  this  form  of 
wanderlust. 

“It  takes  a  Muriel — to  match  a  Muriel" 
and  “I’ll  buy  a  Muriel  today”  are  two 
slogans  which  appear  in  each  advertise¬ 
ment.  The  trade-mark  of  a  woman’s  head 
is  shown,  cleverly  repeated  a  number  of 
times  for  emphasis,  in  each  advertisement. 
The  opening  ad  says  that  manuiaciurmg 
facilities  have  been  enlarged  and  it  will 
l>e  possible  to  produce  millions  more  of 
the  Muriel  cigars  than  in  any  previous 
year.  Newspaper  advertising  will  have 
the  lion’s  share  in  stirring  up  the  demand 
to  absorb  that  production. 

A  NEW  turn  to  auctioneering  was 
afforded  at  Philadelphia  the  other 
.lay  when  large-space  new.-paper  copy  an¬ 
nounced  that  George  W.  Bard,  manager 
of  the  auction  department  of  Albert  M. 
Greenfield  &  Company,  after  taking 


photographs  from  the  air  of  the  firm’s 
land  for  sale  in  the  city,  would  swoop 
down  to  earth  and  conduct  the  auction 
sale  at  one  p.  m.  m  the  afternoon. 

^NDAUNTED  by  the  cruel  jabs  of 
prohibition,  one  of  our  leading 
breweries  is  pushing  vigorously — aqua 
pura  1  A  full  page  advertisement  recently 
announced  that  its  branded  water  gives 
absolute  safety  as  contrasted  with  water 
from  the  Great  Lakes  and  that  the  com¬ 
pany’s  reduction  in  price  places  the  pro¬ 
duct  within  the  reach  of  all.  A  bottle 
of  root  beer  free  with  every  case  of  the 
water  was  offered. 

"Y^HEN  the  Waltham  Watch  Com- 
pany,  as  recorded  in  Editor  & 
PfBLisHER  some  months  ago,  dropped 
out  as  a  newspaper  advertiser,  after 
a  most  successful  experience,  its  chief 
competitor,  the  Elgin  National  Watch 
Company  at  Elgin,  111.,  apitarently  saw 
an  opportunity.  Elgin  not  only  has  been 
using  national  magazines,  but  for  the  first 
time  also  has  been  in  dominating  news¬ 
paper  space  in  numerous  sections.  An 
interesting  sidelight  is  the  fact  that  the 
company  states  it  has  been  oversold  for 
the  past  two  years.  Pendin.'  recovery 
from  financial  difficulties,  the  Waltham 
Watch  Company  is  doing  no  .advertising 
whatsoever.  When  it  gets  on  its  feet 
again,  it  is  to  be  hoped  it  once  more  re¬ 
turns  to  the  ‘‘newspaper  fold.” 

'T’HE  little  brother  of  the  daily  news¬ 
paper  is  to  be  found  in  the  college 
news  press.  Here  live  papers,  published 
on  real  newspaper  lines,  are  carrying  ad¬ 
vertising  often  of  special  appeal  to  the 
college  student,  with  copy  well  chosen  to 
that  end.  Within  a  few  days  this  piece  of 
copy  has  been  published  widely  by  the 
John  Hancock  Life  Insurance  Company 


A  noTcl  idea  that  takes  black  and  white  news* 
paper  cuts  welt 

'them  days  is  gone  forever,’  if  I  may 
quote  the  comic  strip  by  that  title. 

“After  all,  our  job  as  agency  men  is  to 
solve  problems.  Day  after  day  we  have 
difficult  selling  problems  coming  up  at 
our  office — and  we  ourselves  are  astound¬ 
ed  at  how  well  newspaper  advertising  in 
one  form  or  another  plays  its  part  in 
working  out  their  solutions.  For  in¬ 
stance, - ” 

.\nd  the  rest  of  the  ride  was  devoted  to 
some  of  the  experiences  which  this  parti¬ 
cular  agency  has  had  with  newspaper 
advertising. 

Brown’s  experience  has  been  duplicated 
again  and  again  by  other  prominent  ad¬ 
vertising  men.  The  swing  toward  the  use 
of  newspaper  space  is  m  marked  that  it 
is  worth  while  to  consider  a  few  of  the 
many  fascinating  and  ingenuous  ways  in 
which  newspaper  space  is  being  used  at 
present  or  has  been  utilized  within  recent 
months.  In  this  article,  some  of  the 
advertising  things  being  done  through  the 
country  will  be  chronicled,  back-fence 
fashion. 

'C'OR  ten  years  P.  Lorillard  Company 
has  enjoyed  a  steadily  increasing 
sale  for  the  Muriel  cigar,  without  adver¬ 
tising.  Production  and  distribution  have 
been  developed  consistently.  This  year 
the  company  has  inaugurated  a  policy  of 
advertising. 

Max  Hacker  of  the  Blackman  Com¬ 
pany,  which  has  charge  of  the  advertising, 
states  that  the  first  advertising  for  the 
Muriel  cigar  logically  was  planned  to  ap¬ 
pear  in  the  logical  medium,  the  news¬ 
paper.  Within  a  few  weeks  this  adver¬ 
tising  has  started.  Extensive  and  inten¬ 
sive  newspaper  advertising  is  to  be  used 
in  the  future — substantial  space  appearing 
consistently.  Cities  will  be  added  from 
time  to  time  in  the  campaign. 

Since  the  advertising  is  to  increase  the 
demand  for  an  already  well  established 
product,  the  approach  in  writing  the  copy 
has  been  somewhat  different  from  what  it 
would  have  been  with  a  brand-new  pro¬ 


®  After  ten  years 

of  pioneer  work  and  remarkable 
LmJ  success,  Muriel  Cigar  makes  this 

1^1^  important  announcement  to  smokers 


CiqARS 

It  takes  a  Muriel  —  to  match  a  Muriel 


Every  ye«r  since  its  introduction, 
Muriel  Ggar  hes  in  varying  degrees 
been  over'^sold.  There  hu  not  been  a 
year  in  Muriel*t  history  when  there 
were  quite  enough  Muriels  to  meet  the  demand. 

Nstarsfty  you  wdl be  iMcreslcd  M  knowriag die  reason. 
A  ad  here  it  b:  Tbs  fnanulsehircrs  ol  Murid  were  the 
fast  lo  take  tHb  third  great  step  iaci#ar*mskiag.  Belurc 
Muriel  came,  dgsrs  fell  largely  iato  two  classes,  (1)  the 
very  atroug,  sad  (2)  the  very  auld. 

Murid  ogerrd  (J)  full  Havana  sasiaiactiaa,  givea  acw 
character  aad  sweelaett  through  tpeeid  bleadiag  and 
ihe-uac  of  a  rich,  ssrect  ahaJe»groura  wrapper.  And 
yet  Murid  could  bs  aaioked  as  fredy  as  the  ultra>aMld 
cigars. 

When  Marie!  waa  first  produced,  the  iaiMcaac  posai- 
hdiiKt  in  from  of  it  were  aot  fully  reaksed.  Produciton 
faciiities  were  slowly  developed.  Addiliond  territories 
were  slowly  entered.  The  first  coniideration  wsi  always 
the  tafegaardiag  of  Muriert  distioctive  character. 

Smokers,  however,  were  recogaisiag  that  Murid  wsj 
tha  happy  aiediuai  ia  saMking.  Not  oaly  did  they  take 
to  Muriel  from  the  start,  but  frieod-to>friead  recom 
owodatioo  Quickly  made  for  Murid  a  leading  place 
among  high*grade  dgsrs.  Todsy  in  nisny  dbes  Murid 
ouiseUs  say  other  dgar  coating  Ific  or  more. 

To  aicet  the  constantly  increasing  demand  lor  Murid, 
munufKturing  fadlilies  have  been  substantially  calarged, 
aad  during  1923  k  will  be  possible  to  rog  the  character* 
istie  Muriel  richaeis  and  tweetoesa  into  mittioas  more 
Murids  than  have  been  produced  in  say  previous  yesr. 

Muriel  hss  succeeded  beesuse  it  represented  the  sincere 
effiirt  and  ripe  experience  of  one  of  America's  foremost 
cigar  experts,  and— 

Muriel  has  succeeded  beesuse  behind  k  are  the  ex* 
ceptiond  resources  of  the  P.  Lorigmd  Co. 

Old  friends  of  Muriel  will  be  glad  to  know  iksi  the 
same  good  cigar  is  now  available  in  increased  Quantities. 

And  to  those  w  ho  arc  yet  to  smoke  their  first  Muriel, 
wesay:  If  you  arc  rendy  lor  the  third  great  step  in  cigar 
coioymeni — Havana  richness  with  new  character  and 
mellow  ness — vou  cannot  do  better  thnn  say  lo  yourseli: 

**I*U  buy  Q  Muriel  today!** 


Some  Watch  Ideas  ^  ^ 

are  getting  outof^date 

CkUa  pkW-kvtaR.  fimm  rf  puAy  mkw 
I  aUia-spcRiiiat  tUa  m  •  dm  |Wwl 
gMamtkm  mmI  c*  N*w 

s  yiMMR  — Wy—  h— »  Wtwi 

Y«a  Sb'i  kme  M  m  WaM^mlunU  ^  iw 
am.  iaa  lak  M- 

kUMMrpUrW 

The  wfime  ai  ,k0 
ehmmweuhe^hmmd 

Oaly  Wfa  iiipiiit.  y.  Fmtwmymnfam 
^  !  «»..*. dl»«a.-a.  aai^illkaip. 

I  »  with  m  •  aM  fcr 

\m^  ELGIN 

I  The  IVo^SEsdonnl  Tlmahac^ 


Tan  Taart  Witheot  Any  Advertising  Preceded  This  Olgar  Finn's  Newspppor  Campaign 


Flgin  Makes  a  Market  Opportunity  with  Domi¬ 
nant  Kewspapar  Capy 

at  the  season  when  the  graduate  is  thii^k- 
ing  of  after-life: 

•'Whatever  your  choice  of  a  career,  college 
training  has  increased  your  economic  value,  and 
whatever  business  or  (>rofession  you  enter,  ade* 

■  iuate  life  insurance  is  a  proper  self-appraisal 
of  your  powers  in  that  direction. 

"The  traditions,  practices  and  financial 
strength  of  the  John  Hancock  Mutual  Life 
Insurance  Company  are  such  that  the  college 
man  can  take  peculiar  pride  in  having  a  John 
Hancock  policy  on  his  life.  It  is  a  distinct 
asset  from  the  start.  It  will  pay  you  to  buy  it; 
.md*  later  on,  should  you  think  of  joining  this 
company,  it  will  also  pay  you  to  sell  it.  Our 
representatives  will  tdl  you  just  how,  and  can 
lissist  you  in  selecting  Inith  your  career  and 
your  insurance.** 

TN  days  of  old  the  William  L.  Gilbert 

Clock  Co.  of  Winsted,  Conn.,  did 
most  of  its  advertising  in  the  magazines. 
Within  recent  months  its  distinctive 
newspaper  copy  built  around  the  Gilbert 
Thinlarm  has  been  attracting  wide  at¬ 
tention. 

<»4TT  is  now  possible  for  genuine 
buckskin  shoes  to  be  sold  at 
liopular  prices,”  says  the  recent  adver¬ 
tisement  of  a  buckskin  specialist. 
“Whether  in  white  or  in  colors,  g^enuine 
buckskin  will  outwear  and  outstyle  any 
imitation.”  The  public  is  urged  to  ask 
for  buckskin  shoes  at  Regal  and  other 
stores. 

Men  buy  shoes  by  brand  in  a  large 
number  of  cases,  but  women  purchase  by 
style  and  “gewgaws.”  The  result  is  that 
the  shoe  business  has  been  face  to  face 
with  a  difficult  situation.  A  dealer  stocks 
women’s  novelty  shoes.  He  has  to  tack 
on  at  least  1(X)  per  cent  profit  to  take 
care  of  the  high  cost  of  “left  overs.” 
Styles  change  every  few  weeks.  Manu¬ 
facturers  may  be  left  high  and  dry  with 
none  of  their  stocks  "takingt”  or  be  so 
pressed  with  demand  the>-  can’t  possibly 
fill  it. 

“France  greets  feminine  .\merica  with 
new  shoe  styles  and  colored  ornaments” 
reads  the  headline  of  a  full  page  adver¬ 
tisement  in  colors  which  appeared  last 
Sunday  in  the  magazine  section  of  a  large 
group  of  papers.  New  Deauville  styles 
for  women  in  shoes  as  wcU  as  stone  orna¬ 
ments  and  colored  satin  rosettes  are 
featured.  Women  are  told  to  look  for 
the  ‘‘novelty  gfirl”  shoe  tag  which  is  at¬ 
tached  to  every  model  of  Hannahson’s 
footwear,  made  by  Hannahson’s  Shoe 
Company,  Haverhill,  Mass.,  which  oper¬ 
ates  four  factories. 

This  psychology  can  do  much  to  en¬ 
able  the  manufacturer  to  control  styles 
to  some  degree  rather  ihan  being  con¬ 
trolled  by  style.  There  can  no  longer 
be  any  question  as  to  whether  or  not  ad¬ 
vertising  can  influence  vogues. 

‘C’LECTRIFIED  water,  sloganed  as 
“safety  thirst,”  is  being  advertised 
for  office  drinking  purpose,*  in  one  city. 
The  fact  there  is  no  chlorine  taste  is 
(Continued  on  page  44) 
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CONVENTION  IN  LONDON  AID  TO  WORLD 
PEACE,  PREDICTS  VERNON 

Secretary  of  Thirty  Club  Says  Old  Grievances  Will  Be  Swept 
Aside  by  Business  Men  of  America  and 
Great  Britain 

By  C.  HAROLD  VERNON 

Thirty  Club  Secretary  and  Organizer  of  the  Kritish  Delegation  to  the  Ad  Club’s  Convrntiini 


CAN’T  SAY  NO  TO  APPEAL 


By  Philip  Emanuel 


COURSE  you  can’t  refuse! 
This  invitation  which  Britain  is 


addressing  to  you  is  so  warm  and  is  so 
strongly  backed  that  you  must  feel  that 

it  is  actuated  by  something  more  than  „  p  Rinni  r 

merely  selfish  motives.  We  Britons  have  B>  Herbert  L.  Kidolt 

a  lot  to  learn  from  you.  but  there  is  iLondon  Editor,  Editor  &  Publisher) 
much  which  we  feel  you  can  glean  from  John  McHugh  Stuart,  representing  the 

New  York  Herald  in  London,  has  been 
The  United  States  and  Britain  are  the  «»i>ved  to  W  ashington.  His  fellow  cor- 


LONDON  DOES  HONOR 
TO  JOHN  STUART 

New  York  Herald  Man  Tendered  Dinner 
by  American  ColleagueR  in  Real 
U.  S.  Faihion  at  the 
Wellington 


T'HE  deputation  of  British  ad-  lantic  City  they  will  find— but  let  us  wait  us.  New  York  Herald  m  London,  has  been 

vertising  men  that  comes  to  greet  and  see.  The  United  States  and  Britain  are  the  ‘«‘>'ed  to  W  ashington.  His  fellow  cor- 

you  would  have  been  larger,  only  all  the  Memljcrs  of  the  British  delegation  re-  two  foremost  commercial  nations  in  the  resixiiidents,  mostly  Americans  with  a 
accommodations  on  the  Be’rengaria  had  ceived  warnings  on  every  hand  as  to  the  world,  and  though  conditions  differ  widelv  sprinkling  of  Britishers,  inveigled  him  to 

been  taken  up.  But  however  large  it  serious  dangers  that  threatened  them  in  in  both  countries,  and  the  World  Wa:  *  dinner  before  leaving  to  show  him  what 

mii^  have  beeii,  it  could  not  have  been  the  shape  of  that  hospitality  for  which  has  changed  us  as  it  has  changed  you.  they  thought  about  it.  Stuart  himself 

more  enthusiastic  or  more  determined  to  the  United  States  is  famous.  Prominent  many  of  our  problems  are  mutual.  appeared  to  be  an  innocent  victim,  for 

put  up  a  great  fight  to  secure  the  1924  among  those  who  uttered  such  warnings  As  you  waUc  along  the  streets  of  Lon-  according  to  his  own  story:  "I  dropped 

convention  for  Britain.  was  the  Dean  of  Windsor  who  told  an  '  '  ‘  ‘  "  “  ‘  ' 


out  UD  a  great  fight  to  secure  the  1924  among  those  who  uttered  such  warnings  As  you  walk  along  the  streets  of  Lon-  accorUing  to  his  own  story :  1  dropped 

convention  for  Britain.  the  Dean  of  Windsor  who  told  an  don  and  the  Provinces  you  will  find  that  *”to  the  vVellington  for  my  usual  coclaail 

,  ..  „  ...»  uricb  .^.ir  audience  of  advertising  men  on  May  8.  there  are  many  firms  which  were  estab-  spaghetti,  when  Fr^,  the  waiter. 

Let  me  ay  >  >  at  the  Aldwych  Club.  London,  some  of  fished  round  about  the  time  Columbus  ’^Vhat  are  you  doin’  down  here, 

American  friends  to  visit  us  m  1924.  ,.  a _ -rL-..  u..  -  .  Mr  Istnarl  whrn  fhprr’s  a  hia  dinner 


his  experiences.  TTie  Dean  said  that  discovered  .America.  They  have  had  inaiiy  Mr-  Stuart,  when  there’s  a  big  dinner 
In  the  first  place,  our  representatives  during  his  two  months’  stay  in  .America  accumulated  experiences  and  studied  waitin’  for  you  upstairs?’” 
have  'been  treated  with  j^inwly  tos-  never  slept  in  an  hotel,  but  always  in  many  problems,  yet  they  are  not  back  .lohti  T.  Burke  (Hearst  newspapers) 
pitality  on  their  visits  to  the  American  private  houses,  and  scarcelv  had  a  meal  numbers  in  spite  of  old  age,  for  such  charge  of  the  welcome  proceedings, 

conventions  and  we  wish  to  make  so^  which  was  not  more  or  less  a  party,  houses  as  J.  S.  Fry  &  Sons,  Lea  &  Per-  way  to  Hal  O’Flaherty  for  the  lat- 

return.  England  will  be  red-hot  with  ()ne  luncheon  in  Chicago  lasted  from  rins.  Lever  Brothers  and  J.  C  Eiio  are  preside  over  the  dinner.  Thus  we 

enthusiasm  when  it  is  stated  you  are  j  .js  quarter  to  five  (laughter).  We  as  alert  today  and  as  full  of  ambition  as  Scotch  and  Irish-named  Americas 

doming.  ^  did  not  see  Americans  at  their  best  in  on  the  day  tliey  started.  persons  of  the  guest  and  the  chair- 

Secondly,  the  visit  of  a  thousand  virile  this  country,  he  said.  In  their  own  coun-  Britain  is  “multum  in  parvo.”  Here  is  colleague,  the  rest  of  the 

American  advertising  and  business  men  try  they  were  quite  natural  and  the  most  a  very  small  space  we  have  the  accumu-  simpler-styled  Americans  and  English- 

will  give  a  great  stimulus  to  advertising  extraordinarily  kindly  people,  receptive  lated  richness  of  centuries.  Our  empire  nurnber  of  some  two  dozen 

in  Britain.  We  have  much  to  learn  from  of  noble  ideals.  He  did  not  want  to  be  is  far  flung,  yet  you  will  find  out  most  drinking  in  their  brogued  and  accented 

you  and  probably  something  to  teach  yoa  thought  to  criticize,  but  he  did  not  think  of  what  you  would  like  to  know  about  it  wit  and  wisdom.  . 

In  the  third  place  this  visit  will  great-  America  capable  of  being  leaders  of  the  in  London  next  year.  .The  diimw  was  well  m  the  picture  with 

Iv  help  internatiorial  trade— America’s  world  of  thought.  Of  course,  two  Y’ou  cannot  study  a  problem  at  a  dis-  "5*^®  d  ceuvres  and  the  clam 

with  England  England’s  with  America-  months  m  a  country  did  not  give  one  tance  of  several  thousand  miles.  Here  in  chowder,  and  unlike  the  formal  affairs 

^d  erpecially  America’s  with  the  British  much  right  to  say  anything,  but  he  had  London  in  1924,  American  business  men  genera  on  such  occasions  among  BriUsh 

ColoniM  tV-  convention  will  be  held  rather  a  unique  tour.  “Americans,”  said  will  be  brought  into  close  contact  with  the  Journalists,  the  evening  was  a  typical 

af  the  Great  British  Fjnpire  Exhibitional  ‘he  I>ean.  “have  a  ^uliar  attitude  of  l^ders  of  industry  of  the  entire  British  ^aPloaJrthrspir  tTf  Z  w« 

W<.n^|pv  I.oiulon  Merchants  pro-  mind.  As  soon  as  they  have  any  diffi-  Empire.  io>ai  toasts,  tne  spirit  oitne  evening  was 

ducers  and  traders  from’  all  parts’  of  the  culty  they  call  it  a  problem,  and  when  Such  an  opportunity  to  study  proved  sounded  by  Chairman  O  Fli^erty  who 

British  Empire  will  be  represOTted  there,  ‘hey  call  it  that  it  means  they  never  in-  business  methods  and  to  investigate  the  coming  of  the  wme-steward 

\1  AmSi  fiZs  who  buy  raw  mate-  ‘end  to  think  of  it  again  (laughter).  possibilities  of  our  markets,  both  home 

AS  Ar^  Xoa^should  be"^  represented  _  and  overseas,  is  not  likely  to  occur  agam  f^e  oT'the  ^omiianT"'*’  " 

at  this  exhibition  to  get  in  touch  with  the  makf  IT  UNANIMOUS  m  this  generation  M  tL  word  “  from  the  ch 

cheai^t  purees  of  supply.  In  interna-  MAKE  IT  UNANIMOUS  Rr  ‘^e  toas?  of  jihn  McHugh  Stuart 

tional  *rade  imports  always  mean  ex-  -  ttritam  the  eagerly-^ught-for  chance  of  ,  .u-  nroceedinirs  proper  md  con- 

ports.  importers,  as  in  the  great  British  Ry  Sir  Charles  Hicham  returning  the  hospitality  which  she  has  so  yencr  Burke  got  on  his  feet  and  read  a 

Serehant  houses.,  ver,  frcouentl,  pay  for  | - 1  rften  extendrf  ,o  us  and  wh.ch  a.vaus  “Sng  S  ®ai.fogy  fo! 

raw  materials  with  manufactured  goods.  i.-k-vt  'rn  ix- aitl'cc-  i  the  American  .^h^isador  Mr  Harvev 

This  means  a  double  profit.  I  wroA^’uZ^  in  ^Td  von 


iitin  for  you  upstairs? 

john  T.  Burke  (Hearst  newspapers) 


Empire  \oysL\  toasts,  the  spirit  of  the  evening  was 

Such' an  opportunity  to  study  proved  by  Chairman  O’Flaherty  who 

business  methods  and  to  investigate  the  wme-steward 

possibilities  of  our  markets,  both  home 

and  overseas,  is  not  likely  to  occur  again  Pro'npt'y  JO'^^d  by 

in  this  Dd-npratinn  the  rcst  of  the  company. 


MAKE  IT  UNANIMOUS 

By  Sir  Charles  Hicham 

WENT  TO  MILWAUKEE 
June  to  ask,  on  behalf  of 


in  this  generation. 

I  feel  that  next  year  America  will  );ive 


e  rest  of  the  company. 

At  the  word  “ ’s  go”  from  the  chair- 


J  Britain  the  eagerly-sought-for  chance  of  of  John  McHugh  Stuart 

returning  the  hospitality  which  she  has  so  started  the  proceedings  pro^r  and  con- 
often  extended  to  us  and  which  awaits  8°^  P"  read  a 

those  of  us  who  are  on  the  eve  of  de-  ?"d  apology  for  absence  from 

E  last  parture  to  Atlantic  City  for  the  1923  .^"‘bassador.  Mr.  Harvey 

of  the  convention.  wrote  W  hy  in  -  did  you  choose  Sat- 


Amenca  is  today  the  Tbirty  Club  of  London,  the  Associated  Come  along,  shout  in  unison,  “On  to  l  ^"d  intimated  that  he  would 

working  to  capaaty.  She  ne^s  foreign  ^ji,.^.rtisi„g  Clubs  of  the  World  if  they  London.  1924.”  have  been  among  the  boys  than 

trade  and  at  our  Empire  Trade  Lxl^i-  convention  in  London  iii  _  fulfilling  necessary  social  engagements  as 


-  „  -  ^  ‘  k^iuLPs  iiic  vvuriu  ii  inc' 

trade  and  at  our  Empire  would  Iwld  their  convention  in  London  ii 

tion  her  business  men  'J'd' 1924.  They  unanimously  said  “Yes.” 
tact  with  exporters  and  pr<^  This  vear  the  larofcst  niinihpr 


tact  witn  exporiers  ami  ...... 

the^  four  corners  of  the  u  .  representing  advertising  and  selling  on 

Such  a  meeting,  too,  will  mal^  for  the  record  are  visiting  the  convention  at  At- 
pcace  of  the  world.  When  the  best  bus'"  lantic  City.  At  least  a  hundred  English- 
ness  men  in  the  States  and  the  British  men-  comprise  the  delegation.  They  rep- 
Empire  gather  together,  old  grievances  resent  every  branch  of  industry.  They 
will  be  forgotten,  old  misunderstandings  know  their  job.  Many  of  them  are  visit- 
sweirt  aside,  and  the  peace  of  our  troubled  j„jr  your  shores  for  the  first  time, 
world  may  well  lx?  assured.  y. 


JOURNALISTS  STAND  ALONE 

British  Union  Votes  Against  Link  With 
Trades  Congress 

(St'rcial  to  Editor  &  Publisher  from  Its 
London  Editor) 


fulfilling  necessary  social  engagements  as 
he  was.  Then  came  music  and  story. 
Fairburn  was  enthusiastically  encored  for 
his  empty  version  of  “Some  Sunny  Day” ; 
“Sweet  Adeline”  was  put  to  bed ;  and 
every  member  of  the  company  told  his 
best  story. 

John  T.  Burke,  who  started  his  dinner 
at  one  end  of  the  board  and  finished  at 


LONDON  TO  GET  CONVENTION 
NEWS  BY  RADIO 

By  Herbiuit  C  Ridout 

(London  Editor,  Editor  &  Publisher) 

FHE  THIRTY’  CLUB  of  London 


know  their  job.  Many  of  them  are  visit-  It  is  announced  that  a  ballot  of  the  ,he  other  called  for  silence  and  told  us 
mg  your  shores  for  the  hrst  time.  members  of  the  British  National  Union  ’something  about  the  few  men  he  had 

,3‘‘«bon  of  contm-  fired.  Chie  of  them  afterwards  became  an 
United  States  as  often  as  I  have  done  uing  athliation  to  the  Trades  Union  Con-  amhassarlrr  tn  tlm  Tnnrt  nf  St  Tamps- 
know  what  wonderful  hospitality  you  e.x-  gross  h^  resulted  as  follows:  for  affili-  another  took  a  hig  job  in  the  running  of 
tend  to  the  visiting  Englishman.  Tins  ation,  802:  against,  943.  This  means  New  Y'ork ;  a  third  was  McHugh  Stuart, 
year  you  have  got  a  hundred  of  them  to-  ‘hat  direct  affiliation  with  the  Trades  who  was  now  being  sent  by  the  Herald 
gether.  1  am  not  concerned  at  all  about  Union  Congress  will  be  witlulrawn.  The  to  Washington  lie  didn’t  consider  those 
their  reception  or  your  hospitality.  That  "‘^bership  of  the  union  is  between  incidents  errors  of  judgment;  in  fact  he 
IS  too  well  known  for  me  to  ask  any  4,000  and  5,(XX)  and  the  ballot  was  taken  was  rather  proud  of  them  He  had 
^avor  of  you.  upon  the  question  of  whether  it  was  de-  pleasure  in  asking  McHugh  Stuart’s 

What  I  want  to  say  in  this  little  mes-  sirable  for  the  union  to  be  identified  with  acceptance  of  what  somebody  in  the 
sage  to  my  American  friends  is,  if  you  the  English  Labor  daily,  the  Herald,  in  company  called  a  cigarette  case.  This 
1  unanimous  i|o:e  support  of  which  the  Trades  Union  Con-  transpired  to  be  a  comfortably-sized  port- 


^  is  not  abating  its  activities  in  the  can  help  them  to  get  a  unanimous  vote  support  of  which  the  Trades  Union  Con 
On-to-^ndon  movement  liecause  the  for  “London  1924”  at  the  Atlantic  City  gress  has  imposed  levies  upon  its  mem 


delegation  has  sailed  for  .America.  The  convention,  you  will  be  doing  me  a  gieat  b<’rs. 


members  are  determiiu“d  that  all  Eng¬ 
land  shall  know  the  purpose  of  the  dele- 


personal  courtesy, 


The  resolution  which  formed  the_  basis  clever  little  adaptation,  “You’re  going 


It  is  one  of  the  dreams  of  my  life  that  ‘he  discussion  ending  in  a  decision  to  fiack  to  dear  old  Dixie.” 


Qty,  and  the  little  delegation  of  English  Empire. 


era!  little  propaganda  schemes  that  ground,  and  to  a  very  large  extent  on  a  membership  of  the  congress.” 

would  be  quite  the  sort  of  thing  America  common  platform  for  the  good  of  the  _  .  „  _ 

would  appreciate.  This  was  one  of  them,  world,  and  as  the  business  man  is  a  pio-  p  p,  ri  k  p  * 

The  issue  of  a  special  “On-to-London’'  neer  in  most  movements  that  better  man-  raper  Utters  Ulee  Ulub  t'rwe 

number  of  the  London  Daily  Sketch  ( for  kind,  I  see  in  this  convention  in  London  To  the  winning  college  in  the  Ohio  In- 
American  circulation  only)  was  another,  another  feather  in  the  cap  of  those  people  tercollcgiate  Glee  Oub  (Council,  which 


And  there  are  others  to  come.  Even  as  who  are  proud  to  be  known  as  business  will  hold  a  contest  June  2,  the  Columbus  the  war  could  only  be  won  by  health  and 


mantcau  with  toilet  fixings  and  the  pres¬ 
entation  was  made  by  Mr.  Burke  in  a 


gallon,  the  meaning  of  the  A.  A.  L.  \A.  the  selling  and  advertising  brains  of  ballot  was  as  follows:  ‘That  in  the  John  McHugh  Stuart,  grinning  like  the 
organiMtion,  and  the  significance  of  the  America  should  collectively  come  to  Eng-  opinion  of  this  union  it  is  inimical  to  the  big  boy  he  is,  grasped  the  case  and  said 
invitation  for  1924.  Accordingly  they  land.  I  believe  that  America  has  some-  interests  of  the  union,  and  derogatory  to  fig  was  overwhelmed  by  this  very  pleasant 
arranged  for  a  fivc-mnmte  message  to  thing  to  learn  from  us,  just  as  we  liave  professional  standing,  that  journalists  evidence  of  friendship.  He  might  have 
be  broadcast  by  Cecil  (Thislmlm,  editor  something  to  learn  from  her,  but,  above  collectively  should  be  identified  with  the  been  in  some  hot  places,  with  the  sheriffs 
of  System,  on  the  subjert.  The  speaker  everything  else,  the  conference  in  Lon-  interests  of  any  particular  newspajK-r  hot  breath  on  the  back  of  his  neck  but 
told  of  the  great  A.  A.  C.  W.  movement,  jon  wil  help  to  solidify  good  feeling  be-  and  with  the  opinions  and  policy  which  had  never  left  a  place  where  he’  had 
pictured  the  vast  gathering  at  Atlantic  tween  the  United  States  and  the  British  it  maintains  on  subjects  of  public  contro-  known  so  many  square  fellows:  and  he 


wrsy.  In  view  of  tl«  fact  that  the  T.  U.  had  never  been  in  any  town  where  the 


business  men  there  to  convert  the  bigger  Whatever  the  problems  of  the  world  tT.  has  decided  that  Trades  Unionists  af-  gang  of  .American  bovs  hung  together 
number  to  a  decision  to  come  to  London,  are,  whether  in  war  or  peace,  there  is  no  filiated  to  it  shall  be  levied  for  the  finan-  as  they  did  in  London.  ’ 

I  hinted  some  weeks  ago  that  the  doubt  in  my  mind  that  the  English-speak-  cial  support  of  such  a  publication,  this  xhg  songs  and  stories  that  succeeded 
pow'ers  behind  the  Thirty  Gub  had  sev-  ing  peoples  must  stand  on  common  union  hereby  decides  to  withdraw  from  remarkable  for  their  revelations  of 


embership  ot  the  congress.  human  nature  and  there  were  some  inti- 

-  -  -  mate  disclosures  from  Tommy  Watson 

D  na  _  c'l  c'l  k  D  :  as  to  the  circumstances  in  France  when  a 

Paper  Offer.  Glee  Club  Pr«e  potentate  somewhat  unceretnoni- 

To  the  winning  college  in  the  Ohio  In-  ously  descended  from  his  horse  and  when 
rcollcgiate  Glee  Oub  (Council,  which  a  certain  brigadier-general  decided  that 


the  delegates  land  at  the  depot  at  .At-  men  and  business  women. 


Dispatch  has  offered  a  silver  cup. 


sanitary  inspections. 
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OVER  200  REGISTERED 
FOR  N.  E.  A.  TRIP 

New  York  State  Editor*  Going  the 

Limit  to  Make  Reception  of 
National  Visitor*  One  Never 
to  Be  Forgotten 

By  Wallace  Odell 

Everything  is  all  set  for  the  National 
Editorial  Association  trip  to  New  York 
state  _  in  July.  And  at  this  writing  it 
promises  to  be  one 

of  the  largest  at-  i - 

tended  of  any  in  I 
the  history  of  the 
association. 

The  western 
section  of  the 
party  will  arrive 
in  Buffalo  Mon¬ 
day  morning,  July 
9,  at  7 :25.  The 
new  Hotel  Statler 
will  be  headquar-  [ 
ters.  Here  the 
delegates  from 
the  east  and  south 

will  join  with  B»i»i*lecom 

those  from  the  A. 

west.  After  breakfast  the  party  will  go 
by  bus  to  Edst  Aurora,  where  they  will 
be  shown  through  the  Roycroft  shops 
followed  by  lunch  at  the  Inn.  In  the 
afternoon  Host  Hubbard  will  put  on  a 
program  of  sports.  In  the  evening  the 
party  will  be  gpven  a  banquet  by  the 
Buffalo  publishers. 

Tuesday  morning  the  party  will  go  on 
a  sight-seeing  trip  around  the  city  and 
after  lunch  it  will  board  special  trolley 
cars  and  go  to  Niagara  Falls  for  a  two- 
hour  stay  as  the  guest  of  Editor  Duell. 
Later  they  will  t^rd  the  cars  and  be 
taken  to  Lewiston,  where  thejr  will  board 
a  special  boat  for  a  night  trip  to  Alex¬ 
andria  Bay. 

Two  days  will  be  spent  at  .Alexandria 
Bay  and  the  Thousand  Island  House  will 
be  headquarters.  One  day  will  be  given 
over  to  sports  and  entertainment  with 
boat  rides  among  the  islands  and  golf, 
tennis,  etc.,  mixed  in. 

The  second  day  will  be  occupied  by 
convention  work,  but  it  won’t  be  all  work 
for  pleasure  will  be  ppvided  with  a 
(lance  in  the  evening. 

Friday  morning  the  party  will  take  the 
l)oat  to  Qayton  and  then  by  special  train 
on  the  New  York  Central  it  will  be  con¬ 
veyed  to  Malone,  where  it  will  arrive  at 
3  o’cl<x:k.  .A  line  entertainment  will  be 
provided  here  under  the  direction  of 
“Poppy”  Redfield,  publisher  of  the  Ma¬ 
lone  Telegram.  .A  warm  welcome  awaits 
the  editors  at  Malone. 

On  Saturday  the  folks  of  Malone  will 
take  the  party  by  automobile  to  Saranac 
Lake,  where  the  Chamber  of  Commerce 
will  provide  a  luncheon.  Christy 
Mathewson  will  be  present  to  meet  the 
editors  and  in  the  afternoon  they  will  be 
taken  for  a  ride  to  Loon  Lake  and  back 
to  Lake  Placid,  where  they  will  stay  at 
the  Lake  Placid  Club,  one  of  the  most 
l)cautiful  clubs  in  .America.  President 
Dewey  has  made  generous  plans  to  en¬ 
tertain  the  editors  in  this  garden  spot  of 
the  .Adirondacks. 

Monday  morning  the  party  will  leave 
by  automobile  for  .Ausable  Chasm.  This 
is  one  of  nature’s  most  wonderful 
works.  It  will  be  visited  and  lunch  will 
also  be  enjoyed  there.  In  the  afternoon 
a  special  train  will  take  the  editors  to 
Saratoga,  where  they  will  make  their 
headquarters  at  the  Grand  Union. 

Tuesday  a  special  trip  on  beautiful 
Lake  George  has  been  arranged  with 
dinner  on  the  boat.  Wednesday  and 
Thursday  will  be  given  over  to  the  con¬ 
vention  which  will  be  opened  by  an  ad¬ 
dress  of  welcome  by  Governor  .Alfred  E. 
Smith. 

Friday  the  party  will  leave  for  .Albany 
to  enjoy  a  sail  down  the  Rhine  of  Amer¬ 
ica,  the  Hudson  River,  on  the  famous 
■Alteny  Day  Line.  It  will  leave  the  boat 
at  Newlxirgh,  where  the  Newburgh 
News  will  furnish  autos  to  take  it  over 
the  beautiful  Storm  King  Highway  to 
West  Point.  This  is  one  of  the  most 
magnificent  driveways  of  .America.  .At 


W  est  Point  the  party  will  see  the  Cadets 
drill  and  then  leave  on  the  5:%  boat  for 
a  wonderful  sail  down  the  Hudson  to 
New  York.  • 

In  New  York  the  Pennsylvania  Hotel 
will  be  headquarters.  On  Saturday  the 
party  will  go  to  Hoboken  to  be  the 
guest  of  the  United  States  Shipping 
Board  at  lunch  on  the  George  Washing¬ 
ton.  It  >yill  also  inspect  the  Leviathan, 
the  largest  ship  in  the  world.  A  splen¬ 
did  program  has  been  arrar^ed  for  the 
afternoon  by  Dixie  Anzer,  vice-president 
of  the  association  in  New  Jersey,  and  a 
banquet  in  the  evening. 

Sunday  will  be  a  day  of  rest  when 
the  party  can  attend  church  and  visit 
the  Museum  of  Art  and  Natural  History. 

Monday,  Tuesday  and  Wednesday  will 
be  busy  days.  On  Monday  the  party 
will  be  welcomed  by  Mayor  Hylan,  it 
will  visit  the  old  church  yards.  Stock 
Exchange,  Aquarium  and  enjoy  a  trip 
around  the  city. 

Tuesday  it  will  go  to  Brooklyn  as  the 
guests  of  the  Mergenthaler  Company  and 
later  go  to  Coney  Island,  where  there 
will  be  all  kinds  of  fun  provided. 

Wednesday  there  will  be  a  boat  ride 
in  the  harbor,  a  visit  to  the  Intertype 
factory,  the  Brooklyn  Navy  Yard,  Ellis 
Island  and  other  places.  In  the  evening 
it  will  attend  the  theater. 

Thursday  will  be  Westchester  day, 
when  the  editors  will  be  taken  out  in 
beautiful  Westchester  to  visit  Irving’s 
land,  the  John  D.  Rockefeller  estate, 
Kensico  Dam,  White  Plains,  Mt.  Vernon, 
the  Pelhams,  New  Rochelle,  Port  Ches¬ 
ter,  ending  with  a  banquet  tendered  by 
the  Westchester  publishers  at  the  West¬ 
chester  Biltmore. 

It’s  going  to  be  a  great  trip,  and  by 
the  way  reservations  are  coming  into 
Secretary  Hotaling’s  office  the  attendance 
will  break  records.  The  publishers  of  the 
Empire  State  are  going  to  the  limit  to 
make  the  stay  of  the  visiting  editors  one 
that  they  will  never  forget. 

It  behooves  all  who  plan  to  go  to  send 
in  their  reservations  at  once,  so  that 
proper  arrangements  can  be  made  for 
their  comfort.  More  than  200  reserva¬ 
tions  have  been  made  and  the  party  must 
be  limited  to  250,  because  accommodations 
for  more  than  that  number  cannot  be 
made  in  the  Adirondacks.  After  the 
party  reaches  Saratoga  the  limit  will  be 
taken  off.  Many  publishers  from  the 
east  plan  to  join  the  tour  there. 

ADOPT  EDITORS’  CODE 


University  of  North  Dakota  Journalism 
Course  Will  Teach  It 

Grand  Forks.  N.  D.,  May  27. — The 
code  of  ethics  adopted  by  the  American 
Society  of  Newspaper  Editors  has  been 
adopted  by  the  course  in  journalism  of 
the  University  of  North  Dakota  as  the 
basic  code  for  students  in  the  course. 

The  code  was  recently  approved  by 
the  class  in  the  ethics  of  journalism,  the 
Press  Club,  and  the  chapter  of  Sigma 
Delta  Chi  at  the  university. 

This  makes  the  canons  of  the  .American 
Society  of  Ncwsp.aper  Editors  the  first 


general  code  to  be  taught  at  the  univer¬ 
sity  and  they  will  undoubtedly  become  a 
part  of  the  working  principles  of  the 
state  press  association.  The  Course  in 
Journalism  is  committed  to  the  policy  of 
one  general  code  for  the  whole  profes¬ 
sion  and  it  will  endeavor  to  have  this 
statement  of  ethics  adopted  by  all  the 
journalistic  organizations  in  the  state. 

NEW  BUSINESS  SERVICE 

Ralph  Couch  and  W.  H.  Grimes  in 
Washington  Partnership 

Ralph  F.  Couch  and  W.  H.  Grimes 
have  formed  a  ^rtnership  with  head¬ 
quarters  at  Washington.  They  will  dis¬ 
tribute  to  newspapers  “Business  Day  by 
Day,”  a  daily  chart  feature  based  on 
Government  statistics,  which  is  now 
going  to  more  than  50  dailies ;  publish 
the  “Outline  of  Business,”  a  monthly 
business  review  made  up  of  charts;  ana 
furnish  articles  and  specialgraphs  for  a 
limited  number  of  financial  and  trade 
publications. 

Mr.  Couch  is  a  well  known  Washing¬ 
ton  writer  on  economics  and  business. 
For  more  than  a  year  his  product  has 
been  distributed  by  Science  Service,  Inc. 

Mr.  Grimes  formerly  was  Washington 
and  New  York  manager  for  the  United 
Press.  He  gives  up  the  managership  of 
the  United  Financial  News  Service. 

The  firm  is  doing  business  as  the 
Couch-Grimes  Publishing  Company.  Its 
offices  are  at  1410  G.  street,  N.  W. 

“PUBLIC  AFFAIRS”  APPEARS 

Washington  Monthly  Is  Organ  of 
Uncle  Sam’s  Voters 

Public  Affairs,  official  organ  of  Uncle 
Sam’s  Voters,  an  organization  desigpied 
“to  get  out  the  vote"  and  stimulate  in¬ 
terest  in  national  Governmental  and  po¬ 
litical  matters,  is  the  latest  Washington 
publication.  Public  Affairs,  which  will 
appear  monthly,  is  edited  by  Samuel 
Adams,  who  has  associated  with  him 
Ira  Nelson  Morris,  formerly  American 
Minister  to  Sweden;  James  W.  Good, 
formerly  a  member  of  Congress;  Mary 
Lee  Adams,  and  G,  B.  Wayland. 

The  June  issue  contained  articles  from 
men  and  women  of  various  shades  of 
political  opinions  and  interests  including 
Theodore  Roosevelt,  Jr.,  Assistant  Sec¬ 
retary  of  the  Navy;  Cordell  Hull,  chair¬ 
man  of  the  Democratic  National  Com¬ 
mittee;  Secretary  of  Labor  Davis,  Rep¬ 
resentative  Nelson  of  Wisconsin  and 
Mrs.  J.  Borden  Harriman. 

Short  Story  Prise  Winner 

The  first  prize  in  the  1922  short  story 
contest  held  by  the  Kansas  .Authors’  Club 
has  been  awarded  to  Albert  V.  Mead,  of 
the  research  department  of  the  Capper 
Farm  Press,  until  recently  in  Topeka, 
now  connected  with  the  Chicago  office. 
He  is  a  son  of  ex-Governor  Albert  Ed¬ 
ward  Mead,  of  Washington,  and  gradu¬ 
ated  from  the  School  of  Indu.strial  Jour¬ 
nalism  in  the  Kansas  State  .Agricultural 


NEW  YORK  STATE’S  BEST  SMALL  CITY 
DAILIES.  AS  PICKED  BY  STUDENTS 


C ELECTION  of  the  best  daily  news- 
papers  published  in  communities  of 
less  than  25,000  population  in  New  York 
State  has  been  completed  by  students  of 
the  small  town  daily  class  in  the  De¬ 
partment  of  Journalism  at  Syracuse  Uni¬ 
versity. 

Eleven  different  departments  formed 


the  basis  of  a  careful  survey  conducted 
by  the  students  since  February,  under 
the  direction  of  Professor  John  O.  Sim¬ 
mons.  Of  the  57  papers  eligible  for  the 
contest,  53  submitted  consecutive  issues 
for  a  week  or  more.  The  results  of  the 
exhibit  are  contained  in  the  following 
table : 


Best  First  Second  Tliird 

•Ml  .\round  Paper. ..  .Oswego  Time* . Ithaca  Journal-News . J5I'  Herald 

Front  Page . Herkimer  Telegram. ..  .Beacon  Herald . /"  Falls  Ptost-Star 

Local  News . White  Plains  Reporter. Catskill  Mail .  o  Ti™* 

Personals  . Oswego  Times . Ithaca  Journal-News....  1  Mail 

Editorials  . Olean  Herald . Oswego  Times .  Journal-News 

Telegraph  . Olean  Herald . Ogdensburg  Rep.  Jou'  t  Leader 

Sports  . Olens  Fall*  Post-SUr. .Cohoes  American...  ville  Herald 

Correspondence  . .Ithaca  Journal-News. . .Gloversville  Herald  •.  Star 

Agriculture  . Canandaigua  Messenger  .Wellsville  Reports  •  Time* 

Features  . O^ean  Time* . Cohoes  Amency  ^  Fall*  Post-Star 

Advertising  . White  Plains  Reporter. Port  Chester  It.  . Middletown  Herald 

Community  Service. ...  Tarrytown  New* . Geneva  Time* . Gloversville  Herald 


College  at  Manhattan  last  year.  R.  H. 
Richards,  of  the  Wichita  Beacon,  was 
awarded  seventh  prize. 

GROOMSMEN  AND  COACH 

Viscount  Goto  Thus  Sees  Relation  of 
Press  and  Government 

The  first  guest  of  the  International 
Journalists’  Association  in  Tokyo,  follow¬ 
ing  the  recent  reorganizaticxi,  was  Vis¬ 
count  Goto,  now  in  the  limelight  of  Far 
Eastern  affairs  as  the  result  of  his  nego¬ 
tiations  looking  toward  recognition  of  the 
Soviet  by  Japan.  The  Viscount  submit¬ 
ted  to  two  hours  of  gruelling  cross-ex¬ 
amination  in  the  languages  of  two  conti¬ 
nents,  following  the  luncheon  at  which 
he  spoke  to  the  newspaper  men. 

"The  newspapers,”  he  said,  “have  been 
serving  in  the  same  relation  to  the  Gov¬ 
ernment  as  the  old-fashioned  griwmsmen 
used  to  do — running  along  about  three 
blocks  in  front  of  the  carriage  instead  of 
keeping  the  pace  alongside  the  big  show.” 

His  address  and  answers  indicated, 
however, .  that  the  analogy  could  be  car¬ 
ried  further  and  that  it  was  almost  cer¬ 
tain  the  Government  would  follow,  as  the 
carriages  used  to  follow  the  groomsmen, 
along  the  same  path  the  newspapers  are 
taking  now.  The  consensus  of  press 
opinion  is  that  Japan  soon  will  resume 
official  relations  with  the  Soviet. 


TOKYO  EDITOR  ON  WAY  HERE 

Sails  to  Inspect  Newspaper  Methods  in 
U.  S.  and  Europe 

{SpecuU  to  EniTos  &  Puslishes  from  Its 
Far  Eastern  Editor) 

Tokyo,  May  10. — Masazumi  .Ando, 
editor-in-chief  of  the  Tokyo  Asahi 
Shimbun,  sailed  today  on  the  Taiyo 
Maru  for  the  United  States  where  he 
will  spend  several  weeks  visiting  Ameri¬ 
can  newspaper  offices  and  talking  with 
-American  newspaper  men.  .After  some 
time  in  the  States  he  will  continue  his 
trip  to  Europe  for  the  same  purpose, 
which  is  to  study  methods  of  news¬ 
paper  production  which  are  proving 
most  practical  in  foreign  countries 

The  Asahi  publications  constitute  one 
of  the  most  extensive  and  influential  or¬ 
ganizations  in  the  Japanese  Empire,  in¬ 
cluding  the  widely-quoted  Tokyo  Asahi 
and  the  large  Osaka  .Asahi,  both  daily 
newspapers  of  large  circulations  and 
high  _  standing;  the  newly-established 
Asahigraph,  a  picture  daily  published  in 
Tokyo  and  meeting  with  wide  popiflar- 
ity  throughout  the  country;  the  Asahi 
Weekly,  established  several  years  ago 
and  now  one  of  the  strongest  periodicMs 
in  Japan;  Sports,  a  new  monthly  de¬ 
voted  to  athletics  and  meeting  a  much- 
felt  need  in  this  country;  and  other 
weekly  and  monthly  publications. 

PAPER  HAS  GOLF  TOURNAMENT 

Washington  Times  Plans  Mixed  Event 
With  3,000  Players 

-A  mixed  golf  tournament,  in  which  at 
least  3,000  public  links  players,  men  and 
women,  will  take  part,  making  it  prob¬ 
ably  the  largest  .tournament  ever  carried 
off,  will  be  staged  by  the  Washington 
Times  within  two  months. 

Announcement  of  plants  for  the  tour¬ 
nament,  for  which  the  Times  has  offered 
ten  silver  cups,  and  ten  pieces  of  silver 
plate,  in  addition  to  various  other  prizes 
for  the  several  classes  of  play,  said  the 
unique  qualification  tests  will  begin  at 
once  on  the  East  Potomac  Park  links. 

Paper  Is  All  Boiler  Plate 

The  Ashland  (Ore.)  Tidings  is  issu¬ 
ing  a  paper  composed  entirely  of  boiler 
plate  material  due  to  labor  troubles  in  the 
composing  department.  Other  than  boiler 
plate  and  ads.,  no  news  is  being  carried. 
.A  new  force  of  workmen  is  being  se¬ 
cured  from  out-of-town. 

Niagara  Falls  Addition 

The  Niagara  Falls  Gazette  will  erect 
a  $35,000  addition  to  its  plant. 
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JX  PREPARATIOX  of  his  ’’Law  of 
the  Press"  ( West  Publishing  Com¬ 
pany,  St.  Paul.  Minn.),  William  G.  Hale, 
dean  of  the  I^w  Sc1hx)1  at  the  University 
of  Oregon,  deserves  the  thanks  of  prac¬ 
tical  newspaper  men  for  approaching  his 
task  from  the  viewpoint  of  the  journalist, 
both  in  embryo  and  fully  matured.  He 
frankly  says  that  he  has  remembered  the 
ubkiuitous  cub  rcixirter  in  and  about  the 
court  house. 

l-'or  the  benelit  of  those  assigned  to 
cover  courts  he  has  wisely  included  a 
chapter  on  "Law,  Courts,  and  I^al  Pro¬ 
cedure”  in  order  that  the  reporter  may 
more  easily  distinguish  the  cases  coming 
before  the  different  courts  and  may  more 
accurately  report  the  stories  of  such 
courts,  in  this  chapter  he  dwells  in  con¬ 
siderable  length  upon  the  law  of  priv¬ 
ileged  reports. 

His  discussion  of  "The  Law  of  Libel” 
contains  a  detailed  account  of  the  condi¬ 
tions  under  which  libel  may  claim  justi¬ 
fication.  He  not  o..ly  states  the  responsi¬ 
bility  of  owner,  editor-in-chief,  and  man¬ 
aging  editor,  but  also  gives  the  liability 
of  stock  holders  and  others — including  the 
reporter. 

The  chapter  on  "Right  of  Privacy” 
records  the  laws  relative  to  the  unauthor¬ 
ized  nse  of  photographs  in  the  press. 
The  limits  of  the  law  have  not  yet  l)een 
fixed  and  Mr.  Hale  suggests  that  perhaps 
newspaper  publishers  would  like  to  par- 
ticijiate  in  defining  such  limits. 

News  columns  have  recently  called  at¬ 
tention  to  the  danger  of  deciding  in  the 
press  cases  pending  before  the  courts. 
Consequently,  the  chapter  on  “Publica¬ 
tions  in  Contempt  of  Court”  is  unusually 
timely. 

The  chapters  which  follo\v  deal  with 
topics  for  the  most  part  relating  to  the 
business  side  of  newspaper  making.  Chap¬ 
ter  VI,  for  example,  states  the  statutes 
relating  to  “Advertising  Debts  for  Sale, 
with  Names  of  Debtors,”  “Misrepresent¬ 
ing  Circulation,”  “Advertising  Lotteries,” 
“.Advertising  .Abortifacient  Drugs  and  In¬ 
struments,”  “labeling  Political  Adver¬ 
tisements  as  Such,”  “.Advertising  Cures 
for  Venereal  Diseases,”  “.Advertising  to 
Procure  Divorces.”  etc. 

Other  topics  treated  in  the  book  in¬ 
clude  “Statement  of  Ownership,”  “Second 
Class  Mail  Privileges.”  “Constitutional 
and  Statutory  Provisions,”  “Copyright,” 
“Sending  Paper  Without  Express  Order,’’ 
“Place  of  Publication,”  “Rate  Fixing,” 
etc. 

“One  chapter,  much  more  general  in 
scope  than  the  others,  states  “The  Rights 
and  Duties  of  News-Gathering  Agencies.” 
The  Kansas  statute  on  this  matter  will  be 
a  surprise  to  many. 

It  is  almost  a  waste  of  space  to  list  the 
practical  value  of  this  book ;  It  has  been 
so  carefully  compiled,  especially  for  the 
press.  The  last  thing  I  would  want  to 
do  would  be  to  belittle  in  any  way  the 
t  volume,  but  I  mav  be  pardoned  for  re¬ 
marking  that  the  bf)ok  most  needed  is  not 
the  one  which  tells  the  newspaper  what  It 
ought  not  to  do  but  the  one  which  out¬ 
lines  what  the  press  can  do  without  pay¬ 
ment  of  more  than  six  cents  damage. 
There  are  times  when  the  press  must  be 
true  to  itself  even  if  libel  suits  follow. 


■p  H.  WILDER  and  K.  L.  Rucll  are 
joint  authors  of  “Publicity”  (The 
Ronald  Press),  a  manual  for  the  use  of 
business,  civic,  and  social  service  organ¬ 
izations.  This  volume  makes  no  attempt 
to  advocate  working  the  press  for  free 
puhlicitv  where  propaganda  should  be 
paid  for  at  regular  advertising  rates. 

In  discussing  another  phase  of  this 
.question  of  ethics,  the  authors  say : 

‘‘There  has  been  s<  me  criticism  of  the  efforts 
of  those  frankly  attempting  to  seenre  publicity 
on  the  ground  that  they  are  trying  to  influence 
public  npinon  unduly,  and  the  assumption 
seems  to  have  been  that  this  influence  is  neces¬ 
sarily  a  harmful  one.  But  there  is  no  reason 
whv  the  public  cannot  as  well  be  taught  by  this 
means  to  admire  the  Vnited  States  as  to  ad¬ 


mire  (jermany,  or  to  wax  enthusiastic  over  a 
sound  idea  as  ever  an  unsuuml  i>ne.  We  shall 
also  show  that  an  i<lea  need  not  aspire  to  set 
the  world  on  fire  in  order  to  make  use  of  this 
new  art.” 

In  another  chapter  the  authors  add  this 
comment : 

‘‘When  it  is  stated  that  the  press  will  assist 
the  publicity  man,  this  does  not  mean  that  the 
press  can  be  swayed  or  influenced  by  outside 
pressure  other  than  the  force  of  the  truth  and 
the  convincing  quality  of  the  arguments  pre 
sented.  The  press  has  l)cen  the  subject  of  sn 
much  criticism  and  vituperation  that  it  is  well 
to  state  here  emphatically  that  the  news  col¬ 
umns  of  the  average  paper  are  not  for  sale 
and  cannot  be  Urnght.” 

The  authors  are  frank  to  confess  the 
worth  of  the  advertising  column  and  point 
out  that  advertising  is  by  far  the  most 
carefully  developed  form  which  publicity 
t.ikes  in  this  country.  They  give  practi¬ 
cal  suggestions  about  the  selection  of  me¬ 
dia,  the  writing  of  copy,  and  the  checking 
of  results.  Other  media  mentioned  in 
succeeding  chapters  include  letters,  ad¬ 
dresses,  plays,  exhibits,  demonstrations, 
and  last  but  not  least,  word-of-mouth 
publicity. 

Whatever  views  one  may  hold  on  this 
whole  matter  of  publicity,  it  is  futile  to 
deny  the  truth  found  in  the  following 
paragraph : 

“This  art  is  now  in  the  prewress  of  develop¬ 
ment.  and  an  increasing  number  of  able  minds 
fnmi  the  general  fields  of  publishing  and  jour¬ 
nalism  devote  their  attention  to  the  best  mean* 
by  which  a  favorable  public  opinon  may  be 
gained.  More  and  more  is  the  counsellor  in 
public  relations  found  in  business  houses,  and 
the  day  is  not  far  distant  when  it  will  Ire  as 
unusual  for  an  organization  not  to  have  its 
publicity  manager  as  it  is  now  to  find  one 
without  a  lawyer.** 

So  many  people  have  the  wrong  idea 
about  what  the  press  agent  can  accom¬ 
plish  that  it  is  worth  while  to  have  a 
volume  like  thi.s,  for  it  sets  forth  so 
concisely  and  authoritatively  the  relation 
of  publicity  not  only  to  tlie  newsi>ai)er 
but  also  to  all  other  media  by  which 
I'ublic  opinion  is  moulded. 


\  RECENT  book.  “Writing  to  Sell” 
(Appleton),  by  Edwin  Wildman,  is 
what  might  1m:  called  a  first  aid  to  literary 
craftsmanship.  While  the  book  is  de¬ 
voted  principally  to  the  preparation  of 
magazine  articles,  Sunday  features,  and 
short  stories,  it  contains  several  chapters 
worth  reading  by  those  on  newspapers. 
I  refer  to  such  chapters  as ;  “The  Inter¬ 
view.”  “Reporting  the  News,”  and  “The 
Newspaper  Feature  Story.”  The  appen¬ 
dix,  entitled  “Working  Calendar  for 
Writers,”  is  not  a  bad  working  calendar 
for  editors  in  charge  of  special  features. 


\  F.ANCIFUL  definition  of  news  is 
that  it  comes  from  the  letters  that 
designate  the  four  quarters  of  the  _com- 
jiass.  One  trouble  with  this  definition  is 
that  Nathaniel  Butler,  the  father  of  En¬ 
glish  journalism,  called  his  weekly  sheet 
“The  Newes.”  But  on  the  other  hand  it 
is  true  that  news  comes  from  all  quarters 
of  the  compass  and  the  biggest  stories 
come  from  the  direction  indicated  by  the 
weather-vane  of  news. 

Such  a  fanciful  definition  accounts  for 
the  title.  “Variable  Winds  on  the  Weath¬ 
ercock.”  given  by  the  Western  Newspa¬ 
per  Union  to  a  pamphlet  containing  a 
discussion  of  news  sources  and  _  their 
values.  The  pamphlet  opens  with  a 
passing  tribute  to  the  “tramp  printer”  — 
an  interesting  character  of  bygone  days. 
The  pamphlet  speaks  of  “.A  Kind  Word 
for  Gossip,”  shows  “Where  the  Presses 
Belong.”  demonstrates  that  “Good  News 
Has  No  Boundary  Lines,”  suggests  the 
test  “Will  It  Be  .Read?”  asks  the  question 
“What  Inierests  People?”  expresses  some 
views  on  “Newspaper  Headlines  and 
Headline  Thinking.”  and  closes  with  “A 
Summary  and  a  Bow”  by  the  president 
of  the  Western  Newspaper  Union. 

CTieck  this  item.  “Send  and  get.” 


iTiHE  -American  publisher  of  "Lord 
Northcliffe.  .A  Memoir,’’  by  Max 
Pemberton,  is  (ieorge  11.  Doran  &  Co. 

•  *  • 

XTENRV  JAMES  FORMAN  contrib- 
■*■■■■  utes  to  the  New  York  Times  Book 
Review  for  May  20  some  views  about 
“The  Reviewer’s  Hornbook.”  .According 
to  Mr.  Forman,  a  review  is  a  piece  of 
suppressed  news  aliout  a  book,  ftnd  a  book 
uiKin  which  its  author  has  worked  several 
years  is  a  suitable  peg  for  the  reviewer’s 
opinions  on  “The  Fate  of  the  Ruhr”  or 
the  “Home  Runs  of  Balx’  Ruth.” 

*  ♦  * 

■p  W.  HOWE,  who  put  the  .Atchison 
Glnhe  on  the  newspaper  map  of 
Kansas,  is  the  author  of  “Confessions  of 
a  Common  Man”  in  the  .American  Maga¬ 
zine  for  June. 

How  Howe  became  a  printer  is  thus 
toM: 

“One  day  my  father,  who  was  a  Methoflist 
preacher,  annt  tinced  that  he  had  purchased  a 
weekly  paper  at  Bethany,  the  county  seat. 
Next  morninR  he  took  me  to  town.  and.  turn- 
ing  me  over  to  the  foreman,  said  I  was  to  be 
made  a  printer.” 

-A  note  of  hope  is  sounded  for  strug¬ 
gling  printers  in  the  following ; 

“At  19  I  established  a  weekly  paper  in  Colo¬ 
rado,  and  it  was  so  badly  edited  that  T  lately 
destroyed  the  files  to  keep  my  children  from 
seeing  them." 

The  editor  of  the  .American  Magazine 
characterizes  Mr.  Howe  as  “one  of  the 
most  modern  products  of  .American  jour¬ 
nalism.”  Attention  has  already  been 
called  in  this  department  to  E.  W. 
Howe’s  Monthly— one  exchange  about 
which  there  is  a  fight  for  possession  in 
newspaper  offices. 

*  •  * 

T  N  commemoration  of  its  “diamond 
jnhilce  anniversary.”  the  Ohio  Farmer 
of  Cleveland  has  mailed  its  friends  an 
attractive  pamphlet  entitled  “.Advertising 
During  the  Past  Seventy-five  Years.” 

Reproductions  of  advertisements  in  early 
issues  show  the  tremendous  advance 

which  has  heen  made  in  advertising  puh- 
lished  in  farm  journals. 

*  4<  * 

C  H.  DITCHETT.  editor  of  the  Drv 
Goods  Economist,  is  the  author  of 
“Marshall  Field  &  Co,”  (Dry  Goods 
Economist  Press).  While  the  volume  is 
devoted  to  the  life  story  of  that  concern, 
the  chapters  on  advertising  justify  a  men¬ 
tion  of  the  book  in  this  department. 

In  speaking  of  the  newspapers  as  an 
advertising  medium,  the  author  says ; 

“Of  the  several  forms  of  advertisinfr  by 
means  of  the  printed  word,  newspaper  publicity 
is  regarded  by  Marshall  Field  &  Co.  as  the 
most  important.** 

Some  of  the  “stunts”  used  by  Marshall 
Field  in  Chicago  newspapers  could  doubt¬ 
less  be  adapted  to  meet  the  needs  of  ad- 
verti-sers  in  other  cities.  One  of  these 
stunts  is  the  advertisement  for  children 
published  once  a  week  in  the  evening  pa¬ 
pers.  On  several  occasions,  this  adver¬ 
tisement  has  carried  an  editorial  written 
by  a  child. 

I  wish  for  the  sake  of  the  slogan  of 
the  -Associated  Advertising  Clubs  of  the 
World  that  more  department  stores  fol¬ 
lowed  this  practice; 

“Merchandise  department  heads,  when  seek¬ 
ing  advertising  space  for  special  offerings,  are 
in  numerous  instances  required  to  send  a  sam¬ 
ple  of  the  goods  to  the  advertising  bureau.” 

♦  *  ♦ 

A  BOOK  somewhat  similar  in  sub- 
ject  matter,  but  quite  different  in 
mode  of  treatment  from  “People  and 
Politics”  by  Griffin  is  “From  McKinley 
to  Harding,”  by  H.  H.  Kohlsaat  (Charles 
Scribner’s  Sons).  The  latter  volume  is 
an  excellent  one  to  supplement  the  for¬ 
mer  and  to  bring  it  up  to  the  present 
time.  The  following  quotation  from  Mr. 
Kohlsaat  will  explain  why  the  book  is 
different  in  its  mode  of  treatment : 

December  26.  1920,  T  wrote  President-elect 
Harding  that  the  newspaners  reported  he  had 
applications  for  every  oflice  in  his  gift,  and 
wondered  if  he  had  given  the  office  of  “brutal 
friend**  to  any  one.  If  not,  T  made  application, 
as  it  was  the  office  T  had  held  under  McKinley, 
Roosevelt,  Taft,  and  Wilson. 

Mr.  Kohlsaat  is  not  a  bit  afraid  of  live 
wires  stretched  across  political  paths  and 


he  has  not  hesitated  to  invade  fenced 
fields  where  trespassing  is  forbidden  to 
most  writers.  He  can  ably  do  these 
things  because,  as  he  points  out,  he  has 
never  wanted  and  lias  never  held  any 
political  office  except  the  position  of 
t)eing  “brutal  friend”  to  the  presidents. 
During  most  of  the  time  covered  in  the 
book,  Mr.  Kohlsaat  was,  of  course,  the 
publisher  of  the  Chicago  Record  Herald. 

The  volume  opens  with  the  first  meet¬ 
ing  of  Kohlsaat  with  McKinley.  It  points 
out  how  friends  saved  McKinley  from 
political  ruin  in  1893.  It  explains  why 
the  word  “gold”  was  put  in  the  Repub¬ 
lican  platform  in  18%.  It  tells  how 
Cleveland  prophesied  to  McKinley  a  war 
with  Spain.  It  records  how  McKinley 
chose  his  Cabinet.  It  relates  how  Roose¬ 
velt  introduced  Kohlsaat  to  Wilson  at 
McKinley’s  funeral  in  Buffalo.  It  star¬ 
tles  the  reader  with  the  relation  between 
Roosevelt  and  the  Spanish  friars  in  the 
Philippines.  It  indicates  why  Roosevelt 
chose  Taft  as  a  successor.  It  lists  the 
inner  causes  of  the  break  between  Roose¬ 
velt  and  Taft.  It  sheds  some  light  on 
what  caused  the  break  between  Wilson 
and  Col.  House.  These  topics  sufficiently 
indicate  the  character  of  the  book. 

Nothing  will  describe  the  book  better 
than  to  say  that  Kohlsaat  drops  into  the 
editorial  sanctum  and,  in  what  seems  to 
be  almost  a  confidential  way,  chats  inti¬ 
mately  about  those  topics  which  the 
.American  press  had  given  most  attention, 
from  McKinley  to  Harding.  Mr.  Kohl¬ 
saat  even  puts  on  the  desk  letters  which 
have  been  exchanged  between  him  and 
the  various  presidents.  Best  of  all.  the 
book  is  written  in  a  language  which  all 
editors  can  understand. 

*  *  ♦ 

ABOR'S  MONFIY”  is  the  tentative 
title  of  3  book  written  by  Richard 
M.  Boechel.  of  the  Federal  Trade  In¬ 
formation  Service  of  Washington,  to  he 
brought  out  this  summer  by  Harcourt. 
Brace  &  Co.  The  volume  is  to  deal  with 
the  development  of  the  banking  and  finan¬ 
cial  movement  in  the  ranks  of  organized 
labor  on  the  idea  of  labor  finding  a  sub¬ 
stitute  for  the  strike  by  fighting  its  bat¬ 
tles  with  money  power  instead  of  man 
power.  Mr.  Boechel  says  the  book  will 
be  a  reporter’s  account  of  the  development 
of  labor  hanks  for  the  past  two  and  one- 
half  years. 

*  *  * 

T  N  commenting  on  court  sentences  given 
to  editors,  the  New  Republic  selected 
the  following  case  for  special  mention: 

“Far  more  serious  i«  the  case  of  G.  V.  San¬ 
ders,  editor  of  the  Memphis  Press,  who  has 
been  fined  $300  and  costs  for  violation  of  the 
Federal  injunction  against  the  striking  railway 
shopmen  last  summer.  The  case  will  be  ap¬ 
pealed,  and  we  ho|)e  will  be  carried  to  the 
highest  court.  Mr.  Sanders*  offence  was  the 
publication  of  an  editorial  entitled  *The  King 
Forbids,*  which  the  Government  held  'was  cal¬ 
culated  to  create  disrespect  for  the  court,’  The 
importance  of  the  precedent  here  created  is 
obvious;  if  Mr.  Daugherty  can  at  any  moment 
secure  an  injunction  in  a  labor  dispute  or  any 
other  matter,  and  thereby  automatically  put  an 
end  to  all  discussion  in  the  press  except  in 
terms  completely  laudatory  of  his  action  he  ha.s 
indeed  acquired  a  power  which  C^ar  might 
have  envied.** 

♦  *  ♦ 

QREGON  EXCHANGES  published 

primarily  for  the  newspaper  men 
of  Oregon  by  the  School  of  Journalism 
at  the  University  of  Oregon,  contains  in 
its  current  issue  the  following  articles : 
“Handling  Advertising  in  Daily  Paper 
Field  in  Oregon,”  by  Ernest  R.  Gilstrop, 
of  Eugene  Morning  Register;  “Newspa¬ 
per  Responsibility,”  by  Robert  W.  Ruhl, 
editor  of  the  Medford  Mail-'Tribune; 
“.Acceptable  Contributed  Matter  and  Un¬ 
welcome  ‘Publicity,’  ”  by  E.  B.  .Aldrich, 
editor  of  the  East  Oregonian,  Pendleton; 
“VVriting  of  Editorial,  with  Special  .Ap¬ 
plication  to  Country  Field.”  by  M.  Lyle 
Spencer,  dean  of  the  School  of  Journal¬ 
ism.  University  of  Washington;  “Keep¬ 
ing  Up  a  Circulation  Equal  to  Popula¬ 
tion  of  Town."  by  Bert  G.  Bates,  of  the 
Roseburg  News-Review ;  “What  the 
Newspaper  .Are  Doing  in  Home  Eco¬ 
nomics  Subjects.”  by  Madalene  H.  Lo¬ 
gan.  Copies  may  doubtless  be  obtained 
by  application  to  George  S.  Turnbull, 
School  of  Journalism,  University  of 
Oregon,  Eugene.  Oregon. 


The  Sweeney  series  has  been 
reproduced  in  folder  form. 
Write  for  the  full  set. 


SELL  IT  TO 


^Jabez  Gorham  didiy 


pay  high  rents  to  live  in  New  York,  they 
have  telephones,  phonographs  and 
pianos,  vacuum  cleaners,  washing  ma' 
chines,  bank  accounts,  insurance,  and 
many  of  them  own  homes  and  automo' 
biles.  Today,  the  Sweeneys  are  infinitely 
better  customers  for  everything  than 
they  were  then— there  are  more  of  them, 
and  in  The  News,  the  business  man  has 
the  greatest  “traveling  peddler”  in  New 
York,  a  salesman  that  reaches  more  than 
a  million  people  at  a  time,  every  day, 
attractively  and  efficiently,  and  at  the 
lowest  cost  that  any  good  salesman  ever 
worked  for. 

Of  course  we  realize  that  you  are  not 
starting  in  business,  but  you  are  always 
starting  new  business. 


JLN  an  advertisement  headed  “Jabez 
Gorham  and  His  Times,”  published  by 
The  Gorham  Interests,  we  learn  some 
very  interesting  facts  about  the  start  of 
the  world  famous  jewelry  business  of 
Gorham  Co. 


A  hundred  years  ago,  Jabez  Gorham, 
jeweler  of  Providence,  started  to  build  a 
business  by  selling  gold  beads  to  country 
girls  in  Rhode  Island.  His  beads  were 
sold  by  “traveling  peddlers” — not  sales 
people,  representatives,  class  media,  but 
traveling  peddlers.  In  1831,  when  girls 
stopped  buying  gold  beads  in  favor  of 
silver  spoons,  Jabez  Gorham  changed  his 
line  to  silver  spoons  and  later  added  other 
^  items.  Jabez  Gorham' majs  selling 
to  Sweeney  with  a  vengeance  and 
j  left  a  marvelous  business  that 

y  looms  large  today  on  Fifth  Avenue.  ELL  IT  to  Sweeney -the  mass  mar^ 

Almost  every  other  big  business  ket  in  New  York — the  largest,  richest, 

that  has  endured  has  had  a  similar  start  most  compact  population  in  the  world 

—doing  business  with  the  averag;  run  of  today,  the  least  expensive  market  to  sell 

people,  the  Sweeneys.  if  sold  properly,  sold  adequately.  And 

sell  it  through  The  News,  which  covers 

Tone'third  of  the  morning  field  in  New 
ODAY,  the  Sweeney  girls  ( who  York  City,  which  carries  an  advertising 

bought  Jabez  Gorham's  gold  beads  in  message  to  the  largest  possible  number  of 

1830  )  are  buying  silk  stockings,  fur  people  with  the  least  expense  of  space, 

coats,  Paris  model  hats,  expensive  cloth*  money  and  time.  The  facts  are  yours  it 

mg  and  toilet  specialties.  Their  families  you  want  them. 

Home  Office,  25  Park  Place,  New  York 
Tribune  Building,  Chicago 


way 


nent 
any 
t  an 


lS)rk's  'Picture  JS/ewspaper 

Largest  Morning  Circulation  in  America 

Ing  Convention — Hotel  Traymore,  Atlantic  City. 


To  Our  Friends  o 


THE  AUDIT  BUREA 
of  the  UNITED  S 


Extends  its  welcome  to  the  visitm  ^ 

Annual  Conventi 


have  watched  with  keen  interest  your 
~  ’  endeavors  to  establish  the  principle  of 
Verified  Circulation  in  Britain  and  its  colonies. 


During  your  visit  with  us  we  hope  you  will 
take  the  opportunity  to  investigate  the  man¬ 
ner  in  which  the  idea  has  worked  out  with 
us— the  enthusiastic  support  it  has  received— 
and  the  effective  way  it  is  functioning  among 


O.  C.  HARN,  President 


W.  A.  STRONG,  Secretary 


Boar 


O.  C.  HARN,  Chairman 
National  Lead  Co.,  New  York 
W.  LAUGHLIN,  Vice-President 
.\rmour  and  Co.,  Chicago 
ERNEST  I.  MITCHELL,  2nd  Vice-President 
Mitchell-Faust  Advertising  Co.,  Chic.\co 
F.  R.  DAVIS,  3rd  Vice-President 
General  Electric  Co.,  Schenectady,  N.  Y. 
W.  A.  STRONG,  Secretary 
Daily  News,  Chicago 
E.  R.  SHAW,  Treasurer 
Power  Plant  Engineering,  Chicago 


B.  H.  BRAMBLE 
American  Chicle  Co. 
Long  Island  City,  N.  Y. 


MASON  BRITTON 
McGraw  Hill  Company,  Inc.,  N.  Y. 

RALPH  STARR  BUTLER 
United  States  Rubber  Co.,  New  York 

j.  murr.\y  gibbon 

Canadian-Pacific  Railway  Co. 
Montreal,  Que. 

WALTER  HINE 
Frank  Seaman,  Inc.,  New  York 
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)jThe  British  Isles 

^jOF  CIRCULATIONS 
SfTES  and  CANADA 

legates  from  Great  Britain  to  the 
■][  the  A.  A.  C.  of  W. 


publishers,  advertisers  and  advertising  agents 
of  the  United  States  and  Canada. 

With  the  A.B.C.  and  the  British  Audit  Bureau 
as  leaders,  the  publishers,  advertisers  and  ad¬ 
vertising  agents  of  the  North  American  Con¬ 
tinent  look  forward  to  the  spread  of  the 
Verified  Circulation  idea  to  all  the  countries 
of  the  World. 


E.  R.  SHAW,  Treasurer 


STANLEY  CLAGUE 
Managing  Director 


iOARr 


I^ECTORS 


L.  B.  JONES 

Eastman  Kodak  Co.,  Rochester,  N.  Y. 
L.  L.  KING 

Goodyear  Tire  &  Rubber  Co. 

Akron,  Ohio 

S.  R.  LATSHAW 

Butterick  Publishing  Co.,  New  York 

MARCO  MORROW 
The  Capper  Farm  Press 
Topeka,  Kans. 

DAVID  B.  PLUM 
The  Troy  Record,  Troy,  N.  Y. 


B.  KIRK  RANKIN 
Southern  Agriculturist 
Nashville,  Tenn. 

F.  W.  STONE 

American  Review  of  Reviews,  New  York 

G.  LYNN  SUMNER 
International  Correspondence  Schools 
Scranton,  Pa. 

E.  E.  TAYLOR 

Carnation  Milk  Products  Co.,  Chicago 

C.  C.  YOUNGGREEN 

J.  I.  Case  Plow  Works  Co.,  RAaNE,  Wis. 


C,. 
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AD  CLUB  GIVES  HODGES 
A  GOLD  WATCH 


"Major  General"  of  Membership  Drire 
Honored  at  Luncheon — Whalen 
Praises  Ad  Meh  for  Aid  to 
N.  Y.  Jubilee 


Gilbert  T.  Hodges  of  the  Munsey  Pub¬ 
lications,  known  to  fellow  members  of 
the  Advertising  Club  of  New  York  as 
"Major  General”  since  his  successful  ef¬ 
fort  to  add  1,200  members  to  the  club 
rolls,  was  given  a  testimonial  of  their  re¬ 
gard  at  this  week’s  club  luncheon,  held 
Tuesday.  H.  H.  Charles,  the  new  presi¬ 
dent,  was  chairman  and  the  speakers  in¬ 
cluded  William  H.  Rankin,  Commissioner 
Grover  Whalen,  Herman  G.  Halsted, 

E.  D.  Gibbs,  Shepard  G.  Barclay,  George 
Ethridge  and  Mr.  Hodges. 

The  presentation  of  a  handsomely  en¬ 
graved  gold  watch  to  Mr.  Hodges  came 
as  a  surprise  interlude  in  the  luncheon, 
whose  chief  feature  was  an  address  by 
Commissioner  Whalen  on  the  Silver 
Jubilee  now  being  celebrated  by  New 
York  City.  Mr.  Whalen  gave  great 
credit  to  the  advertising  men  for  the  suc¬ 
cessful  start  and  momentum  enjoyed  by 
the  municipal  celebration.  Few  citizens 
realized,  he  said,  the  magnitude  of  the 
city  government.  At  the  moment  he  was 
speaking,  25,000  school  children  were 
viewing  exhibits  of  the  city’s  work  at  the 
Grand  Central  Palace.  The  investment 
that  the  city  has  underground,  including 
subways,  conduits  and  sewers  was  valued 
at  over  $100,000,000,  and  great  discom¬ 
fort  would  result  were  any  part  of  that 
subterranean  equipment  to  fail. 

The  newspapers,  Mr.  Whalen  stated, 
had  been  slow  to  realize  the  importance 
of  the  exhibition,  but  were  co-operating 
handsomely  now.  Special  tribute  was 
paid  to  the  part  played  in  making  the 
jubilee  known  to  the  people  by  Barron 

G.  Collier,  Rodman  Wanamaker,  William 

H.  Rankin  and  Hector  Fuller. 

Mr.  Ethridge  rose  at  the  conclusion  of 
the  Commissioner’s  address  to  voice  the 
appreciation  of  the  board  of  directors 
and  the  membership  of  the  accomplish¬ 
ment  of  Mr.  Hodges,  who  had  shown 
g^reat  capacity,  he  said,  in  visualizing  his 
market,  organizing  his  prospects  and  his 
selling  staff  and  then  getting  the  busi¬ 
ness. 

Mr.  Hodges,  accepting  the  club’s  gift 
from  Mr.  Ethridge,  declared  that  credit 
for  the  increase  in  membership  was  n^ 
his,  but  that  of  the  men  whom  it  was  his 
go^  fortune  to  lead.  He  declared  that 
the  drive  had  been  so  successful  that  the 
increase  in  membership  already  rendered 
too  small  the  new  clubhouse  that  the  or¬ 
ganization  will  occupy  in  September. 

Mr.  Halsted.  chairman  of  the  On-to- 
.\tlantic  City  committee,  reported  that 
only  a  few  rooms  were  left  for  the  New 
York  delegation  at  the  Traymore  ^d 
urged  the  necessity  of  prompt  decision 
on  the  part  of  members  who  had  not  re¬ 
served  accommodations  for  the  conven¬ 
tion. 

The  dinner  to  be  given  the  British  dele¬ 
gates  by  the  national  welcome  committee 
was  the  subject  of  Mr.  Gibbs,  who  repre¬ 
sented  the  committee.  A  radiogram 
from  C.  Harold  Vernon,  secretary  of  the 
Thirty  Oub  of  London,  on  board  the 
^rengaria,  expressed  the  appreciation  of 
the  British  delegation  for  the  plans  that 
had  been  made  for  their  comfort  and  en¬ 
tertainment  by  the  New  York  club  and 
the  national  welcome  committee.  It  tvas 
addressed  to  President  Charles  and  was 
read  by  Mr.  Barclay,  press  representa¬ 
tive  of  the  club. 


SHIP  AD  CAUSES  PROBE 


$110  to  Europe  and  return  were  submit¬ 
ted  to  many  newspapers  by  the  company’s 
brokerage  house,  the  United  States  Serv¬ 
ice,  Inc.  Stock  then  was  offered  to  all 
who  responded.  The  Better  Business 
Bureau  of  Boston  discovered  that  the 
steamship  company  had  no  ship.  The  ad¬ 
vertisements  as  printed  were  read  into 
the  records  by  Silas  F.  Waite,  inspector 
for  the  department. 

That  the  company  has  no  vessel  was 
admitted  by  its  attorney,  Charles  M. 
Ludden,  but  he  claimed  that  it  is  planned 
to  buy  a  tramp  steamer  and  that  such  a 
boat  could  be  secured  for  $20,000.  The 
concern  is  capitalized  at  $500,000.  The 
inspector  placed  on  the  stand  Emma 
Sarin,  of  Medway,  who  stated  that  she 
had  been  informed  on  calling  at  the  office 
of  the  company  that  the  first  trip  would 
be  the  latter  part  of  June.  Waite  de¬ 
clared  that  the  price  of  $1 10  for  the  round 
trip  was  impossible,  other  lines  charging 
$155  for  steerage  round  trips. 


SANDERS  PAYS  HIS  FINE 
FOR  CONTEMPT 


BOOTH  NAMED  MANAGER 


Former  Worcester  Publisher  Succeeds 
Hitt  in  N.  E.  Association  Post 

George  C.  Hitt,  who  has  been  man¬ 
ager  of  the  New  England  Daily  News- 
l>aper  .Association  since  its  organization 
in  1921,  resigns 
effective  July  10. 
His  successor 
will  be  George  F. 
Booth,  former 
owner  and  pub¬ 
lisher  of  the 
W  orcester 
(Mass.)  G  a- 
zette. 

Mr.  Hitt,  after 
stating  to  Editor 
&  Publisher  that 
his  future  plans 
are  i  n  d  e  fi  n  ite, 
continued : 

“I  came  to 
New  England 
from  Indianapolis  in  July,  1921,  at  the  in¬ 
vitation  of  the  officers  of  the  then  newly 
formed  New  England  Daily  Newspaper 
Association  and  was  employed  to  or¬ 
ganize  it  and  get  it  running  smoothly. 
This  work  has  been  accomplished  and 
now,  because  of  a  personal  family  be¬ 
reavement,  1  have  felt  compelled  to  give 
up  my  duties  at  the  end  of  my  engage¬ 
ment. 

“Mr.  Booth,  who  succeeds  me  as  man¬ 
ager,  is  a  man  well  known  among  New 

F.ngland  publishers.  He  is  familiar  with 
all  phases  of  the  business  and  he  is 
thoroughly  equipped  to  carry  out  the 
purposes  for  which  the  association  was 
formed.  I  predict  for  him  a  successful 
management  of  its  affairs.” 


George  F.  Booth 


Company  Offering  Cut  Ocean  Rate 
Hat  No  Boat  Yet 

Officers  of  the  Great  Northern  Steam¬ 
ship  Company,  a  Massachusetts  corpora¬ 
tion.  have  agreed  to  hold  up  on  the  sale 
of  their  stock,  pending  an  investigation 
into  their  affairs.  Public  hearings  are 
being  held  at  Boston  under  the  State  De¬ 
partment  of  Public  Utilities. 

.Advertisements  which  offered  trips  at 


Baltimore 

Now  Seventh  City 

Such  has  been  its  growth 
since  1920  that  Baltimore  is  now 
rated  as  the  seventh  largest  city 
of  the  country  (recent  Census 
Bureau  announcement),  with  an 
estimated  population  of  773,850. 

Most  assuredly,  here  is  a  mar¬ 
ket  of  great  fertility.  When 
you  are  ready  to  try  it  out, 
remember  that 

Everything  in  Baltimore 
Revolves  Around 

THE 

Morning  Evening  Sunday 


Editor  of  Memphis  Press  Announces 
He  Will  Not  Appeal  Federal 
Ad  Court  Sentence  on 
Advice  of  Counsel 


G.  V.  Sanders,  editor  of  the  Memphis 
Press,  on  May  28  paid  a  fine  of  $300  in 
Federal  Court  on  conviction  of  contempt 
growing  out  of  an  editorial  published  last 
September,  in  which  he  denounced  the 
Daugherty  injunction  in  the  shopmen’s 
strike. 

Sanders  announced  he  would  not  appeal 
the  case  upon  advice  of  local  counsel  and 
also  general  counsel  of  the  Scripps-How- 
ard  newspapers,  who  assisted  in  his  de¬ 
fense.  In  explanation,  he  said : 

“The  outcome  of  the  case  is  disappoint¬ 
ing,  in  that  no  way  is  left  open  to  test 
the  constitutional  question  of  free  press. 
Judge  Ross  did  not  touch  upon  an  editor’s 
right  to  criticise  the  courts,  but  merely 
took  exception  to  the  wording  of  the 
editorial. 

“His  finding  of  fact,  which  would 
hardly  be  disturbed  by  the  higher  court, 
would  leave  very  little  chance  for  a  re¬ 
versal.  And  if  a  reversal  were  obtained, 
it  would  not  be  a  vindication,  but  merely 
a  different  construction  of  the  facts. 

“Judge  Ross  found  that  the  wording 
of  the  editorial,  in  which  the  injunction 
was  compared  to  the  exercise  of  the  arbi¬ 
trary  power  of  a  king,  was  ridicule  of 
the  court  and  calculated  to  influence  the 
local  court  in  the  trial  of  the  case  dis¬ 
cussed.  This  was  the  case  of  Jake  Cohen, 
editor  of  the  Memphis  Labor  Review. 


“It  has  been  decided  that  it  is  best  not 
to  fight  this  case  through  to  the  United 
States  Supreme  Court,  as  at  first  planned, 
because  it  is  certain  that  a  better  oppor¬ 
tunity  for  a  test  wil  develop  in  time.” 

Han«on  Get*  LL.D.  Degree 

Victor  H.  Hanson,  publisher  of  the 
Birmingham  News  and  Montgomery  Ad¬ 
vertiser,  was  honored  recently  by  How¬ 
ard  College,  Birmingham,  with  the  de¬ 
gree  of  Doctor  of  Laws,  conferred  by 
Dr.  John  C  Dawson,  president,  at  the 
commencement  exercises.  Mr.  Hanson 
was  honored  with  the  degree  of  Doctor 
of  Literature  in  1922  by  the  University 
of .  Alabama. 


Paper  at  Half-Century  Mark 

The  South  Bend  (Ind.)  Tribune  ob¬ 
served  its  fiftieth  birthday  as  a  daily 
May  28.  It  started  as  a  four-page,  six- 
column  paper.  Now  it  runs  from  22  to 
28  eight-column  pages  daily. 

Reno  Gazette  Buys  Linotype 

The  Reno  Gazette  has  added  a  model- 
14  linotype  to  its  equipment,  making  a 
total  of  three  such  machines  now  in  op¬ 
eration. 

$10,000  Fire  in  Paper’s  Building 

Fire  starting  out  in  the  Waterville 
(Me.)  Sentinel  block  on  Silver  street 
May  23  caused  damage,  principally  by 
smoke  and  water,  estimated  at  $10,{K)0. 

Abandons  Drily  Field 

.After  a  three-months’  trial,  the  Fre- 
donia  (Kan.)  Citizen  has  abandoned  its 
daily  issue,  and  will  appear  semi-weekly. 


Old  Newspaper  Landmark  Passes 

The  site  of  the  building  at  Eugene, 
Ore.,  occupied  for  more  than  50  years  by 
the  old  Oregon  State  Journal  is  to  be  oc¬ 
cupied  by  a  modern  brick  business  build¬ 
ing.  Webster  Kinkaid,  Portland  realtor, 
son  of  Harrison  R.  Kinkaid,  pioneer 
publisher,  put  up  the  new  structure. 


Detroit  News  Stronger 
Favorite  With 
Advertisers  Than  Ever 

rpHE  number  of  daily  newspapers  in  the  Detroit 
field  has  been  reduced  from  four  in  1922  to  three 
in  1923.  Consequently  advertising  lineage  has  in¬ 
creased  for  all  three  remaining  papers,  but  it  is  note¬ 
worthy  that  The  Detroit  News,  which  has  always 
been  first  in  advertising  in  the  Detroit  field,  got  the 
bulk  of  the  increase ;  the  second  paper  this  year  show¬ 
ing  a  slight  increase  of  only  10,612  lines  over  the 
second  paper  of  a  year  ago,  despite  the  omission  of 
some  150,000  lines  due  to  lack  of  space  by  The  News 
which  naturally  overflowed  to  this  paper  and  the  third 
paper.  The  Deti'oit  News,  on  the  ether  hand,  shows 
the  really  remarkable  increase  of  1,224,328  agate  lines 
for  the  first  four  months  of  this  year. 

This  is  significant.  It  proves  that  for  most  ad¬ 
vertisers  The  Detroit  News  is  the  only  medium 
which  need  be  considered.  This  judgment  is  not 
only  amply  substantiated  by  the  great  lead  which  The 
Detroit  News  has  in  total  advertising  as  well  as  in 
practically  every  department  of  advertising,  but  also 
by  the  great  circulation  of  this  paper. 

The  News  now  has  more  than  285,000  week  day 
and  270,000  Sunday  circulation — the  greatest  in  Michi¬ 
gan  either  week  day  or  Sunday.  It  covers  the  field 
thoroughly,  giving  advertisers  the  unique  opportunity 
of  reaching  America’s  most  prosperous  territory  at 
one  cost. 

The  Detroit  News 


More  Than  270,000  Sunday  Circulation,  285,000  Daily 
Greateet  Circulation  Daily  or  Sunday  in  Michigan 
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Netispapet^  Musi  Have 

Mot^e  Local  Display 

^  I  ’'HE  growth  of  the  newspaper  is  in  direct  ratio  with  the  growth  of  its  advertising 
patronage;  its  advertising  patronage  is  largely  local.  To  increase  the  local  advertising 
more  local  advertisers  must  be  created. 

Your  city  has  its  quota  of  manufacturers  and  wholesale  merchants  who  do  not  contribute  to 
the  support  of  your  newspaper  though  they  participate  in  its  benefits  to  the  community. 

These  business  men  cannot  be  hounded  into  advertising,  nor  do  you  want  donations  from 
them.  But  show  them  how  they  can  use  small  space  profitably  and  they  sit  up  and  take 
notice. 

For  more  than  20  years  we  have  specialized  in  the  creation  of  local  display  from  non¬ 
advertisers — 

BH^^s  WeeMq  Business  Revien)  Pa^e 

RIGGS  Weekly  Business  Review  Page,  now  a  permanent  institution  with  many  leading  dailies, 
actually  creates  good  will  and  new  advertisers.  It  proves  advertising  to  firms  previously  listed 
as  non-advertisers.  It  is  usually  published  on  otherwise  light  days — on  Saturdays  in  evening  papers, 
on  Mondays  in  morning  papers. 

Briggs  Business  Review  Page  is  a  news  feature,  yet  it  is  measured  entirely  as  advertising,  adding  about 
10.000  lines  of  local  display  per  month. 

We  conduct  the  page.  We  sell  the  space  on  26  to  52  week  contracts  and  we  renew  the  contracts  before 
expiration.  Our  solicitation  is  clean  and  high  class,  we  sell  advertising  and  create  new  advertisers. 
Proof  of  this  is  established  by  the  fact  that  we  are  today  working  for  publishers  for  whom  we  have  sold 
space  for  5.  10,  15  to  20  years  continuously. 

To  get  samples  of  our  ivork,  to  get  our  plan,  to  get  a  list  of 
references,  places  you  under  no  obligations.  Why  not  tvrite  to — 

Thomas ¥•  Briggs  Co. 

Operating  In  United  States  and  Canada 

Home  Office -Memphis, Tenn.,U.S.  A. 

k  Financial  Heferencee:  Dun's  and' B  racist  reefs 
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MODERN  PAPERS  LIKE  FORD  FACTORIES, 
SAYS  FRANK  A.  VANDERLIP 

Banker  Denounces  Tendencj^'  to  Standardization  of  American 
Press  at  Columbia  School  of  Journalism 
Dinner 


A  SEVERE  CRITICISM  of  the 
American  press  in  its  tendercy  to 
standardization  was  made  by  Frank  A. 
Vanderlip,  former  president  of  the  Na¬ 
tional  City  Hank  of  New  York,  speaking 
May  26  at  the  tenth  anniversary  of  the 
founding  of  the  Columbia  School  of  Jour¬ 
nalism  by  Joseph  Pulitzer.  He  was  ad¬ 
dressing  graduates  and  under-graduates 
rathered  at  the  Hotel  Commodore.  Mr. 
Vanderlip  was  himself  for  many  years  a 
reporter  and  financial  editor. 

“All  the  papers  now  aim  to  be  pretty 
much  alike,”  declared  Mr.  Vanderlip. 
“The  difference  between  them  is  like  that 
between  a  ready-made  and  tailor-made 
suit.  Publishers  seem  to  pay  too  much 
attention  to  wood  pulp  and  not  enough  to 
brain  pulp.  In  their  efforts  to  cover  the 
news  of  the  world,  the  papers  resemble  a 
Ford  factory. 

“I  don’t  know  but  after  awhile  we  will 
simply  look  at  papers  instead  of  reading 
them. 

“And  what  a  vast  amount  of  inconse¬ 
quential  stuff — morsels  for  moralizers — 
is  printed,  apparently  not  for  intelligent 
people  but  for  the  entertainment  of  mor¬ 
ons.  Of  course,  I  suppose  there  must  be 
reading  matter  to  fill  in  between  the  ads. 

“Washington  needs  to  be  journalistically 
discovered.  I  should  like  to  start  a  daily 
or  weekly  there  that  should  tell  the  truth 
about  the  vast  amount  of  news  that  is 
\mtouched — a  sort  of  glorified  Town  Top¬ 
ics.  Because  of  the  handout  that  comes 
so  easily,  the  Washington  correspondent 
is  not  what  the  old  reporter  used  to  be. 
^metimes  I  wonder  if  we  haven’t  gone 
about  as  far  as  we  can  go  with  the 
present  type  of  daily  newspaper  that 


att(mpts  to  give  the  news  of  every 
nation. 

“The  publicity  man  hands  the  news 
item  to  the  press  agent,  the  press  agent 
hands  it  to  ^e  press  association,  then  it 
is  handled  by  the  rewrite  men,  then  it 
comes  under  the  influence  of  the  business 
office  to  an  increasing  degree.  I  heard 
of  a  wealthy  man  the  other  day  who  had 
made  arrangements  with  his  publicity 
man  for  his  obituary  notice. 

“What  we  would  welcome,  I  know, 
would  be  greater  expressions  of  the  per¬ 
sonal  note  in  journalism  and  analysis  of 
the  news  of  the  day,  not  the  standardized 
newspaper  made  necessary  by  the  influ¬ 
ence  of  the  business  office,  which  seems 
to  be  a  distinctive  character  of  modern 
.American  journalism.” 

,,  Mr.  Vanderlip  said  that  the  New  York 
World  had  the  best  editorial  page  in 
America. 

Ralph  Pulitzer  said  that  his  father 
had  believed  neither  in  “journalistic  jit¬ 
neys”  nor  “journalistic  joyrides.” 

Other  speakers  were  Frank  Ward 
O’Malley  and  Robert  MacAlamey,  for¬ 
mer  instructor.  Others  at  the  speakers’ 
table  were  Herbert  Bayard  Swope  and 
John  L.  Heaton  of  the  World,  Melville 
E.  Stone  of  the  Associated  Press,  Ed¬ 
ward  Page  Mitchell,  former  editor  of  the 
Sun,  Dr.  Talcott  Williams,  Arthur  M. 
Howe  of  the  Brooklyn  Elagle,  Edwin  N. 
Lewis,  and  Director  of  the  School,  John 
W.  Cunliffe  and  Mrs.  Cunliffe. 

During  the  afternoon  a  bust  to  Dr. 
Talcott  Williams,  first  director  of  the 
school,  serving  from  1913  to  1919,  was 
unveiled,  the  veil  being  lifted  by  Mrs. 
Williams. 


acle  of  the  modern  press  was  not  that  it 
did  things  well  or  was  informative  or  in¬ 
structive,  or  that  it  gave  “pep”  and  uplift 
to  the  whole  of  society,  but  that  it  ex¬ 
isted  at  all.  (Laughter). 

Mr.  Chesterton,  in  reply,  said  there 
were  still  very  great  traditions  in  jour¬ 
nalism,  particularly  in  some  of  the 
longer  established  and  more  solid 
papers,  but  when  Mr.  McCurdy  spoke 
of  journalism  articulate,  he  would  re¬ 
ply  that  on  the  contrary  journalism 
made  the  greater  part  of  mankind 
dumb,  sometimes  with  mystification,  and, 
in  the  more  enlightened  cases,  dumb  with 
astonishment  and  fury  (Laughter). 
Fifteen  or  more  years  ago  he  began  to 
be  vaguely  conscious  of  something 
which  everybody  inside  journalism  knew 
—the  enormous  superiority  of  what 
journalists  said  over  what  they  wrote. 

The  inside  of  Fleet  Street  was  a 
really  interesting,  live,  and  informing 
place.  It  was  pathetic  that  all  this 
treasury  of  journalistic  genius  should  be 
lost  to  the  world.  He  did  not  demand 
a  press  that  led  men  to  higher  truths. 
He  wanted  a  press  that  spoke  the  truth 
and  he  did  not  get  it.  In  our  home  af¬ 
fairs  everybody  in  touch  with  modern 
politics  or  journalism  had  been  talking 
for  years  almut  the  fact  that  party  funds 
were  not  audited,  and  that  peerages 
were  bought'and  sold.  They  began  talk¬ 
ing  about  it  long  before  a  whisper  of  it 
appear^  in  the  Press. 

The  Prime  Minister,  a  very  honest 
man  as  politicians  go,  said,  in  the  House 
of  Commons,  that  if  they  ordered  an 
audit  it  would  be  evad^.  In  other 
words,  he  said  the  modem  politician  was 
passionately  attached  to  trickery  and 
secrecy.  Leader  writers  apparently  re¬ 
garded  that  as  a  very  ordinary  thing. 


Then  the  papers  never  told  the  truth 
about  Ireland  or  Russia,  and  Bolshevism 
in  Russia  broke  down  before  the  stub-’ 
bornness  of  the  peasant,  but  the  news¬ 
papers  did  not  tell  their  readers  that.  (>f 
course,  if  they  did  there  might  not  have 
been  room  for  Mutt  and  Jeff  and  they 
might  have  fewer  portraits  of  ladies 
paddling  at  Ramsgate  (Laughter). 

STUDENTS  ISSUE  DENVER  NEWS 


T 


The  Investors’  Newspaper 


Colorado  Unirersity  Young  Folks  Get 
Practical  Experience 

Students  in  the  department  of  journal¬ 
ism  of  the  University  of  Colorado  at 
Boulder  published  all  editions  of  the 
Rocky  Mountain  News  of  Denver  for 
May  23.  William  C.  Shanklin,  manag¬ 
ing  editor  of  the  News,  turned  over  the 
office  to  the  classes. 

The  classes  were  in  charge  of  Ralph 
L.  Crosman,  head  of  the  department  of 
journalism,  and  .A.  Gayle  Waldrop,  in¬ 
structor.  Members  of  the  editorial  staff 
for  the  day  were  as  follows;  managing 
editor,  Ben-Fleming  Sessel,  Boulder; 
news  editor,  Zell  F.  Mabee,  Uniqnville, 
Mo.;  city  editor,  Walter  R.  Humphrey, 
Dallas,  Tex. ;  telegraph  editor  and  head 
of  copy  desk.  Frances  Thompson, 
Boulder;  sporting  editor,  Daniel  A. 
Charlton,  Boston.;  society  editor,  Vir¬ 
ginia  Corlett,  Colorado  Springs. 

Cooking  School  for  Brido* 

.Arranging  a  four-day  cooking  school 
for  June  brides  and,  simultaneously,  a 
series  of  cooking  contests  for  more  ex¬ 
perienced  housewives,  is  the_  latest 
enterprise  of  The  Rocky  Mountain  News 
and  Denver  Times. 


CHESTERTON  IN  DEBATE 
ON  MERITS  OF  PRESS 


Its  Function  It  to  Make  Humanity 
Articulate,  Says  C.  A.  McCurdy, 

M.  P.;  Opponent  Says  It 
Ignores  the  Truth 


By  Hekbert  C  Ridout 
(London  Editor.  Editob  &  Publishes) 

At  the  London  School  of  Economics 
the  chairman  of  United  Newspapers, 
Ltd.  (owning  the  Daily  Chronicle,  etc.), 
C.  -A.  McCurdy,  K.  C.,  M.  P.  debated 
with  the  famous  satirist,  G.  K.  Chester¬ 
ton,  the  question,  “Is  Modern  Journal¬ 
ism  Worth  the  Price  We  Pay  for  It?" 

Among  the  distinguished  newspaper 
men  present  was  Robert  Bingham,  owner 
of  the  Courier-Journal  and  Louisville 
Times.  Viscount  Burnham,  who  pre¬ 
sided,  said  in  his  introductory  remarks 
that  as  an  old  newspaper  man  he 
thought  woman  herself  was  not  more 
modest  or  more  misunderstood  than  the 
newspaper  press  of  the  country 
(Laughter). 

Mr.  McCurdy  quoted  the  Prince  of 


Wales’  remarks  on  newspapers  being 
very  cheap  at  a  penny  or  three  half¬ 
pence,  and  proce^ed  to  say  he  had  been 
very  much  surprised  to  read  that  the 
late  Kennedy  Jones’  view  was  that  “the 
daily  paper  is  simply  an  article  for  the 
breakfast  table — a  mere  sausage.  If  the 
sausage  be  palatable  and  flavored  to 
taste,  it  is  bought  from  the  same  maker 
daily,  but  in  the  maker  or  those  con¬ 
cerned  in  the  making  of  it  the  consumer 
takes  no  live  interest,  not  though  their 
names  be  trumpeted  and  their  features 
reproduced  ifl  every  picture  paper.” 

Taking  it  from  the  point  of  view  of 
the  sausage,  Mr.  McCurdy  thought  he 
would  not  have  much  difficulty  in  say¬ 
ing  it  was  cheap  for  three  halfpence. 
The  press  was  really  the  organ  of  speech 
and  hearing,  and  the  democratic  world 
without  the  press  in  a  great  modem 
State  would  for  all  practical  purposes  be 
deaf  and  dumb,  a  world  knowing  nothing 
of  its  neighbours’  doings  and  traveling 
in  blinkers  through  the  panorama  of 
human  life  which  the  modern  journal 
spread  before  it  day  by  day  (Hear, 
Hear). 

The  essential  of  the  press  was  not  to 
inform  or  to  instruct  or  to  amuse,  but 
to  make  humanity  articulate.  The  mir- 


The  Halifax  Herald  of  Nova 
Scotia  is  the  new  paper  this  week. 


Furnished  full  page  matrices,  black  alone, 
black  and  red,  and  black  and  three  colors;  or, 
as  part  of  a  printed  comic  section. 


HERALD-SUN  SYNDICATE,  280  BVay,  New  York  City 


CINCINNATI  is  a  city  of  investors, — many  of 
them  large  operators,  many  more  of  them  just 
thrifty,  foresighted  men  and  women  who  earn 
well,  live  well,  and  invest  their  surplus  in  local 
and  out-of-town  securities.  But  large  and 
small  alike,  all  of  them  look  for  the  information 
on  which  to  base  their  investments  in  the 
TIMES-STAR, — because 

The  Times-Star  is  twelve  hours  ahead  of  the 
second  Cincinnati  paper  with  financial  reports 
from  New  York,  Chicago  and  other  important 
stock  markets — 

The  Times-Star  comes  to  them  when  they  have 
the  leisure  as  well  as  the  inclination  to  read, — 
and  its  reports  are  readable  as  well  as  reli¬ 
able — 

The  Times-Star  carries  the  advertising  of  all 
the  leading  Cincinnati  Banks,  Trust  Com¬ 
panies  and  Brokers,  six  days  in  every  week  and 
is  used  by  out-of-town  investment  houses  as 
their  medium  for  contacting  with  Ohio  Valley, 
investors. 


W  rite  for  list  of 
financial  advertisers 
using  the  Times-Star 

CINCINMTI  TIHES^ 


CHAKLBS  P.  TAFT,  Eubthhnr  C.  II.  RBMBOLD.  Mnnafr 

Member  of  Audit  Bureau  of  Circulatious 
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A  £H'  HOME  OF 
THE  XEir  YORK  TIMES 

The  fourteen-story  addition  to  the 
present  Times  Annex  Building,  now 
under  eonstruction  on  West  Forty- 
third  Street,  will,  when  tompleted  in 
the  autumn  of  1923,  double  the  pres¬ 
ent  capacity  and  service  of  The  New 
York  Times,  adding  ten  thousand 
square  feet  to  both  the  composing 
and  press  rooms  and  providing  a  total 
floor  ipace  of  317JB00  square  feet. 


First  in  the  First 
Market 


TN  the  New  York  trading  area,  the  greatest  market 
^  in  the  world — a  territory  in  which  the  annual 
income  of  nine  million  people  is  $8,000,000,000, 
The  New  York  Times  is  read  by  the  largest  group 
of  intelligent,  discriminating  and  responsive  per¬ 
sons  ever  assembled  by  a  newspaper. 

The  average  net  paid  circulation  of  The  Times, 
daily  and  Sunday  editions,  is  in  excess  of  370,000 
copies.  The  purchasers  of  the  Sunday  edition  ex¬ 
ceed  550,000  persons.  The  sale  of  The  Times  is 
more  than  the  combined  sale  of  the  two  other  New 
York  newspapers  generally  classed  with  The  Times 
as  to  quality  of  circulation. 

In  five  months  of  this  year  The  New  York  Times 
printed  10,584,066  agate  lines  of  advertising,  a  gain 
of  423,380  lines  over  the  corresponding  months  of 
last  year  and  2,907,828  lines  more  than  the  second 
New  York  newspaper. 

In  each  state  of  the  United  States;  in  2107  of  the 
total  3007  counties;  in  8,000  cities,  towns  and  com¬ 
munities;  in  all  United  States  possessions;  in  11  of 
the  12  provinces  of  Canada;  in  87  foreign  countries, 
there  are  readers  of  The  New  York  Times. 

Of  the  830  national  advertisers  using  The  New 
York  Times,  200  make  their  announcements  exclu¬ 
sively  through  its  columns  in  New  York  territory. 

Quality  and  volume  of  circulation,  and  advertis¬ 
ing  results  considered,  the  advertising  rates  of  The 
Times  are  lower  than  those  of  any  other  newspaper. 


(Flfp  Nm  ^ork  oltntM 

*\4ll  the  Newt  Thai’s  Fit  to  Print" ,  ’ 
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STEREOTYPERS’  UNION 
GROWS  TOO  SLOWLY 

Net  Increase  in  Membership  Last  Year 
Was  Only  145  for  Entire  Body,  or 
2.25  Per  Cent — 249  New 
Members  Initiated 


Baltimore,  initiating  7,  gained  8,  from  Springfield,  Ill.,  initiating  1  and  rein-  Item  Men  Hail  and  Farewell 

*♦2  to  50.  stating  1,  gained  1,  from  7  to  8.  \dvertisimr  men  of  the  New  Orleans 

Denver,  initiating  2,  lost  1,  from  34  to  Ltica  made  no  gain  over  its  11  mem-  ^  ^  testimonial  dinner  May  19, 

. . .  ,  ^p’  'f  in  A  "t  farewell  to  two  members  of  the 

Coli^bus,^K>,  initiating  3,  gained  2.  Peoria,  Ill.,  likewise  held  its  10,  admit-  ^^icomed  four  additions.  K.  E. 

from  27  to  29,  •  .  ^  r  as  ^  ,1  •*.*  ,4  i  a  •  ^  Pritchard  goes  to  the  Reese  Advertising 

Da>ton,  initiating  1,  gamed  2,  from  41  admitted  1  and  gained  as  vice-president,  while  Theo- 

jj-  I  I  v'u  »  m'  V  .1  ^  1  Levy  is  to  cover  Arkansas  for  the 

Mmnea^lis,  adding  no  memtiers,  lost  Homester,  N.  Y.,  admitted  1  and  ^.hoksale  house  of  Eugene  Ellis  &  Co. 
2.  from  32  to  30.  gained  5,  from  37  to  42,  a  new  evening  ®  t.  .  p  t 

Newark,  N.  initiating  2.  gained  1.  and  Sunday  paper  having  been  established  formerly  active  in  the  New  York 


Net  increase  during  1922  of  only  145  from  39  to  40. 
members,  or  about  2%  per  cent,  is  shown  Washington.  D.  C.,  added  no  members 
in  the  annual  report  of  Charles  A.  Sum-  and  kept  its  total  of  58. 
ner,  secreUry-treasurer  of  the  Interna-  Binghamton,  N.  Y.,  had  a  similar  static 
tional  Stereotypers  &  Electrotypers’  record,  15  members. 

Union,  just  made  public.  The  total  mem-  Toronto,  Out.,  initiating  7,  gained  6, 
bership  increased  from  6,138  to  6,283  dur-  from  100  to  106. 

ing  the  year,  the  initiations  of  249  new  Cleveland,  initiating  4,  gained  6,  from 
stereotypers  and  the  reinstatement  of  26  ^  to  75. 

being  more  than  half  offset  by  deaths  of  Syracuse.  N.  Y.,  initiating  none,  lost  1. 


Peoria,  Ill.,  likewise  held  its  10,  admit-  welcomed  four  additions.  K.  E. 

""u  ^‘,1  j  j  j  1  A  •  Pritchard  goes  to  the  Reese  Advertising 

_  Portland,  Ore.,  admitted  1  and  gamed  as  vice-nresident.  while  Theo- 


1,  from  42  to  43.  j  •„  j  i  a  ^ore  Levy  is  to  cover  Arkansas  for  the 

Ro^ester,  N  Y.,  admitted  1  and  ^-holcsale  house  of  Eugene  Ellis  &  Co. 
gamed  5  from  37  to _ 42.  a  new  evening  the  Item  are;  E.  L. 


Agency  as  vice-president,  while  Theo- 


A  J  1  u  4  I  4  1  agency  field  and  more  recently  connected 

Ottawa  (^t..  admitted  1,  but  lost  1,  Chambers  Agency  in  New  Or- 

,  *  leans;  E.  L.  Boeln,  formerly  connected 
_  Memphis,  Tenn.,  initiating  none,  lost  Natinnal  Oitifs  Tonmanv  H 


61,  withdrawal  of  8,  suspension  or  ex-  from  24  to  23,  despite  establishment  there  from  29  to 


iviempms  lenn.,  imuaimg  none,  losr  National  Cities  Company;  11. 

•  •4-  4-0  •  J  o  f  L-  Crawford,  who  leaves  the  post  of  ad- 

b all  River,  initiating  2,  gained  2,  from  ygrtising  manager  of  the  Jacksonville 

,,  .J  o  -Ilf  Metropolis,  and  W.  F.  Hornuff  who  re- 

Prov^ence.  initiating  2,  gamed  1,  from  advertising 

o  .  ^  •  J  c  department  of  the  Corn  Products  Com- 

Spnngneld,  Ohio,  initiating  2,  gained  5, 

oo  4^  rA  • 


27  to  28. 

Springfield,  Ohio,  initiating  2,  gained  5, 


pulsion  of  50,  and  inactivity  of  11  mem-  of  a  new  evening  and  Sunday  paper. 


Pittsbirngh,  admitting  3  and  reinstating 


oi  a  new  evening  aiiu  ^sunuay  iwiicr.  ,  - - ,  ’  r; . :r.  - - - ,  r  i  a  ■  u  -i 

Omaha,  initiating  none,  lost  1.  from  33  L  lost  3,  from  71  to  68.  ,  Increase  for  Los  Angeles  Mailers 

to  32.  details  as  to  the  statistics  ot  Increase  of  $1  per  week  for  day  work 

BuffaUf  admitted  none  and  held  its  unions  listal  arc  not  necessary,  ^  for  night  work  is 

membership  of  43.  th^e  that  remain  unmentoncd,  37  a^-arded  Los  Angeles  mailers  by  a  recent 

Union  No.  27,  covering  Hartford,  New  •>u(*wed  m  membership,  28  showed  iQ^al  arbitration  decision.  The  scale  is 


bers,  who  drew  but  did  not  deiwsit  travel-  Omaha,  initiating  none,  lost  1,  from  33  from  71  to  68. 

ing  cards.  There  are  no  members  unem-  32_  Further  details  as  to 

ployed  who  are  ready,  able  and  willing  to  Buffak»  admitted  none  and  held  its  unions  listctl  a 

work,  reported  Mr.  Sumner.  membership  of  43.  remain 

This  union’s  policy  of  preventing  a  sur-  Union  No.  27,  covering  Hartford,  New  showed  gams  m  membi 


plus  of  labor  in  its  field  by  strictly  jimit-  Haven,  Bridgeport  and  Meriden,  Conn.,  losses,  and  21  had  as  many  members  on  effective  from  .April  8,  1923,  to  December 
ing  the  admission  of  new  members  is  re-  admitted  3,  but  ended  the  year  with  an  f’  1"23,  as  they  had  a  year  pre-  1^23,  and  provides  a  minimum  wage 

fleeted  in  the  following  figures,  showing  unchanged  total  of  40.  vious.  the  unions  averaged  a  gam  ot  ^  p^j.  £|jj.  ^j^y  ^y^^k  and  $6.33  1-3 

the  gains  or  losses  iii  membership  in  the  Union  No.  28,  Albany  and  Troy,  ini-  man  for  each  local  organization  in  night  work.  Back  pay  from  Jan- 
prin'cipal  American  cities:  tinted  2,  but  lost  3,  from  59  to  56.  ^  year  when  the  newspaper  business  was  u^ry  1923  to  April  7  is  provided  at  the 

New  York,  with  28  initiations  and  2  re-  San  Francisco,  admitting  1,  gained  18,  ^'tering  on  a  new  jKriod  of  expansion,  nf  33  j.3  ggnts  per  day  or  night, 

instatements,  shows  a  gain  of  35,  from  from  107  to  125.  That  expansion  continues  this  year  and  55  cents  for  each  hour  of  overtime 

873  to  908.  Louisville  admitted  2  but  held  its  pre-  expected  to  outstrip  the  nurnber  period.  Papers  affected  are  the 


unchanged  total  of  40. 

Union  No.  28,  Albany  and  Troy,  ini 
tinted  2,  but  lost  3,  from  59  to  56. 


Boston,  with  4  initiations  and  1  rein-  vious  year’s  total  of  28. 


statement,  lost  twT),  dropping  from  151 
to  149. 

Chicago,  with  5  initiations  and  1  rein¬ 
statement,  gained  12,  from  208  to  220. 

Cincinnati,  with  1  initiation,  showed  a 
loss  of  1,  from  47  to  46. 

Kansas  City,  with  3  initiations,  showed 
a  gain  of  2,  from  76  to  78. 

Philadelphia,  with  5  initiations,  gained" 
4.  from  93  to  97. 

St.  Louis,  with  no  initiations  and  1  re¬ 
instatement,  gained  7,  from  70  to  77. 

Detroit,  with  no  initiations  or  rein- 


of  available  stereotypers  within  a  short  .Angeles  Examiner,  Express,  and 


Montreal.  Que.,  admitted  2.  but  did  not  >/  the  present  upward  trend  in  num-  ,,grald 

-  -  tier  of  dailies  is  not  checked. 


increase  its  total  of  50. 

Battle  Creek  admitted  none  and  had  a 
net  loss  of  1,  from  9  to  8. 

Akron  reinstated  2  and  gained  1,  from 
20  to  21. 


Raise  for  St.  Louis  Mailers 


Chicago  Trib  Bam  Held  Up 

Employes  of  the  Chicago  Tribune’s 


statements,  lost  3,  from  66  to  63.  The  from  13  to  12. 


Akron  reinstated  2  and  gained  1,  from  An  increase  of  $3  per  week,  effective  Employes  of  the  Chicago  Tribune’s 
20  to  21.  May  15,  for  one  year,  was  granted  to  St.  barn  were  held  up  last  week  by  a  band 

Indianapolis  admitted  2,  but  held  its  Ijouis  newspaper  mailers.  The  scale  is  of  five  bandits.  They  escaped  with  $600. 

total  of  39.  now  $37.50,  day  or  night,  with  a  working  But  within  an  hour  two  were  captured 

Toledo  admittetl  1  and  gained  1.  from  period  of  8  hours  day  and  7  liours  night,  and  identified. 

Des  Moines  admitted  none,  but  gained 

4,  from  21  to  25.  I  ■ 

Sioux  City  admitted  none  and  lost  1.  M  “W  7*  —  _ _ .a.  T  t  T  I 


Detroit  Journal  was  suspended  during  the 
year. 


-Atlanta,  initiating  2  and  reinstating  1, 
gained  1,  from  62  to  63. 


fhe 
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Thirty-four  good  newspapers  in  the  United 
States  and  Canada  adopted  The  Basil  L.  Smith 
System  of  Classified  Advertising  from  May  1, 
1922  to  May  1,  1923. 

Within  the  same  period,  fifteen  good  news¬ 
papers  renewed  their  agreements  for  the  fourth 
and  fifth  years  of  this  service. 

We  don’t  know  which  of  these  records  to  be 
prouder  of. 


New  Agreements 

Alton  (111.  I  Ttletrepb 
Altoont  (Pa.)  Mirror 
Bauna  (N.  Y.)  News 
Brantford  (Ont. )  Expordtor 
Bidfalo  (KL  T.)  (Ynirlrr-Enqulior 
Cedar  Rapldi  (lova)  GaaeUc 
Cbarleeton  (R.  &)  Nona  k  Orurier 
ClarkabWK  (W.  Vt.)  Telofram 
Danrille  (Pl. )  Proa 
Eact  St.  Umla  (III.)  loumal 
Erie  (Pa.)  DispMch-Herald 
EraosTlIle  (Ind.  1  rniirirr 
nreoiulwrc  (Pa.)  Trlbunr 
HarerhUl  (Maas.)  OawUo 
HanUntfw  (W.  Va.)  Berald-Diapatift 
Kmostia  (W^)  News 
Kincston  (Ont.)  BriUsb  Wbif 
Locansport  (Ind.)  Pbaroo-Trtbune 
New  Bedford  (Muo.)  Standard 
New  Britain  (OontL)  Beeord 
New  Tnt  (N.  T.)  Awrican 
Paducali  (Kr  )  News-Denocrat 
Pawtucket  (S.  I.)  Time* 

Qoeiree  (Que.)  Telempta 
OulneT  (III.)  Herald 
Balelfb  (N.  C.)  Time* 


New  Agreements 

Beadln*  (Pa. )  Eagle 
Boctaeater  (N.  T.)  Tlraes-Unton 
Bock  laland  (III.)  Antn 
Springfield  (III.)  Begiater 
Vlncennea  (Ind.)  Oomnerclal 
West  Cbester  (Pa.)  Local  News 
Weaterlr  (B.  I.)  Sun 
Windsor  (OnL)  Star 


Springfield  (Maas.)  Union 
Hartford  ((ionn. )  Oourant 
Watertiury  (Conn.)  Bepublican 
Stamford  (Conn. )  Adrocate 
Prorldenoe  (B.  I.)  Jomal 
Portland  (Me. )  Eipreaa 
New  London  (COnn.)  Daj 
Augusta  (Me.)  Journal 
Barrishurg  (Pa )  Patriot 
Scranton  (Pa )  Bepublican 
AUantlc  ntr  (N.  J.)  Preas 
New  Raren  (Conn.)  BegLster 
Passaic  (N.  J.)  News 
Paterson  (N.  J. )  Pren-Guardlao 
Yonkers  (K  Y.)  Herald 


THE  BASIL  L.  SMITH  SYSTEM,  INC. 

International  Classified  Advertising  Countdlors 

Otis  Building  Philadelphia 


Vermont  Leads  In 
Auto  Ownership 

Vermont  leads  all  states  east  of  the 
— ffi Ohio  River  in  automobiles 

AutomobUes  p^j.  capita. 


There  are  124.5  cars  per  1,000 
of  population  in  Vermont 
according  to  1922  registra¬ 
tions.  This  is  a  good  lead 
over  the  other  eastern  states, 
says  the  National  Automobile 
Chamber  of  Commerce. 

Be  reminded  in  making  up 
your  newspaper  schedules 
that  Vermont  is  a  “first” 
state,  well  covered  by  six 
dailies. 


Sign  Posts 

of 

Buying 
Power 
No.  7 


^rmont^Dailies 

B*rre  Time*  Brattleboro  Reformer  Bennington  Benner 
Burlington  Free  Preti  Rutland  Herald 
St.  Johnabury  Caledonian-Record 


go  Women 
^/Solely  to 
oe  Lovpci?  / 
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PUBLIC  LEDGER  MAGAZINE  PAGES 
ARE  POWERFUL  CIRCULATION  PULLERS 


Ask  these  Subscribers: 


St.  Lonis  Globe-Democrat 
Detroit  Times 
Boston  Traveler 
San  Francisco  Chronicle 
Los  Angeles  Times 
Cincinnati  Emquirer 
Buffalo  Conner 
Baltimore  Snn 
Louisville  Conr.-Jour. 

Seattle  Times 
Portland  Oregonian 
New  Orleans  Times-Picaynne 
Ft.  Worth  Star-Tel. 

Denver  Times 
Denver  Rocky  Mt.  News 
Rochester  Herald 
Spokane  Spokesman-Review 
Milwaukee  Sentinel 
Atlanta  Journal 
Atlanta  Constitution 
Columbus  Dispatch 
Worcester  Telegram 
Worcester  Gazette 
Syracuse  Post-Standard 
Providence  Tribune 
Sioux  City  Journal 
Tacoma  Ledger 
Salt  Lake  Telegram 
Anaconda  Standard 
Youngstown  Vindicator 
.41bany  Times-Union 
Newark  Ledger 
Oakland  Tribune 
Waterbnry  Republican 
Waterbnry  Tribune 
New  Bedford  Standard 
Canton  News 
Bridgeport  Herald 
Grand  Rapids  Herald 
Atchison  Globe 
Chattanooga  News 
Long  Beach  Tel. 

Duluth  News-Trib. 

Houston  Chronicle 
Jackson  Cit.-Patriot 
Wheeling  Register 
Akron  Times 
Albuquerque  Herald 
Manchester  Union-Leader 
Marion  Star 

Raleigh  News  and  Observer 
Charlotte  Observer 
Utica  Globe 

Charleston  News  and  Courier 
Albany  Telegram 
Knoxville  Journal-Tribune 
Springfield  Snn 
Wichita  Falls  Times 
Greenville  Piedmont 
Durham  Herald 
Colorado  Springs  Gazette 
Asheville  Citizen 
Pendleton  East  Oregonian 
Abilene  Reporter 
Brockton  Times 
Grand  Island  Independent 
Bradford  Era 
Honolulu  Advertiser 
Toronto  World 
Mexico  Excelsior 


Eleven  Weekly 
Pages  Syndicated: 


Color  Cover  Page 
Six  Feature  Pages 
Science  Page 
Fashion  Page 
Short  Story  Page 
Humor  Page 


UNSOLICITED  PRAISE; 


HaMOLULu.  tuwM  April  16th.  1923. 

Mr.  Joha  Klfrttli  Watklaa,  Oanl.Ugr., 

Ths  LaSsw  SjraAlaats. 

Phtladslphla,  Pa. 

Saar  Mr.  Watklaa: 

Jaat  a  llttla  neta  to  lot  70a  know  ear  aagailae  aaotloa 
aappllsd  hr  tha  Ladaar  STOdlaata  haa  aaSa  a  big  hit  la  Hooelali  aad  the 
Haoallaa  lalaaSa.  la  three  aaska  alaoe  oa  bagaa  pabllahlaa  the  aoetloe 
froa  roar  aata  wa  have  galaaS  aaarlj  3,000  alroalatloa.  Bara  that  la 
a  traaaadoaa  elrealatloa  stride  la  so  short  a  tloo.  Aad  all  of  this 
was  doBO  with  vary  llttla  prcaotlon  work.  la  tha  torrltorj  of  Hawaii 
ths  largest  possible  olreolatloa  la  aboot  26,000.  That  Is  psttlag  ths 
f Igors  high.  Bp  ooaparlsoo,  that  saas  elroolatloa  froa  tha  vlowpolat 

of  ths  sdrsrtlssr.  Is  worth  ths  seas  as  a  olreolatloa  of  260.000  woold 
bs  la  Philadelphia. 

I  sa  qelts  eertala,  sal  so  are  ths  elroolatloa  sad  bosl 
OSes  departaeats,  that  oor  Magaslns  Seetloa  has  besa  rsspoaslbls  for 
ear  rsoeat  elroolatloa  gala.  Wbea  the  flsarss  for  April  16th  were  pob- 
llshed  last  sight,  ws  did  aot  have  rstoras  froa  Hilo,  tha  sseoad  largest 
eltj  la  ths  terrlterp.er  froa  tha  Islaad  of  Maol.  aotoras  free  these 
plasss  will  show  that  oor  gala  this  last  Sondoj  was  aora  thaa  1.000  ersr 
that  of  tha  praoloos  week. 

Ths  flgorss  la  ths  ad  which  I  aaeloss  ars  ast  paid.  By 
ths  first  of  Joly  as  oepoet  to  hare  over  22,000  ast  paid  Soadsy  sires* 
latioo  aad  elese  to  26,000  If  ear  preeent  rate  of  laerease  eoatlaoss. 

The  awohanta  of  Hoaolola  already  rsoogalso  ths  Soaday  Adrsrtlsor  as 
the  greatest  adrartlslog  aadloa  la  ths.  territory,  a  atatsasat  that  eaa 
ba  verified  by  a  glsaea  threogh  ths  two  Soaday  Isssss  of  April  Bth  sad 
16th  whteh  I  esad  yoo. 


With  Kladsst  aagards. 


“The  Ledger  Syndicate  Sunday  fea¬ 
ture  pages  are  in  our  estimation  second 
to  none  in  .\merica  in  art  work  and 
in  text.  They  show  the  careful  prep¬ 
aration  typical  of  Ledger  features  and 
we  consider  our  blanket  contract  for 
these  pages  a  very  valuable  asset.” — 
F.  W.  Clarke,  Atlanta  Constitution. 

“The  Ledger  Syndicate  Magazine 
Section  has  been  used  by  us  for  a  few 
weeks  only  and  has  created  a  most 
favorable  impression  and  several  thou¬ 
sand  additional  circulation  has  been 
gained.  The  pages  are  good  and  we 
like  them.” — C.  L.  Shepard,  Denver 
Rocky  Mountain  News  and  Times. 

“dur  Sunday  circulation  has  shown 
a  great  increase  during  the  past  three 
months  and  we  give  the  Public  Ledger 
Magazine  Pages  a  good  share  of  the 
credit  for  this  increase.” — M.  J.  Mingo, 
Managing  Editor,  Tacoma  Ledger. 


For  Terms  and 
Samples  Wire 


LEDGER  SYNDICATE 


Independence 

PhiladatpUe 
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LINOTYra  TYPOCKAPHV 

LAYOUT  KIT 


fuiwd  mrul*. 


rOKO^ti^ 


LINOTYPE  HELPS  FOlfl 


Mergenthaler  Linotype  Company 

Department  of  Linotype  T ypogtaphy 
461  Eighth  Avenue,  New  York  City 
Please  send  me  the  items  checked : 


How  Many  of  These  Helps 
Can  You  Use? 


Manual  of  Linotype  T  ypogtaphy 


Linotype  Typography  Layout  Kit 


Put  on  Linotype  Bulletin  Mailing  List 


Specimens  of  Linotype  Faces 


$  I  o  per  copy 


$  I  per  copy 


T7f>M  (  To  PriDters  and  \ 
*  \Buyers  of  Printing/ 


P*rpp  (  Printers  and  \ 
*  vBuTers  of  Printing/ 


The  system  of  Linotype  Typography,  developed  in 
the  interest  of  better  printing,  holds  many  possibilities  = 
for  the  advertiser.  j 


Name 

Firm . 

Address 


Position 


It  enables  him  to  apply  Linotype  economy  to  the  pro-  ^ 
duction  of  the  finest  printed  matter,  not  only  in  the  | 
composition  of  the  type-matter,  but  in  its  embellish-  | 
ment  as  well.  It  is  a  development  on  which  everyone  ' 
who  uses  printing  should  be  completely  informed.  | 

Use  the  coupon  for  convenience  in  ordering  these  helps.  I 


272  Pages  of  Inspiration  and  Suggestions  for 
Men  Who  Plan  Printing 

T HIS  is  an  authoritative  handbook  of  the  greatest  prac¬ 
tical  usefulness  to  anyone  concerned  with  the  Graphic 
Arts.  It  is  the  work  of  distinguished  craftsmen  who 
have  collaborated  on  it  for  over  seven  years  under  the 
direction  of  William  Dana  Orcutt  of  the  Plimpton 
Press  and  Edward  E.  Bartlett,  President  of  the  Bartlett 
Orr  Press  and  Director  of  Linotype  Typography. 

There  is  no  academic  discussion  of  theory.  Every  page 
is  devoted  to  the  solution  of  practical,  every-day  prob¬ 
lems.  It  consists  mainly  of  examples,  each  interpreted 
by  brief  critical  comment  and  complete  specifications. 
The  price  of  the  Manual  it  SI 0.00 


The  Manual 

of  Linotype  Typography 


The  Linotype  Typography 
Layout  Kit 

An  Aid  to  the  Economical  Production  of 
Attractive  Printing 

This  Kit,  containing  74  loose  leaves,  includes: 

16  complete  borders  in  Saturday  Evening  Post  size,  ready 
for  layout. 

16  complete  borders  in  standard  magazine  page  size,  ready 
for  layout. 

1 6  sheets  of  miscellaneous  border  and  decorative  material  for 
original  designs. 

8  sheets  of  initials  (3  different  sizes). 

1 8  sheets  of  type  matter,  arranged  in  blocks  for  pasting  up 
and  including  Caslon,  Scotch.  Bodoni,  Benedictine,  Elze¬ 
vir,  and  other  faces,  in  sizes  from  6  to  36  point. 

It  supplies  the  advertising  man  with  everything  needed 
for  making  exact  working  dummies  of  advertisements 
or  printed  matter.  He  knows  beforehand  just  how 
the  job  will  look  in  type.  It  eliminates  guesswork  and 
resetting:  for  the  printer  has  only  to  duplicate  his 
layout. 

All  material  shown  in  the  Kit  may  be  obtained  through 
Linotype-equipped  printers. 

The  price  of  the  Kit  is  SI. 00 


mE  ADVERTISING  MAN 


The  Linotype  Bulletin 

A  Bi-Monthly  Magazine 

Interesting  to  the  Buyer  of  Printing  as  well  as 
to  the  Producer 

W^HILE  the  Bulletin  is  edited  primarily  for  printers, 
its  wider  appeal  is  shown  by  the  hundreds  of  advertisers 
who  have  asked  that  their  names  be  put  on  the  mail¬ 
ing  list. 

Aside  from  the  interest  of  its  subject  matter,  the  typo¬ 
graphic  treatment  of  this  publication,  changing  with 
each  issue,  affords  valuable  material  for  study. 

The  Linotype  Bulletin  is  more  than  a  house-organ.  It 
has  won  recognition  as  one  of  the  important  publica¬ 
tions  relating  to  the  Graphic  Arts  and  its  articles  are 
widely  quoted. 


Specimen  Sheets 
of  Linotype  Typography  Faces 

A  Reference  Library  for  the  Man  Who  Writes 
T ypographic  Specifications 

The  One-Line  Specimen  Book — Issued  in  1920,  con¬ 
tains  a  convenient  comparative  showing  of  Linotype 
faces,  grouped  in  families  and  also  a  grouping  accord¬ 
ing  to  sizes. 

The  Supplement  to  the  One-Line  Specimen  Book 
shows  the  faces  that  have  been  announced  since  1920 
and  also  a  more  complete  showing  of  some  of  the 
families  shown  in  the  first  volume. 

Linotype  Decorative  Material  provides  a  complete 
showing  of  borders  and  of  the  initials,  headbands  and 
tailpieces  that  have  been  designed  to  accompany  the 
various  Linotype  Typography  faces. 

De  Luxe  Specimen  Sheets  have  been  prepared  on  the 
more  important  type  families.  These  include  a  series 
showing  of  the  face;  the  related  decorative  material; 
and  some  examples  of  practical  display. 

Free  to  Linotype  Uters 
and  to  Users  of  Linotype  Composition 


'  page 
prob- 
3reted 
tions. 


Free  to  Printers 

and  to  anyone  else  who  can  use  it  in  his  business 


led  in 
•ilities 


MERGENTHALER  LINOTYPE  COMPANY 

29  Ryerson  Street,  Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

646  Sacramento  Street  i  too  Sontb  Wabash  Avenue  549  Baronne  Street 

Canadian  Linotype  Limited,  119  Adelaide  Street  West,  Toronto 


Composed  entirely  on  the  LINOTYPE  in  Benedictine  and  Benedictine  Book 
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FINE  PARTY  AT  SHORE 
FOR  PENN.  EDITORS 


I^>vett  Carbon ;  recording  secretary,  Mrs.  Telephone  Company;  treasurer,  C.  H. 
A.  .\.  Hill;  corresponding  secretary,  Wetterau,  American  National  Bank; 
Charlotte  Hume  Irving;  treasurer,  Mrs.  chairmen  standing  committees,  program, 


Program  of  State  Association  for 
Atlantic  City  Conrention  June 
14-19  Is  Replete  with 
Good  Features 


VV'.  J.  Wilson;  auditor,  Mrs.  Sarah 
Wright  Uthe ;  executive  committee — Mrs. 
Katherine  T.  Hammer,  chairman ;  Mrs. 
Henry  Allen  Levey,  Mrs.  Eliza  B.  Har¬ 
ris,  Mrs.  Juliette  A.  Southard,  Mrs. 
Frank  E.  Bradner. 


Enoch  Brown,  Tennessean;  membership, 
W.  J.  Nicholson,  Labor  Advocate;  better 
business,  F.  B.  Wilson,  Wilson  Adver¬ 
tising  Agency. 


The  Pennsylvania  State  Editorial  .As¬ 
sociation,  of  which  John  G.  Zook  of 
Lititz  is  president,  will  meet  in  conven¬ 
tion  June  14-19  at  .Atlantic  City.  The 
program  is  announced  as  follows : 

June  14— Arrive  at  Atlantic  City,  register 
at  editorial  headquarters  at  Traymore.  Amuse 
ments,  courtesy  Atlantic  City  committee. 

June  is,  9:30  A  M.— Business  meeting  at 
Traymore. 

2  P.  M.  Sightseeing  tour  by  auto.  Wind 
up  afternoon  visiting  newspaper  plants. 

7  P.  M.  In  front  of  Hotel  Traymore,  spe¬ 
cial  l>and  concert  by  Atlantic  City’s  crack  Fire¬ 
men’s  Band,  with  special  seats  for  newspaper 
people. 

9  P.  M.  Steeplechase  Pier.  Amusements. 

June  If,  9:30  to  12 — At  Traymore  Hotel. 
Business  sessions. 

2  P.  M.  Start  from  Traymore  Hotel  for 
Inlet,  where  special  boats  will  be  provided  to 
take  party  on  hour’s  ocean  sail. 

3:30.  Roller  chair  ride  from  Inlet  to  Ho¬ 
tel  Traymore  as  guests  of  Atlantic  City  commit- 


Editors  of  the  First  and  Twelfth  Geor- 
gie  Congressional  Districts  convened 
Otto  Rahn  of  the  Topeka  State  Jour-  in  Savannah  May  18  and  19.  The  Friday 
nal  was  unanimously  re-elected  president  business  meeting  was  followed  by  a  lunch- 
the  Topeka  Typographical  Union,  eon,  given  by  the  Savannah  Morning 


of 


9  P.  M.  “Printers*  Devil  Whirl,”  entertain¬ 
ment  entirely  out  of  ordinary.  Music,  amuse¬ 
ments,  speeches,  novelties,  surprises,  eats,  danc¬ 
ing,  vaudeville,  feature  stars. 

June  17 — Sunday.  Everything  optional  with 
tlie  visitors. 

10:30  A.  M.  Boardwalk  ‘Church,  Dr.  El- 
wood,  famous  preacher  in  Bijou  Theatre  on  “A 
First  Page  Story.”  All  other  churches  invite 
delen  tC5  to  attend  their  services. 

Afternoon.  Delegates  transported  to  Ocean 
City  for  luncheon  and  entertainment  by  Ocean 
City  Charalter  of  Commerce,  Yacht  Club,  etc. 

7  P.  M.  Special  concert  on  Steel  Pier. 

Jw*®  18,  9:30  A.  M.  Closing  business  session 
and  election  of  officers.  Selection  of  next 
gathering  place,  Washington  and  Xew  York 
suggested. 

12  Noon.  Special  life  guard  drill. 


James  B.  Gough  of  the  State  Printing 
plant  was  unanimously  re-elected  vice- 
president.  Other  officers  are  Franklin 
Phinney,  State  Printing  plant,  re-elected 
recorder;  and  Leo  Van  Langen,  Topeka 
State  Journal,  secretary;  D.  N.  Gran- 
don,  State  printing  plant,  sergeant-at- 
arms  :  A.  F.  Siever,  State  Journal,  door¬ 
keeper  ;  P.  M.  Young  and  James  R. 
Gough,  delegates  to  the  international 
convention. 

Speakers  at  the  annual  mid- Summer 
meeting  of  the  Indiana  Republican  Edi¬ 
torial  Association  at  South  Bend,  June 
7-8,  will  include  Secretary  of  Commerce 
Hoover,  Senator  Watson,  Governor  Mc¬ 
Cray,  ex-Senator  Beveridge  and  Repre¬ 
sentative  Hickey.  F.  A.  Miller,  editor 
of  the  South  Bend  Tribune,  is  looking 
after  the  entertainment.  George  D. 
l.indsay,  editor  of  the  Marion  Chronicle, 
who  is  president  of  the  association,  will 
preside  at  the  sessions. 

San  Francisco  Typographical  Union 
indorsed  the  “progressive”  ticket  at  its 
annual  election.  Don  K.  Stauffer  was 
elected  president,  and  Leo  Michaelson 
re-elected  secretary-treasurer  by  ac¬ 
clamation,  the  latter’s,  name  not  appear¬ 
ing  on  the  ballot.  Alice  Hawker-Ber- 
nett  was  returned  as  reading  clerk. 
Other  officers  chosen  were ;  first  vice- 
president,  T.  S.  Black;  second  vice- 


News.  The  Savannah  Press  entertained 
with  a  boat  ride  and  the  News  again  act¬ 
ed  as  host  on  Saturday  at  a  shore  lunch¬ 
eon  at  Thunderbolt. 

An  exhibit  of  job  printing  will  be 
shown  at  the  annual  meeting  of  the 
Kentucky  Press  .Association  at  Bowling 
Green,  June  7,  8,  9. 

In  addition  to  “Poor  Richard’s  Al¬ 
manack,”  which  is  a  monthly  publication 
of  the  Poor  Richard  Club,  Philadelphia, 
the  club  is  now  publishing  a  “Weekly 
Bulletin”  devoted  to  the  activities  of  the 
club  for  the  coming  week.  The  “Bulle¬ 
tin”  arrives  on  the  desks  of  the  members 
in  the  first  mail  each  Monday,  and  is  de¬ 
signed  to  eliminate  the  numerous  mail 
pieces  formerly  sent  out  by  the  various 
committees. 

Paul  A.  Bohen,  advertising  manager 
of  a  department  store,  has  been  elected 
president  of  the  St.  Paul  Town  Criers’ 
Club.  W.  E.  Lunnis  is  vice-president, 
Harry  M.  Bresling  secretary,  and  Neil 
W.  Upham  treasurer.  A  delegation  of 
twelve  will  represent  St.  Paul  at  Atlantic 
City. 

.At  the  second  annual  meeting  of  the 
Black  Hills  Press  Association,  held  at 
Hot  Springs,  S.  D.,  Bart  L.  Kirkham 


of  the  Belle  Fourdie  Northwest  Post 
was  elected  president,  A.  T.  Johnson  of 
the  Hot  Springs  Star  vice-president, 
J.  S.  Smith  of  the  Belle  Fourchc  Bee 
secretary-treasurer  and  C.  T.  Martin  of 
the  Newell  Valley  Irrigator  and  Theo¬ 
dore  Werner  of  the  I^pid  City  Guide 
directors. 

A.  J.  Thode  has  been  elected  president 
of  St.  Paul  Typographical  Union  No.  30, 
J.  P.  Donovan  vice-president,  C.  O.  Mer¬ 
rill  secretary-treasurer,  and  Joseph 
Maiden  recording  secretary. 

Luther  P.  Weaver,  for  seven  years  on 
the  editorial  and  advertising  staffs  of 
the  St.  Paul  Dispatch-Pioneer  Press  and 
for  the  past  three  years  in  publicity  work 
in  the  'Twin  Cities,  has  been  chosen  ex¬ 
ecutive  secretary  of  the  Minneapolis 
Publicity  Bureau. 

Ernie  Roberts  has  been  elected  presi- ' 
dent  of  the  Kambian  division  of  the  j 
Cleveland  Advertising  Qub  which  has 
just  made  plans  for  a  show  next  winter.: 
Don  Knowlton  is  vice-president;  Reesf 
Roberts,  secretary,  and  Frank  Morse,  J 
treasurer.  Knowlton,  Eddie  Goldstein  i 
and  James  Hubbell  have  been  appointed^ 
a  committee  to  plan  the  show.  i 

E.  S.  Diamond,  manager  of  the  Pan- 
tages  Theater,  has  been  elected  president] 
of  the  Salt  Lake  City  Advertising  Club.j 
He  succeeds  R.  D.  Standish,  advertising! 
manager  of  the  Paris  Millinery  Co.  'The  ] 
vigilance  committee  of  this  club  investi-; 
gated  fifty  cases  of  alleged  fraudulent! 
advertising  during  the  year. 


Paper  Shows  Housing  Need 

The  Muskegon  (Mich.)  Chronicle  has] 
been  running  a  series  of  articles  on  th« 
serious  housing  conditions.  ! 


City  rammUtee*”*  ***'^’^  guests  of  Atlantic  president,  Joseph  Faunt  LeRoy;  execu- 
‘  ~  tive  committee.  B.  C.  Coffman,  J.  R. 

Spann,  G.  V.  Wallace ;  sergeant-at- 
arms,  E.  A.  Reyburn;  delegates  to  inter- 


Inspection  of  Traymore  Hotel. 

Net  haul,  an  attraction  of  Young’s 


2  P.  M. 

4  P.  M  _ 

Million  Dollar  Pier 
8  P.  M.  Guests  of  Northside  Boxing  Club. 
By  special  request  of  some  of  the  ladies  who 
want  to  sec  a  real  prize  fight. 


ASSOCIATION  NOTES 


national  convention,  R.  A.  Fleming,  F. 
J.  Martindale,  C.  .A.  Houck,  T.  F. 
O’Rourke. 

The  annual  Summer  outing  of  the 
Second  District.  Editorial  .Association, 
will  be  held  at  Worthington.  Minn.. 


F>.L  the  first  time  in  the  history  of  ^  _ _ _  . . 

the  Advertisers  Qub  of  Cincinnati,  June  15  and  16.  Fifty  editors  and  their 
a  woman.  Miss  Helen  G.  Keelor,  was  families  are  expected  to  attend. 

3rTnr«!!i  Editors  of  northeastern  Nebraska, 

"’estern  Iowa,  and  southeastern  South 
oie  l>akota  will  meet  at  Niobrara.  Neb.. 

tirteT  ranHirint  9’  this  month  to  attend  the  Summer  meet- 

•  Harry  E.  Bhney  was  the  Missouri  River  Editorial  As- 

ToSn  o'  -ciation  and  the  Northeastern  Nebraska 

lomlm  hnancial  secretary,  and  Albert  R.-  i,',iitnr!al  Association 
Riggs,  recording  secretary.  Ben  Roth  '  t,  k..  i  f  d  fnr  the  10?3 

was  named  treasurer.  Harry  I.  Plog-  Butte  has  been  selected  for  the  1923 
stedt  and  Ralph  H.  Quinn  wer'e  chosen  meeting  of  the  Montana  Editori^  Asso- 
directors  to  serve  three  years  ciation.  Nearly  150  editors  of  Montana 

T  W  n  T  weekly  and  daily  papers  are  expected  to 

.zranW;wfn/on  I  ^  attend  the  convention  in  August.  Leon 

^nua™  t1’  ®  "^-elected  ^^aw,  general  manager  of  the  Billings 

P  ”r  '  iazette.  is  chairman  of  the  convention 

vice-president,  F.  C.  Birdsall,  secretary- 

treasurer,  R.  H.  Chase  sergeant-at-arms,  ‘^ommittee.  r  .k 

and  Alonzo  Wiley  doorkeeper.  The  regular  quarterly  meeting  of  the 

u  vf-iu-d  r  *  Folk  County  (Fla.)  Press  Associatiofi 

on  [he  K^nsa^  rtiv’  was  held  May  26,  with  all  but  three  pa- 

on  the  Kansas  City  Journal-Post,  was  ^he  county  represented.  Plans 


re-elected  president  of  the  Kansas  City 
Typographical  Union  by  a  vote  of  332  to 
1%  oveV  George  A.  Sumner,  Herman 
Cooper  was  made  vice-president.  An¬ 
thony  A.  Duke,  for  the  ninth  time  since 
1908.  was  re-elected  secretary-treasurer, 
receiving  349  votes  to  C.  M.  Baker’s  170. 
W.  H.  Parsons  was  made  recording  sec¬ 
retary.  Delegates  to  the  I.  T.  U.  meet¬ 
ing  in  Atlanta  Aug.  13  will  be  J.  E. 


were  initiated  for  a  Polk  County  booster 
edition  of  the  Lakeland  Star-Telegram. 

The  Associated  Business  Paj^rs,  Inc., 
announce  election  to  membership  of  the 
Automotive  Electrical  Engineer  of  Chi¬ 
cago. 

At  a  quarterly  meeting  of  the  Loup 
Valley  (Neb.)  Editorial  Association 
held  at  Grand  Island  on  May  5,  a  pro- 


Hicks  and  J.  T.  Dermois.  Members  of  posal  to  change  the  constitution  of  the 
the  auditing  committee  are  Fred  G.  State  Press  Association  so  that  the  an- 
Bamby,  Harry  Small  and  Henry  Meek,  nual  business  meetings  could  be  held  in 
M.  Lyle  Spencer,  director  of  the  Uni-  cities  other  than  Lincoln  was  approved, 
versity  of  Washington  School  of  Jour-  Grand  Island  was  cited  for  the  next 
nalism,  will  speak  at  the  annual  meeting  meeting  in  February,  1924.  .A  commit- 
of  the  Alberta  and  British  Columbia  tee  was  appointed  to  draft  a  classification 


Press  Associations  at  Jasper  National 
Park  June  7-9.  From  there  he  will  pro¬ 
ceed  to  Halifax,  where  he  will  be  a 
speaker  at  the  meeting  of  the  Canadian 
Weekly  Press  Association. 

The  Woman’s  Press  Club  of  New 
York  has  elected  the  following  officers: 


of  publicity  for  aid  to  the  members  of 
the  association. 

The  Advertising  Club  of  Nashville  has 
elected  the  following  officers  for  the  year 
beginning  July  1 :  President,  Eric  Tatom, 
Southern  Agriculturist ;  first  vice-presi¬ 
dent,  Robert  S.  Henry,  N.  C.  &  St.  L. 


President,  Amy  Wren;  honorary  vice-  Railway;  second  vice-president.  Burton 
president.  Mrs.  Mary  Coffin  Johnson;  E.  Hill,  Gray  &  E^dley;  secretary.  E.  M. 
first  vice-president,  Miss  Lillie  D’Angelo  McNeill,  Methodist  Publishing  House; 
Bergh ;  second  vice-president,  Mrs.  Eva  assistant  secretary  and  publicity  chair- 
Phipps ;  third  vice-president,  Mrs.  Eva  man,  C.  L.  Buckingham,  Cumberland 


Welcome  to 
English  Advertising 
Men 


Welcome  to  our  country  and  to  our  homes. 


It  is  a  wonderful  thing  for  advertising  men  to  get 
together,  especially  advertising  men  from  various 
parts  of  the  w’orld,  to  impart  to  each  other  such 
knowledge  as  they  may  have  upon  the  great  sub¬ 
ject  of  salesmanship  through  advertising;  and  it 
is  especially  a  wonderful  thing  for  so  many  gen¬ 
tlemen  interested  in  this  great  subject  to  come  all 
the  way  from  England  to  be  our  guests  at  the 
Annual  Convention  of  the  Advertising  Clubs  of 
the  World. 


Besides  imparting  added  knowledge  to  us  through 
their  experiences,  they  bring  the  English  speak¬ 
ing  countries  closer  together, — a  friendship  and 
a  relationship  which  everyone  welcomes  most 
heartily. 

I  hope  the  Advertising  Clubs  at  this  Convention 
will  accept  the  kind  invitation  which  the  English 
gentlemen  have  brought  over,  to  hold  the  next 
Convention  in  London.  I  have  already  promised 
myself  the  great  pleasure  of  being  there  in  case 
this  occurs. 


L 
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Editor  &  Publisher  for  June  2,  1923 


The  capital  has  been  the  department  store  medium  for  the  five  big  department  stores 
of  Des  Moines  for  more  than  twenty-five  years.  The  preponderance  of  the  department 
store  business  in  favor  of  the  Capital  is  more  marked  at  the  present  time  than  at  any  time 
during  the  life  of  the  Des  Moines  newspapers. 

Look  at  these  department  store  figures: 


April  Department  Store  Lineage 
CAPITAL  (Evening  Only)  ....  179,356  lines 

2nd  newspaper  (Evening  Only)  ....  145,548  lines 

3rd  newspaper  (Evening  Only)  ....  57,304  lines 

4th  newspaper  (Morning  &  Sunday)  38,305  lines 


Department  Store  Lineage  Four  Months,  1923 
CAPITAL  (Evening  Only)  ....  681,793  lines 

2nd  newspaper  (Evening  Only)  ....  566,016  lines 

3rd  newspaper  (Evening  Only)  ....  186,189  lines 

4th  newspaper  (Morning  &  Sunday)  125,272  lines 


Department  Store  Lineage  for  year  1922 

CAPITAL  (Evening  Only)  .  1,958,768  lines 

2nd  newspaper  (Evening  Only)  .  1,617,971  lines 

3rd  newspaper  (Evening  Only)  .  578,344  lines 

4th  newspaper  (Morning  &  Sunday)  .  357,889  lines 

The  Capital  competes  with  a  publisher  who  advertises  a  morning  and  evening  combination 
as  a  single  newspaper  with  a  single  circulation.  These  two  newspapers  are  absolutely  dis¬ 
tinct.  One  is  designed  for  men, — ^the  morning  issue;  the  other  is  designed  for  women.  All 
carrier  circulation  of  the  morning  paper  is  duplicated  in  the  evening  by  compulsion.  No 
morning  subscriber  can  take  the  morning  issue  without  also  taking  the  evening  edition.  The 
morning  issue  is  practically  negligible,  except  Sunday,  with  respect  to  department  store  ad¬ 
vertising. 

Local  advertisers  can  buy  either  of  these  papers  separately  at  half  the  rates  charged  in  the 
national  field.  There  is  great  confusion  in  the  national  field  about  the  Des  Moines  news¬ 
paper  situation.  There  is  none  in  Des  Moines.  The  Capital  is  the  big  evening  newspaper 
with  the  local  advertisers  and  with  department  stores. 

The  circulation  for  the  past  four  months  has  averaged  64,064, — the  largest  circulation  for 
this  period  of  any  Iowa  evening  newspaper. 

THE  DES  MOINES  CAPITAL 


“The  Department  Store  Newspaper^ 
Special  Representatives — O’Mara  &  Ormsbee,  Inc. 


LAFAYETTE  YOUNG,  PUBUSHER 

New  York  —  Chicago  —  San  Francisco 
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Editor  &  Publisher  for  June  2,  1923 


I 


EDITORS  HIT  GOVERNOR 
OF  MISSISSIPPI 


Pre««  Akociation  Replie*  to  the  Attack 
of  Rimell,  Calling  It  Contempti¬ 
ble  and  Him  a  Political 
Accident 


ister  cannot  be  misled  by  such  enemies 
to  good  government  as  are  the  news¬ 
papers  of  this  State.” 

Resolutions  introduced  before  the 
meeting  applied  the  epithets  “contempti¬ 
ble”  and  “political  accident”  to  the  Gov- 


HENNING  ON  PRESIDENTS 


The  most  enthusiastic  and  successful 
convention  of  the  Alabama  Press  Asso¬ 
ciation  and  one  of  the  most  successful 
sessions  of  the  Mississippi  Association 
were  concluded  May  26  at  Mobile. 

P.  G.  Stephens  of  Oneonta,  editor  of 
the  Southern  Democrat,  was  elected 
president  of  the  Alabama  Association  to 
succeed  Capt.  W.  T.  Sheehan  of  Mont¬ 
gomery.  Sumter  Gillespie  of  the  Green¬ 
wood  Daily  Commonwealth  was  named 
to  head  the  Mississippi  organization, 
succeeding  Edgar  G.  Harris  of  Laurel. 
F.  W.  Stanley  of  the  Greenville  Advo¬ 
cate,  and  C.  E.  Cunningham  of  the  New¬ 
ton  Record  were  elected  to  the  secretary¬ 
ships  of  the  Alabama  and  Mississippi 
Associations,  respectively. 

Other  new  officers  for  the  Alabama 
organization  are:  W.  R.  Jordan  of  the 
Alexander  City  Outlook,  and  Grover  C. 
Hall  of  the  Montgomery  Advertiser,  vice- 
presidents  :  R.  P.  Greer  of  the  Sylacauga 
News,  editor  of  Alapressa,  official  asso¬ 
ciation  publication:  C.  G.  Fennerll  of 
the  Guntersville  Democrat,  historian ; 
Victor  H.  Hansen,  Birmingham  News, 
orator;  Miss  Frances  Gholson,  Wetump- 
ka  Herald,  poet. 

V.  B.  Imes  of  the  Columbus  Commer¬ 
cial  Dispatch,  and  C.  T.  Rand  of  the 
Philadelphia  Democrat,  were  chosen 
vice-presidents  of  the  Mississippi  organi¬ 
zation  ;  J.  E.  Norwood  of  Magnolia  was 
diosen  orator ;  Mrs.  A.  F.  Herman. 
Pontotoc  Sentinel,  poet,  and  John  G. 
McGuire,  Yazoo  News,  chaplain. 

The  Alabama  Association  adopted  reso¬ 
lutions  opposing  additional  taxation  or 
increased  appropriations  by  the  legisla¬ 
ture  until  taxpayers  have  been  rendered 
a  full  accounting. 

The  problems  of  the  weekly  newspaper 
were  discussed  and  there  was  a  round 
table  discussion  of  the  proper  conduct  of 
circulation  campaigns,  led  by  H.  S.  Dos- 
ter.  editor  of  the  Prattville  Prog^ress. 

On  recommendation  from  the  Alabama 
Association  the  personnel  of  the  legisla¬ 
tive  committee  remained  unchanged. 
This  committee  includes:  Edward  Doty, 
chairman;  W.  T.  Sheehan,  H.  S.  Doster, 
W.  T.  Hall,  S.  H.  Blan,  S.  D.  Norton, 
and  T.  W.  Sranley. 

Miss  Frances  Gholson  of  the  Wetump- 
ka  Herald  was  appointed  to  write  a 
complete  account  of  the  convention, 
which  will  be  printed  in  every  paper  in 
Alabama. 

There  was  a  round  table  discussion  of 
fair  advertising  rates  for  daily  and  week¬ 
ly  newspapers. 

The  session  of  the  Mississippi  .Asso¬ 
ciation  was  held  at  the  Battle  House. 
President  Edgar  G.  Harris  of  laurel 
presiding.  Resolutions  adopted  jiertain- 
ing  to  the  attitude  of  Gov.  Lee  Russell 
toward  the  newspapers  of  the  State  was 
the  outstanding  feature  of  the  meeting. 
A  letter  alleged  to  have  been  written  by 
the  Governor  to  Rev.  E.  L.  Powell  af 
Long  Beach  was  spoken  of.  In  this  let¬ 
ter  It  was  charged  that  out  of  the  143 
newspapers  in  Mississippi  scarcely  a 
dozen  speak  at  all  unless  they  speak  in 
language  entirely  satisfactory  to  corpora¬ 
tions,  trusts,  combines  and  predatory  in¬ 
terests.  The  letter  is  said  to  have  ended 
with  the  statement  that,  “Surely  a  min¬ 


McKinley  and  WUkon  Uncommunica¬ 
tive,  Relates  Correspondent 


“Washington  and  the  Press  Gallery” 
was  the  subject  of  an  address  by  Arthur 
Sears  Henning,  for  nine  years  chief 
Washington  correspondent  of  the  Chi¬ 
cago  Tribune,  before  the  faculty  and 
students  of  the  Medill  School  of  Jour¬ 
nalism  of  Northwestern  University.  He 
gave  sketches  of  five  Presidents  as  they 
talked  while  standing  at  the  Council 
table. 

He  said  President  McKinley  had  many 
close  friends  among  the  correspondents 
when  in  Congress  and  was  notably  com¬ 
municative.  But  reaching  the  White 
House  he  became  the  opposite. 

“Mr.  Roosevelt  really  broke  the  ice  at 
the  White  House,”  said  Mr.  Henning. 
“He  was  about  the  only  President  who 
never  lost  his  temper  under  newspaper 
questioning.  He  would  see  a  group  of 
correspondents  while  he  was  Ixing 
shaved.  Mr.  Wilson  entered  office  with 
a  declaration  for  pitiless  publicity.  But 
during  six  years  of  his  administration 
there  was  no  communication  with  the 
press  correspondents. 

“Mr.  Harding’s  handling  of  the  Tues¬ 
day  and  Friday  press  conferences  is 
ideal.  In  him  we  find  accessibility, 
frankness,  straightforwardness,  and  sym¬ 
pathy.” 


CHAMBER  AD  MEN  UNITE 


Portland  (Ore.)  Division  Is  Not  a  Com¬ 
petitor  of  the  Ad  Club 


Advertising  men  connected  with  the 
Portland  (Ore.)  Chamber  of  Commerce 
have  formed  an  advertising  division  of 
that  organization,  made  up  exclusively  of 
men  actively  engaged  in  advertising  work. 
Weekly  luncheon  meeting  will  be  held. 

Ralph  E.  Morrison  of  the  Western 
Farmer  has  been  elected  president ; 
Joseph  A.  David.son  of  the  Oregonian, 
vice-president,  and  John  W.  Kennedy, 
Commercial  Advertising  Company,  secre¬ 
tary.  Directors  are  S.  J.  McAuley,  Joseph 
R.  Gerber,  W.  D.  MeWatters  and  H.  P. 
Duebar. 

This  is  not  regarded  as  a  competitive 
organization  of  the  Portland  Ad  Club, 
but  will  take  up  advertising  subjects  in  a 
more  technical  way. 


CRUCIBLE  WINS  IN  CONTEST 


Population  60,000  Trading  Center  for  150,000 

Brockton,  Massachusetts.  The  Great  Shoe  City.  Brockton  shoes 
18,0(X),0(X)  people.  Paper  established  1880. 


iSrockton  Patlg  l^titeiipnse 


Printing  23,000  Daily 

Flat  Commercial  Rates 
6%  cts.  per  Line  91  cts.  per  Inch 

Afternoon  Paper,  Sells  for  2  cents 
Averages  nearly  2  pages  of  want 
advertisements 


PROGRAM  FOR  TEXAS 
EDITORS  READY 


Annual  Convention  of  Press  Associa¬ 
tion  to  Be  Held  in  Galveston, 
June  7,  8,  9;  Many 
Addresses 


Sam  P.  Harben,  secretary  of  the  Texas 
Press  Association,  has  announced  the  fol¬ 
lowing  program  for  the  annual  convention 
of  the  Texas  editors,  which  will  be  held 
in  Galveston  June  8-9: 

Sessions  onened  with  music  by  Ohlveston 
Municipal  Band. 

Welcoming  address,  Galveston  Mayor  and 
I.^uis  C.  Elbert,  Galveston  News. 

Response  to  address  of  wdcome,  J.  Felton 
Lane,  Heame. 

President’s  annual  address,  S.  D.  Chestnutt, 
.\dvance,  Kenedy. 

“Answering  Mail  Promptly — Co-operating 
With  the  Back  Office,”  Sam  A.  Roberts,  Free 
Press,  Haskell. 

"Developing  the  Home  Field  Advertising,” 
Jefferson  B.  White,  Mayor  of  Cameron  and 
editor  Cameron  Herald. 

“Business  Outlook — How  Advertising  Im¬ 
proves  Business — The  Work  of  the  Advertising 
Medium  and  the  Agencyf  W.  C.  D’Arcy,  for¬ 
mer  president  Associated  Advertising  Clubs  of 
.\merica  and  president  D'Arcy  Advertising 
Agency,  St.  Louis,  Mo. 

“Quartet,  Folk  I.ore  Numbers,”  Mr.  and  Mrs. 
R.  T.  Craig,  Review,  Athens,  and  Mr.  and  Mrs. 
Sam  H.  Braswell,  News,  Clarendon. 

“How  I  Keep  My  Husband’s  Books  and  Sub¬ 
scription  List,”  Mrs.  R.  C.  Mecklin,  Record, 
Kingsville. 

“The  Field  Secretary’s  Job — How  Nebraska 
Papers  Have  Made  It  Pay  and  What  It  Cost,” 
Ole  Buck,  field  secretary,  Nebraska  Press  As¬ 
sociation,  Harvard,  Neb. 

“The  Woman  of  It,”  Mrs.  Hugh  Nugent 
Fitzgerald,  wife  of  Old  Politician  of  the  Austin 
American,  Austin. 

“Developing  Advertising — The  Why  of  a  Rep¬ 
resentative  for  Foreign  Advertising,”  Edward 
Percy  Howard,  editor  American  Press,  New 
York  City. 

“Local  Feature  Stories  for  the  Weekly 
Paper,”  Alf  B.  Schroeter,  Karnes  County  News, 
Runge. 

“District  Press  Associations — How  They 
Build  the  State  Organization,”  J.  Claude  Wells, 


Leader,  Wellington,  vice-president  of  the  Pan- 
handle  Press  Association;  Ralph  Shuffler  presi¬ 
dent  Northwest  Texas  Press  Association  and 
editor  Enterprise,  OIney;  Dan  W,  Huffor,  past 
president  Magic  Valley  Press  Association  and 
editor  of  the  Donna  News. 

“Keeping  Advertising  Rates  and  Subscriptioa 
Prices  on  a  Ihying  Basis,”  R.  W.  Barry,  editor 
Bee,  Beeville. 

“Poems  From  the  Panhandle  and  Other 
Troubles,”  L.  P.  Loomis,  president  Panhandle 
Press  Association  and  editor  of  the  Canadiaa 
Record,  Canadian. 

“Mutual  Responsibilities  Between  the  Texas 
Press  Association  and  Its  Members,”  Herbert 
G.  Willson,  editor  Democrat,  Taylor. 

“How  a  Higher  Rate  Produced  More  Busi¬ 
ness,”  Aug.  C.  Dietz,  Citation,  Karnes  City. 

"The  ‘Chosen’  Race  in  Journalism,”  Isadort 
Moritz,  Monitor,  McAllen. 

“How  to  improve  the  Programs  of  the  Texas 
Press  Association,”  O.  C.  Harrison,  Baylor 
County  Banner,  Seymour. 

"Doin’  Time  in  the  Texas  Penitentiary,”  Crit 
C.  Connally,  secretary  to  the  State  Prison 
Board,  Huntsville. 

“What  Changes  Are  Needed  in  the  Texas 
Libel  Laws,”  Tom  Finty  Jr.,  managing  editor 
The  Evening  Journal,  and  Tom  C.  Gooch,  man¬ 
aging  editor  Times  Herald,  Dallas. 

"Departmentizing  a  Weekly  Paper  and 
Balancing  the  Advertising  and  Reading  Matter,” 
R.  H.  Nichols,  Record,  Vernon. 

“Our  Legislative  Problems — They  Never  End 
— What  Happened  in  the  Last  Session  and 
Why,”  Frank  Cowan  of  Houston  and  president 
of  the  Franklin  and  Webster  Club  of  Austin. 
Discussed  by  W.  C.  Edwards.  Record-Chronicle, 
Denton;  H.  E.  Faubion,  Messenger,  Marble 
Falls;  E.  L.  Covey,  Advocate,  Goree;  Dewitt 
Lamb,  News,  Mexia;  L.  B.  Russell,  Trinity 
County  News.  Groveton;  Joe  Moore,  Herald, 

C. rernville;  O.  D.  Baker,  News,  Gause;  Senator 
Tom  Pollard  of  Van  Zandt  County  and  Austin. 

“Senatorial  Courtesy  Vs.  Newspaper  Ethics," 
the  Hon.  T.  J.  Holbrook,  State  Senator  from 
Galveston. 

“State  Rights  and  the  Agriculture  Depart¬ 
ment,”  George  B.  Terrell,  Commissioner  De¬ 
partment  of  Agriculture,  Austin. 

“Bringing  Back  Pioneer  Days  in  the  Texas 
Press,”  Frank  Gaston,  News,  Oranbury;  B.  C. 
Murray,  Gazeteer,  Denison;  John  R.  Lunsford, 
Mirror,  Temple;  Uncle  Charley  Martin.  News, 

D. MIas;  the  Hon.  E.  G.  Senter,  Industrial  News, 
Dallas. 

“Practical  Wi  rk  With  the  Public,”  Homer 
Stem,  Hesperian,  Floydada. 
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Are  you  familiar  with  the  Dry  Mat  Cold  Process 
of  Stereotyping? 


Dickenson,  No.  D.,  High  School  Paper 
Gets  Best  Rating 


The  second  annual  convention  of  the 
Northern  Interscholastic  Press  Associa¬ 
tion  was  brought  to  a  close  May  19  with 
a  luncheon  attended  by  ISO  delegates  and 
members  of  the  University  of  North  Da¬ 
kota  Press  Club.  Announcement  of  the 
Crucible,  student  paper  of  the  Dickenson 
(N.  D.)  High  School,  as  the  winner  of 
the  best-publication-in-any-class  contest 
and  presentation  of  the  Press  Club  cup 
to  its  editor  marked  the  climax  of  the 
two  day  session. 

The  editor  of  the  Bismarck  paper  Pep 
will  be  president  of  the  association  next 
year. 


Stereotypes  made  from  Flexideal  Dry  Mats  cost 
less  than  one-half  of,  and  are  made  in  a  small  frac¬ 
tion  of  the  time  required  for,  similar  electrotypes. 


Ask  your  electrotyper  or  stereotyper  about  Flexi¬ 
deal.  If  he  cannot  furnish  you  with  samples  or  en¬ 
lighten  you  regarding  them,  write  us  his  name  and 
address  and  we  shall  see  that  he  can  take  care  of 


When  ordering  dry  mats,  make  sure  that  you  are  , 
getting  the  Superior,  Dependable  Dry  Mat —  \ 
“Flexideal.”  1 


I'l  ii'i  iii>  i! :  '  TMAOCMAfUl 

The  Flexideal  Co.,  inc.  ftoTYPE 

Sol«  U.  S.  and  Canadian  Dntributor$ 

15  William  Street,  New  York,  N.  Y.  □ 


15  William  Street, 


New  York,  N.  Y. 


Ate.  as.  NR  ONI 
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THE  EVENING  PAPER 
FOR  BALTIMORE 

And  For  Nation2d  Advertisers 

WHY? 


Because  it  has  exclusive  rights  to  the 
Associated  Press  news  service — 

Because  it  is  the  only  Baltimore  paper 
with  a  combination  of  International 
News  Service  and  Associated  Press — 

Because  it  specializes  on  local  news  and 
pictures,  and  prints  the  best  features 
obtainable  in  the  evening  field. 

THE  BALTIMORE  NEWS 

Pablished  every  afternoon  in  the  week,  including  Sunday  by 

THE  EVENING  NEWS  PUBLISHING  COMPANY 

ARTHUR  BRISBANE,  Pretidenl 
Calvert  &  Fayette  Streets  Baltimore,  Md. 
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DENIES  CANADA  SEEKS 
PAPER  MONOPOLY 


Secretary  of  Dominion  Pulp  Amocio- 
tion  Says  United  States  Is  Far 
in  Lead  on  Fine  and  Book 
Stocks 


continue  without  some  provision  being  made 
for  its  replacement.  That  is  why  Canada 

is  being  held  up  as  likely  soon  to  control 
the  paper  making  industries  of  the  North 
American  Continent,  to  the  detriment  of  the 
United  States.  The  facts  in  this  respect, 

however,  do  not  bear  out  Dr.  Baker’s  con¬ 
tentions.*’ 


PAPER  MEN  OF  CANADA 
APPROVE  $75  PRICE 


iSpecial  to  Editok  &  Publisher) 

Montreal,  May  27. — Canada  has  no 
intention  whatever  of  seeking  to  dom¬ 
inate  the  paper  trade  of  the  North 
American  Continent,  and  in  some 
branches,  such  as  fine  and  book  papers, 
has  no  hope  of  ever  doing  so,  said  Ed¬ 
ward  Beck,  secretary  of  the  Canadian 
Pulp  and  Paper  Association,  in  a  formal 
statement  issued  after  being  shown  a 
telegraphic  dispatch  from  Cleveland 
quoting  Dr,  Hugh  P.  Baker,  executive 
secretary  of  the  American  Paper  and 
Pulp  Association,  as  saying  that  Canada 
had  designs  on  the  paper  trade  of  Amer¬ 
ica. 

.\nything  so  foolish  as  an  export  tax 
on  newsprint  is  out  of  the  question,  de¬ 
clared  Mr.  Beck.  His  statement  follows: 


Cleveland,  May  26. — Canadian  in¬ 
terests  are  determined  to  control  the 
paper  industry  on  the  North  .\merican 
continent,  according  to  Dr.  Hugh  P. 
Baker,  executive  secretary  of  the  Ameri¬ 
can  Paper  and  Pulp  .\ssociation. 

He  made  this  statement  in  addressing 
members  of  the  ninth  semi-annual  ses¬ 
sions  of  the  Cost  Association  of  the 
Paper  Industry,  this  city.  May  24,  in  dis¬ 
cussing  “Fundamentals  in  the  Paper  In¬ 
dustry.’’ 

.\bout  100  members  were  present.  Dr. 
Baker  said  that  “the  permanency  of  the 
industry  in  the  United  States  is  largely 
dejiendent  upon  the  protection  of  the 
nation's  forests.”  He  continued: 


International  Co.’s  Announcement  Seen 
as  Belated  Support  of  View 
Rate  Should  Not  Be 
Increased 


fact  most  of  the  Canadian  mills  had 
agreed  to  the  present  price  up  to  the  end 
of  this  year,  practically  the  whole  of  tht 
Canadian  output  being  sold  under  con¬ 
tract,  and  little  “spot.” 


“Canada  enjoys  certain  advantages  in  the  pos¬ 
session  of  the  cheap  pulpwood  and  of  hydro¬ 
electric  power  applicable  to  paper  making  which 
put  it  in  a  superior  position  for  the  production 
of  newsprint  paper.  Coupled  with  a  gradual 
diminution  of  the  commercially  available  pulp- 
wood,  in  the  eastern  United  States,  these  ad¬ 
vantages  have  led  to  a  gradual  transfer  of 
the  newsprint  industry  to  Canada,  which  has 
been  accelerated  by  the  application  of  much 
American  capital  to  it  development. 

**1t  is  probable  that  within  two  or  three 
years  Canada  will  be  producing  more  news¬ 
print  than  the  United  States,  but  I  doubt 
that  it  is  within  the  bounds  of  probability,  as 
stated  in  the  remarks  attributed  to  Dr.  B^er, 
.that  this  country  will  ever  impose  an  export 
tax  on  newsprint. 

“Such  a  thing  has  never  been  seriously 
suggested,  and  it  would  receive  scant  consider¬ 
ation  from  anyone,  least  of  all  from  the 
fjovernment  of  Ottatita,  which  is  doing  all 
its  utmost  to  promote  friendlier  trade  rela¬ 
tions  with  the  United  States. 

“Such  a  tax,  were  it  proposed,  would  l>e 
vigorously  fought  by  the  paper  making  industry 
in  Canada. 

“As  to  the  designs  that  Canada  is  said 
in  the  statement  to  be  harboring  to  control 
other  branches  of  the  papermaking  industry. 
Dr.  Baker  is  completely  misinformed.  Taking 
book  paper  for  an  example,  the  Americans 
now  produce  and  consume  an  average  of  over 
a  million  tons  of  this  class  of  paper  a  year. 
(Canada  produces  only  about  sixty  thousand 
tons.  We  could  not,  if  we  would,  make  any 
serious  inroads  in  the  United  States  book 
paper  market.  As  a  matter  of  fact,  a  greater 
volume  of  book  and  fine  papers  is  imported 
into  Canada  than  is  exported  from  Canada. 
Much  of  the  book  paper  in  the  States  is  made 
from  paper  stocks  in  which  cheap  wood  pulp 
plays  but  a  small  part,  while  the  finer  grades 
of  bonds  and  writing  papers  are  made  from 
rags  9id  other  materials.  In  these  raw-  ma¬ 
terials  Canada  enjoys  no  advantage  whatever; 
in  fact,  the  advantage  is  with  the  United 
States,  where  they  are  obtainable  in  great 
abundance. 

“Dr.  Baker  is  engaged  in  a  laudable  cam¬ 
paign,  on  behalf  of  forest  conservation  in  his 
country.  He  naturally  put  forward  the  most 
alarming  suggestions  as  to  what  may  follow 
if  the  depletion  of  pulpwood  is  allowed  to 


“Undoubtedly  the  paper  industry  of  the 
I'nited  States  faces  an  increase  in  the  cost 
of  the  pulp  wood  now  being  imported  from 
Canada  through  the  proposal  now  being  con¬ 
sidered  in  Canada  to  impose  an  export  tax 
upon  all  pulp  wood  ex^iorted  to  United  States 
mills. 

“Within  a  year  or  two  Canada  will  be  pro¬ 
ducing  more  newsprint  than  the  United 
States. 

“It  would  appear  from  reports  in  trade 
journals  that  the  Canadians  are  now  consid¬ 
ering  following  up  their  successful  efforts  to 
control  the  newsprint  industry  of  the  continent 
by  similar  campaigns  to  control  other  branches 
of  the  paper  industry. 

“Ohio  has  nearly  3.000.000  acres  of  natural 
forest  land,  not  suited  for  agriculture,  which 
is  today  idle.  There  is  enough  forest  land 
north  of  the  Ohio  River  and  east  of  the 
Mississippi  to  provide  all  the  raw  material  our 
country  needs  for  all  time,  if  it  were  pro¬ 
ducing  a  timber  crop. 

“Our  national  tendency  to  gamble  in  raw- 
materials  must  be  overcome.  There  must  be 
a  clearer  realization  of  the  fact  that  we  are 
facing  a  period  of  lean  years  and  that  we 
must  adapt  ourselves  as  an  industry  to  gradual 
changing  of  conditions  in  the  way  of  the 
necessity  for  bringing  our  wood  and  our  pulp 
greater  distances  and  the  increasing  cost  of 
these  materials. 

“While  the  paper  industry  uses  less  t  in 
five  per  cent  of  the  total  wood  cut  in  e 
United  States,  the  fact  that  the  iiali  m’s 
forests  are  being  cut  nearly  five  times  as 
fast  as  they  are  growing  gives  us  cause  to 
stop,  look  and  listen,  and  to  reforest  our 
idle  lands.  The  paper  industry  is  doing  this 
on  a  large  scale,  and  yet  not  large  enough.’* 


(Special  to  Editor  &  Publisher) 

Montreal,  May  27, — The  fixing  of  the 
nrice  of  newsprint  at  $75  a  ton  for  the 
latter  part  of  this  year  by  the  Interna¬ 
tional  Paper  Company  comes  as  rather 
belated  support  of  the  view  generally  held 
by  newsprint  manufacturers  in  Canada 
that  the  maintenance  of  current  price  is 
much  preferable  than  an  increase  to  $80  a 
ton  such  as  the  International  Paper 
Company  has  been  intimating  probable 
(and  necessary)  for  months  past. 

Canadian  mill  men  quite  agree  with  a 
statement  made  by  S.  E.  Thomason,  gen¬ 
eral  manager  of  the  Chicago  Tribune,  at 
the  annOal  convention  of  the  Canadian 
Pulp  &  Paper  Association  that  it  was  far 
lietter  for  all  concerned  to  reach  an 
agreement  by  which  extreme  fluctuations 
in  the  prices  of  newsprint  would  be 
averted.  It  is  recognized  here  that  the 
present  price  of  $75  is  accepted  by  the 
average  publisher  as  a  fair  one  to  the 
mills.  The  increase  in  wages  agreed  to 
by  the  union  mills  of  the  United  States 
has  been  brought  into  operation  in  near¬ 
ly  all  the  Canadian  mills,  although  most 
of  them  are  non-union. 

The  manufacturers,  however,  are  quite 
prepared  to  absorb  the  extra  $1  and  $1.25 
per  ton  caused  by  increased  wages, 
rather  than  to  jump  $5  a  ton  and  risk 
dissatisfied  customers.  .\s  a  matter  of 


The  St.  Regis  Paper  Company 


Hanna  Paper  Corporation 


NEWSPRINT 


Daily  Capacity  425  Tons 


fTE  SOLICIT  YOUR  INQUIRIES 


GENERAL  SALES  OmCE 

30  East  42nd  St.,  New  York  City,  N.  Y. 

Ckicago  Pittsburgli 

620*621  McComtek  Blclc*  1117  FarnMrs  Bank  Bldlg. 


The  International  Paper  Company  has 
announced  officially  that  its  contraa 
price  for  standard  newsprint  for  the  last 
half  of  1923  will  be  unchanged  from  the 
price  now  prevailing,  namely,  3.75  cents  a 
pound,  or  $75  a  ton.  In  announcing  its 
policy  for  the  last  six  months  of  the 
year,  the  company  said  that  the  pria 
mentioned  is  the  “contract  price  for 
standard  newsprint  from  the  regular 
newsprint  mills  of  the  company.” 

.\  price  of  $80  a  ton  is  now  being 
charged  for  newsprint  sold  from  day  to 
day  deliveries. 

Chester  W.  Lyman,  who  has  been  vicc- 
Iiresidunt  and  sales  manager  of  the  In¬ 
ternational  Paper  Company,  has  re¬ 
signed  as  sales  manager,  but  will  con¬ 
tinue  as  vii'c-pre: ident.  J.  L.  Fearing  was 
selected  as  sales  manager  to  succeed  Mr, 
Lyman. 


13  NEW  MACHINES 


Paper  Making  FaciliticB  Greatly  In¬ 
creased  in  Canada 


Thirteen  new  pa|)er-making  machines 
are  lieing  installed  in  Canadian  mills  this 
year. 

In  April  Canadian  mills  produced 
tons  daily,  the  highest  iu  their  history, 
and  nearly  7(X)  tons  more  daily  than  in 
.\pril,  1922.  The  production  in  the  Do¬ 
minion  for  1923  is  almost  certain  to  ex¬ 
ceed  1,275.0(K)  tons,  or  200,000  more  than 
last  Year. 


THE  RADIO 


BROADCASTING  DEPARTMENT 


Thomas  J.  Burke,  New  York,  secre- 
.  tary-treasurcr  of  the  association,  declared 
that  the  term  “uniform  cost  accounting" 
docs  not  appeal  to  paper  manufacturers. 
He  said: 

“What  we  should  aim  at  is  correct  account¬ 
ing.  If  every  manufacturer  arrives  at  correct 
accounting  in  his  own  way  in  his  own  plant, 
reslilts  we  aim  at  will  have  been  accomplished. 
Manufacturers  do  not  take  to  the  uniform 
filan  because  it  smacks  of  over  running  their 
plants  with  $25.00  or  $30.00  a  day  experts 
and  the  giving  of  confidential  information — 
information  this  association  should  possess  and 
make  use  of  and  could  use.  if  we  had  funds 
for  the  work  in  view.** 


American  Telephone  and 
Telegraph  Company 


EXTENDS  A  CORDIAL  INVITATION 


TO  THE  MEMBERS  AND  GUESTS 


Associated  Advertising  Clubs 


OF  THE  World 


TO  VISIT  THE  NEW  STUDIOS  OF  THE 


RADIO  BROADCASTING  STATION 


WE  AF 


AT  195  BROADWAY 


NEW  YORK  CITY 


ON  THtIR  RETURN  EROM  ATLANTIC  CITY 
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^vin^  diG  people 
the  kind  of  newspaper 
thep  wanted  ^ 

Popular  appreciation  of  a  modern,  metropolitan  newspaper 
made  possible  this  perfectly  equipped,  new  home  of  the  Journal 
and  Post.  ^  This  popularity  is  best  attested  to  by  a  circulation 
increase,  unparalleled  in  the  history  of  newspaperdom. 

The  Only  GRAVURE  SECTION 

COLORED  COMICS  in  Kansas  City 

‘152,112  Mornings  *168,740  Evenings 

*201,684  Snndavs 

^Publinher’s  Statement  to  the  Audit  Bureau  of  CircuJation.t  For  Six  Months  F.nding  March  31,  1923 

ifne  Jumsos  Citv  Jovimal 
)&nsas  Ctty  ?ost 

Ame,rica'$  G-rowing-  New$paper$ 

EDWIN  O.  SYMAN  WALTER  S.  DICKEY  J.  MORA  BOYLE 

GENERAL  BUSINESS  MANAGER  OWNER  AND  EDITOR  DIREITTOR  OF  ADATTITISING 

Rtprettnied  by  VerTt*  ft  Conktim  in  the  H'est;  Loreneen  ft  Thomfson  ia  the  East 


WM.  C  STEIGERS  DIES 
IN  ST.  LOUIS 


Mass.  His  forebears  were  owners  and 
commanders  of  clipper  ships. 

Instead  of  going  to  sea,  the  “Judge” 
went  into  newspaper  work.  He  was  ship 
news  editor  on  the  Boston  Advertiser. 

From  Boston  he  came  to  Xew  York  and 
was  with  the  Herald.  For  the  past  sev¬ 
eral  years  he  has  handled  ship  news  for 
the  Xew  York  City  News  Association. 

His  title  of  “Judge”  was  earned  when 
he  became  a  Justice  of  the  Peace  of 
Pompton  Township,  X.  J.,  several  years 
ago.  He  held  the  lirst  night  court  in  that 
State. 

Mrs.  Herman  Oelrichs  is  credited  with 
having  inspired  the  trip  to  Europe  of 
“Judge”  and  Mrs.  Smith.  He  had  been 
out  of  the  United  States  only  twice. 

Mrs.  Oelrichs  knew  this,  and  when  she 
returned  from  Europe  the  last  time  she 
told  the  “Judge:”  “You  are  living  in  a 
bowl.  Doesn’t  it  ever  occur  to  you  that 
you  should '  go  over  and  meet  the  people 
in  their  own  countries  about  whom  you  Jo„n  J.  Maher,  for  the  past  27  years  Shelton,  Conn. 

have  been  writing  so  long.  purchasing  agent  and  superintendent  of  Joseph  Henry  Malkin,  aged  43,  who 

The  thought  stuck  in  his  mind,  he  told  buildings  of  the  Buffalo  Courier  and  started  as  printer’s  “devil”  with  the  Nor- 

his  friends  the  day  he  sailed,  and  he  and  Enquirer,  died  in  a  hospital  after  an  ill-  walk  (Conn.)  Hour  in  1894  when  it  was 

Mrs.  Smith  left  their  135-acre  farm  at  ness  of  several  weeks.  a  weekly  publication  and  who  became  an 

Bethel.  Conn.,  to  spend  six  weeks  abroad.  Frank  Moffitt  aged  27  linotype  op-  ‘=*P‘=''t  linotype  operator  and  eventually 

-  erator  for  the  Shenandoah  ’(la.)  World,  assumed  charge  of  the  H<wr’s  ntech^i- 

a  former  employe  of  the  Omaha  Worfd-  ‘^al  department,  died  May  27.  A  widow 
Herald  and  Maryville  (Mo.)  newspa-  survive, 

pers,  is  dead.  Frank  J.  Russell,  aged  46,  superin- 

Serct.  Walter  A.  Blood,  aged  49,  for  tendent  of  the  Chicago  Herald  and  Ex- 
DFERN,  aged  65  for  many  t^any  years  connected  with  the  mechani-  ammer  and  Chicago  Evening  African 

ireader  on  the  Pittsburgh  cal  department  of  the  old  Lynn  (Mass.)  rooms,  and  one  of  the  oldest  press- 

Pittsburgh  Chronicle-Tele-  Transcript,  died  at  Lynn.  "icn,  m  point  of  s^ice  m  the  Hears 

in  Pittsburgh  May  27.  His  Mrs.  Carrie  C.  Van  Orsdall,  aged  ^Tcag^afte?^befng'°stricLn*  w  apo- 
son  and  a  daughter  survive.  59.  at  one  time  a  member  of  the  editorial  stricken  with  apo 

Tunent  in  Masonic  circles.  staff  of  the  ^st  Oregonian  at  Pe^leton.  ,,  j  mcGrath,  an  editorial  writer 

Kawazura,  aged  46.  for  Sunder  of  the  Neightors  of  Woodcraft  formerly 

foreign  editor  of  the  Tokyo  ^d  for  25  years  ^and  guardian  of  that  liugget,  Nome, 

..  died  in  Tokyo,  My  10,  Order,  died  May  17  at  Oregon  City.  28.  He  wS^a  member 

illness.  He  had  been  on  the  William  P.  Hayes,  aged  71,  the  old-  of  the  New  York  Newstvaoer  Club 
or  27  years.  est  newspaper  compositor  in  the  Twin  Cs.  June  Page  ieTC. 

Donnan,  aged  70,  founder  of  Cities,  if  not  in  the  Northwest,  died  May  jn  society  and  club  circles  at  Eugene, 
itown  (Pa.)  Enterprise,  died  22  in  St.  Paul.  He  had  worked  on  the  Ore.,  died  May  20  as  a  result  of  injuries 

^ille,  Ohio,  May  24.  For  Pioneer  Press  and  Dispatch  49  years  as  received  when  she  was  struck  W  an  au- 

27  years  he  was  a  pension  printer  and  copy  cutter.  tomobile  the  night  before.  She  was 

Walton  G.  McMurchy,  aged  51.  owner  of  the  .Mbany  Evening  Herald 
HRALL,  aged  81,  editor  and  editor  of  the  St.  Paul  Daily  News  in  for  many  years. 


REV.  DR.  ODELL,  EDITOR, 
NOT  DEAD 

Philadelphia,  May  24,  1923. 

To  Editor  &  Publisher:  1  was  much 
shocked  and  not  a  little  surprised  to 
read  in  the  “On-to-London”  issue  just 
received,  an  announcement  of  the 
death  of  the  Rev.  Dr.  Joseph  H.  Odell 
(see  page  88).  As  I  have  on  my  desk 
a  letter  from  Dr.  OdeU,  dated  May  23, 
and  as  the  item  in  question  killed 
him  in  England,  May  15,  it  is  plain 
that  somebody  >  pulled  a  bull.  The 
Joseph  Odell  who  did  die  in  Bir¬ 
mingham,  and  whose  death  was  re¬ 
ported  in  A.  P.  dispatch,  date  May  15, 
was  a  very  different  person. 

EDMUND  STERLING. 


Second  Vice-President  Had  Been  With 
Post  Dispatch  Since  Pulitzer 
Founded  It  40  Years 
Ago. 


(Pbttuary 


UIIC  VI  IIIC  IIIVM  WIUCIV  IkllVWII  lllCil  III  J-  s  ir  •»>*  tV  t  s 

St.  Louis  business.  His  sprightliness.  30  years  d,ed  May  13.  He  was  a  colonel 
energy  and  intense  enthusiasm  made  him  volunteers  m  the  Civil  War. 
a  notable  figure.  The  Scriptural  phrase,  Benjamin  .Allen  Ward,  aged  73,  an 
‘a  man  diligent  in  his  business,’  might  employee  of  the  York  (Neb.)  Republican 
have  been  written  to  describe  him.  He  for  25  years,  and  a  correspondent  for  the 
was  practicing  the  rules  of  efficiency  and  Omaha  Bee  for  over  30  years,  died  at 
the  psychology  of  business-getting  before  Aork,  May  26. 

those  rules  were  expounded  by  experts  Forbes  Lindsey,  a  writer  on  travel, 
or  taught  in  correspondence  schools.”  economics  and  insurance,  died  at  San 
In  1896,  Mr.  Steigers  was  married  to  Gabriel,  near  Los  Angeles,  May  12,  fol- 
Miss  Helen  Martha  Wadsworth,  who  lowing  an  attack  of  Heart  disease.  He 
died  March  4,  1922.  She  was  a  grand-  was  born  in  England, 
niece  of  Gen.  James  Wadsworth  of  New  Frank  Comeveryv  aged  68,  editor  of 
York;  her  imther  was  a  first  cousin  of  Wellsboro  (Pa.)  Gazette,  died  re- 
Sir  Robert  Peel,  once  Premier  of  Great  (-gntly,  He  was  formerly  with  the  Bath 
Britain.  _  Advocate,  the  Hammondsport  Herald, 

Mr.  Steigers  was  identified  with  many  jhe  Buffalo  Courier. 

important  business  and  civic  activities.  ^ _ _  to 

He  was  active  in  the  work  of  the  Busi-  Martin  Ives  aged  70,  former 

ness  Men’s  League,  now  the  Chamber  of  secretary  of  the  Rochester  Cham^r  o 
Commerce,  and  was  a  member  of  the  St.  C^er^®  f  f  V 

Louis.  Sunset  Hill,  Midland  Valiev,  Cen-  h 

4.,^  in  Jacksonville,  rla.  He  had  also  been 

^  ’ _ ^ _ with  Rochester  daily  newspapers  before 

“JUDGE”  SMITH  DEAD  IN  PARIS  retirement. 


The  Man  We  Want 


is  about  35  years  of  age  or  older,  preferably  married. 
He  should  have  had  several  years  of  experience  as 
an  Advertising  Manager  or  an  executive  on  a 
Metropolitan  newspaper,  and  ought  to  be  earning 
now  in  the  neighborhood  of  $7500.00  a  year. 

Perhaps  he  is  the  Advertising  Manager  of  the 
second  or  third  paper  in  his  city,  where  he  has  had 
to  use  initiative,  energy  and  executive  skill  to  get 
business,  and  is  now  looking  for  a  position  on  a 
newspaper  of  greater  stability  and  one  that  will 
afford  a  greater  opportunity  to  demonstrate  his 
ability. 

This  man  may  be  a  college  graduate,  but  above 
all  he  must  be  a  man  of  character,  steadiness  and 
ambition  to  carry  through,  a  man  not  afraid  of  stiff 
competition. 

To  such  a  man  there  awaits  a  highly  remunera¬ 
tive  position  as  Advertising  Manager  of  an  evening 
newspaper  with  over  100,000  circulation  in  a  middle- 
western  city.  The  applicant  must  give  complete 
information  about  himself  in  a  letter  asking  for  an 
interview.  Applications  will  be  held  in  confidence. 

Box,  B-695 

EDITOR  &  PUBLISHER 


Fzmouz  Skip  News  Reporter  Started 
First  European  Trip  May  14 

Harold  I.  Smith,  known  to  travelers 
all  over  the  world  as  “Judge”  Smith,  a 
New  York  ship  news  reporter  for  25 
years,  died  suddenly  May  31  at  the  Grand 
Hotel  in  Paris.  He  and  Mrs.  Smith  were 
on  a  tour  of  Europe,  their  first  trip 
abroad. 

“Judge”  Smith  sailed  on  May  14  on  the 
Berengaria.  For  25  years  he  had  re¬ 
corded  arrivals  and  departures  at  New 
York,  but  it  was  not  until  the  harbor 
craft  about  the  Battery  broke  forth  into 
a  din  in  his  honor  that  he  realized  he 
was  one  of  the  notables. 

His  “notability,”  as  he  laughingly  called 
it,  was  accentuated  by  the  fact  that  he 
was  to  be  the  guest  while  abroad  of  the 
Earl  of  Granard,  Lord  Riddell,  Freiila 
Hempel,  Peggy  O’Neill  and  Mary  Gar¬ 
den. 

“Judge”  Smith  was  bom  on  Palmer’s 
Island,  in  the  harbor  of  Xew  Bedford, 


PETER  B.  KYNE 

has  arranged  to  write  one 
humorous  episode  a  week  on  the 
doings  of 

CAPPY  RICKS 

America’s  most  popular  fiction 
character. 

Each  Gappy  Ricks  story  runs 
from  l.SCK)  to  2,000  works,  and 
is  illustrated. 


NORRIS  A.  HUSE,  General  Manager 
WarU  HoBiMbk  Nav  York 


The  largest  ship 
in  the  world  joins 
the  greatest 
American  Fleet 


The  S.  S.  Leviathan  is  the  largest 
and  most  luxurious  vessel  in  the 
world.  The  gross  tonnage  of  the 
Leviathan  is  59>956.65.  The  first 
sailing  to  Cherbourg  and  South¬ 
ampton  will  be  July  4th  from  New 
York.  Next  sailings  July  28,  August 
1 8  th  and  every  three  weeks  thereafter: 
from  Southampton  and  Cherbourg 
August  7th  and  July  17  and  every 
three  weeks  thereafter. 

But  the  Leviathan  is  only  one  ship 
of  a  great  fleet  which  is  unique  in 
the  transatlantic  service.  You  should 
learn  about  these  beautiful  and  fa¬ 
mous  American  ships — your  ships. 


Other  first-class  liners  are: 

S.  S.  George  Washington 
S.  S.  President  Harding 
S.  S.  President  Roosevelt 

In  addition  one  of  the  five  splen¬ 
did  cabin  ships  in  the  London  service 
sails  each  Wednesday.  Three  other 
ships  are  in  the  cabin  service  to 
Bremen.  There  is  a  passage  for  every 
purse  on  these  ships  from  $120  for 
cabin  accommodations  to  London 
on  one  of  the  famous  522’s  to 
$4,950  for  a  premier  suite  on  the 
great  Leviathan. 

Literature  describing  these  ships 
in  detail  is  yours  for  the  asking. 
Simply  address  the  undersigned. 


United  States  Lines 


45  Broadway 


Agencies  in  all  the  Principal  Cities 
Managing  Operators  for 


New  York  City 


UNITED  STATES  SHIPPING  BOARD 


NEWS  SPACE  IN  144  EVENING  PAPERS 
VARIED  FROM  18  TO  88  PER  CENT 

Survey  of  One  Day’s  Issues  Indicates  Complete  Break  from 
Old  50*50  Division — Average  for  All  Was  37  Per  Cent 
News,  63  Per  Cent  Advertising 


’p'll'  TV-l'l  I'  TV,  Sixty-Forty,  and 
■*-  other  newspaper  shop  catchwords 
of  a  few  years  ago  are  back  numbers  in 
relation  to  division  of  space  between  ed¬ 
itorial  and  advertising  requirements.  That 
appears  to  be  the  outstanding  conclusion 
from  a  recent  survey  made  for  Editor  & 
Publisher  among  144  American  evening 
newspapers.  The  greatest  proportion  al¬ 
lotted  to  news  by  any  of  them  was  88  per 
cent ;  the  other  end  of  the  scale  saw  only 
18  per  cent  of  the  total  space  in  the  issue 
surveyed  given  to  news.  The  average  of 
the  144  newspapers  of  the  date  specilied, 
Friday,  Mardi  23,  1923.  was  37  per  cent 
to  news  and  63  per  cent  to  advertising. 

News  in  this  tabulation  included  not 
only  the  text  that  usually  Ix'ars  that 
name,  but  also  editorials,  strips,  and  t)ther 
features.  It  was  measured  for  the  pres¬ 
ent  purpose  in  percentages,  but  the  vari¬ 
ation  in  proportion  indicates  that  the  pub¬ 
lishers  followed  no  such  rule  in  making 
up  their  newspapers.  It  appears  that  the 
general  rule  is  that  editorial_  matter  shall 
fill  a  given  number  of  columns,  the  ad¬ 
vertising  staff  to  sell  all  space  possible 
up  to  the  mechanical  limitations  of  the 
plant.  It  will  be  noted  that  some  of  the 
outstanding  advertising  media  of  the  na¬ 
tion  are  near  the  foot  of  the  appended  list 
in  the  pwoportion  of  space  given  to  news 
on  days,  such  as  Friday,  when  advertising 
reaches  its  peak  for  the  week.  They  do 
not  add  any  more  editorial  text  to  their 
stAedules  than  is  necessary  to  dress 
properly  the  pages  made  necessary  by  the 
excess  of  advertising  over  the  other  days 
of  the  week. 

Several  of  the  papers  noted  below  pub¬ 
lish  morning  and  evening  editions,  some 
of  which  carry  the  same  copy.  In  all 
such  cases  the  evening  edition  was  the 
one  measured.  The  list  follows ; 

Xew«  Adv. 

Oklahoma  City  Oklahoma  T.eader. .  R8  12 

Boston  Transcript  .  75  25 

El  Paso  Post  .  75  25 

Houston  P*»st  .  72  28 

Rochester  Journal  .  68  32 

Buffalo  Courier  .  68  32 

St.  I.<ouis  Times  .  64  36 

Sacramento  Star  .  62  38 

El  Paso  Herald  .  58  42 

Des  Moines  News  .  56  44 

Oakland  Tribune  .  56  44 

Milwaukee  Sentinel  .  54  46 

Washington  Times  .  53  47 

Norfolk  Post  .  53  47 

Fort  Worth  Press  .  53  47 

Portland  (Ore.)  Telegram  .  51  49 

Spokane  Press  .  50  50 

Minneapolis  Daily  Star  .  49  51 

Houston  Press  .  49  51 

Reading  Herald-Telegram  .  48  52 

Milwaukee,  Wisconsin  News .  48  52 

Louisville  Post  .  47  53 

Tacoma  Times  .  47  53 

Chicago  Journal  .  46  54 

San  Antonio  News  .  46  54 

Davenport  Democrat  .  45  55 

Dallas  Journal  .  45  55 

Fort  worth  Star -Telegram  .  45  55 


A  newspaper  of  charac¬ 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  worlds  greatest 
indastrial  district. 

DAU.Y  aid  SUNDAY 


Harnsburg  Telegraph 
Knoxville  Nevv.-s  . 

Minneapolis  News  ... 


.■\kron  Times  . 

Kansas  City  Star  . . 
Lanca'^ter  New  Era 
Nashville  Banner  . . 
T<^edo  Blade  . 


ews  Adv. 
45  55 


New  Orleans  States  . . 
Newark  Evening  News 

Atlantic  City  Union  . . 
Cedar  Rapids  Gazette  , 
San  Francisco  Call  . . . 

Wichita  Beacon  . 

Seattle  Times  . 


Chattanooga  News 
Kvansville  Journal. 
Nashville  Tennessee 


Nashville  Tennesseean  . . , 

Cedar  Rapids  Republican 

Seattle  Star  . 

Galveston  Tribune  . 

Birmingham  News  . 

New  York  W’orld  . . 

Portland  Express  . 

J'ackson\'ille  Journal  .... 

Dallas  Dispatch  . 

New  Orleans  Item  . 

Oklahoma  City  News  , . . 
Syracuse  Journal  . 


Pittsburgh  Chronicle-Telegraph 
Portland  Oregon  Journal  . . . . , 

Bridgeport  Post  . . 

Memphis  News- Scimitar  . 

.\kron  Pre-^s  . 

Houst<  n  Chronicle  . 

St.  Paul  News  . 

Detroit  Time^i  . 

Indianapolis  Times  . 

Spokane  Chronicle . 

Des  Moines  Tribune . 

San  Francisco  News  . 

St.  Louts  Star  . 

Omaha  Bee  . 


Harrisburgli  News  . 

..  .16 

64 

Kansas,  Citv  I’nst  . 

..  35 

65 

Portland  News  . 

..  35 

65 

Denver  Post  . 

. .  35 

65 

Boston  Telegram  . . 

..  35 

65 

Peoria  Star  . 

..  35 

65 

Hartford  Times  . 

..  35 

65 

Peoria  Journal  . 

..  35 

65 

Toledo  News-Bee  . 

..  35 

65 

Pittsburgh  Sun  . 

. .  35 

65 

St.  Joseph  News-Press  . 

..  34 

66 

New  Haven  Register  . 

..  34 

66 

Wilmington  Every  Evening  . . . 

..  34 

66 

Utica  Observer-Dispatch  . 

..  34 

Des  Moines  Capital  . 

. .  34 

66 

Cleveland  News  . . . 

...  34 

66 

San  Diego  Sun  . 

..  33 

67 

Dayton  Herald  .  33 

Jackson  Citizen-Patriot  .  33 

Baltimore  News  .  33 

.\lbany  Times-Union  .  33 

Dallas  Times-Herald  .  33 

Memphis  Press  .  32 

Chicago  American  .  32 

San  .^ntonio  Light  .  32 

Schenectady  Union-Star  .  32 

Philadelphia  Public  Ledger  .  32 

Los  .\ngeles  Express  .  32 

Oklahoma  City  Times  .  31 

Tacoma  News-Tribune  .  31 

Paterson  New.«  .  31 

New  York  Globe  .  31 

Birmingham  News  .  30 

Sacramento  Bee  .  30 

Davenport  Daily  Times  .  30 

Buffalo  Times  .  29 

Cr.lumbus  Citizen  .  29 

Terre  Haute  Post  .  29 

Wilmington  Journal  .  29 

Minneapolis  Journal  .  2^ 

Newark  Star-Eagle  .  29 

(irand  Rapids  Pres-  .  28 

Terre  Haute  Tribune  .  28 

Omaha  World-Herahl  .  27 

Johnstown  Tribune  .  27 

Scranton  Times  .  27 

St.  Louis  Post-Dispatch  .  26 

Topeka  State  Journal  .  26 

Columbus  Dispatch  .  26 

Dayton  News  .  26 

Pawtucket  Time^  .  26 

Canton  News  .  25 

Youngstown  Telegram  .  25 

Philadelphia  Bulletin  .  35 

Cincinnati  Post  .  25 

Reading  Elagle  .  25 

Louisville  Times  .  25 

St.  Paul  Dispatch  .  23 

.Milwaukee  Journal  .  23 

Cincinnati  Times-Star  .  22 


News 

Adv, 

Baltimore  Evening  Sun  .... 

.  22 

78 

New  York  Journal  . 

.  21 

79 

Detroit  News  . 

.  20 

80 

Chicago  News  . 

.  20 

80 

(Teveland  Press  . 

. .  20 

80 

Providence  Bulletin  . 

.  19 

81 

Pittsburgh  Press  . 

.  19 

81 

Altoona  Mirror  . 

.  23 

77 

Los  .\ngeles  Herald . 

.  23 

77 

Washington  News  . 

.  23 

77 

Evansville  Press  . 

.  23 

77 

Indianapolis  News  . 

.  18 

82 

.\kron  Beacon-Journal  . 

.  18 

82 

37% 

63% 

Cleveland  Hegira  to  Europe 

George  M.  Rogers,  general  manager  of  ! 
the  Cleveland  Plain  IJealer,  will  visit 
Europe  this  Summer.  “Ted”  Robinson, 
“Philosopher  of  Folly”  of  the  same  paper, 
his  w’ife  and  little  boy,  w'ill  sail  for  Eng-  ^ 
land  June  13.  Captain  \V.  C.  Howells,  i 
Columbus  correspondent  of  the  Plain  j 
Dealer,  will  sail  later.  Jack  Raper,  hu-  : 
morist  of  the  Press,  will  also  join  the 
Cleveland  new  spaper  colony  going  abroad  ' 
during  the  Summer. 

Changes  in  Iowa  Interests 

Arthur  McBride,  who  recently  pur-  i 
chased  the  Iowa  Falls  Sentinel  from 
Roy  A.  Stacey,  ■  has  sold  a  half  interest  , 
to  F.  M.  O’Furey,  recently  of  the  Maple- 
ton  (la.)  Press.  Mr.  Stacey  has  pur¬ 
chased  the  Guthrie  Center  (la.)  Giith- 
rian  from  T.  E,  Grisel. 

Gets  A.  P.  Pony  Service  I 

The  Frederick  (Md.)  Post,  a  morning 
daily,  is  a  new  member, of  the  Associated' 
Press,  taking  pony  service. 


The  Atlanta  Journal 

ATLANTA,  GA. 

Local  News,  accurate  and  com¬ 
plete — enough  of  it  sprightly  to 
sparkle  with  kindly  humor: 
\ews  of  all  the  world  over  The 
.\ssociated  Press,  United  Press 
and  Consolidated  Press  leased 
wires  and  an  individual  New 
York  Bureau; 

Social  and  Women's  Club  News 
and  Personal  Mention  first  :fnd 
in  volume: 

.\  new'spaper  which  enjoys  uni¬ 
versal  good  will  amongst  .Atlanta 
and  other  Georgia  families. 
That’s  why 

Advertising  in  The 
Journal  Sells  the  Goods 


Enquirer-News 

Battle-Creek  Daily,  Says 

WE  could  not  have  operated 
during  the  past  year  with  the 
business  we  have  carried,  in  the 
quarters  we  occupy,  without  the 
Ludlow.  The  steady  increase  in  vol¬ 
ume  of  business  has  overgrown  the 
building  we  built  a  few  years  ago. 

Allowed  for  Growth 

Our  ad-alley  would  now  be  choked  be¬ 
yond  possibility  of  any  accomplishment 
whatever  if  we  were  attempting  to  operate 
by  the  old  method. 

The  Ludlow  and  the  Elrod,  in  combina¬ 
tion  with  the  keyboard  slug  machines  on 
straight  matter,  gives  us  a  complete  clean¬ 
up  and  no  matter  what  the  size  of  the  edi¬ 
tion  or  how  long  before  publication  pages 
are  gotten  ready,  there  never  is  any  con¬ 
gestion  of  standing  matter. 


THE  LUDLOW 


Ludlow  Typograph  Company 

2032  Clyboum  Avenue,  Chicago 

Eastern  Office:  World  Building,  New  York  City 
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Come  to  Britain 

in  1924 


This  invitation  is  sup¬ 
ported  by  the  following 
important  clubs  and  asso¬ 
ciations  in  British  advertis¬ 
ing  and  newspaper  circles : 

Newspaper  Proprietors’ 
Association. 

Weekly  Newspaper  and 
Periodical  Proprietors’ 
Association. 

Newspaper  Society. 
Scottish  Daily  Newpaper 
Society. 

British  Association  of 
Trade  and  Technical 
Journals. 

Association  of  British  Ad- 
vertisng  Agents. 
A.B.A.A.  Audit  Bureau. 
Association  of  Advertise¬ 
ment  Managers. 
Incorporated  Sales  Man¬ 
agers’  Assoc. 

Incorp>orated  Society  of 
Advertisement  C  o  n  - 
sultants. 

Advertising  Club  of  Ul¬ 
ster. 

Incorporated  Association 
of  Retail  Distributors. 
Incorporated  Society  of 
British  Advertisers. 
Aldwych  Club. 

Publicity  Club. 

Fleet  Street  Club 
United  Billp>osters  Asso¬ 
ciation. 

British  Association  of 
Display  Men. 
Federation  of  Master 
Printers. 

Delegates  from  these  as¬ 
sociations  will  be  at  At¬ 
lantic  City. 


IN  the  name  of  all  Britons,  1  invite  you 
to  London  in  1924. 

We  will  open  for  you  our  book  of 
Knowledge.  We  will  tell  you  what  we 
know  of  the  world’s  trade.  We  will  focus 
for  you  in  one  week  the  experience  of  the 
last  1 00  years  and  our  vision  of  the  trade 
of  the  future. 

We  will  exhibit  for  you  a  great  display 
of  the  best  products  of  British  Craftsmam- 
ship.  And  the  doors  of  hospitality  of  our 
homes  and  our  country  will  be  flung  wide 
open  in  your  honour. 

We  invite  you  all  to  vote  for 

London  in  1 924 • 

JOHN  CHESHIRE 

President 


THIRTY  CLUB  OF  LONDON 


Secretary's  Office  : — 

C.  HAROLD  VERNON, 

Hotel  Ambassador, 
ATLANTIC  CITY 
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In  Homes  Like  This 


Where  Japanese  culture  is  blended  with  the  customs 
and  habits  of  America. 

THE  JIJI  SHIMPO 


I 

is  the  favorite  newspaper.  The  Jiji  commands  the  re-  1 
spect  and  holds  the  confidence  of  the  Nation’s  men  of 
affairs.  It  fills  an  important  place  in  their  lives  which 
only  a  great  newspaper  can  take.  | 

The  JUrS  Circulation 
248,877  copies:  June  1,  1922  | 

is  chiefly  among  the  leaders  of  Japan’s  social,  commercial  j 
and  .political  life.  They  are  the  men,  and  their  wives  1 
are  the  women,  who  have  learned  what  the  West  has  to 
give  the  East. 

That  is  why  the  Jiji’s  readers  are  the  best  customers  of 
imported  goods  in  Japan. 

For  reliable  market  information  address: 

FOREIGN  SERVICE  BUREAU 

THE  JIJI  SHIMPO 

Cables:  Morniac 

“Jiji  Tokyo,"  Tokyo,  Japan  and  ETeninf 

Bentley  Co^  Editions 

AMERICAN  HEADQUARTERS 
Canadian  Pacific  Building,  342  Madison  Ave.,  New  York 
Joseph  P.  Barry,  RepresentatiTo 


"/n  Japan,  the  Buyers  Read  THE  JIJI** 


NEWSPAPER  LIBRARY 
CHIEFS  TO  ORGANIZE 

Joseph  F.  Kwapil  of  Philadelphia  Pub¬ 
lic  Ledcer  Is  Named  Head  of 
a  Committee  on  Stand¬ 
ardisation 


.\t  the  fourteenth  annual  convention 
of  the  Special  Libraries  .Association,  held 
at  Atlantic  City,  definite  steps  were  taken 
to  form  a  National  Association  of  News¬ 
paper  Librarians,  to  be  affiliated  with  the 
Special  Libraries  Association. 

Five  committee  chairmen  were  ap¬ 
pointed  and  it  was  proposed  to  get  in 
touch  at  once  with  those  in  charge  of 
newspaper  libraries  throughout  the 
country. 

Before  the  convention,  considerable 
correspondence  had  been  carried  on  by 
Joseph  F.  Kwapil,  librarian  of  the  Public 
Ledger,  Philadelphia,  and  a  considerable 
list  of  names  was  secured  of  those  who 
favored  some  kind  of  an  organization. 

On  Wednesday,  May  23,  when  the 
several  group  conferences  of  librarians 
occurred,  the  newspaper  librarians  took 
up  the  subject  in  a  formal  way. 

The  need  of  a  standardized  system  for 
marking  and  filing  of  newspaper  clip¬ 
pings,  photographs  and  cuts  was  most 
apparent.  It  wfts  deemed  advisable  to 
send  a  questionnaire  to  newspaper  libra¬ 
rians  in  all  the  larger  cities,  covering 
present  newspaper  library  methods. 

In  the  conference  discussion  there  was 
a  free  interchange  of  ideas  which  showed 
a  wide  diversion  in  method  for  the  attain¬ 
ment  of  the  same  purpose.  Some  of  the 
questions  related  to  the  most  economic 
size  and  weight  of  filing  folder  or 
envelope,  and  the  advisability  of  separat¬ 
ing  or  combining  clippings,  holo¬ 
graphs  and  cuts.  Another  question  con¬ 
cerned  the  wisdom  of  separating  general 
miscellany  from  biographical  clippings. 

Mr.  Kwapil  was  named  chairman  of 
the  committee  on  standardization.  Other 
chairmanship  appointments  were :  Walter 
E.  Murphy,  Boston  Post,  membership 
committee;  Maurice  Symonds,  New  York 
Daily  News,  finance;  Miss  Myrta  B. 
Goodman,  Congressional  Index  Bureau, 
Washington,  legislation;  Willian  Alcott, 
Boston  Globe,  executive  committee. 

■Among  those  from  whom  letters  were 
read  were :  Miss  .Agnes  .A.  Peterson, 
Milwaukee  Journal;  Miss  Jennie  Wel¬ 
land,  New  York  Times ;  Cliarles  P. 
Mongham.  St.  Louis  Post-Dispatch ; 
Floyd  J.  Miller,  Detroit  News;  E.  Kim¬ 
ball  King.  Minneapolis  Journal;  C.  C. 
Wilson,  Cleveland  Plain  Dealer ;  Charles 
Aloore,  Indianapolis  News ;  Harry  L. 
Pratt,  St.  Paul  Pioneer  Press;  Ilarry 
Pence,  Cincinnati  Enquirer;  Virginia 
Hickman,  Cincinnati'  Times-Star ;  John 
Mahoney,  Philadelphia  Evening  Bulletin, 
and  E.  E.  Laws,  Kansas  City  Journal. 

-At  the  general  session  of  the  Libraries 
.Association,  Mr.  Kwapil  was  given  a 
place  on  the  program  to  tell  the  as¬ 
sembled  delegates  about  newspaper 
libraries  and  the  purpose  to  form  the 
National  .Association  of  Newspaper 
Librarians.  He  said  in  part : 

“The  newspaper  librarian  is  the  nerve  cent-e 
of  the  whole  organization.  Under  his  charge 
and  ready  for  any  emergency  are  not  only 
reference  books  and  public  documents,  but 
newspaper  clippincs,  photographs  and  cuts 
numbering  in  the  aggregate  many  hundreds  of 
thousands  and  in  some  instances  millions.  The 
newspaper  librarian  not  only  reads,  marks  and 
clips  newspapers  from  bis  own  city,  but  from 
all  over  the  country,  and  oftentimes  f-om 
foreign  countries.  Where  librarians  tf  sneci-l 
libraries  have  a  single  interest  to  deal  with, 
the  newspaper  librarian  must  compre'-end  all 
interests  and  keep  his  institution  in  readiness 
to  meet  any  demand  almost  instantly. 

“With  editions  being  issued  almost  hourly 
during  the  day,  there  is  no  time  to  be  wasted 
and  the  fact  or  the  photograph  must  be  given 
when  wanted. 

“Newspaper  libraries  are  older  than  many 
of  the  special  libraries  represented  in  this 
convention,  some  of  them  being  over  60  years 
old.  About  40  years  ago  occurred  a  rapid 
development  among  newspapers  in  the  estab¬ 
lishment  of  newspaper  libraries.  A  newspaper 
library  may  be  compared  to  a  gun.  .\  man 
may  not  often  need  it,  but  when  he  does,  he 
wants  it  mightv  bad. 

"Oftentimes  the  newspaper  library  bas  been 
named  the  morgue.  Yet  it  is  anything  but 
a  place  for  holding  dead  things.  It  is  one 


of  the  livest  departments  of  the  newspapa. 
At  this  moment  newspaper  libraries  through 
the  United  States  are  in  their  renaissaoci 
During  the  war  and  immediately  followng 
there  was  necessarily  a  sagging  in  their  <4 
ciency.  But  in  the  last  three  years  scores  g 
newspaper  libraries  in  every  part  of  tk 
country  have  begun  reorganization  and  th 
orders  today  for  new  equipment  of  the  latci 
and  most  serviceable  kind  reaches  into  th 
thousands  of  dollars.  Hardly  a  large  city  a| 
the  country,  but  what  one  or  more  librarial 
report  these  improvements. 

“To  meet  these  newer  conditions  is  wk)| 
newspaper  librarians  feel  the  need  of  greaie 
co-operation  between  them.  They  are  fac«i| 
by  the  same  problems  and  difficulties.  Staaij 
ardization  will  solve  not  all  but  many  of  thcitj 
things.  An  association  of  newspaper  librarianj 
will  not  only  help  the  librarians  themselsaj 
but  it  will  make  their  departments  ngztj 
efficient. 

BINGHAMTON  PRESS  WINS 


Court  of  Appeals  Dismisses  Suit  foi| 
$500,000  Damages 

Litigation  of  nine  years  between  Gtijj 
W.  Beardsley,  former  jwblisher  of  thtl 
Binghamton  (N.  Y.)  Evening  Hera!4| 
and  Willis  Sharpe  Kilmer  and  JeroiR 
B.  Hadsell,  publishers  of  the  Bingham¬ 
ton  Press,  in  an  action  to  recover  a  halj 
million  dollars  damages  for  alleged  un  ¬ 
fair  competitidn,  was  ended  May  29  by. 
a  decision  of  the  New  York  State  Cour 
of  Appeals  sustaining  the  lower  court!| 
in  dismissing  the  complaint. 

Beardsley  alleged  the  publication  o 
the  Binghamton  Press  had  its  origin  it] 
a  conspiracy  of  the  defendants  with  tb 
late  Jonas  M.  Kilmer,  father  of  Willij 
Sharpe  Kilmer,  to  ruin  his  business.  Htj 
had  published  several  articles  _  in  thr 
Herald  to  which  the  Kilmers  objected  i 
reflecting  on  them  and  their  busine5> 
that  of  the  manufacture  of  “Swarc; 
Root,”  a  proprietary  medicine,  and  ir 
1901  tli«>-  brought  an  action  agains 
Eleardsley  for  libel,  which  was  neve: 
tried.  The  Binghamton  Press  t'ompar: 
was  organized  in  1904  and  has  since  pub-i 
lished  the  Press. 

The  complaint  alleged  Willis  Sharp 
Kilmer  used  unfair  methods  to  obtain  tb 
Herald  employes,  newsboys,  subscriber 
and  advertisers  and  the  city  printing  bj! 
underbidding  at  a  financial  loss.  Tkl 
Herald  had  a  circulation  of  about  13.00C| 
at  the  time,  with  no  debts,  and  was  pay-i 
ing  a  10  per  cent  dividend,  but  wai] 
forced  to  suspend  publication  in  1910.  : 


BROTHERS  CITY  DESK  RIVALS 


John  Day  on  Denver  Pott,  Edward  C.| 
on  Newt  and  Timet 

With  the  appointment  recently  of  JoIm| 
Day  as  city  editor  of  the  Denver  Posti 
two  brothers  now  head  the  city  desks | 
of  two  Denver  papers.  Edward  C.  Day’ 
older  brother  of  John  Day,  is  city  editorl 
of  the  Rocky  Mountain  News  and  Times.| 
Roth  enter^  newspaper  work  as  ci  >[  , 
boys  on  the  Denver  Times,  through  tlv. 
friendship  of  Edward  Keating,  formo 
United  States  Senator  from  Colorado! 
then  news  editor  of  the  Times.  Mr| 
Keating  was  a  frequent  spectator  at  box-j 
ing  matches  conducted  by  John  Healey.f 
now  chief  of  the  Denver  Police  Depaii-j 
ment.  then  captain  of  the  fire  station  ir  • 
the  Day  boys’  precinct.  The  brother;  ^ 
“hung  around  the  fire  house,”  joined  Mr 
Healey’s  "stable”  of  boxers  and  throng!-  \ 
their  fistic  ability  became  proteges  o'  . 
News  Editor  Keating.  He  gave  “Eddie 
Day  a  job  as  copy  boy,  and  when  the  bo; 
was  graduated  to  the  morgue  in  1904,  r^ 
placed  him  as  copy  runner  with  his 
younger  brother.  “Eddie”  became  suc¬ 
cessively  assistant  sporting  editor.^  State 
editor,  sporting  editor  and  city  editor  of 
the  Times,  having  the  rare  experience  of 
coming  to  the  city  desk  with  no  street 
training  whatever.  John  was  promoted 
from  copy  boy  to  cub  on  the  police  rua 
transferring  his  activities  to  the  Denver 
Post  in  1906.  He  has  been  on  the  Post 
ever  since. 

A.  K.  Stone,  former  city  editor  of  the 
Post,  resigned  to  become  secretary  to 
Benjamin  F.  Stapleton,  Mayor-elect  of 
Denver. 

Ray  Richards,  for  the  past  two  yean 
managing  editor  of  the  Billings  (Mont.) 
Gazette,  is  the  new  assistant  city  editor. 
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FRANCE 


1  DELEGATES  to  the  great  Convention  in 
London  in  1924  will  find  a  voyage  on  this 
splendid  ship  one  of  the  most  delightful  features 
of  their  entire  trip.  The  Ohio  is  the  largest  and 
fastest  of  the  famous  “O”  steamers,  and  represents 
the  acme  of  luxury  and  comfort.  Her  appoint¬ 
ments  include  splendid  suites  de  luxe,  spacious 
public  rooms,  veranda  cafe  and  a  cuisine  to  meet 
the  most  exacting  tastes.  As  on  all  Royal  Mail 
liners,  there  is  that  attentive,  courteous  service 
which  is  so  distinctive  of  “The  Comfort  Route.” 


Travel  to  London  on  this 
Magnificent  New  Liner 


(Cherbourg) 


ENGLAND 

(Southampton) 

GERMANY 

(Hamburg) 

84  years  of  Royal  Mail  Service 


\ 


‘The  Comfort  Route' 


DOYAT 

^MAIL" 


THE  ROYAL  MAIL  STEAM  PACKET  CO. 

26  Broadway,  New  York  607  Boylston  St.,  Boston 

117  W.  Washington  St.,  Chicago 

Detroit  Minneaixdia  San  Franciaoo  Seattle  Vanoouver  Toronto  Halifax 
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Til*  Hocfar*  MacnifiocBt  BtdAiv  Juat  CooiibtBd  b  <k*  Heart  of  Tokro 

THE 

HOCHI  SHIMBUN 

Japan’s  Oldest  Evening  Newspaper 
With  Large  Morning  Edition 

TOTAL  PAID  CIRCULATION  LARGEST  IN  TOKYO 

The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okiuna,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder’s 
lofty  ideals. 

In  the  foreign  news  field  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 
which  has  earned  for  it 


many  readers  who  are  in¬ 
tensely  interested  in  per¬ 
sons  and  events  abroad. 
This  interest  has  been 
found  to  exert  consider¬ 
able  influence  on  their 
taste  in  the  purchase  of 
imported  commodities  and 
undoubtedly  has  increased 
their  consumption  of  prod¬ 
ucts  from  abroad. 


Advertising  Rates 

Per  line . Y  1^25 

Per  Column .  ..Y  170.00 

Per  inch . Y  12.50 

Per  page . Y2,000.00 


i 


c/ 


TOKYO,  JAPAN 


DAY  BY  DAY  THEY  TURN 
TO  NEWSPAPERS 

(Continued  from  page  17) 
_ 

capitalized.  cou))on  is  attached  for 
the  ordering  of  a  live-gallon  trial  bottle 
and  installation  of  a  water  cooler. 

^RUMBLING  by  the  public  over 
the  cost  of  gasoline  should  be 
forestalled  in  no  little  degree  by  con- 
>tructive  copy  being  used  by  the  .\tlantic 
Refining  Company.  Under  the  title,  "It 
Costs  Nearly  Three  Times  as  Much  to 
Produce  a  Gallon  of  Gasoline  as  It  Did 
in  1913,”  the  company  in  paid  space  (in¬ 
stead  of  gumshoe  vain  attempts  to  "put 
over”  press  agentry)  points  out  in  part: 

•‘As  you  contemplate  the  vast  quantity  ot 
gasoline  re<|uire<l  to  keep  today’s  millions  of 
cars  going,  you  wonder — not  why  gasoline  costs 
the  consumer  so  much,  but  why  it  costs  him 
so  little.  It  costs  more  to  produce  or  buy  crude 
petroleum,  more  to  transport  it,  more  to  refine 
It,  more  to  distribute  its  products.  Labor  costs 
m»>re.  Refining  equipment  costs  more — and  due 
to  modern  refining  methods  it  is  more  elaborate. 
I*arger  stocks  must  be  carried.  More  capital 
must  be  employed. 

“Where  we,  the  Atlantic  Refining  Company, 
had  $27,000,000  employed  in  1913,  today  we 
require  $103,000,000.  Putting  it  another  way, 
in  1913  we  had  $2.57  emtdoyed  for  each  barrel 
of  crude  petroleum  we  refined;  today  we  re* 
quire  about  $6.55  of  capital  per  bairel. 

“In  1913  crude  petroleum  cost  us,  on  the 
average,  $2.42  a  barrel,  and  to  refine  it  cost 
us  21  cents.  Today  the  same  average  barrel 
of  crude  oil  costs  $3.41,  while  our  refining  cost 
has  almost  trebled  (58  cents). 

“It  requires  approximately  four  barrels  of 
crude  n^roleum  to  produce  one  barrel  of  gaso* 
line.  Vet.  with  multiplied  costs  and  the  multi* 
plied  demand  of  millions  of  additional  cars, 
the  refinery  price  of  Atlantic  gasoline  today  is 
only  about  one>third  more  than  in  1913. 

“It  is  only  by  intensive  application  of  econ* 
omy  in  manufacture,  thoroughness  in  organiza¬ 
tion  and  efficiency  in  management,  that  this 
company  is  able  to  supply  you  with  uniformly 
high  quality  gasoline  at  a  competitive  market 
price — and  still  make  some  profit  for  its  stock¬ 
holders.’* 

A  NEW  development  in  bread-niak- 
ing,  which  it  otherwise  would  take 
\ears  for  the  public  to  learn  of,  has  been 
broadcast  to  the  masses  within  a  few 
months  in  connection  with  Vitovim 
bread. 

^■'RISCO  and  Wearever  both  derived 
publicity  from  a  full  page  published 
this  past  winter  by  Proctor  &  Gamble, 
offering  a  total  of  65  prizes  to  young¬ 
sters  under  14  for  coloring  the  advertise¬ 
ment  in  the  most  lifelike  manner.  The 
first  prize  was  $10  and  a  Wearever  Fry¬ 
ing  pan.  All  of  the  prizes  involved 
Wearever  merchandise. 

q^HE  East  can  take  a  lesson  from 
-*■  the  West.  The  consumption  of 
oysters  furnished  through  the  Boston 
Fish  Pier,  the  country’s  largest  port,  by 
a  survey  has  been  proven  to  be  under¬ 
developed.  It  is  time  for  the  Elast  to  do 
something  about  it.  One  of  the  most 
consistent  of  small-space  advertisers  on 
the  Western  coast  pushes  Olympia  fam¬ 
ous  oysters,  called  "more  important  than 
iron.”  The  J.  William  Sheets  Adver¬ 
tising  Agency  is  responsible  for  the  novel 
copy  produced. 

jqURING  the  winter,  the  A.  P.  W. 
^  Paper  Company  of  Albany,  N.  Y., 
used  some  90  newspapers  to  get  over  the 
"one  week  at  a  time  idea”  and  special 
efforts  were  made  to  have  dealers  display 
correct  cards  and  prices  with  the  right 
brand. 

A  N  out-of-the-ordinary  method  of 
letting  Mrs.  Housewife  sell  her¬ 
self  on  its  crackers,  cakes  and  cookies 
has  been  adopted  by  the  Pacific  Coast 
Biscuit  Company.  In  bygone  years,  the 
company  has  presented  its  family  of 
products  along  conventional  lines.  This 
year  it  is  having  what  it  calls  a  ‘‘test 
of  taste.” 

In  Southern  California,  a  thousand 
women,  with  the  co-operation  of  gro¬ 
cers,  have  been  chosen  to  act  as  a  board 
of  testers.  They  will  receive  complimen¬ 
tary  products  of  the  company  to  be 
.served  and  sampled  as  the  housewife 
likes,  .\mong  other  things,  views  of 
guests  and  children  will  be  ascertained  by 
the  members  of  the  board.  When  the 
test  is  completed,  the  housewife  reports 
on  a  special  form,  which  gives  her  re¬ 


sults  classifying  the  products  as  to  tastt,| 
crispness,  flavor,  appeal  to  children,  vj.| 
ricty  of  uses,  etc. 

A  full  page  advertisement  February  2| 
announced  the  plan.  This  was  followei 
liy  three  large  space  pieces  of  copy  dur. 
ing  the  month.  Snow  Flakes,  made  b; 
the  baking  company,  were  tested  and  r^| 
suits  announced  early  in  March  in  a  fui| 
page  advertisement.  During  March  P 
C.  B.  Graham  crackers  were  the  subjeci 
of  test.  Each  month  through  the  yei'l 
a  different  product  is  tested  and  the  r^| 
suits  broadcasted  to  the  public.  'Thtl 
Ixiard  of  women  is  called  the  “P.  C. 
.\dvisory  Board  of  Approval.” 

COMETIMES  a  novel  container  b’ 

what  is  needed  to  give  a  fresl 
"wallop”  to  a  newspaper  advertisiii{ 
campaign.  The  Dunbar  Molasses  la 
Syrup  Company,  New  York  and  Nt,. 
Orleans,  is  fortunate  in  its  choice  of  at 
(xld  and  handy  pitcher-shape  containe, 
for  its  Pitcher  Cane  and  Maple  Syruji 
This  container  has  been  in  use  for  son* 
time  and  gives  a  talking  point:  "Tin 
syrup  container  that  is  never  sticky,’ 
which  marks  it  out  from  competitorij 
The  slogan,  ‘‘Buy  It  in  the  Pitcher,  Seni 
It  from  the  Pitcher,"  is  used. 

There  is  no  limit  to  the  sales  ingenuitj] 
which  is  being  applied  to  newspaper  aij 
vertising. 

'T'HE  feeling  which  advertisers  have| 
toward  the  newspaper  publisher  isj 
reflected  in  a  message  sent  out  by  tb 
Coca-Cola  Company  to  accompany  ib| 
proof  portfolio  for  newspapers  carryiiij| 
its  advertising. 

What  we  quote  in  part  from  this  nus-i 
sage  is  a  fitting  commentary  on  the  fao| 
that  newspaper  space  is  becoming  mortj 
appreciated  than  ever  before :  s 

"Again  we  came  to  you — the  newspaix-r  — a»i 
an  outstanding  means  for  an  investment  wil'} 
which  to  build  business.  5 

"\Ve  would  not  try  to  paint  the  lily,  ttor 
comment  here  is  simMy  a  thought  sourced  in  i 
wish  to  see  it  flourish.  So  we  say,  without 
great  bulwark  ot  constructive  public  opinion  *  . 
organizol  and  cry.stalizcd  in  the  public  presi 
and  without  the  national  consciousness  of  proi 
ress  as  reflected,  created  and  supported  by  tht 
newspaper — witliout  these,  public  affairs  uduM 
lapse  into  chaos  and  business  would  go  to  pot 

"Above  and  beyond  all  partisan  strife  ant 
the  froth  of  everyday  life  that  always  receivn 
so  much  attention,  the  newspaper  fundamental!; 
is  a  great  constructive  force — applying  locall; 
broad  and  progressive  national  viewpoints,  shap 
ing  thought  and  effort  and  guiding  and  estab 
lishing  channels  of  trade  that  more  and 
of  us  may  enjoy  the  good  things  of  life.  !: 

"On  this  foundation,  year  after  year,  an  is  ;; 
vestment  in  Coca-Cola  newspaper  advertisinj  ; 
has  been  placed  with  profit. 

“Coca-Cola  is  now  m  its  thirty-eighth  year  1 
with  a  larger  sale  and  a  wider  distribution  thai  ' 
ever  before.  Coca-Cola  was  introduced  in  1886.  1 
the  year  Grover  Cleveland  was  married  in  tin 
White  House.  Its  first  year’s  sale  totaled  onl; 
twenty-five  gallons  of  syrup,  about  2,500  drinks 
Now  its  sales  have  reached  a  total  of  millium  ^ 
of  glasses  and  bottles  a  day  through  all  twelve  i 
months  of  the  year." 

Fund  for  Slain  Officer’s  Widow 

The  Cleveland  News  within  a  few  days 
raised  through  popular  subscription 
about  $2,500  for  the  widow  of  Policeman 
John  Griffin,  murdered  by  John  S.  Whit¬ 
field,  who  kidnaped  the  officer  here  and  = 
later  escaped  from  Madison,  Wis.,  police-  ; 
men  after  his  arrest  there..  .■Xmong  the  j 
reporters  on  Whitfield’s  Wisconsin  trail  ; 
were  Joseph  Zukor  of  the  Cleveland  ' 

Plain  Dealer  and  Ned  Doyle  of  the  : 

Press.  I 

Receiver  Asked  for  Paper  | 

.An  involuntary  petition  in  bankruptcy  < 
has  been  filed  in  the  United  States  Dis¬ 
trict  Court  against  the  News  Publishing 
Company,  publishing  the  Beaumont  ! 
(Tex.)  News,  evening.  C.  L.  Schless  is  ' 
proprietor  of  the  paper.  j 

First  June  Bride  Showered 

Sponsored  by  the  Knoxville  (Tenn.)  * 
Sentinel,  the  first  June  bride  in  the  city 
was  the  recipient  of  enough  gifts  fron  ; 
the  various  stores  and  business  houses  to  t 
hirnish  a  complete  bungalow,  with  some 
left  over. 

Press  Expansion  in  St.  Paul  i! 

A  deck  has  been  added  to  one  of  the  I 
presses  of  the  St.  Paul  Dispatch-Pioneer 
I  Press,  which  permits  the  printing  of  a 
•  64-page  paper. 
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Marion  Davies  I 

in 

“When  Knighthood 
Was  In  Flower” 

A  $1,500,000  Cosmopolitan 

Production.  jf- 

Tlie  New  York  Times  Said: — 

“It  is  dazzling  to  the  eye, 
splendidly  impressive  and  ap¬ 
parently  true  to  the  time  and 
places  of  its  settings.. .  .Marion 
Davies  really  outdoes  herself.” 


MOVING 

PICTURE 

Advertising 


The  kind  of  Advertising  that 
shows  a  newspaper  “ALL 
DRESSED  UP”  and  Some 
place  to  go. 

Some  of  our  past  perform- 


Lillian  and  Dorothv  Gish 


rf  N.  y.  Eve.  Journal  said: — 
%  “An  'x.'mple  of  splendid 
carrying  on,  a  proof  that 
director,  scenario  writer 
and  producer  can  go  hand- 
in-hand  with  author  in  the 
making  of  a  rare,  original 
picture.” 


“Orphans  Of  The  Storm” 

$1,100,000  Griffith  Production. 

N.  Y.  Herald  said: — “Griffith  has  settled  once  for 
all  the  dispute  whether  the  MOVIES  are  art  or  a  place 
to  sleep,  for  this  was  flashing  action  .  .  .  magnifi¬ 

cent  picture.  Lillian  Gish's  acting  is  matchless.” 

We  Conduct  a  Special  Department  for  Moving  Picture  Advertising 

^apehart-^arey  Corporation 


Occupying  22nd  Floor 


TIMES  BUILDING 


NEW  YORK 
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JOURNAUSM  WEEK  ENDS  IN  ORIENTAL  BANQUET 


SERVICE 


as  visualized  by 


Advertising  Representatives  of  News¬ 
papers 

225  Fifth  Ave.  900  Mailers  Bldg. 
New  York  Chicago 

401  Van  Nuys  Bldg. 

Los  Angeles 


rington  of  the  Medill  School  will  direct 
the  Summer  .school  in  Journalism  which 
will  be  held  June  25  to  August  6  in 
Northwestern  University  in  Evanston. 

Establishment  of  a  chair  in  journalism 
is  contemplated  for  the  next  college  year 
by  Wittenberg  College  of  Springfield,  O. 

The  item  of  $75,000  for  a  journalism 
building  in  the  State  institutional  bill 
was  one  of  the  items  vetoed  when  Gov¬ 
ernor  Walton  cut  $3,515,812  from  the 
$16,000,000  institutional  bill.  The  Uni¬ 
versity  of  Oklahoma,  hardest  hit  of  any 
of  the  in.stitutions,  lo.st  $770,000  of  the 
total  cut. 

Fifteen  Portland  (Ore.)  newspaper 
workers  were  given  a  luncheon  recently 
by  the  girls  of  the  polytechnic  school. 
While  the  luncheon  was  in  progress  the 
girls  gave  a  style  show,  displaying  vari¬ 
ous  garments  made  in  sewing  classes. 


The  Capital  of  the 
nation’s  largest  news¬ 
paper,  covering  Vir¬ 
ginia,  West  Virginia, 
and  southern  Mary¬ 
land. 


Uver  DUyc  more  cir¬ 
culation  than  any 
other  Washington 
Sunday  paper. 


Department  of  Journalism  at  Indiana  Hearst  On  Yacht  in  Gulf 

University,  has  been  made  the  official  San  Antonio,  Tex.,  May  31.— dis- 
paper  for  the  1923  Indiana  State  Fair  by  patch  from  Aransas  Pass,  Tex.,  pub- 
the  State  Fair  Board.  The  paper  will  be  jjshed  here  this  morning,  said  William 
printed  on  the  grounds,  with  10,000  cop-  Randolph  Hcarst  with  a  party  of  eight, 
ies  distributed  daily.  including  writers  of  note,  reached  Port 

Graduation  exercises  for  a  hundred  .Aran.sas  yesterday  on  Mr.  Hearst’s  yacht 
young  men  and  women  recruits  in  the  Oneida.  The  dispatch,  which  quoted  Mr. 
printing  industry  who  have  been  taking  Hearst  as  preferring  not  to  reveal  the 
courses  under  the  auspices  of  the  Chi-  personnel  of  his  party,  said  they  would 
caeo  Typothetae  were  held  last  week,  leave  for  Laredo  but  were  undecided 
The  annual  commencement  exercises  whether  to  return  to  Port  Aransas  and 
of  Medill  School  of  Journalism  will  be  proceed  to  Tampico,  Mexico,  by  boat  or 
held  June  18  in  the  Patten  Gymnasium,  make  connections  by  rail  with  the  yacht 
X'^rthwestem  University.  There  will  be  at  Tampico.  The  Hearst  party  planned 
eighteen  graduates.  Dean  H.  F.  Har-  some  tarpon  fishing  at  Port  Arnsas. 


G.  Logan  Payne 

Pmbliahcr  amd  Oeoeral  Kanacer 
Vatlaaal  AdvartUtne  SepreaentatiTaa 
O.  LOOAV  FATirZ  COKFAKT 
OU«a(e,  XIatnit,  Bt.  Lonis,  I«a  Ancalaa 

Fayaa,  Banu  A  Smith 
Waw  Tark  and  Boaton 


TO  TELL  IT  IN  OHIO  IS  TO  SELL  IT  IN  OHIO 


U 


OHIO 


ranks  fourth  in  value  of  farm  crops. 

Advertisers  should  not  lose  sight  of  the  importance  of 
Ohio’s  agricultural  districts,  which  really  are  the  back¬ 
bone  of  the  state’s  great  wealth. 

Ohio  produces  vast  quantities  of  vegetables,  cereals,  hay, 
fruits,  nuts,  dairy  products,  wool,  honey,  wax  and 
li\  estock  amounting  annually  to  nearly  $1,000,000,000. 

All  the  agricultural  districts  are  covered  by  this  list  of 
newspapers,  advertisers  can  get  their  story  before  all  the 
people.  Not  one  farm  or  farmer  is  too  remote  from  a  city 
to  benefit  by  the  regular  visits  of  a  daily  newspaper. 

To  participate  in  this  propitious  territory,  to  reap  the 
reward  in  proportion  to  the  enormous  possibilities,  the 
shrewd  National  Advertiser  insists  that  his  business 
invitations  must  be  kept  continuously  in  the  following  list 
of  Ohio  newspapers 


FIRST” 


Circula* 

2,500 

10,000 

tion 

lines 

lines 

f Akron  Beacon  Journal. 

. (E) 

38,176 

.10 

.10 

.(E) 

.  (S) 

21,416 

21,439 

.06 

.06 

Akron  Sunday  Time* . 

.07 

.07 

tBellefontaine  Examiner 

(E) 

4,642 

.02 

.02 

fCincinnati  Enquirer  .  . 

.  ..(M&S) 

73,098 

.17-.35 

.17-.35 

fColumbus  Dispatch  . 

. (E) 

86,427 

.17 

.16 

fColumbu*  Dispatch  .  .  . 

. (S) 

87,448 

.17 

.16 

Columbus,  Ohio  State  Journal.  (M) 

50,124 

.12 

.13 

Columbus,  Ohio  State 

Journal .  (S) 

29,206 

.12 

.13 

fConneaut  News  Herald 

. (E) 

3,040 

.0225 

.0225 

Dover  Daily  Reporter . 

(E) 

4,537 

.02 

.02 

f  Ironton  Irontonian  .  . 

..(M) 

3,310 

.0179 

.0179 

Kenton  Democrat  .  .  .  . 

.  (E) 

2,400 

.014 

.014 

Circula- 

2,500 

10,000 

tion 

lines 

linos 

fLima  News  and  Tinsee-Dem. . 

.(EAS) 

16,928 

.07 

.05 

Lima  Republican-Gaxette  .  . 

.  (MAS) 

10,270 

.035 

.035 

Middletown  Journal . 

...(E) 

5,160 

.025 

.025 

f Newark  American-Tribune 

. . . (E) 

6,980 

.025 

.025 

Piqua  Call  Press  Dispatch.  . 

. .  .  (E) 

6,073 

.03 

.03 

fPortsmoutb  Sun  and  Time* . 

(MAE) 

17,545 

.06 

.06 

fPortsmouth  Sun-Time*  . .  . 

...(S) 

11,923 

.04 

.04 

tSteubenville  Gasette  . 

. .  .  (E) 

8,551 

.03 

.03 

’Toledo  Blaile  . 

..(E) 

102,875 

.27 

.25 

f Toronto  Tribune  . 

(E) 

1,108 

.015 

.015 

’Youngstown  Vindicator  .  .  . 

..(E) 

26,134 

.07 

.07 

’Youngstown  Vindicator  .  .  . 

. . . (S) 

25,608 

.07 

.07 

*A.  B.  C.  Statemrat,  April  1,  1923. 
fCoTemment  Statement,  April  1,  1923. 
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On  -  To  -  London 


By  Cunard 


“  Publicity  was  not  only 
good  business  it  was 
good  statesmanship  .... 
The  proposed  Advertising 
Convention  next  year 
would  do  an  enormous 
amount  to  make  the 
world  realise  that  upon 
interchanging  trade  the 
prosperity  of  countries 
depended.  ’ — So  says  the 
President  of  the  British 
Board  of  Trade — The 
Right  Hon.  Sir  Philip 
Lloyd  Greame. 


The  warmth  of  the 
British  welcome  will 
be  extended  to  you 
immediately  upon  stepping 
aboard  a  Cunard  liner. 


Aquitania  Caronia 
Berengaria  Carmania 
Mauretania  Franconia 


On -To 


bMi 


i  Drawing  Rooms  Restaurants 
I  Smoking  Rooms  Grill  Rooms 
i  Garden  Lounges  Orchestras 
I  Regal  and  Other  Suites  with 
I  ::  Private  Verandahs  :: 


CUNA 


liiniiiniiiiiiiiiniiniiiiiinnniintiiiifiiinniiiiiiiiiiiiiiiiiiiiiiiiiiiintMnniiiiiniiiiiiinniifiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiimiimiiiiiiiiinnniiiiiiiintiiiinnnniiiiiiiiiiiimiiii 


IL 


p:.. 


Jj?s  ’>'i-'. 


iiiiiiniiiiimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 


On  -  To  -  London 

By  Cunard. 

The  influence  of  the 
Convention  will  be  world 
wide,  and  to  the  individual 
delegate,  the  voyage  to 
Europe  should  be  a 
delightful  memory  never 
to  be  effaced.  Whether 
he  travels  by  one  of  the 
giant Cunarders  from  New 
York,  Boston,  Quebec  or 
Montreal,  he  will  have 
at  his  disposal  all  those 
attractions,  summed  up 
by  the  late  Viscount 
Nortbcliffe  : 

“  A  glorious  country 
house,  with  just  the 
right  number  of  people 
in  it  and  plenty  of  room 
for  them  all.  ’* 


Scythia  Samaria  Laconia 
Antonia  Andania  Ahsonia 
Tyrrhenia 


Reception  Rooms  Libraries 

Dining  Rooms  Ball  Rooms 
Swimming  Baths  Gymnasia 

Halls  &  Galleries  Elevators 

Open  and  Covered  Promenades 


iiiiiiiiiiiiiiiiiiiiiiiiiiiiHiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiniiiiiiiiiiiiiiiiinniiiiiiiiiiiiiiiiiiiimiiimiiiiiiiiiiiiiiiitiiiiiiiiimiiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiiiiiHiiiiiiiiiHiiiiimiiiiiHiHiinimn  |f 


AQUITANIA 


CNOON 


HE 


Line 
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PENNSYLVANIA 

SHARE  IN  HER  PROSPERITY 

Here,  business  thrives,  introductory  advertising  cam¬ 
paigns  succeed,  and  established  trade  connections  grow 
big  in  this  productive  territory. 

Density  of  population  and  diversity  of  needs  makes 
Pennsylvania  an  ideal  market  for  the  alert  advertiser. 

The  best  way  of  reaching  the  consumers  of  this  prosperous 
territory  is  through  the  advertising  columns  of  the  daily 
newspapers  listed  below. 

They  are  leaders  in  their  fields  —  newspapers  of  power 
and  prestige,  thriving  on  reader  confidence. 

USE  THEM  TO  TELL  YOUR  MESSAGE  TO  PENNSYLVANIA 


Circula¬ 

tion 

2,500 

lines 

10,000 

lines 

^Allentown  Call . 

. (M) 

29,273 

.09 

.09 

fAllentown  Call  . 

. (S) 

16,749 

.09 

.09 

'f'Bloomaburg  Press  . 

. (M) 

6,7S0 

.029 

.029 

*Chester  Times  &  Republican. .  (M&E) 

14,824 

.05 

.05 

fCoatesville  Record . 

. (E) 

5,369 

.0214 

.0214 

f  ConnellsvUle  Courier  .  . .  . 

-  (E) 

6,247 

.0179 

.0179 

'{’Easton  Express  . 

. (E) 

20,017 

.07 

.07 

*Easton  Free  Press . 

. (E) 

13,293 

.05 

.05 

*Erie  Times . 

. (E) 

27,499 

.08 

.08 

'{’Harrisburf  Telegraph 

. (E) 

39,685 

.095 

.095 

'{’Johnstown  Ledger . 

. (M) 

13,234 

.05 

.05 

*Oil  City  Derrick . 

. (M) 

6,296 

.035 

.035 

fPottsrille  Republican  and 
Paper  . 

Morning 
.  .  .  (E&M) 

14,114 

.07 

.06 

Scranton  Republican  .  . 

. (M) 

32,180 

.12 

.10 

Circula¬ 

tion 

2,500 

lines 

10,000 

lines 

fScranton  Times  . 

.(E) 

37,748 

.12 

.10 

*Sharon  Herald  . 

(E) 

5,391 

.021 

.021 

f Sunbury  Daily  item . 

.  .(E) 

4,216 

.021 

.018 

*  Warren  Times-Mirrer . 

.(E&M) 

8,115 

.036 

.036 

*Washington  Observer  and 
Reporter  . 

.(M&E) 

16,378 

.06 

.05 

'{'West  Chester  Local  News.  . 

. . . . (E) 

11,297 

.03 

.03 

*  Wilkes-Barre  Times-Leader . 

...(E) 

22,577 

.08 

.05 

fYork  Dispatch  . 

....(E) 

17,364 

.045 

.045 

'{York  Gazette  and  Daily.  .  . 

.  .  .  (M) 

17,006 

.045 

.045 

*A.  B.  C.  Statement,  April  1,  1923. 
fGovernment  Statement,  April  1,  1923. 


Excellent  "MONOCLASS”  (One  Class  Cabin)  steamers,  Montreal  to  Liverpool, Belfast, 
Glasgow,  Cherliourg,  Southampton  and  Antwerp. 

For  ratei,  sailing  dates,  and  full  information,  apply  to  local  Steamship  and  Tourist  Agents,  or 


CANADIAN  PACIFIC 


F.  T.  Stkiuiinc.,  (leneral  .lisenl.  Passenger  Department,  Madison  Avenue  at  44th  Street,  New  York 


CHERBOURG  ^  SOUTHAMPTON  ^  HAMBURG 


TN  1535,  nearly  four  centuries  ago,  Jacques 

Cartier  of  St.  Malo,  in  his  search  for  fabled 
Cathay,  sailed  up  the  majestic  St.  Lawrence. 
His  diminutive  ships,  the  "Grande  Hermine”, 
"Petite  Hermine"  and  "Emerillon”  were  met  by 
flotillas  of  Indian  canoes.  On  either  shore  stretched 
towering  cliffs  or  stately  forests  of  maple. 

Seventy  years  later  came  Champlain,  founder 
of  Quebec,  followed  by  La  Salle,  Frontenac,  and 
many  another  voyagtur,  imbued  with  the  same 
spirit  of  romance  and  New  World  adventure.  But 
to  Jacques  Cartier  the  world  pays  tribute  for  his 
discovery  of  the  St.  Lawrence  Route — the  most 
direct  travel  highway  to  Europe. 


I  ’HE  Canadian  Pacific  "Empress”  Express 
Liners,  the  largest  and  fastest  ships  on  the  St. 
Lawrence,  offer  the  discriminating  traveler  the 
unique  delight  of  a  part  fresh-water,  part  salt¬ 
water  voyage  of  rare  scenic  beauty,  with  the  ut¬ 
most  in  luxury  of  appointments  and  service — 
Canadian  Pacific  Standard. 

From  Quebec,  the  voyage  is  down  the  historic 
river,  a  thousand  miles  of  forests,  cliffs,  cultivated 
fields,  or  pretty  white  villages,  then — the  broad 
protected  Gulf;  past  Anticosti,  the  Magdalens, 
Cape  Briton  Isle  and  Newfoundland. 

Europe  in  a  week’s  time  with  only  four  days  of 
open  seal 


One  ‘Empress" Express  Route  to  Europe 

Vm  the  Historic  St.  Lawrence 


I 
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OWA 


Has  a  Town  Every 
Ten  Miles  or  Oftener 


Farmers  do  most  of  their  buying  in  the  towns 
near  home.  The  merchants  in  these  towns 
know  all  the  farmers.  It  is  their  business  to 
supply  farm  needs. 


IOWA  HAS— 

213  towns  over  1,000  population 
151  towns  1,000 —  3,000 
26  towns  3,000 —  5,000 
18  towns  5,000 — 10,000 
7  towns  10,000 — 20,000 
4  towns  20,000 — 30,000 
4  towns  30,000 — 50,000 
3  towns  over  50,000 


REACH  THE  SMALL  TOWN 
AND  YOU  REACH  THE  COUNTRY 

There  are  many  trading  points  of  less 
than  1000  population.  Iowa  news¬ 
papers  reach  even  the  smallest  towns 
and  a  high  percentage  of  the  farms. 

When  your  products — Mr.  Adver¬ 
tiser — are  presented  through  these  news¬ 
papers  you  reach  the  consumer  and  also 
the  dealer  who  must  supply  him. 

THESE  NEWSPAPERS  COVER  IOWA 
LIKE  A  BLANKET— USE  THEM. 


Clrcalatkn 

Rats  for 
S-MSlinss 
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COMMONS  BILL  CURBS 
DIVORCE  REPORTS 


Englich  Journalists  Keenly  Interested 
in  Fate  of  Sir  Edward  Cecil’s 
Measure  Restricting  Stories 
in  the  Press 


By  Herbert  C.  Ridout 

(London  Editor,  EoiTOS  &  Publishes) 

English  journalists  are  keenly  inter¬ 
ested  in  the  bill  just  introduced  in  the 
House  of  Commons  dealing  with  the 
publication  of  reports  of  divorce  court 
proceedings. 

Working  journalists  and  many  pro¬ 
prietors  _  are  willing  and  anxious  to  see 
uniformity  and  a  cleaner  tone  in  such  re¬ 
ports  but  the  reason  why  this  is  hardly 
likely  to  be  secured  by  internal  arrange¬ 
ment  was  made  cle^r  by  Sir  Edward 
Cecil,  sensor  of  the  bill,  in  his  speech 
introducing  it  on  May  15. 

In  asking  leave  to  introduce  a  bill  to 
regulate  the_  publication  of  reports  of 
certain  judicial  proceedings  in  such 
manner  as  to  prevent  injury  to  public 
morals.  Sir  Ec^ard  said  he  thought  it 
was  widely  admitted  that  the  evil  with 
which  the  bill  sought  to  deal  was  a  very 
urgent  and  real  one.  These  reports,  de¬ 
tailed  as  they  were,  had  a  very  deterior¬ 
ating  effect  on  public  morals,  and  caused 
an  infinity  of  harm,  especially  among 
those  of  the  ages  between  14  and  18.  It 
was  the  duty  of  Parliament  to  tackle  the 
evil. 

Last  summer,  when  one  of  these  cases 
was  prominently  before  the  public,  an 
eminent  foreign  diplomatist  asked  him 
whether  it  was  really  necessary  that  all 
such  details  should  be  published.  For 
the  moment  he.  Sir  E.  Cecil,  endeavored 
to  defend  the  practice  by  using  the  argu¬ 
ment  that  it  was  necessary  to  lay  all  the 
cards  on  the  table;  that  justice  was  best 
administered  by  hardly  no  censorship  or 
control.  He  felt  he  was  not  in  the  least 
convincing  the  gentleman  in  question, 
and  the  more  he  thought  of  it  afterwards 
the  more  he  felt  that  he  had  convinced 
himself.  So  far  as  his  information 
went,  no  foreif^  press  in  Europe  was  al¬ 
lowed  to  publish  the  nauseous  details 
which  appeared  in  the  British  press. 
These  details  were  not  necessary  to  the 
administration  of  justice. 

He  had  endeavored  to  ascertain  the 
views  of  various  authorities  in  the  press, 
and  one  and  all  told  him  that  press  agree¬ 
ment  on  this  matter  was  quite  impossible 
because  of  competition  and  the  variety 
of  newspapers,  both  metropolitan  and 
provincial.  Some  legislation  was,  there¬ 
fore,  necessary.  In  a  debate  in  the  House 
of  Lords  .\pril  24,  Lord  Buckmaster 
went  so  far  as  to  urge  that  the  only 
remedy  in  this  matter  was  to  publish  re¬ 
sults  and  nothing  else.  That  was  a  very 
drastic  proposal,  but  if  no  more  moder¬ 
ate  course  could  be  found  he  would  be 
prepared  to  support  it.  Lord  Finlay  on 
the  same  occasion,  urged  that  the  law 
was  sufficient  as  it  stood,  if  only  t«t 
cases  were  selected  and  prosecutions  in¬ 
stituted.  He  (Sir  E.  Cecil  ) could  not 
believe  that  that  would  be  of  any  use. 
The  Director  of  Public  Prosecution  did 
not  like  to  take  action  unless  he  WM 
practically  sure  of  the  verdict,  and  it 
was  almost  impossible  to  select  a  par¬ 
ticular  sentence  in  these  objectionable  re¬ 
ports  on  which  a  prosecution  could  be 
based. 

The  bill  proposed  that  it  should  not  be 
lawful  to  publish  particulars  of  any  judi¬ 
cial  proce^ings  to  which  the  act  applied 
other  than  the  names  of  the  parties,  the 
grounds  on  which  the  proceedings  were 
brought,  particulars  of  any  argument  on 
any  point  of  law  that  might  arise,  the 
finding  of  the  jury,  and  the  judgment  of 
the  court. 


PAPER’S  APPEAL  GRANTED 

Norfolk  (Va.)  Post  Protests  Judgment 
on  Premature  Publication 

The  Virginia  Supreme  Court  of  Ap¬ 
peals  has  agreed  to  review  a  case  from 
the  Circuit  Court  of  Norfolk  appealed 
by  the  Norfolk  Post  Corporation  which 


publishes  an  afternoon  newspaper.  The  | 
paper  is  aggrieved  by  a  judgment  for  ^ 
$1,000  entered  against  it  in  favor  of  Mil.  4 
ton  T.  Wright,  who  sued  after  publica-  I 
tion  of  a  story  stating  that  he  had  been  I 
arrested  on  suspicion  of  being  involved  I 
in  a  number  of  burglaries  in  Portsmoutii.  E 
Wright  based  his  action  on  the  ground  M 
that  he  was  arrested  before  a  warrant  i 
was  sworn  out  and  therefore  the  paper  ■ 
was  not  justified  in  publishing  the  item,  i 
In  its  appeal  petition,  the  paper  as¬ 
serted  that  the  pubjication  stated  the 
truth  and  that  it  is  immaterial  whether 
the  man  was  taken  into  custody  before 
or  after  the  warrant  was  issued.  One  of 
the  assignments  of  error  is  that  the  lower 
court  erred  in  refusing  to  allow  intro¬ 
duction  of  the  testimony  to  the  effect 
that  the  same  statement  appearing  in  the 
Post  was  also  carried  in  the  Norfolk  ^ 
Ledger-Dispatch. 

SHOULD  PAPE^  PRINT 
DIVORCE  ACTION  NEWS? » 

Grand  Haven  Tribune  on  Bar  Associa¬ 
tion  Request  Does  Not  Note  Start  |g 
of  Sucb  Suits — Trotter  Case  E 
in  Grand  Rapids  I 


Should  newspapers  suppress  the  pub-  ■ 
lication  of  divorce  actions  until  the  cases  I 
are  heard  in  court  and  final  action  taken  I 
by  the  trial  judge?  I 

The  Grand  Haven  (Mich.)  Tribune 
several  years  ago  granted  the  request 
made  by  the  Ottawa  County  Bar  Associa¬ 
tion  that  no  mention  of  the  divorce  cases 
be  made  at  the  time  of  the  starting  of 
the  suit.  It  has  always  followed  this 
rule  and  still  today  Kingsbury  Scott, 
editor,  says  he  is  uncertain  whether  it 
is  the  better  course  to  pursue. 

“The  question,  I  presume,  has  always 
been  discussed  and  always  will  be,”  says 
Mr.  Scott.  “The  attorneys  took  the  ac¬ 
tion  here  and  it  is  one  of  the  court  rules 
and  we  follow  it.  I  do  not  believe  ws 
are  legally  bound  to  do  so,  but  we  havt 
followed  the  rule  as  a  matter  of  policy. 

“The  attorneys  pointed  out  to  us  that 
many  of  the  divorce  actions  were  after¬ 
wards  dropped  and  the  families  reunited,"  * 
says  Mr,  Scott.  “This  they  contended 
would  not  be  so  likely  if  publication  of  ■ 
the  bill  was  made  and  the  troubles  of  1 
the  couple  set  forth.”  j 

Mr.  Scott  says  there  is  no  way  of  I 
knowing  whether  the  rule  not  to  publish  j 
has  increased  or  decreased  decrees.  He  j 
says  he  realizes  that  many  people  prob- 1 
ably  would  not  rush  to  the  courts  if  they  j 
knew  the  divorce  action  was  to  be  made! 
public  and  that  probably  knowing  that! 
there  will  be  nothing  regarding  the  filing  i 
of  the  bill  people  are  encouraged  to  start  J 
divorce  actions.  _  ' 

The  Grand  Rapids  (Mich.)  Press_  a; 
few  months  ago  refused  in  union  with 
two  other  Grand  Rapids  dailies  to  publish  - 
the  details  of  the  Mel  Trotter  divorce 
trial.  Mr.  Trotter  was  head  of  the  City 
Rescue  Mission  of  Grand  Rapids  and  one 
of  the  best  known  evangelists  in  the 
country.  His  wife  made  sensational 
charges  against  him. 

The  Press  was  forced  to  defend  its  ■ 
stand,  as  other  newspapers  reported  the 
trial  in  detail  and  made  much  capital  out 
of  it.  The  Press  readers  naturally  ob-  : 
jected  and  charges  were  made  that  pub¬ 
lication  was  denied  because  of  the  promi-  : 
nence  of  Mr.  Trotter.  It  was  also  hinted  ; 
that  a  conspiracy  existed  between  the  | 
newspapers  to  protect  Mr.  Trotter.  / 

The  Press  contended  editorially  at  the 
time  that  it  was  unfair  for  it  to  tear  ; 
down  the  reputation  of  Mr.  Trotter  by  ' 
the  publication  of  such  charges  unleuv 
they  were  proved.  It  declared  the  deci¬ 
sion  of  the  trial  judge  would  be  given 
in  full  and  this  was  done.  The  court 
held  with  Mr.  Trotter. 

The  Press  also  held  the  good  thi 
evangelist  had  done  in  Grand  Rapids 
must  be  taken  into  consideration. 


Represent  Shore  Papers 

Hamilton  Delisser,  Inc.,  announces  ap¬ 
pointment  as  national  advertising  repre¬ 
sentative  of  the  Atlantic  City  Gazette  Re¬ 
view  and  Sunday  Gazette. 


Over  1000  of  North  America’s 
leading  newspapers — serving 
almost  12,000,000  readers  daily 
— ^find  the  services  of  the 

UNITED  PRESS 
ASSOCIATIONS 

their  greatest  ally  in  their 
plans  for  the  development  of 
circulation  and  prestige. 
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THE  SALE  OF  THE  GLOBE 

The  passing  of  the  New  York  Globe  as  an  in¬ 
dividual  newspaper  is  not  alone  a  loss  to 
American  journalism  but  a  matter  of  national 
concern  that  we  cannot  help  but  view  with  alarm. 

The  Globe  was  a  distinctive  newspaper  and  during 
thirty-five  years  of  its  life  was  the  nearest  approach 
to  an  endowed  newspaper  institution  the  United  States 
has  ever  had.  Its  ownership  was  invested  in  a  very 
rich  man  who  had  no  hobbies  and  no  public  beliefs 
which  he  wished  to  expound. 

Probably  no  employed  editors  in  the  history  of 
American  journalism  have  been  so  free  to  give  full 
expression  to  their  views  on  questions  of  the  day 
as  those  men  who  have  presided  over  the  destinies  of 
the  Globe  during  the  last  quarter  of  a  century  of  its 
life. 

H.  J.  Wright,  the  editor  of  the  Globe,  joined  that 
paper  in  1888  and  began  building  editorially  a  news¬ 
paper  so  distinctive  that  it  would  never  need  to  fear 
competition  by  duplication.  It  remained  for  Jason 
Rogers  to  take  over  the  business  direction  of  the 
property,  and  working  in  hearty  co-operation  with 
Wright,  the  editor,  he  made  it  pay.  The  Globe  was 
not  a  broken  newspaper  financially,  instead  it  was 
highly  prosperous  and  last  year  earned  a  profit  of  close 
to  $250,000.  While  probably  the  outstanding  liberal 
newspaper  in  the  country  the  Globe  had  an  enviable 
reputation  for  fearless  independence  in  all  matters 
where  public  policy  was  concerned. 

The  New  York  Globe  served  a  distinctive  think¬ 
ing  group — a  clientele  built  up  solidly  and  substan¬ 
tially  through  consistent  public  service  of  more  than 
a  quarter  of  a  century.  It  is  doubtful  if  any  con¬ 
siderable  portion  of  that  clientele  can  be  kept  together 
in  support  of  a  hyphenated  newspaper  of  pronounced 
conservative  views. 

It  really  seems  to  Editor  &  Publisher  that  an 
Important  group  of  citizens  is  now  left  without  a 
means  of  expression  in  New  York  City.  From  a  pub¬ 
lic  standpoint  this  is  highly  regrettable  because  if 
public  opinion  is  to  have  full  sway  in  guiding  the 
affairs  of  our  nation  then  all  groups  must  have  a 
means  of  expression. 


ON  THE  HIGH  ROAD 

W.AI.l.  STREET  seems  to  have  ceased  worry¬ 
ing  about  the  weakness  of  the  stock  tqarket 
of  the  past  four  weeks  and  commission 
houses  are  warily  predicting  a  change  for  the  better. 
Optimism  has  regained  its  seat  with  news  from  all 
parts  of  the  country,  telling  of  retail  sales  that  have 
passed  the  peak  set  in  1920;  record  chain  store  busi¬ 
ness  ;  steadily  rising  earnings  and  expansion  plans  in 
the  motor  industry.  Raw  material  prices  also  tend 
upward,  but  arc  not  generally  near  danger  points. 
No  important  evidence  appears  of  the  duplicated 
orders  or  cancellations  that  made  late  1920  a  business 
nightmare. 

Business  is  good  and  should  improve.  The  only 
dark  spot  is  labor.  Wages  are  rising,  so  far  not  to 
any  unhealthy  extent  in  any  trades  except  those 
associated  with  building.  In  New  York  there  are 
indications  that  the  housing  .shortage  has  been  at 
least  overcome,  possibly  more  than  overcome,  and 
that  the  present  wage  demands  may  act  to  check 
further  extensive  operations. 

Railroads  are  looking  for  record  business  and 
’xpect  to  handle  it  without  undue  strain  on  their 
facilities,  though  that  remains  to  be  demonstrated. 
They  are  adding  to  equipment,  with  results  that  have 
had  beneficial  effects  on  other  basic  industries. 

Tardy  arrival  of  Spring  has  given  rise  to  some  bad 
news  from  agricultural  states,  particularly  the 
Southern  cotton  areas,  but  the  farmers’  situation  in 
general  appears  better  than  it  has  been  since  the 
post-armistice  peak. 

Newspaper  advertising  in  the  cities  listed  monthly 
in  Editor  &  Publisher  reached  a  new  high  level  in 
April,  a  gain  of  11  per  cent  over  the  record  set  in 
the  same  cities  last  April,  when  the  present  rise  was 
in  its  infap-cy.  May  bids  fair  to  go  higher.  The 
usual  Summer  drop  is  to  be  expected,  but  there  is 
every  sign  that  the  curve  will  continue  its  upward 


WHAT  the  Constitution  is  to  the  Federal 
Government,  The  Sermon  on  the  Mount 
is  to  the  kingdom  of  righteousness  which 
Christ  came  to  establish  in  the  world. 

Federal  or  State  laws  must  be  in  harmony 
with  the  Constitution,  else  be  declared  null 
and  void. 

All  religious  teaching,  doctrine  or  creed 
must  be  in  harmony  with  the  “Constitution  of 
the  Kingdom” — The  Sermon  on  the  Mount — 
if  they  are  to  have  any  claim  upon  the  love, 
loyalty,  devotion  and  patriotism  of  the  people. 

The  only  solution  for  the  turmoiL  social 
unrest  and  kindred  evils  which  torment  the 
world  today,  is  found  in  the  practical  applica¬ 
tion  of  the  teachings  of  the  Master  in  The 
Sermon  on  the  Mount. 

The  Sermon  on  the  Mount,  arranged  for 
publication  in  17  sections,  will  appear  in  this 
location  in  EDITOR  AND  PUBLISHER  for 
the  next  17  weeks. 


flight  in  the  Fall  and  that  October’s  newspaper 
lineage  will  be  at  a  figure  never  before  reached. 

So  far  sanity  has  prevailed.  Inflation  has  not  be¬ 
come  a  factor  to  be  reckoned  with,  according  to  the 
Federal  Reserve  Board,  whose  drastic  action  in  1920 
checked  and  burst  that  post-war  boom.  The  buyers’ 
strike  that  was  the  subject  of  so  much  discussion 
three  years  ago  is  history  now  and  everybody  seems 
content  to  let  it  remain  in  that  state.  Summed  up, 
the  domestic  situation  lends  itself  to  the  view  that 
the  period  of  prosperity  has  not  yet  reached  its  peak 
and  that  another  era  of  depression  is  fairly  well  in 
the  future. 


GIVE  A  THOUGHT  TO  TOMORROW 


Much  concern  is  again  being  shown  in  the 
perishable  grade  of  paper  that  is  being  used 
in  the  modem  newspaper.  Samuel  Hopkins 
Adams  recently  made  an  exhaustive  study  of  the  sub¬ 
ject  for  Collier’s  Weekly  and  found  that  the  printed 
word  for  today  really  only  lasts  today,  because  the 
same  condition  applies  to  books  and  magazines  as 
well  as  daily  newspapers. 

In  discussing  the  subject  H.  M.  Lydenburg,  the 
expert  of  the  New  York  Public  Library,  says:  “One 
hundred  years  from  now  unless  protective  measures 
are  taken,  probably  the  man  who  goes  to  a  library 
to  consult  today’s  newspaper  will  find  a  mass  of  saw¬ 
dust  streaked  with  traces  of  ink.  Newspapers  will 
exist  only  as  museum  specimens.’’ 

In  tracing  the  history  of  paper  making  Mr.  Adams 
points  out  that  the  early  forms  of  paper  were  almost 
pure  cellulose  and  this  grade  in  the  opinion  of  some 
experts  is  almost  as  enduring  as  rag  stock.  Then  a 
cheaper  process  and  one  which  very  fortunately  in¬ 
volves  much  less  forest  waste  was  discovered  in  the 
mechanical  instead  of  chemical  wood  pulp. 

From  the  time  of  its  invention  the  vast  amount  of 
our  text  matter  was  foredoomed  to  early  extinction. 
Exposed. to  light,  moisture  or  heat  causes  the  lig¬ 
neous  tis.'ue  to  disintegrate,  and  as  this  represents 
about  45  per  cent  of  the  original  pulp  not  enough 
cellulose  is  left  to  stand  up  by  itself,  and  the  whole 
structure  of  the  paper  collapses. 

For  purposes  of  contrast  take  news  sheets  of  the 
-American  Revolution  and  set  them  beside  the  news¬ 
papers  of  the  World  War.  The  issues  of  the  1770’s 
are  as  clear,  sound  and  legible  today  as  when  pub¬ 
lished.  One  can  handle  them  freely  without  fear  of 
damaging  them.  Then  take  down  one  of  the  New 
York  Public  Library’s  bound  files  of  the  New  York 
daily  newspapers  for  the  World  War  and  you  will 
find  flakes  of  rotted  papers  as  large  as  your  hand 
which  will  detach  themselves  and  break  under  your 
fingers.  The  recent  investigation  disclosed  that  not 
a  leaf  in  an  entire  volume  is  intact.  This  par¬ 
ticular  newspaper  so  it  happens,  is  published  on  as 
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high  a  quality  of  paper  as  any  daily  in  the  United 
States. 

In  discussing  the  subject  Mr.  Adams  says : 

“For  those  who  hold  that  the  daily  press  is  un¬ 
essential  to  the  historian  and  that  future  history  can 
be  comprehensively  written  from  other  documents,  a 
false  premise,  I  believe,  since,  as  the  world  grovn 
democratic  in  control,  what  the  mass  of  people  thinki 
and  does  and  aspires  to  grow  constantly  more  im¬ 
portant  in  the  historical  sense — the  prospect  is  still 
far  from  reassuring.  Other  documents,  more 
specifically  destined  to  longer  life,  are  threatened 
about  equally. 

“All  of  our  fiction,  and  much  of  our  more  serious 
book  publishing,  is  now  done  on  ‘second  hand’  paper 
repulped  and  cleansed  from  news  print.  Its  expecta¬ 
tion  of  life  is  no  greater  than  that  of  the  original 
stock;  probably  less.  In  an  age  which  deems  itself 
overrich  in  documentation  it  is  surely  a  curious  re¬ 
flection  that  the  baby  born  this  year  may  well  outlive 
the  public  prints  and  most  of  the  deathless  literature 
of  his  little  day! 

“If  the  current  history  of  our  time  is  to  endure, 
except  by  the  process  of  repetition  ‘and  handing  on 
from  book  to  book  it  must  be  through  one  or  two 
devices.  Special  editions  of  newspaper  and  periodicals 
may  be  issued  on  rag  stock. 

“The  other  method  of  preservation  is  the  one  now 
retained  in  use  at  the  New  York  Public  Library, 
after  several  others  had  been  tried  and  discarded. 
The  newspaper  to  be  treated  is  divided  into  single 
leaves.  The  separate  leaf  is  then  covered  on  each 
side  with  a  hand-made  vegetable  fiber  of  the  kind 
known  as  Japanese  paper,  thin,  light,  transparent 
and  highly  durable,  the  process  being  completed  with 
rice  paste.  The  cost  is  about  $45  per  monthly  volume ; 
$540  per  year  for  each  daily.  I  have  seen  a  file  of 
1895  which  has  been  carefully  secluded  and,  twenty 
years  later,  was  covered  with  the  Japanese  paper.  It 
is  now  in  perfect  condition,  very  slightly  reduced  in 
legibility  by  the  necessity  of  reading  through  the 
covering,  and  can  be  rebound  indefinitely,  as  the 
coating  paper  will  not  degenerate.” 

This  is  a  subject  that  deserves  immediate  con¬ 
sideration.  Our  newspapers  are  worth  preserving. 
.All  the  effort  that  goes  into  them  should  not  be 
wasted  if  real  work  is  judged  by  the  period  through 
which  it  endures. 


THE  A.  A.  C.  W.  IN  1924 


Nothing  better  indicates  the  growing  power  and 
importance  of  advertising  in  the  business  life 
of  nations  than  the  interest  of  the  thousands 
who  are  journeying  this  week  toward  .Atlantic  City 
from  every  corner  of  the  globe. 

The  Associated  -Advertising  Gubs  of  the  World 
have  a  real  place  in  the  affairs  of  men,  that  is  recog¬ 
nized  more  now  than  ever  before.  This  is  probably 
better  indicated  by  the  activities  of  the  British  in  their 
efforts  to  convince  the  delegates  that  London  should 
be  made  the  Convention  City  in  1924. 

The  interest  not  alone  of  advertising  men,  but  all  of 
the  progressive  business  elements  of  England,  Scot¬ 
land,  Ireland,  and  Wales  is  behind  this  movement. 

Britain  is  coming  back  rapidly  and  this  time  ripe  in 
experience  she  is  coming  back  through  advertising. 
It  is  noteworthy  that  the  largest  delegation  that  has 
ever  come  to  the  United  States  on  any  mission  is 
the  British  representatives  who  arrived  in  the  United 
States  yesterday  on  their  way  to  the  A.  -A.  C.  \V. 
Convention. 

The  welcome  that  was  extended  to  them  from  the 
time  the  ship  reached  Quarantine,  was  more  royal 
than  has  ever  before  been  bestowed  upon  a  business 
man  of  any  nation.  The  selection  of  the  1924  con¬ 
vention  city  promises  to  be  the  outstanding  problem 
to  be  decided  at  Atlantic  City. 

Houston,  Texas,  is  a  serious  contender  ag;ainst 
London.  Her  spokesmen  are  coming  by  special  train 
prepared  to  fight  for  the  cause  of  Texas  at  every 
turn. 

The  significant  thing  is  that  a  convention  of  the 
Associated  Advertising  Gubs  of  the  World  have 
reached  an  importance  that  makes  them  worth  fight¬ 
ing  for.  not  only  locally,  but  internationally. 
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Hakon  wigert-luxdstrom. 

editor  of  Goteborgs  Morgenposten, 
of  Gothenburg,  and  Mrs.  Hakon  \Vigert- 
Lundstrom.  will  have  charge  of  the  recep¬ 
tion  of  the  American  journalists,  as  well 
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Mr.  and  Mrs.  Wigert  Lundstrou 

as  those  from  other  countries  who  will 
attend  the  Tercentennial  Jubilee  Exposi¬ 
tion  in  Gothenberg,  on  the  invitation  of 
the  Swedish  Government,  during  June.  Dr. 
Swedish  Government,  during  June.  Dr. 
Edwin  E.  Slosson.  Herbert  Corey,  S.  S. 
McGure,  Dr.  Edward  Bing,  Howard 
Mingos  and  Mrs.  Ida  Qyde  Qark  will 
represent  the  United  States  at  the  jour¬ 
nalism  group  sessions. 

Roy  W.  Howard,  of  the  Scripps-How- 
ard  newspapers;  Peter  B.  Kyne  of  Cali¬ 
fornia,  author  of  Cappy  Ricks  stories, 
novels  and  scenarios ;  Ray  Long,  vice- 
president  of  the  International  Magazine 
Company  and  editor-in-chief  of  Cosmo¬ 
politan  and  allied  magazines,  and  C.  O. 
McIntyre,  magazine  and  newspaper  syn¬ 
dicate  writer,  were  guests  of  the  Indian¬ 
apolis  Rotary  Club  May  29.  Meredith 
Nicholson,  Hoosier  author,  arranged  the 
entertainment.  The  visitors  attended  the 
Metitorial  Day  races  at  the  Indianapolis 
Motor  Speedway. 

Herman  H.  Kohlsaat,  former  Chicago 
newspaper  owner  and  author  of  “From 
McKinley  to  Harding,”  is  reported  con¬ 
valescent  after  an  operation  at  the  Post- 
Graduate  Hospital,  New  York, 

Kendall  B.  Cressey,  publisher  of  the 
Boston  .■\dvertiser,  accompanied  by  Mrs. 
Cressey,  sailed  May  31  on  the  Finland 
for  a  trip  abroad.- 

Maurice  Muret,  foreign  editor  of  the 
Gazette  de  Lausanne,  and  an  editor  of  the 
Journal  des  Debats,  Paris,  has  announced 
his  engagement  to  Miss  Charlotte  M, 
Touzalin,  of  New  York  and  Colorado 
Springs.  The  marriage  will  take  place 
in  Switzerland  in  August  at  the  home  of 
the  bride’s  mother. 

C.  A.  Finnegan,  publisher  of  the  Buf¬ 
falo  Commercial,  accompanied  by  Mrs 
Finnegan,  sailed  for  Europe  in  the 
-Aquitania,  for  an  extended  tour  of  the 
continent. 

Henry  J.  .Allen,  publisher  of  the 
Wichita  (Kan.)  Beacon,  will  land  in 
New  York  June  7  on  his  return  from 
the  Near  East. 

J.  Emmett  Olmstead,  publisher  of  the 
Petaluma  (Cal.)  Argus,  has  been  ap¬ 
pointed  by  Governor  Richardson  as  a 
member  of  the  California  State  Prison 
B  jard. 

George  _P.  Grise,  for  many  years  con¬ 
nected  v/ith  ihe  mechanical"  deparlinent 
of  the  Pittsburgh  Dispatch,  is  president 
of  the  Daijy  Dispatch  Publishing  Com¬ 
pany  of  Pittsburgh,  recently  granted  a 
charter  of  incorporation.  Mr.  Grise 
states  that  the  company  proposes  shortly 
to  publish  an  independent  newspaper  to 
be  known  as  the  Daily  Dispatch. 

H.  G.  W.  Woodhead.  C.  B.  E.,  editor 
of  the  Peking  and  Tientsin  Times,  is  in 
Canada  en  route  from  China  to  his  home 
in  England  on  furlough.  Just  before  his 
departure  from  Tientsin  he  saw  the  first 
copies  off  the  press  of  the  (Thina  Year 
Book  for  1923,  of  which  he  is  the  editor. 

T.  W.  Crissey  and  wife,  of  Midland, 
Mich.,  recently  celebrated  their  golden 
wedding.  Mr.  Crissey  was  editor  of  the 
Midland  Republican  from  1880  to  1918, 
when  he  sold  the  paper  to  his  son,  \V.  R. 
Crissey.  Mr.  Cris,sey,  Sr.,  was  president 


of  the  State  School  for  the  Blind,  at 
Lansing,  for  14  years. 

George  H.  Himes,  curator  of  the  Ore¬ 
gon  Historical  Society  at  Portland,  was 
given  a  banquet  at  the  Chamber  of  Com¬ 
merce  on  his  79th  birthday  May  18.  He 
was  a  printer  until  his  appointment  as 
curator  in  1899. 

Theodore  T.  Ellis,  publisher  of  the 
Worcester  (Mass.)  Telegram  and  Ga¬ 
zette,  and  George  F.  Booth,  former  pub¬ 
lisher  of  the  Worcester  (Jazette,  are 
members  of  the  newly  formed  Bankers 
Mortg;age  Corporation  organization  board. 
Mr.  Booth  has  been  elected  chairman. 

Philip  Francis,  of  Oakland,  Cal.,  for¬ 
merly  an  editorial  writer  for  the  Hearst 
newspapers,  has  bought  a  controlling  in¬ 
terest  in  the  Union  Public  Service  Com¬ 
pany,  which  has  18  public  utility  sub¬ 
sidiaries  in  Kansas  and  Oklahoma,  at  a 
cost  of  about  $2,000,000. 

State  Senator  (Jeorge  H.  Bender  of 
Qeveland,  formerly  with  the  Plain 
Dealer  and  later  advertising  manager 
for  the  Bailey  Company  department 
store,  has  been  elected  president  of  the 
Warranty  Savings  Association,  a  new 
$1.(X)0.006  corporation. 

-Andrew  Hampuson,  publisher  of  the 
Sioux  Citx-  Swedish  Monitor,  will  jeave 
in  June  for  a  three  months’  visit  in 
Sweden. 

Louis  L.  (Tollins,  forn*er  newspaper 
man  and  Lieutenant  Governor  of  Minne¬ 
sota.  became  (iovernor  last  week  through 
the  resignation  of  Gov.  Jacob  _  A.  O. 
Preus,  who  will  make  a  campaign  for 
election  to  the  United  States  Senate. 

Edward  Meeman.  editor  of  the  Knox¬ 
ville  (Tenn. )  News,  has  just  returned 
from  a  business  visit  to  New  A’ork. 

Bernarr  McFadden,  editor  of  Physical 
Culture,  and  Joe  Mitchell  Chappie,  edi¬ 
tor  of  the  National  Magazine,  were  re¬ 
cent  callers  at  the  White  House. 


H.  P.  Comstock 


U.ARRY  H.ANSON,  literary  critic  for 
the  (Thicago  Daily  News,  has  complet¬ 
ed  a  new  book,  “Midway  Portraits.”  It 
contains  sketches  and  “inside”  stories  of 
well-known  writers  of  the  Middle  West. 
.Among  those  mentioned  are  Sherwood 
-Anderson,  Carl  Sandberg  and  Gene 
Markey. 

Sumner  Curtis,  for  many  years  Wash¬ 
ington  correspondent  for  various  news¬ 
papers.  including  the  Milwaukee  Sentinel 
and  the  old  Chicago  Record- Herald,  has 
been  added  to  the  staff  of  the  Republican 
National  Committee  as  assistant  to  the 
chairman.  John  T.  Adams. 

Paul  Scott  Mowrer,  Chicago  Daily 
News  correspondent  and  author  of 
“Balkanized  Europe,”  will  have  a  second 
l>ook  of  poems  printed  by  Dutton’s  soon. 

John  Montgomery  and  Dean  Boggs, 
journalism  students  at  the  University  of 
Kansas,  will  spend  the  Summer  vacation 
touring  European  ports  via  the  cattle- 
boat  route.  Montgomery  is  a  son  of 
John  Montgomery,  Sr.,  publisher  of  the 
Junction  City  (Kan.)  Union.  He  is  as¬ 
sistant  business  manager  of  the  Univer¬ 
sity  Daily  Kansas. 

Karleton  K.  Logan,  for  the  past  nine 
months  managing  editor  of  the  .Ashland 
(Ore.)  Tidings,  has  gone  on  the  tele¬ 
graph  desk  at  the  Salem  Statesman,  tak¬ 
ing  the  place  of  Stanley  Eisman,  who  has 
gone  tf>  Washington. 

F.  William  Busch  has  returned  from 
A'ienna  where  he  was  correspondent  for 
the  L’nited  Press,  and  has  joined  the 
staff  of  the  New  York  Journal  of  Com¬ 
merce. 

“Eddie”  Hanmer,  sports  editor  of  the 
Butte  Daily  Post,  is  again  spending  his 
vacation  as  convention  press  agent  of 
Bagdad  Temple  of  the  Western  Montana 
Shrine. 

Clark  EL  Galloway,  formerly  of  the 
copy  desk  of  the  Cedar  Rapids  (la.) 
Gazette  and  the  rewrite  desk  of  the  Chi¬ 
cago  Tribune,  has  resigned  from  the  fac¬ 
ulty  of  the  University  of  Kansas,  and 
on  June  11  will  take  charge  of  the  news 
end  of  the  Fort  Collins  (Col.)  Morning 
Express. 


TJ  P.  COMSTOCK  of  the  Comstock- 
Bolton  Company,  president-elect 
of  the  Kansas  City,  Mo.,  Advertis¬ 
ing  Club,  is 
chairman  of  the 
club’s  “Holland- 
for  -  President” 
committee  at  At¬ 
lantic  City,  look¬ 
ing  to  the  re- 
election  of  Lou 
E.  Holland  as 
president  of  the 
A.  A.  C.  W.  Mr. 
Comstock  will 
assume  his  club 
presidential  duties 
Sept.  1.  Other 
officers  chosen  at 
the  same  time 
were :  first  vice- 
president,  W.  W.  Wachtel,  advertising 
manager  Loose-Wiles  Biscuit  Company; 
second  vice-president,  Mrs.  Frances  M. 
Connally,  Connally  Letter  Company ; 
secretary,  G.  M.  Husser;  treasurer,  W. 
R.  Snodgp^ss,  publicity  director.  Fidel¬ 
ity  National  Bank  &  Trust  Co.;  Hus¬ 
ser  and  Snodgrass  succeed  themselves. 
W.  G.  Randall  has  been  retained  as  as¬ 
sistant  secretary.  Harry  S.  Frazer, 
Union  Bank  Note  Company,  is  the  retir¬ 
ing  president. 

L.  S.  McKenna  has  succeeded  J.  Lynn 
Fredenbergh  as  sporting  editor  of  the  St. 
Paul  Disi»tch- Pioneer  Press.  Philip  R. 
Bronson  is  in  charge  of  the  afternoon 
sport  pages,  assisted  b>-  Halsey  Hall. 
Bronson  also  will  be  the  golf  expert. 
McKenna  is  assisted  on  the  Pioneer 
Press  side  by  George  Wheeler,  late  of 
the  Minneapolis  News. 

Marvin  Ferree  has  resigned  as  city 
editor  of  the  Minneapolis  News.  E.  R. 
Hosking,  formerly  city  editor  of  that 
paper,  now  is  handling  politics  for  it. 

John  A.  Montgomery,  who  for  the  last 
18  months  has  been  telegraph  editor  of 
the  Emporia  Gazette,  has  joined  the  staff 
of  the  Denver  Post.  The  telegraph  desk 
on  the  Gazette  is  taken  over  by  Roger 
Triplett,  of  the  Pittsburg  (Kan.)  Sun. 

Clarence  Greising,  aged  15,  will  have 
charge  of  a  golf  column  in  the  St.  Paul 
Daily  News.  The  boy,  familiarly  known 
as  “Peanuts,”  is  probably  the  youngest 
.golf  expert  in  the  country.  He  is  the 
champion  player,  professional  and  other¬ 
wise,  of  the  municipal  links. 

Lucile  F.  Saunders,  traveler  extraordi¬ 
nary,  left  New  York  May  27  for  an  auto 
trip  to  Portland.  Ore.,  via  the  Canadian 
Rockies.  She  carries  a  portable  type¬ 
writer  and  camera,  and  will  furnish  mo¬ 


tor  and  travel  features  for  the  New  A'ork 
World,  Portland  Oregonian,  Montreal 
Star,  the  World  Traveler  Magazine  and 
several  other  outing  publications.  She 
is  accompanied  by  her  husband,  H.  C. 
McDonald. 

Thomas  Canty,  formerly  on  the  Min¬ 
nesota  Daily  Star  in  Minneapolis,  now  is 
handling  the  local  run  for  the  St  Cloud 
(Minn.)  Daily  Times. 

-Archie  Bell,  music  and  dramatic  edi¬ 
tor  of  the  Cleveland  News  and  News- 
Leader,  has  turned  out  a  new  book — a 
novel,  entitled  “King  Tutankhamen.”  It 
is  a  story  of  King  “Tut’s”  love  affairs. 
The  author  has  written  other  books  on 
Egypt. 

Paul  A.  Davis,  assistant  city  editor  of 
the  Jamestown  (N.  Y.)  Evening  Journal, 
has  resigned  to  join  the  staff  of  the  St. 
Petersburg  (Fla.)  Evening  Independent. 
A  farewell  dinner  given  him  by  the  Eve¬ 
ning  journal,  at  whidi  Mayor  Samuel  A. 
Carlson  was  a  speaker. 

Edward  Meagher,  for  many  years  on 
the  editorial  staff  of  the  Webster  (Mass.) 
Times,  and  also  a  reporter  for  the 
Worcester  Gazette,  has  graduated  with 
the  1923  class  of  the  Suffolk  Law  School 
at  Boston. 

Douglas  C.  Miner,  a  reporter  cm  the 
Lancaster  (Pa.)  New  Era,  has  gone  to 
work  for  the  Chamber  of  Commerce, 
Washington,  D.  C. 

Max  Miller,  senior  in  the  University 
of  Washington  School  of  Journalism, 
and  editor  of  the  University  of  Wash- 
ingtn  Daily,  student  publication,  will  go 
to  .Australia  soon  after  his  graduation 
this  month.  He  will  join  the  staff  of 
the  Melbourne  Herald  as  a  reporter. 

Harry  C.  Eldred,  for  four  years  pub¬ 
licity  manager  for  the  Shakespearean 
Star,  E’ritz  Leiber,  has  gone  back  to  his 
fir.st  love,  the  newspaper,  joining  the  edi¬ 
torial  staff  of  the  Kansas  City  Journal- 
Post.  He  will  do  dramatics. 

Kenneth  Conn  for  the  past  eight 
months  city  editor  of  the  Troy  (Ohio) 
Daily  News  has  taken  the  sports  desk 
on  the  South  Bend  (Ind.)  Tribune.  His 
place  will  be  filled  by  Jackson  Setlwick 
of_  Columbus  a  recent  graduate  of  the 
Missouri  School  of  Journalism. 

William  M.  Schuffman,  formerly  of 
the  Philadelphia  Public  Ledger  and  Balti¬ 
more  American,  is  doing  special  features 
for  the  Washington  Post. 

Marshall  Smith,  formerly  editor  and 
publisher  of  the  Hominy  (Okla.)  News 
and  member  of  the  Oklahoma  House  of 
Representatives,  has  been  made  editor  of 
the  American  Saturday  Night,  of  Tulsa. 
He  was  formerly  managing  editor  of  the 
old  Tulsa  Democrat,  and  later  was  with 
the  Daily  Oklahoman  and  the  Muskogee 
Times-Democrat. 

Ronald  Carton,  for  12  years  one  of  the 


^he  editor  who  uses  the 
hee  information  bureau 
conducted  by  Frederic  J. 
Haskin  provides  a  special 
representative  in  Wash¬ 
ington  for  every  one  of 
his  readers.  • 
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leadine  news  men  on  the  London  Times 
and  who  carried  out  some  of  Northcliffe’s 
biggest  consignments,  has  joined  the 


MARRIED  ment,  W.  O.  Mastin  succeeding  L.  N. 

AND  MRS  WILLIAM  A  The  paper  is  owned  by  M.  F. 

T  A  Amrine,  warden  ot  the  Kansas  Peniten- 


tion  of  Newspaper  Executives,  as  repr^| 
sentative  of  the  World.  I 


jdM  ,..rc<  .h,  Japan -Adv»,«r  „„  SJ.  “X  JpThei;  'T,' 


in  Tokyo. 

Charles  Williams,  news  editor  of  the 
Baltimore  American,  has  resigned. 

William  A.  Curry,  courthouse  reporter 
for  the  Kansas  City  Star,  was  recently 
honored  by  the  Kansas  City  Bar  Associ¬ 
ation  by  being  elected  an  honorary  mem¬ 
ber,  the  only  man  outside  the  legal  pro¬ 
fession  so  honored. 

Mrs.  James  MacMullen,  wife  of  the 
managing  editor  of  the  San  Diego  (Cal.) 
Union  and  Tribune,  has  been  appointed  a 
member  of  the  board  cf  trustees  of  the 
city  of  Coronado,  Cal. 

A.  W.  Stone,  Denver  Post  reporter, 
has  entered  the  advertising  business  to 
handle  copy  and  accounts  for  the 
Stephen  Breene  Agency.  He  is  suc¬ 
ceeded  on  the  staff  of  the  Post  by  John 
Montgomery,  formerly  reporter  of  the 
Emporia  (Kan.)  Gazette. 

Ralph  S.  Boyeson,  formerly  editor  of 
the  American  Legion  Weekly  Bulletin, 
has  been  appointed  secretary  to  Chief  of 
Police  Oaks  of  Los  Angeles. 

Leonard  Lanson  Cline  of  the  Balti¬ 
more  .Sun  has  joined  the  New  York 
World. 

George  B.  Longan,  news  editor  of  the 
Kansas  City  Star,  underwent  an  opera¬ 
tion  recently.  He  is  recovering. 


George  'Powers,  advertising  numagcl 
of  the  Santa  Rosa  (Cal.)  Press  Deiiio.| 


home  in  New  York.  Mr.  Thomson  is 


W.  O.  Gundlach,  general  manager  of  crat,  has  purchased  a  JND-4  airplane 

the  Nebraska  Farmer,  has  resigned,  ef-  _ 

fective  July  1.  He  was  appointed  ad¬ 
vertising  manager  of  the  paper  in  June,  WITH  THE  AD  FOLKS 

Yil  B.  GEISSINGER,  assistant  adv( 

after  he  became  general  manager  m  the  W  ,  i  r 

Spring  of  1921.  In  the  advertising  de-  J  Ca’ifon 

partment,  he  is  succeeded  by  (ilenn  Sny-  Growers  Exdange,  Los  Angel 


B.  GEISSINGER,  assistant  adve- 
*  tising  manager  of  the  Califoni 
Fruit  Growers’  Exchange,  Los  Angela 


der,  vice-presidetit  and  general  manager  start  on  an  eastern  trip  June  3. 


of  the  Guenther-Glaze  Advertising 
Agency,  St.  Joseph,  Missouri. 


H.  S.  Jacks,  a  former  Columbia,  Mo. I 
newspaper  man,  who  for  two  years  wa 


Robert  T.  Kenworthy  has  been  named  connect^  with  the  United  States  Va 
advertising  manager  of  the  Des  Moines  Bureau,  is  now  with  the  Adot 


Capital. 

Sam  L.  Hensley  has  resigned  as  adver- 


Engraving  Company  of  Kansas  Qty. 
G.  H.  Ball,  recently  with  Frank  Pro- 


tising  manager  of  the  Long  Beach  (Cal.)  Company  Phil^elphia  office,  as  * 

Daily  Tele^am  to  join  the  staff  of  Con-  executive,  has  resigned  to  b- 

ner  &  RhS  of  that  city  as  manager  of  advertising  manager  for  the  Web 

the  department  of  merchandising.  Company,  makers  of  gas  mantla 


C.  E.  Gilkison,  for  the  past  two  years 
a  member  of  the  advertising  force  of  the 


bach  Company,  makers  of  gas  mantla 
Gloucester,  N.  J. 

Harry  Kerr,  for  the  past  nine  month 
a  member  of  the  advertising  departnw 


T^pa  (HaO  Tribune,  has  joined  th"  D;nvijle  (111^ 

Thompson  &  Co.,  large  mail  order  cigar  ^as  joined  the  advertising  department  oi 


concern  of  Tampa.  He  will  ^  in  charge  Marshall  Field  &  Company,  Chicago, 
of  correspondence  and  advertising.  ^  „  u  *i  • 


F.  X.  Wholley,  who  recently  resignd 
L.  W.  Phillips,  formerly  connected  as  managaing  director  of  the  Bette 


Xn.  WllliAin  A.  Thomsoa 


with  the  advertising  department  of  the  Business  Bureau  at  Washington,  ha 
Los  Angeles  Examiner,  has  gcwie  to  San  taken  charge  of  the  advertising  and  sale 


director  of  the  Bureau  of  Advertising  of  J-  L.  Hockenberry. 


Luis  Obispo,  Cal.,  as  business  manager  promotion  of  the  Barnet  Leather  Cob- 
of  the  Morning  Obispan,  as  successor  to  pany,  Inc. 


r  r  <^h9nfAthir  hac  intno/i  fiio  rnnnr  oirecior  oi  inc  Durcau  oi  navcriisinK  oi  —  - A’  Jerome  Beatty,  formerly  of  Lawrena 

torial  staff  of  the  Lancaster  (Pa.)  N^w'  'I*!.  'J' 


Fra  He  wac  nn-viniidv  doinir  rewrite  Association.  Mrs.  Thomson  was  Miss  manager  of  the  merchandising  depart-  ploitation  and  publicity  for  the  A 


for  the  Philadelphia  Bulletin. 

A.  Kandel,  who  has  been  doing  specials 
for  the  Baltimore  American,  has  returned 
to  New  York  to  short  story  writing. 
(3arl  Miller,  formerly  of  the  reportorial 


Barbara  Buxton  of  St.  Paul,  Minn.,  and  ment  of  the  New  York  World,  has  been  Litchman  Motion  Picture  Corporation  oi 
Providence,  R.  I.  They  were  married  made  a  mentfier  of  the  National  Associa-  New  York. 


May  19  at  the  House  of  Hope,  St.  Paul, 
in  one  of  the  outstanding  ceremonies  of 
the  city’s  current  social  season. 

J.  Huston  McCollough,  a  reporter  on 


staff  of  tl«  I^nraster  (Pa.)  New  Era  L^caster  Intelligencer,  and  son  of 
has  CTtered  the  bond  business  in  Phila-  £_  McCollough,  managaing  editor,  will 
delphia  marrv  on  Tune  21  Miss  Edvthe  Landis 


*P"'^  _  marry  on  June  21  Miss  Edythe  Landis 

John  J.  Weisberger,  formerly  of  the  Johns,  of  Lancaster. 


Baltimore  American,  is  in  New  York 
free  lancing. 


John  A.  Torsell,  manager  of  the  East 
Moline  office  of  the  Moline  (Ill.)  Dis- 


Herman  H.  Koch,  formerly  city  edi-  patch,  and  Miss  Annette  Elizabeth  Karl- 
tor  of  the  Sioux  City  Tribune  and  now  son  of  Chicago  will  be  married  June  9. 


^blisher  of  the  Mapleton  (Ja-)  Ray  Alan  Washburn,  European  repre- 


Workingl 

for  the  Community 


has  bem  elated  president  of  the  New  sentative  of  the  Associated  American 
TrevMian.W.  Hugo  class  of  the  Sioux  Newspapers,  will  this  month  marry  Miss 


City  Consistory. 


Frances  Sconce,  of  Chicago,  for  the  past 


Max  Egloff,  formerly  a  member  of  year  assistant  in  the  manager’s  office  of 
the  editorial  staff  of  the  Sioux  City  the  Macmillan  Company,  New  York. 


Journal,  is  now  in  Paris  studying  art  and  John  A.  Gallagher,  general  manager 


drama.  He  is  collecting  material  for  a  of  the  Philadelphia  Catholic  Standard 


W.  G.  Hale  of  the  Des  Moines  Regis¬ 
ter  and  Tribune  underwent  a  minor 


and  Times,  will  marry  Miss  Angela  M. 
Lee,  June  26. 


The  Church  Advertising  Department  since 
the  last  convention  of  the  A.  A.  C.  W.  has 
been  working  for  the  good  of  each  community 
— and  for  that  alone. 


_  ..  ,  .  ,  .  M.  J.  Powderly,  of  the  advertising  de- 

^ti^  last  week  at  a  Des  Moines  partm^t  of  the  Uncaster  (Pa.)  Intelli¬ 


gencer  and  News-Journal,  is  engaged  to 


Cecil  jMcs,  formerly  on  the  repor-  n»rry  Miss  Esther  M.  Kendig,  of  Lan- 
torial  staff  of  the  Knoxville  (Tenn.)  caster. 


Sentinel,  is  now  telegraph  editor  of  the  j-.  •  i  .  it  t  .u  tr  -.j.  „ 

Greenville  (S.  C.)  ^ws.  ? 

„  T  Telegraph  were  guests  of  Paul  D.  Fet- 

Bcn  Jacor,  Bos^  newspaper  trow  at  a  chicken  and  waffle  dinner  at 


h^  joinrf  the  staff  of  the  Butte  Miner  Amity  Hall  Inn,  near  L^ncannon,  May 


and  has  bwn  assigned  to  the  police  b^t  24.  This  was  a  b^helor  dinner,  the  en- 


He  succeeds  'Tom  F.  McDonald  who  has  gagement  of  Mr.  Fettrow  to  Miss  Helen 
gone  to  Shelby  ^  speaal  fight  cor-  Fisher  having  just  been  announced. 


At  the  Atlantic  City  convention  there  will 
be  an  e.xcellent  program  of  talks  and  confer¬ 
ences  on  various  phases  of  local  church  adver¬ 
tising.  It  will  be  attended  by  many  pastors 
and  others.  Advertising  men  whose  main  in¬ 
terest  is  in  other  departmentals  are  invited  to 
attend  the  sessions. 


respondent  of  the  Great  Falls  Tribune. 


B.  T.  McCanna,  copy  writer  in  the 


Miss  Annie  Whelan,  for  some  y^rs  a  business  survey  department  of  the  Chi- 
political  writer  on  the  New  Haven  cago  Tribune,  and  Miss  Qaire  Foy  were 


Journal-Courier,  has  been  made  county  marri^  recently, 
editor  of  the  Bridgeport  Telegram.  t  .  „  ’ 


cT.  e  w  .  .  /  .  John  Horace  Mease,  managing  editor 

Shelton  S.  M^lack,  for  10  years  city  of  the  Madison  (S.  D.)  Daily  Sentinel, 
editor  of  the  Tampa  (|^a-)  Tribune,  and  Miss  Margaret  Kirkland  Marshall, 


Church  advertising  helps  men  to  church — 
and  church-going  men  make  a  better  town. 


Utely  managing  editor  of  _  the  now  de-  sister  of  Verne  Marshall,  managing  edi- 
funct  Tampa  Sunday  Citizen,  _  has  be-  tor  of  the  Cedar  Rapids  Gazette,  were 


come  telegraph  editor  of  the  Miami  Me-  married  Mav  26  at  Cedar  Rapids 
tropohs. 


Parke  Brown,  political  writer  for  the 
Chicago  Tribune,  has  gone  to  Lost  Uke, 
Wis.,  for  a  two  months’  rest  after  an  at¬ 
tack  of  sickness. 

C.  P.  Winstead,  formerly  telegraph 


THE  BUSINESS  OFFICE 

O.ALPH  F.  HIRSCH,  advertising 
manager  of  the  Ohio  State  Journal, 


This  department  furnishes  speakers  for 
church  advertising  programs,  has  copy  for 
use  in  local  campaigns  and  in  other  ways 
stimulates  the  use  of  paid  space  to  promote 
church  attendance. 


editor  of  the  Macon  (Ga.)  News,  is  now  and  president  of  the  Columbus  Automo- 
with  the  Tampa  (Fla.)  Tribune  in  the  bile  Club,  was  recently  elected  treasurer 


Church  advertising  will  continue  to  grow 


same  capacity. 

Miss  Martha  McElliott  of  the  Sunday 


of  the  Ohio  .Automobile  Association. 
Walter  Kelley,  advertising  manager  of 


room  of  the  Chicago  Tribune  has  gone  the  Salina  (Kan.)  Daily  Union,  accom- 


to  California  on  a  month’s  leave. 


panied  Jack  Harper,  automobile  racer. 


Mrs.  Louie  Alexander  is  a  recent  addi-  a  record  of  28  hours  Md  10 


CHURCH  advertising;department 


tion  to  the  staff  of  the  Orlando  (Fla.) 
Sun. 


minutes  for  a  round  trip  from  Salina  to 
Denver  and  return  in  competition  with 


AACW 


Ed  Smith,  sports  editor  of  the  Chicago  Union  Paci^  Railroad.  The  beat 

Evening  American,  well  known  in  pugi-  railroad  by  30  minutes. 


Editor  and  Pnblither  believes  in  the  future  of  church  adrertiting  and  donates 
this  space  each  week  to  further  the  cause. 


listic  circles  as  a  referee,  has  been  ill 
for  some  time. 


The  Council  Grove  (Kan.)  Daily 
Guard  announces  a  change  in  manage- 


I 


b  i 
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Features  by 

Irvin  S.  Cobb 
Fontaine  Fox 
Howard  R.  Garis 
Rube  Goldberg 
Ed  Hu^es 
O.  O.  McIntyre 
Will  Rogers 
Chas.  HansonTowne 
H.  J.  TuthiU 
John  V.  A.  Weaver 

and  others 

Tk  IcNMihlSTi^ejK. 

Time*  Building.  New  York 


Nine  Milkion 
a  Dav 


Milwaukee  purckaw. 

average  more  than  nine 
million  dollar*  every  buaineM 
day.  Wiaconain  purckaaaa 
average  more  than  thirty- 
three  million  dollar*  a  day. 
Yon  can  cover  Milwaukee 
and  rich  aurrounding  terri¬ 
tory  at  one  coat  only  witl^— 


J'Thc  Milwaukee 

OUKNAL 

F/RST-Vy  Merit 


SITUATION  WANTED 

— aa  Aaaiatant  to  Live-Wire 
Circulation  Manager 

Want  ta  wark  far  Circulation  Manafar  with 
4all7  mail  Hat  of  1,000  to  S.OOO  aubocrlbora. 
T«*n  of  exparleae*.  Worked  for  Circulation 
Manafara  of  papara  like  the  Chicago  Trlbnne, 
New  York  Tlaaea,  Superior  TelagraB,  ate. 
Pat  ma  on  the  Job  and  I'll  make  your  work 
eaaler.  Will  make  It  eaar  for  yon  to  have 
yanr  mall  Hat  correeted  dally.  Will  make 
poaalble  directly  Imprinted  addreaaea.  With 
m*  on  the  Job,  aobacrlber  complalnta  will 
practically  ba  eliminated.  Your  mall  Hat 
will  ba  under  your  aole  cantrol.  I  can  do  all 
thoae  thlnga — many  more— for  leaa  than  6Sc 
a  day.  Chance*  ara  1  can  aare  yon  more 
than  my  aalary.  Lot  me  tell  yon  my  whole 
atery.  Writ*  n*  Knltl-llallar  Syrt*a^  In 
eata  af 

jSpeed^unafic 


Ctmfami 

THE  MULTW-uGlER  SYSTEM 
aiT-aa*  WAaMiNaroM  ai.vn. 
CHICAGO 


From  nothing — to 

200,000 

in  seven  months 

DETROIT 

SUNDAY 

TIMES 


avnaM 

1  wavM 

•vUMt 

mm 

BL 

1  ■  aaaa  «  apt  emt  eaein 

III! 

Ill 

i 

-  — 

1923  HAT  25  PM  0  12 


HECCIVED  AI 

CD4f6  60  NL 

DAVBIP08T  lOSA  26 
JAMES  WRIGHT  BROWN 

1117  WORLD  BLOG  NEWYORK  HI 

HEARTY  CONGRATULATIONS  ON  YOUR  ON  TO  LONDON  EDITION  WHICH  HAS 
JUST  REACHED  MY  DESK  IN  EVERY  SUCCEEDING  SPECIAL  EDITION  YOU  ISSUE 
YOU  SEOI  TO  POT  IN  THE  SHADE  THE  PREVIOUS  ONE  YOU  ARE  GETTING  OUT  A 
WONDERFUL  TRADE  PAPER  WHICH  EVERY  PUBLISHER  CAN  BE  PROUD  OP  MORE 
POWER  TO  YOU 

E  P  ADLER. 


Fitted  to  Your 
Needs 

An  engineer  experienced 
in  general  manufacture 
wouldn’t  be  expected  to  pro¬ 
duce  your  paper  better, 
quicker,  or  more  economic¬ 
ally. 

But  engineers  with  production 
experience,  working  under  the 
direction  of  a  trained  newspaper 
man  can  design  building  and  plants 
which  should  accomplish  that  re¬ 
sult.  This  organization  has. 

S.  P.  WESTON 

Newepever  BuUdinga 
Mechanical  Layoute 
Produetkm.  Operatiaa 

120  West  42Bd  St.  New  York 


On-to-London 
CixvBLANo,  O.,  Hay  25,  1923. 

To  Editoe  St  PoBLisHki:  Coryiratulations  on 
vour  “On-to-London”  edition.  'The  publication 
It  ao  exhautive  that  cne  of  our  staff,  John  W. 
Love,  industrial  editor  of  the  Plain  Dealer, 
asked  me  for  my  extra  copy,  saying  he  wanted 
to  take  it  to  London  when  he  saUs  June  30. 
Mr.  Love  evidently  thinks  the  London  features 
an  interesting  study  for  him.  You  have  certainly 
covered  a  big  field  most  thoroughly  and  the 
issue  reflects  much  care  in  its  preparation,  the 
general  representation  of  the  field  covered  being 
abotit  the  best  I  have  ever  seen  during  30 
years  of  active  newspaper  work.  The  issue 
“makes  one  acquainted”  with  the  big  men  be¬ 
hind  British  daily  newspapers  and  gives  a  splen¬ 
did  “closeup”  picture  of  our  publishers  across 
the  sea. 

J.  H.  WEBB. 


London”  issue  of  Hay  19th.  It  surely  was  a 
humdinger  and  a  credit  to  yon. 

J.  J.  LYNCH, 

President  International  Circulation  Managers’ 
Association. 


New  Yoax,  May  23,  1923. 
To  Edito*  &  PuBLiSHea:  Hearty  congratula¬ 
tions  on  that  wonderful  “On-to-I^ndon” 
number. 

ASSOCIATED  ADVERTISING  CLUBS, 
Carl  Hunt,  Manager. 


South  Bend,  Ind.,  Hay  26,  1923. 

To  Editob  &  Publishes:  Your  “On  To  Lon¬ 
don”  number  of  that  always  excellent  publica¬ 
tion,  Editos  &  PviLiSHEE,  is  One  of  the  most 
attractive  issues  you  have  ever  put  out.  It 
should  accomplish  all  you  set  out  to  do  and 
it  ought  to  create  the  hurtiest  good  feelings  be¬ 
tween  the  British  and  American  press. 

F.  A.  MILLER. 

Editor  South  Bend  Tribune. 


Clevelahd,  May  35,  1923. 
To  Editob  &  Puslisheb:  Permit  me  to  offer 
my  humble  congratulations  on  your  “On  To 


Forest  ConaervatioBists  Join  Hands 

Wasbincton.,  D.  C.,  May  22,  1923. 

To  Editob  &  Puslisheb:  Early  in  the  year 
the  directors  of  the  National  Conservation  As¬ 
sociation,  believing  that  a  consolidation  of  the 
association  with  the  American  Forestry  Associa¬ 
tion  would  be  advantageous  to  the  broad  cause 
of  forest  conservation,  presented  such  a  pro¬ 
posal  to  the  directors  of  the  American  Forestry 
Association.  The  latter  accepted  the  proposal  at 
a  meeting  on  April  24  and  the  consoliimion  is 
therefore  to  become  effective  on  June  1.  After 
that  date  the  activities  of  the  National  Con¬ 
servation  Association  will  become  a  part  of  the 
activities  of  the  American  Forestry  Association 
and  will  be  conducted  from  the  latter’s  office 
at  914  Fourteenth  Street,  Northwest,  Washing¬ 
ton,  D.  C. 

The  conservation  movement  is  a  child  of  the 
forest  movement.  Forestry  is  indeed  the  key¬ 
stone  of  the  arch  of  the  conservation  of  naturu 
resources.  In  the  early  days  the  American 
Forestry  Association  sponsored  the  conservation 
movement  and  the  consolidation  now  effected  is 
merely  a  return  to  first  principles.  .The  Ameri¬ 
can  Forestry  Association  has  declared  that  it 
will  stand  for  and  promote  vigorously  and  fear¬ 
lessly  the  essential  aims  in  the  use  and  de¬ 
velopment  of  natural  resources  for  which  the 
National  Conservation  Association  was  founded. 

Therefore.  I  hope  that  every  member  of  the 
National  Conservation  Association  will  continue 
his  support  of  the  conservation  cause  by  continu¬ 
ing  membership  in  the  American  Forestry  As¬ 
sociation.  Members  of  the  National  Conserva¬ 
tion  Association  in  good  standing  become,  auto¬ 
matically,  members  of  the  American  Forestry 
Association,  and  will  receive  all  benefits  and 
privileges  of  members  of  that  association. 

GIFFORD  PINCHOT. 


PROTEST  BASEBALL  RADIO 


Writers’  Association  Warns  Broailcast- 
ing  Will  Cut  PuUicitjr 

The  Baseball  Writers'  Association  has 
protested  to  Baseball  Commissioner 
Landis  and  Presidents  Johnson  and 
Heydler  of  the  American  and  National 
Leagues  against  any  grant  of  permission 
to  a  radio  corporation  to  broadcast  base¬ 
ball  results  from  major  league  parks 
throughout  the  country.  A  telegram, 
signed  by  Frederick  G.  Lieb  of  New 
York,  president  of  the  association,  and 
Joseph  M.  McCready,  Philadelphia,  sec¬ 
retary,  says: 

“Understand  permission  has  been 
granted  to  a  wireless  corporation  to 
broadcast  results  of  games  at  Polo 
Grounds  and  other  parks  throughout  the 
country,  giving  detailed  results  play  by 
play.  If  this  is  permitted,  it  will  kill 
circulation  of  afternoon  papers  and  in 
the  end  will  result  in  curtailment  of  base¬ 
ball  publicity. 

“The  Baseball  Writers’  Association  is 
strongly  opposed  to  allowing  any  wire¬ 
less  connection  with  the  baseball  parks 
which  would  allow  broadcasting  stations 
to  give  details  while  a  game  is  in  prog¬ 
ress.” 

FUTURE  OF  RADIO  PICTURES 


fore  the  annual  convention  of  the  Society 
of  Motion  Picture  Engineers  at  Atlantic 
City,  N.  J,,  Prof.  C.  Francis  Jenkins, 
Washington,  D.  C,,  inventor,  declared 
that  no  newspaper  could  possibly  put  a 
distant  news  event  before  the  public  as 
quickly  as  the  theatre  could  in  the  future 
with  radio  pictures. 

“It  is  possible,”  he  said,  “perhaps  prob¬ 
able,  that  a  news  bulletin  in  pictures  and 
type  may  be  broadcast  and  the  photo¬ 
graphic  negative  thereof  be  used  in  the 
printing  of  the  usual  news  bulletin  sheet, 
cither  by  direct  photographic  process  or 
by  a  photo-etching  process,  the  ctch^ 
plate  for  use  in  the  printing  press.  This 
would  eliminate  the  necessity  of  local 
typesetting  plants.” 


CHICAGO  TRIBUNE  ELECTION 


laTsator  Thiaka  Papers  Caaaot  Com- 
poke  With  tho  Tlicatres 

Speaking  on  “Radio  Photography”  bc- 


McCormick  and  Patterson  Chosen  Co- 
Editor  Publishers 

The  annual  meeting  of  the  stockholders 
of  the  Chicago  Tribune  Company  was 
held  May  21.  The  following  directors 
were  elected:  Mrs.  S.  R.  McCormick, 
Mrs.  R.  W.  Patterson,  R.  R.  McCormick, 
J.  M.  Patterson,  Alfred  Cowles,  H.  D. 
Lloyd  and  S.  E.  Thomason. 

The  following  officers  were  elected : 
Co-editors  and  publishers,  R.  R.  McCor¬ 
mick,  J.  M.  Patterson;  president,  R.  R. 
McCormick;  first  vice-president,  J.  M. 
Patterson;  second  vice-president,  S.  E. 
Thomason ;  treasurer,  R.  R.  McCormick ; 
secretary,  J.  M.  Patterson. 


riKST  IN  rVMUC  SEMriCM 


Ths  World  and  the  Bvs- 
nine  Worid  havs  a  cona- 
bined  circulation,  daily,  at 
tao/m  for  $1J0  per  aent* 
Una  cra*a>  tnbieet  to  eon- 
tract  ^aonnnta.  They  earn 
man  hi^  claa*  dry  good* 
advertiaine:  are  read  Vy 
more  jobber%  departmant 
and  diain  atorc  bnyera,  aM 
by  more  retaflera;  offer 
more  circulation  per  dollar 
and  ft  more  conoeatrfttM 
circnlation;  a  reader  and  a 
dealer  inflocnce  more  loeal- 
ixed  than  any  other  nun- 
ing  and  evening  combina¬ 
tion. 

jidvertite  m  Sewetaptre 
by  Ifte  Year 


BoBdtng,  Naw  Ysrii 
Dar’a  BoUJim.  Pa(d  NaiUlBa. 

Chkaa*  DaUall 


THE 

NEW  ORLEANS  STATES 

In  two  yanm  has  bteroeamd 
Daily  oonr  17,000 
Stm^y  opnr  41,000 
Praannt  ayeragna  ara 

Daily  orar  S4,000 
Sonjay  omr  77,000 
Rata  12c  flat  Daily 

I5e  flat  Sunday 

Adrartiaing  gain  for  1922 
1,029,492— Gran taat  in  the  South 

Reproaontad  by 

THE  S.  C  BECKWITH 
SPECIAL  AGENCY 
NEW  YORK 

JOHN  M.  BRANHAM  CO. 

CHICAGO 


KNICKERBOCKER  PRESS 


(Mm^g  aarf 

ALBANY  EVeHiNG  NEWS 

covns 

ONE  BIG  MARKET 
Albany,  Troy,  Schenectady 

AND 

The  Capitol  District 

NATTONAL  aEPKXaENTATIVX 
Joha  M.  Branham  Co. 
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Ci^c  Bee 

AMERICA'S  rREMIER  NEGRO  JOURNAL 

WASHINGTON,  D.  C. 
ESTAB.  1«70  BT  W.  CAI,VIM  CHASE 


Not  a  Class  Publication, 
but  a  Paper  Essential  to  the 
Community. 

Local  and  National  Circula¬ 
tion. 

Our  loiiK,  faithful,  goodwill  lervice,  to¬ 
gether  with  our  bona-6de  circulatioa, 
warrants  serious  consideration  of  AD¬ 
VERTISERS. 


MAT  WE  SERVE  TOTJ! 


Westchester  Coantys 
Greatest  Advertising 
Medium 

THE 

DAILY  ARGUS 

Mount  Vernon,  N.  Y. 

Carried 

Over  7,000,000 

Lines  in  1922 


Tki*  is  the  Greatest  Amount  of 
Advertiaing  Carried  by  Any 
Paper  in  This  Important  County. 


The  Buffalo  Territory 
Offer*  Big  Possibilities 
To  National  Advertisers 

Twelfth  Aaiericaa  City;  srccad  la  Kav 
York  State,  Buffalo,  with  over  half  a 
million  iMOpla  and  the  aamMuidiag 
trada  area  with  thrae  hundred  thoa- 
aand  more,  affords  a  rich  market  to 
national  adTcrtiaert.  The  effeotirc 
medium  to  capture  thia  desirable  mar¬ 
ket  ia  the  big,  popular,  home  newa- 
paperw-A.  B.  C  Net  paid  1(8,951;  90% 
of  Eaglish-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Bntlsr,  Edttar  St  PahSaber 
KELLY-SMITH  COhIPANY 
RapreMaSariew/ 

Marbridga  Bldg.  Lptma  BUg. 

Naw  Yatfc.  N.  Y.  Chieaga,  m. 


**ln  Boston  IPs  the  PosP’ 


Circulation  Averages 
for  1922 


BOSTON  DARY  POST 

396,902 

Copies  Per  Day 


BOSTON  SUNDAY  POST 

401,643 

Copies  Per  Sunday 

Fint  in  Local,  General  and 
Tiftal  Duplay  AdvartUing 


Thomas  E.  Basham  Corapanyp  Inter-Southem 
Life  Building,  Louisville,  Ky.  Making  1,000- 
line  yearly  contracts  for  the  Axton  Fisher  To* 
bacco  Company. 

Bolton,  Meek  A  Wearstler,  Hippodrome 
Bldg.,  Youngstown,  Ohio,  Planning  campaign 
for  the  Cornwell  Quality  Tools  Company,  Cuya¬ 
hoga  Falls,  Ohio,  “Cornwell  Tools.” 

Thomas  H.  Bowers,  304  South  Wabash  ave¬ 
nue,  Chicago — Using  some  towns  in  Pennsyl¬ 
vania  on  Blauer-Goldstone  Company,  Chicago 
(Navarre  Pearls.) 

Witt  K.  Cochrane  Company,  30  North  Dear- 
bi.m  street,  Chicage^^Sending  contracts  to  pa¬ 
pers  generally  cn  Enoz  Chemical  Company,  Chi¬ 
cago. 

BumS'Hall  Advertisinf  Agency,  Merrill 
Building,  Milwaukee,  Wis.  Using  675  lines, 

4  times,  for  the  Western  Oil  Company. 

Critchfield  A  Co.,  223  West  Jackson  boule¬ 
vard,  Chicago — Placing  some  advertising  in 
Southwestern  territory  for  Eclipse  Si«cialty 
Manufacturing  Ccmjiany,  Chicago  (1.  X.  L. 
Timers.) 

Dauchy  Company,  9  Murray  street.  New 
York.  Using  26  lines,  16  times,  for  Allen  S. 
Olmsted. 

George  L.  Dyer  Company,  42  Broadway, 
New*  York.  Sending  out  5-time  orders  for  the 
National  Seal  Company. 

Erwin.  Waeey  A  Co.,  5S  F.ast  Washington 
street,  Chicago.  Making  2,800-line  yearly  con¬ 
tracts  for  the  United  States  Gypsum  Company. 

Albert  Frank  A  Co.,  14  Stone  street,  New 
York.  Making  yearly  contracts  for  the  Inter¬ 
national  Mercantile  Marine  Company. 

Charles  Daniel  Frey,  1(M  South  Michigan 
avenue.  Chicago.  Making  5,000-line  contracts 
for  the  Simmons  Company. 

Charles  H.  Fuller  CcHnpmy,  623  South  Wa- 
l>ash  avenue,  Chicago.  Using  one  full  page, 
one  time,  for  the  Lewis  Laboratories. 

Green*Fulton*Cunningham  Company,  Steger 
Building,  Chicago.  Making  2,800-line  contracts 
for  the  Xxsh  Motor  Company. 

Hoops  Advertising  Company,  9  East  Huron 
street,  Chicago.  .Making  2,800-line  contracts 
for  the  Paige- Detroit  &  Jewett  Motors. 

H.  W.  Kaator  A  Sons  Company,  14  East 
Jacksfin  boulevard,  CTliicago — C(.'ntr.icts  and  or¬ 
ders  l>eing  sent  in  New  York  an  1  Sftith  Caro¬ 
lina  tn  Hygiene  l  alx  ratory. 

Kirtland- Engel  C<.»mpany,  646  North  Michi¬ 
gan  avenue,  O.icago— Issuing  to  a  numlier  of 
T>af>ers  small  copy  on  Unim  Sales  Company. 

Kling'Gsbaon  Company,  220  South  State 
street,  Chicago.  Making  5.000-line  contracts 
for  the  Battle  Creek  Food  Company. 

Thomas  G.  Logan  Company,  332  South 
Michigan  avenue,  C'hicagc— Issuing  contracts  on 
New  York  Central  Lines. 

Lord  A  Thomas,  Wrigley  Bldg.,  Chicago. 
Making  1.729-linc  contracts  for  the  Four  Hun¬ 
dred  Products  Company. 

Theodore  F.  MacManus,  82  Hancock  avenue. 
East,  Detroit,  Mich.  Making  10,000-line  con¬ 
tracts  for  Maxwell-Chalmers  Motor  Cars. 

Heury  C.  Malay  Company,  155  East  Superior 
street,  Chicago — Using  small  appropriation  in 
vnewspai>ers  on  the  Wolverine  CHmas  Company, 
Uftroit.  Mich. 

Maxwell'McLaughlin  Company,  30  North 
Michigan  avenue,  Chicago— Some  advertising 
Iteing  placed  in  a  few  metropolitan  cities  in 
the  Southwest  on  Del  Prado  Hotel,  Chicago. 

Modem  Hawkers,  Inc.,  225  North  Michigan 
avenue.  Chicago — Placing  some  advertising  copy 
on  Sisson  Hotel,  Chicago. 

Monticelio  Dr^  Company,  Jacksonville, 
Fla.  Using  40  inches,  20  times,  and  placing 
direct. 

Osten  Advertising  Cmnpany,  306  South 
Wabash  .avenue,  Chicago — Df  ing  some  advertis¬ 
ing  for  Chicago  Beach  Hotel.  C'htcago. 

Potts-Tumbull  Advertising  Company,  Gates 
Building,  Kansas  City,  Mo.  Using  378  lines, 
twice,  for  the  Portland  Cement  .Association. 

Frank  Presbrey  Company,  456  4th  avenue. 
New  York.  Making  yearly  contracts  for  the 
Cunard  Anchor  Lines. 

William  H.  Rankin  Company,  1  West  37th 
street.  New  York.  Making  l.OOO  line  contracts 
for  the  National  Carbon  Company  &  Allied 
Companies. 

William  H.  Rankin  Company,  180  North 
Wabash  avenue,  Chicago. — Placing  some  adver¬ 
tising  in  routhwestern  territory  for  Templeton 
('ompany.  Detroit,  manufacturers  of  “Rar-mah*’ 
fan  asthm.*!  remedy). 

E.  P.  Remington  Advertising  i^ency,  1280 
Main  street,  Buffalo,  N.  Y.  Making  contracts 
for  tne  Kondon  Manufacturing  Company. 

H.  E.  Remington  Advertising  Company,  225 
East  Erie  street,  Chicago.  Making  5,680-line 
contracts  for  the  Remington  Typewriter  Com¬ 
pany;  making  1,000-line  contracts  for  the  Chi¬ 
cago,  Rock  Island  &  St.  Paul  Railway. 


Wm.  R.  Robinson  A  Co.,  Flatiron  Bldg.,  New 
York.  Making  5.000-line  contracts  lor  the 
Memiie  Lubricator  Company. 

Snodgrass  A  Gayness,  489  5th  avenue.  New 
York.  Using  140  lines,  10  times,  for  the  Ajax 
Rubber  Company. 

Stack  Advertising  Company,  29  East  Madi- 
S' 11  street,  (hicrigi  — Issuing  orders  and  con¬ 
tracts  to  Wyoming  papers  on  Santa  Fe  Rail¬ 
way. 

Stack  Advertising  Agency,  Hey  w  orth  Bldg.. 
Chicago.  Using  4p5  lines,  3  times,  for  Swift 
k  Co.;  making  5,000-line  contracts  for  Eline's, 
Milwaukee. 

Stevens  A  Wallis,  4.^  West  on  South  Tem^e, 
Salt  Lake  City,  Utah.  Will  conduct  campaign 
for  the  Intermouniain  Development  Company, 
Salt  I^ke  City.  Placing  account  for  the 
Climax  .Automatic  Cap  Company. 

J.  Walter  Thompson  Company,  244  Madison 
avenue.  New  York.  Making  2,800'line  con¬ 
tracts  for  the  United  Slates  Rubber  Company. 

Tolins  Company,  1314  Walnut  street,  Phila¬ 
delphia.  Placing  account  for  the  Futrell 
Coupler  Company,  Streator,  Hi. 

Vanderhoof  A  Co.,  167  East  Ontario  street. 
Chicago— C>rder.<  and  contracts  issued  to  Okla- 
hr  nia  paiiers  or  Canadian  National  Railways  of 
Ton  Yito.  ('.anada, 

Wales  Advertising  Agency,  141  West  36th 
street.  New*  York.  .Making  2,800-line  contracts 
for  John  T.  Stanley,  Inc.  (Molo  Auto  Soap). 

Williams  A  Cunnyngham,  6  North  Michigan 
avtnue,  CTiicagc^— (Jrders  and  contracts  going  to 
Mi*»souri  palmers  on  Cudahy  Packing  Company 
iOld  Ihitch  Cleanser). 

C.  C.  Winningham,  10  Peierboro  West,  De¬ 
troit,  Mich.  Making  lO.(KK>-line  contracts  for 
the  Davis- Young  Soap  Company. 

L.  S.  CUlham  Advertising  Company,  Adas 
Building,  Salt  Lake  Has  a  contract 

trom  the  National  Packihg  (Corporation,  Og¬ 
den,  for  putting  “Blue  Bunny”  food  pr^ucts 
on  the  markets  of  the  Mountain  States  and 
.Northwest.  News|:»ai'eTs  and  Western  maga¬ 
zines  will  be  used.  Other  contracts  of  this 
agency  are  the  Miller-Cahoon  (Company,  Mur¬ 
ray.  implements;  Covey-  Ballard  Motor  Com- 
pany;  Mab  Products  (Company,  cleanser; 
Columbia  Trust  Company,  Independent  Gas 
A*  Oil  Company,  all  of  Salt  Lake  City,  and 
Utah  Canning  Company,  Ogden. 

Stevens  A  Wallis,  Inc.,  Salt  Lake  Oty,  have 
a  contract  for  advertising  Never-Rip  Overalls 
in  the  Mountain  States  and  Northwest.  These 
overalls  arc  made  by  John  Scoweroft  &  Sons 
('ompany,  Ogden.  Newspapers,  farm  papers, 
billboards  and  direct-by  mail  mediums  will  be 
employed.  Other  accounts  are  Taylar- Richards 
Motor  (ompany.  ^It  Lake  City,  and  Boyle 
Furniture  ('ompany,  Ogden.  Both  are  Moun¬ 
tain  .States  campaigns.  The  former  will  em¬ 
ploy  newspapers. 

C.  C.  Winningham,  10  Peterboro  West,  De¬ 
troit.  Making  lO.OOO-line  contracts  for  the 
Hudson  Motor  Car  Company. 

Wood,  Putnam  A  Wood  Company.  178  Tre- 
mont  «treel,  Bi'Ston.  Mass.  Sending  out  orders 
for  the  Moxie  ('••mpany. 


FULL  PAGE  CHURCH  ADS 


**Big  Business**  Pays  Cost  of  Campaign 
in  Portland,  Me. 

A  unique  church  advertising  campaign 
init  over  by  the  Portland  (Me.)  Press 
Herald  is  attracting  much  attention. 
On  May  12  the  paper  started  a  series  of 
15  full  page  “Go  to  CTiurch”  ads.  paid 
for  by  business  firms  and  individuals. 

The  campaign,  the  Press  Herald  ad¬ 
mits,  is  being  financed  by  “Big  Business”; 
viz.,  manufacturers  and  wholesalers  hav¬ 
ing  no  direct  contact  with  the  public. 


Neui  nauEtt 

aesfatEr 

U  New  HaTen’a 
Dominant  Paper 

Circulation  over  35,500  Average 
Bought  every  night  by  More  New 
Haven  i>eopIe  than  bay  any  other 
TWO  New  Haven  paper*  COMBINED. 

Nrui  Mnuen  ftrQlBtrr 

n«  imlimt  Mmtiumt  SpwW  Afmtf 
BMtMi  —  Nm*  Terk  —  Dttr»a  —  Ckfaaw 


“The  African  World” 


AND 


Film  and  Realty  Ads  Linked 

The  Xew  York  Evening  Journal  put 
over  an  unusual  stunt  recently  in  its 
classifietl  ad  section  by  linking  an  ad  for 
“Backbone."  a  new  picture,  with  enough 
real  estate  advertisements  to  fill  out  the 
page,  under  the  heading,  "Home  Owners 
.Are  the  Backbone  of  This  Great  Nation.'' 


New  California  Ad  Campaign 

Californians.  Inc.,  will  at  least  con¬ 
tinue  another  year.  Work  begins  at  once 
to  obtain  S475,00(i  to  “sell”  the  State  in 
Eastern  publications.  This  is  $75,000 
more  than  was  spent  last  year  in  adver¬ 
tising. 


Ad  Campaign  for  Michigan  Beans 

Michigan  bean  growers  are  planning  a 
national  advertising  campaign  to  boost 
their  product.  It  is  planned  to  use 
methods  similar  to  those  initiated  by  the 
California  fruit  growers. 


“Cape-to-Cairo  Expressi 


Published  every  Saturday  ia 
London. 


The 

NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 
circulation  of 
any  daily 
newspaper  in 
America. 


The 

Pittsburgh  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C. 

rorelfD  AdrerUilnc  BapmraUUws; 

I.  A.  KLEIN 

50  Esit  42nS  St.  Nm  Vtrt 
76  W,<t  MsRts,  St,  Cklcsfs 
A.  J.  N9IRIS  HILL.  Hnnt  Bl<a.  Sss  FraadsM 


Los  Angsiss,  CaUf. 

Caimd  21,347  Dafly  Average  Qroulatioa. 

Sworn  Ocmmmrnt  Sutement,  Six  Months  IhMlni 
HsKh  SI,  1923,  136,300  DsUy.  Bb 
Endliw  Sept  80,  1922.  145.938  DsUy. 

In  DsUy  Atertse  Orenlstlon,  20,847. 

IT  COVERS  THE  FIELD  CRMPLnELY. 
lEFIESEHTATIVES: 

H.  W.  Mslsssy,  604  TIsms  RMf..  Hse  Vat. 

0.  Lirsb  Psyis  Cs.,  401  Tsea  RIRr.,  6  Hsttt 
MMioaa  An.,  Ckitsfs. 

A.  J.  Hsrrto  Hill,  710  Hesnt  Rl<|.,  Sss  Fmntlaa 
Csllt. 
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CIRCULATION 

=!BU1LD1NG= 

SUPREMACY 

Employd  by  Beat 
Aak  Any  of  Theao 

the  LOS  ANGELES  TIMES  (3) 
the  PHILADELPHIA  INQUIREK 
U) 

THE  CLEVELAND  PLAIN 
DEALER 

the  WASHINGTON  POST  (2) 
THE  INDIANAPOUS  NEWS 
THE  ATLANTA  JOURNAL 
THE  MEMPHIS  COMMERCIAL 
APPEAL 

THE  DALLAS  MORNING  NEWS 
Writs  or  WIro  Caro  Atlanta  Journal 


MOLUSTEI^  ORaJWKDH 
ORGANIZATICN 

300  MentfTT  Sloo,  Los  *hsclcs,Cai_ 


in  WISCONSIN 


The  Sunday  Telegram  hat 
the  largett  circulation  of 
any  Milwaukee  newspaper. 
The  latest  government  re¬ 
port  shows  121,053  NETT 
PAID.  The  Telegram 
longs  on  your  list. 


April  ilreilttlsa 

131,749 

NET  PAID 


lEPSEUaTATIVES— 

fi.  IICAN  PAVBE  M..  CSIsmt.  Dstrslt 
EL  Ltsit,  Its  AafiNt. 

PAYIE,  aURaS  t  SniTR.  R«w  Vwt,  loilta. 


Paw  Papora  —  (if  any)  —  soraas  Ihs 

TIMES 

AS 

A  Food  Medium 

A  recent  reader  survey  indicates 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — upward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising — is  the  best  feature 
carried  by  the  Times 
Circulatlaa  St^2S7  MtmlMr  A.B.C. 

iCELLY-SMITH  CO. 
Marlboroush  Bid#.  Lytton  BUa- 

New  York  ddcago 


pOiXAR  PULL£j^3 

jidvtrtisint  and  circulation  mauaicrs  art  always  on  Ikt  lookout  for  ntw 
idtat  that  will  incrtast  advertising  receipts  and  win  new  cireuMion.  Your 
idea  for  ittcrtasing  advertising  or  circnlatton  may  not  appeal  to  your  manager, 
but  it  may  be  just  the  thing  that  sottu  other  manager  wants.  Editor  &  Pds- 
LisBtl  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  it  now  being  used  ta  your  city  does  not  bar  it  from  the  department. 

Adrest  your  communication  to  the  Dollar  Puller  Editor.  When  they 
appear  clip  them  and  mail  them  in  and  receive  payment.  Unavailable  tdroj 
will  not  be  returned. 


THE  BOSTON 
AMERICAN 

la  showing  two  gratifying  re¬ 
sults  of  its  three-cent  price: 

It  has  the  Largest  Circulation  in 
New  England  at  that  price. 

It  is  taking  on  a  Higher  Grade 
of  Advertising  every  month. 

QUALITY  and  QUANTITY 
Go  Hand  in  Hand. 


TN  Geveland  there  is  a  small  store  deal- 
ing  in  hardware,  but  more  particularly 
high-grade  cutlery.  Its  proprietor  is 
named  Stevens.  For  several  years  he 
has  been  buying  daily  about  an  inch  of 
space  in  one  English  language  newspaper. 
This  little  ad  is  always  run  at  the  tail 
end  of  news  matter  on  the  last  page  of 
section  No.  1  of  the  morning  paper.  The 
ad  catches  the  eye  of  every  reader  who 
starts  to  look  at  other  advertisements  on 
the  same  page.  Hardly  ever  more  than 
a  dozen  words  are  used  by  Stevens  in 
an  ad.  They  are  in  bold-faced 
type  and  frequently  refer  to  some  current 
news  event.  For  instance,  the  last  day 
income  taxes  could  be  paid  the  ad  ran : 

♦ . » 

:  When  C.  Sharp  Stevens  rode  a  : 

:  bicycle  he  was  a  tax  dodger.  : 

:  616  Prospect.  : 

♦ . * 

Through  this  unique  method  of  ad¬ 
vertising  Stevens  has  built  up  a  big  re¬ 
tail  business. — J.  H.  Webb,  Cleveland 
Plain  Dealer,  Cleveland. 


thing  of  their  personalities  and  experi¬ 
ence  into  the  copy,  as  well  as  their  pic¬ 
tures.  Follow  this  with  a  series  of  ads 
on  the  different  departments  of  the  bank, 
their  persotmel,  the  duties  performed,  and 
what  they  offer  to  the  customers  of  the 
bank.  These  ads  can  be  made  interesting 
by  bringing  in  some  personalities,  and  by 
dealing  with  specific  facts  or  details 
rather  than  generalities.  Then  follow  this 
second  series  with  a  third  in  which  will 
be  featured  some  of  the  leading  business 
lirms  that  have  been  doing  business  with 
the  bank  for  many  years.  Near  the  close 
of  each  of  these  ads,  something  can  be 
said,  of  course,  about  the  service  rendered 
to  the  business  by  the  bank. — Paul  J. 
Thompson,  University  of  Texas,  Austin, 
Tex. 


That  chilly,  inhuman  bank  advertising 
which  is  often  camouflaged  as  “dignified 
Hnancial  copy,’’  is  a  source  of  worry  to 
newspaper  men  and  bankers  alike.  I  sug¬ 
gest  that  it  be  given  a  little  humanness 
in  the  following  way.  Have  a  bank  start 
a  scries  of  ads  devoted  to  the  officers  and 
directors  of  the  institution.  Bring  some¬ 


.\n  interesting  and  profitable  double 
spread  of  automotive  advertising  was 
pulled  off  by  the  Omaha  (Neb.)  World- 
Herald  here  during  the  auto  show,  or 
rather  the  day  before  it  opened.  A  full 
outline  of  the  radiators  of  different 
makes  of  cars,  six  to  a  page.  Inside  the 
skeleton  of  each  radiator  appeared  the 
photo  of  the  local  manager  of  the  com¬ 
pany  represented  by  the  make  of  the 
radiator.  Under  the  photo  appeared  the 
name  of  company,  address  and  the  slogan 
of  the  concern.  A  page  of  automotive 
uilvertising  like  that  will  hold  good  any 
time  of  the  year. — .\.  R.  Davison,  3624 
No.  41st  street,  Omaha,  Neb. 


fe  ^!lBusiness  Booster’s  Contest 


Comet 
Flat  Bed 

^NewTpnper  Pres* 
Srer)  body  Lores  Jt 
_  ^Except  rival  press  build¬ 
ers  and  they  respect  it) 

^  A  wonder-worker,  in  speed, 
endurance  and  fine  dependability. 
Prints  4,  6  or  8  pages  7  or  8 
column  sizes.  Folds  as  it  prints. 
Send  for  Catalog 

The  Goss  Printing  Press  Co. 

1535  South  Paulina  Straat,  Queaco,  IIL 


In  Indianapolis,  people 
do  not  read  an  evening 
newspaper  on  the  street 
car,  but  at  home.  The 
News  GOES  HOME.  It 
is  IN  and  TO  the  home 
that  sales  are  made. 

The  Indianapolb 

NEWS 


PAID 

CIRCULATION 

SELLING 
CAMPAIGNS 

Great  incresse  in 
roar  circnlation  in  s 
few  weekR-all  ^ 
in  idvanoe — notUne 
nnder  six  moathi. 
Gmservativc  serv¬ 
ice— positive  results. 
Sixteen  rears  o(  sub¬ 
stantial  sncccaeea 
Service  rou  will  like. 
Atk  aboat  at. 

THE  PULTZ  CO.,  Ltd. 

132  BecL  Mst.  BMk  BUc.. 
READING.  PA. 


The  stair  eartoeniit  of  tbs  Bionx  City  Trlbnns  (ot  bnay  and  made  op  a  pace  at  looal  bssiness 
men  heldinc  their  predueta  in  their  hands.  For  the  first  oerreet  cnesi  as  te  who  they  were 
tlS.60  was  paid;  lecond,  t7,M;  and  third,  $6.00. — A.  R.  Davison.  36M  Ho.  filst  Street,  Omaha, 
Hebr. 


i4n  Accounting 
and 

Federal  Tax  Service 
for  Publishers 

Referencea  on 
Application 


CLIFFORD  YEWDALL 

S3  Waal  42nd  Sirant 
N«w  York  CUy 
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CINCINNATI  SHOPPING  NEWS  ing  in  Reno  has  been  purchased  by  A. 

_  Zettonia.  * 


Eight-Page  Rotagraeure  Started  by 
Merchants  Association 

The  Cincinnati  Retail  Merchants  As¬ 
sociation  has  inaugurated  the  Cincinnati 
Shopping  News,  an  eight-page  photo¬ 
gravure  section  delivered  each  Saturday 
to  the  homes.  The  first  edition  was  sup¬ 
ported  by  quarter  and  half-page  ads  from 
practically  all  of  the  department  stores  in 
the  city.  A  plant  has  been  installed  in 
Cincinnati  and  it  is  understood  the  con¬ 
tracts  with  the  Cincinnati  and  also  with 
the  Toledo  merchants  are  on  the  basis 
of  one  year.  A  circulation  of  75,000 
homes  in  Cincinnati  is  promised  on  a  rate 
of  $80  per  quarter  page.  The  second 
edition  was  withheld  on  account  of  press 
trouble.  Announcement  was  made  that 
starting  June  2  the  editions  would  be 
issued  without  interruption. 

Nevada  Journal  Building  Sold 
The  Nevada  State  Journal’s  old  build- 


Somerville  (Mata.)  Presa  Paaaea 

The  Somerville  Herald  has  been  in¬ 
corporated  in  Massachusetts  for  $10,000 
with  Henry  St.  Pierre  as  president, 
Thomas  St.  Pierre  as  vice-president,  and 
William  tLainer  treasurer.  With  the  is¬ 
sue  of  May  29,  it  began  its  appearance 
as  a  weekly  newspaper,  taking  over  the 
Somerville  Press,  which  printed  its  last 
issue  May  18.  Eugene  M.  Carman,  presi¬ 
dent,  and  Charles  M.  Sullivan,  treasurer 
and  manager  of  the  Press  Company,  will 
devote  their  plant  to  commercial  print¬ 
ing. 


Plant  Monthly  Trade  Review 

The  Sherman  (Tex.)  Democrat  plans 
publication  of  a  monthly  trade  review  to 
go  to  mercantile  firms  and  national  ad¬ 
vertisers.  A  questionnaire  has  been  sent 
to  leading  agencies. 


Directory  of  Leading  Features 

FOK  DAILY.  SUNDAY  AND  WEEKLY  NEWSPAFEB8. 

Children’s  Page  Fiction 


AUMT  DEE  DAILY  CHILDREN’S  STORY 
ImaginatiTe,  but  not  too  exciting 
The  Herald'San  Syndicate.  280  Broadway,  N.  Y. 


Colyunu 

■■DAY  AND  NIOBT^^ 

Wtrkir:  general  Information,  comment,  bumor. 
T  E.  4Xnd  St.,  N.  Y.  O.,  Room  lOM. 


CcMnic  Pages 


BILLY  BUNK 
New  Paper  Thta  Week 
CitUen-Patrlot,  Jarksun,  Micb. 
Herald-Sun  Syndicate,  2S0  Broadway,  N.  Y.  Olty 


Comic  Strips 


■■DO  YOU  THINK  HE  DIDf 
Two  Colnmn  Comic 
The  Knoxville  Sentinel  publishes  it. 

The  Herald -Sun  Syndicate,  280  Broadway,  N.  Y. 


PERCY  AND  FERDIE 
6  column  strips — 19  years  old. 

There’s  a  Reason. 

The  Herald'Snn  Syndicate,  280  Broadway,  N.  Y. 


MRS.  CONTRARY 

Mrs.  Contrary  Mrs.  Contrary 

Mrs.  Contrary 

The  Herald-Sun  Syndicate,  280  Broadway,  N.  Y. 


Comic  Verse 


DARN  GOOD  NEWSPAPER  JINGLE 

by  Willis  Brindley. 

Hol-Nord  Feature  Service.  600  6th  Ave.,  N.  Y. 


Daily  or  Weekly  Feature 


■■A  DAILY  FIG-LEAF  FROM  HISTORY” 
lilustrated.  Send  for  samples. 

Hoi-Nerd  Feature  Service.  600  5th  Ave.,  N.  Y. 


Fashions 


in  your  own  town  ask  any  detiartment  store 
or  s(K‘cialty  shop  as  to  the  atandiog  of  ’’Wo¬ 
men's  Wear,**  senior  fashimi  expert  of  which 
Kleanor  Gunn  is. 

All  the  reeourcea  of  Women’s  Wear  are  behind 
the  Fairchild  Fastiion  Service,  designed  for  your 
par»er. 

Metropolitan  Newspaper  Service.  New  York. 


Fiction 


SNAPSHOT  STORIES 
Complete  In  one  column  dally 
Flrat  ibowlng  by  recognlaed  autlion 
D.  P.  Syndloate,  Garden  City,  N.  Y. 


ASK  ANY  SUBSCRIBER  ABOUT 
our  short  storiee  and  seriala. 
Metropolitan  Nowapaper  Service.  New  York. 


LET  US  BUILD  YOUR  CIRCULATION 
Famous  atoriea  by  famous  authors 
Service  for  Authora.  3S  W.  42nd  St..  N.  Y. 

FAMOUS  FANS  -in  3  col.,  great  atuff. 
KIDDIE  KAPEKS— in  2  col.,  real  kids. 
Columbia  Newtpaper  Service,  799  B’way,  N.  Y. 


Government  Pictures 


GOVERNMENT  PICTURES  IN  COLOR 
Paintings  of  Heroic  Deeds 
Selected  by  Navy  Officials 
Albert  R.  Benrgea,  Pnbliaher 
Flatiron  Building,  New  York  City 


Home  Decoratiems 


HOME  BEAUTIEUL,  by  Dorothy  Ethel  Wileh 
Practical,  Artistic,  Fascinating. 

The  Herald-Sun  Syndlcata,  290  Broadway,  N.  Y, 


Humor 


“LEMON  TINTED  LIFE”^ 

Separate  articles  or  in  series. 

Hol-Nord  Feature  Service,  600  &th  Ave.,  N.  Y. 


Literature 


RICHARD  LE  GALLIENNE’S 
"Books  8  la  Carte,”  weekly. 

Hol-Nord  Feature  Service.  600  6th  Ave.,  N,  Y. 


Newspaper  Halftone* 


HALF  COLUMN  HALF  TONE, 

1V4  in.  deep,  for  Sl.lOi  ten  for  $9.00. 
Indapondent  Engraver,  959  W,  29th  St.,  N.  Y, 


Newspaper  House  Organs 


THE  A  D  -  R  0  U  T  £,  by  W.  S.  Ball. 
Booklets  or  copy  and  illustrations. 

The  International  Syndicate,  Baltimore.  Md. 


Photo  News  Service 


SEND  VS  YOVR  NEWS  AND  FEATVRES 
pictures.  We  pay  $3  and  $5  for  each  accepte<l. 
Kadel  A  Herbert. 

168  East  42d  St.,  New  York  City. 

Sunday  Pages 


■■OLD  CURIOSITY” 

Explains  customs  and  guaint  habits. 
Hol-Nord  Feature  Service.  600  5th  Ave..  N.  Y. 


Women’s  Features 


■■WHEN  SCHOOL  IS  OUT” 

■nmely  feature  of  interest  to  parent.. 
Hol-Nord  Feature  Service,  500  5th  Avo.,  N,  Y. 


SUPPLIES  &  EQUIPMENT 

For  Nowspapsr  Making 


Priatara’  Oiitflttara 

Pnndng  Plant*  and  bosinesa  bought  and 
sold.  Aniericna  Typefounders’  products,  print 
era’  and  bookbinders'  machines  of  every  <U- 
scription.  Conner,  Fendler  ft  Co.,  96  Beeknmn 
St.,  New  York  Qty. 


USED 

NEWSPAPER  PRESSES 

Soott  Three  Deck  Two  Page  Wide  Preaa, 
(irinta  4  to  24  pages,  8  columns,  12  ems, 
length  of  page  21  to  23H  inebea. 

Scott  Four  Deck  Two  Page  Wide  Preaa.  prints 
4  to  ,32  pages,  7  or  8  columns  to  page,  page 
length  23-8/16tb  Inches.  Can  be  shipped  at 
once. 

R.  Hoe  A  Company  Quadruple  Press  with 
color  printing  attachment,  prlnta  from  4  to 
32  pages,  7  or  8  columns  to  page,  sheet 
length  22%  inches. 

_  *  1 

WALTER  SCOTT  A  CO. 
PlaiirfMd,  N*w  J*ra«y 

NEW  YORK  CHICAGO 

1457  Broadway  1441  Monadnock  Block 


Wa  can  incraaaa  ynur  btiahmaa  ■ 
you  want  it  laeraaaaA. 

You  hav*  thought  at  proas  cllpufiiga 
yomalf.  But  lat  u*  tall  you  bow  pnm 
cUpptag*  can  ba  mads  a  bualaaaa- 
buildor  for  yau. 

BURRELLE 

145  Lafayette  St..  N.  Y.  City 

Eatafailsliad  a  Qnartar  af  a  Caatary 


N.Y.  DAILY  NEWS 

HALF-TONES 
Beet  in  the  World 
Made  by 

POWERS 

NEW  PROCESS 


Cline- Westinghouse  Double-Motor  Drive 
with  hill  automatic  push  button  controL 

The  Harrisburg,  Penna.,  Patriot 
has  bought  its  second  double 
motor  drive  and  full  automatic 
push  button  control  for  its  press 
room. 


MAIN  OfnCE  EASTERN  OFnCE 

Fisher  BuUdlnf  Marbrldgi  Building 

343  8.  Deaihom  St  Broadvay  at  34tb  Stnet 
CRICAOO  .NEW  YOBK 


I 

t 

L 


R.  HOE  &  CO. 

For  Ona  Hundrad  Yaar*  Iha  Laadhag 
Paaignara  and  Masuifacturar*  of  N*wa- 
papar  Praaaa*  and  PidnUng  Machfanry 
al  An  Kinds 

Quality  First — 
Progress  Always 

We  always  carry  a  (nil  line  a<  Press 
and  Stereo- room  supplin,  including 
blankets  of  all  kinds,  knives,  nibbera, 
cheek  woods,  matrix  Mi>er,  imported 
and  domestic  tissue,  wiishe*.  chem¬ 
icals,  counters,  papn  roll  trucks,  etc., 
all  at  the  lowest  prices  consiatent  with 
Hoe  high  quality. 

504-520  GRAND  STREET 
NEW  YORK  CITY 

No.  7  Watar  Straat  TiBiiina  Bufldiag 

Boatn^  Mass.  ddeage,  Illinois 


Newspaper  Opportunities 

Befsn  fvebadng  a  Nmpaper  tend  hr  "Un- 
INOR"  April  Inua  eantalni  drtalli  of  nearb  190 
pspen,  taKlnUng  dally  pap«t,  needing  fren  $100,- 
000  dten  to  $4,000  eaah  to  handla.  Watoly  aad 
ttad-setkly  paptn  of  all  alaea.  Ham  aoB.  »apsn 
that  can  ha  Isaaed.  All  parts  of  ths  U.  &  rem 
noted.  On  penaaal  nrvlca  plan  aasbln  pObUman 
to  And  the  exact  paper  they  want  Seem  a  espy 
of  "UBTINaS"  bofora  you  lav.  Ifa  frea  aad  p^ 
Uihed  Uniee  a  nsnth. 

MUST  HAVE  MORE  PAPERS 
Wa  ban  a  large  nianber  af  caMoiBen  sbs  are  da- 
pendlag  upoo  oa  for  ncvmapers.  Want  to  nllf 
Uit  with  ■  and  nn  yomlf  tha  anaayaaee  af 
ewlatoty  esekatt  and  time  who  want  job  papn  aad 
Onln  to  nark  sot  tha  pay.  Wa  nad  jau  a^  aatnl 
btoom  We  ban  eons  enetoanri  rsady  to  gs  Unit. 
Ks  paper  too  big  If  the  paper  la  worth  tha  prloo. 
Also  ban  those  neklog  mall  dally  aad  wadfly 
paporo.  Othara  who  want  to  loan.  Na  nattar  tha 
aln  of  ymr  paper  or  wbera  it  li  laeatod,  gat  oar 
blanki,  net  with  na  and  yaar  papar  will  be  qoteUy 
nU. 

PUBLISHERS’  SERVICE  BUREAU 

(BrtahUAed  1010) 

119  H.  Ipwi  St  HanletA  Skis 

Owwtd  tad  Naaifto  ky  Eiptrtoand  SEWWArEI 
■EB. 


QUICK 

STICK 

Speeds  Up  the  Mailing 
and  Secures  the  Wrap. 

Pure  Vegetable  Cam  that  mixes 
quick,  sticks  quick  and  dries 
quick. 

Won*t  Sour  or  Mold  ! 

Used  in  leading  newspaper  mailing 
rooms  everywhere  every  day. 

Parked  in  125  Ib.  bags,  50  Ib.  and 
25  lb.  kegs  and  barrels. 

Manufactured  Exclusively  by 

THE  COMMERCIAL  PASTE  CO. 

COLUMBUS,  OHIO 
For  Quick  Acliou  Addrm  Dopt.  US 
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Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 

A  WORD  for  xivertiMnaents  under  tliis 
vC  (lassificatian.  Coih  with  order.  For 
tboee  iBienvIaTed  one  jntertion  (adv.  not  to 
,ueed  Sd  wor^)  FREE. 

Advertisinf  Manager 

A  successful  executive,  aggressive,  good  or¬ 
ganizer  and  result  producer  with  an  enviable 
record  fur  putting  oyer  tough  propositions  has 
just  completed  cracking  another  hard  nut  and 
i<  really  for  another.  If  you  are  the  publisher 
(f  a  second  or  third  l>aper  my  credentials  will 
irove  my  ability  to  organize  your  advertis- 
iag  department  and  show  a  consistent  gain 
in  revenue.  I  am  young,  married  and  am 
available  on  short  notice.  Address 
Editor  &  Publisher. 

Advertising  Solicitor  and  Copy  Writer 
29  years  old,  married.  Neat  and  clean  ap- 
jiearance;  seven  years’  exjierience;  open  tor 

Srsiti'a!.  fan  furnish  best  of  references. 

.JW.  Eilitor  and  Publisher. 

Advertising  Man,  Copy  Writer,  Solicitor. 
Twelve  years'  experience  on  large  and  small 
dailies.  4  years  in  present  position.  Clean 
cut,  good  ai>fwarance  and  address.  Age  35, 
married.  Desire  better  and  permanent  posi¬ 
tion  because  of  changes  in  management.  East 
preferred.  B-702,  ^itor  &  Publisher. 

Aftncy  Man, 

Experienced  general  and  special,  also  all 
branches  of  newspaper  work,  is  open  for 
pisition.  Several  years  office  manager  of 
leading  special  agency,  well  acquainted  with 
conditions  in  south.  New  York  and  southern 
reference.  Address  Box  B-698,  Editor  &  Pub¬ 
lisher. 


SITUATIONS  WANTED 

Newspaper  Man* 

Now  employeds  who  has  had  12  years'  ex¬ 
perience  in  news  and  editorial  departments, 
wishes  connection  with  metropolitan  news¬ 
paper,  preferably  in  East.  Capable,  careful 
reiiorter;  efficient  desk  man;  ability  to  take 
over  managing  editorship;  can  conduct 
“colyum"  that  will  be  quot^;  wnte  “heavy** 
editorial  matter  or  pithy  editorial  paragraphs 
with  real  punch.  A  man  who  has  given  per¬ 
fect  SsTtisfaction  wherever  he  has  worked. 
H  7i;5.  I-r^litor  &  Publisher. 

Reporter. 

.Student  of  Journalism,  age  21.  wants  to  break 
into  news  game.  Prefers  reporting  on  daily 
in  New  York  State  os  vicinity.  For  particu¬ 
lars  write  B-580.  Editor  &  Publisher. 

This  Ailvertisinf  Manager  Made 
The  Second  Paper  First 

within  three  months  in  a  western  city  of 
11.000  and  trebled  the  foreign  lineage  of  a 
metropolitan  daily.  A  seasoned  and  tactful 
executive  w*ho  will  smooth  out  any  rough 
spots  in  your  advertising  department  and  in¬ 
crease  its  selling  power.  A  lineage  develop¬ 
ing  salesman  who  knows  copy  and  makes  it 
pull  results  for  advertisers.  ^  years  old  and 
married.  His  consistent  record  of  building 
up  revenue  under  adverse  conditions  will  en¬ 
able  him  to  serve  with  unusual  effectiveness 
some  western  publisher  whose  lineage  is  not 
keeping  pace  with  the  opportunities  of  the 
field.  You  will  find  him  an  exceptionally 
profitable  investment  at  $250  to  $300  per 
month.  In  business  with  a  relative,  but  is 
withdrawing  from  the  partnership.  A  letter 
will  bring  you  full  particulars  and  indorse¬ 
ments.  Editor  A  Publisher. 


HELP  WANTED 


— Sales— 
Appraisals 


AssisUuit  Circulation  Manager  Thorough  Desk  Man, 

Now  connected  with  paper  whose  circulation  34,  familiar  with  makeup,  now  on  large  city 

increased  5,000  past  year.  Can  build  your  desk,  wishes  change  to  evening  daily.  First 

circulation.  References.  Box  B-666,  Editor  &  class  worker  who  swings  his  end  without 

Publisher.  prod.  Address  B  681.  care  Editor  &  Publisher. 


A  WOIU> 


Circulation  Manager 

For  Western  evening  daily  in  growing  city  of 
100.000  class.  Must  have  initiative  and  orig¬ 
inality.  Good  oppwtunity  for  energetic  ex¬ 
ecutive.  Write  fully,  giving  experience,  ref¬ 
erences.  age  and  salary.  Address  Box  H'671, 
Editor  &  ^blisher. 

Reporter-  Manager. 

New  England  paper  wants  man  for  20.000 
suburb  to  develop  news  and  advertising.  Fu¬ 
ture  guaranteed  to  cme  who  can  truly  repre¬ 
sent.  B-701  Editor  A  Publisher. 

Wanted. 

Small  daily  newspaper  to  lease  or  buy  in  citv 
of  5,000  to  10.000  population.  B-669,  ^itor  a 
Publisher. 

Wanted 

Telegraph  editor,  experienced,  for  afternoon 
newspaper  of  12,500  drcnlation,  in  city  of 
30,000  population.  Evening  Eagle,  Butler,  Pa. 


Wanted 

A  newspaper  circulation 
manager  over  30  years 
of  age.  One  who  has 
had  at  least  three  years* 
experience  in  handling 
and  training  crews  of 
canvassers;  desirable  op¬ 
portunity  for  life-time 
position  to  right  man. 
W'ill  start  at  rate  of 
$2,860  per  year  with  as¬ 
surance  of  working  up  to 
$4,000  or  higher.  No 
drinker.  Give  reference 
and  outline  of  experience. 
Replies  confidential. 
B-609,  Editor  &  Pub¬ 
lisher. 


Circulation  Manager 

desires  change.  Steady  speedy  result  pro¬ 
ducer,  will  consider  a  small  salary  on  a  grow¬ 
ing  paper.  B-66H,  Editor  &  Publisher. 

Circulation  Manager 

Experienced  and  reliable  circulation  manager 
of  proven  ability,  a  capable  executive  and 
promotion  man,  can  furnish  references,  0|M 
for  engagement.  *For  further  information 
write  to  Box  6-676,  care  of  Editor  &  Publisher. 

Farm  Paper  Circulatkxi  Manager 
is  seeking  an  opportunity  to  show  a  tliird 
publisher  that  he  can  make  his  publication 
a  success,  equal  or  even  better  than  the  other 
two.  The  past  few  years  of  subscription 
trials  has  greatly  added  to  my  former  ability. 

I  have  plans  that  will  bring  you  the  results 
you  want.  Best  of  references.  Address  B-700, 
Editor  &  Publisher. 

I  Am  An  Al  Cartoonist. 

40  years  of  age.  married,  will  go  anywhere, 
position  as  cartoonist,  layoutman,  or  visual- 
iier.  Salary  $30  per  week;  can  speak,  read 
and  write  several  foretgti  languages.  Ten 
years’  experience  newspaper  work.  For  fur¬ 
ther  particulars  please  write,  J.  A.  Architect, 
122  Ivcxington  Ave.,  New  York  City. 

Live,  Wide  Awake  Circulation  Manager 
would  like  to  hear  from  some  newspaper  con¬ 
templating  making  a  change.  Have  had  ten 
years*  experience  handling  circulation.  Rea¬ 
son  for  wanting  to  make  change:  Larger  held. 
1  am  married,  sober  and  industrious.  Ex¬ 
cellent  reference.  Box  B-697,  Editor  &  Pub¬ 
lisher. 

Managing  Editor 

Of  broad  experience  and  unusual  record  of 
success  desires  permanent  connection  on  after¬ 
noon  daily.  Good  organizer,  young  and  ag¬ 
gressive  and  knows  news.  Not  a  cheap  man 
hut  a  good  and  reliable  one.  Would  be  glad 
to  supply  detailed  information  and  references 
both  as  to  character  and  ability.  Address 
R-6%.  Editor  &  Publisher. 


TRANS-PACinC  NOW  WEEKLY 

Is  Firat  American  Publication  of  Its 
Kinti  in  Japan 

(Special  tif  Editoe  &  Publishes  from  Itj  Far 
F.axterH  Editor) 

Tokyo,  May  12. — The  Trans- Pacitic. 
which  was  established  as  a  monthly 
by  B.  \V.  Fleisher,  proprietor  of  the 
Japan  Advertiser,  in  1919  under  the 
editorship  of  Dean  Walter  Williams,  of 
the  Missouri  University  School  of 
Journalism,  today  made  its  first  appear¬ 
ance  as  a  weekly  of  broader  scope  than 
its  monthly  predecessor  had  aspired  to. 
The  new  weekly,  of  which  Henry  Wals- 
worth  Kinney  is  managing  editor,  will 


Web  Pressman  and  Stereotyper 
would  like  to  make  change.  Have  now  charge 
of  press  and  stereotype  rooms.  17 
years'  experience;  12  years  as  foreman;  33 
years  of  age.  Can  give  best  reference  as  to 
character  and  ability.  B-693,  Editor  A  Pub¬ 
lisher. 


BUSINESS  OPPORTUNITIES 


Writer^Editor 

Middle- Western  newspaper  woman 
with  nation-wide  acquaintance  and 
broad  experience  in  National  political 
campaigns,  dramatic  and  musical  criti¬ 
cism,  interviewing  and  feature  writing, 
is  available  for  special  assignments  in 
New  York.  For  interview  address 
B-712,  Editor  A  Publisher. 


Young  Man, 

36.  Hucated,  one  year  writing  and  one  year 
publishing  experience,  seeks  ^portunity  in 
editorial  office  of  publication.  Cxmsiders  him¬ 
self  in  the  infancy  of  his  powers,  but  has 
natural  apUtude  and  talents  which  with  fur¬ 
ther  experience  is  sure  to  develop  into  con¬ 
structive  force  for  organization  employing 
him.  Will  start  at  any  rung  of  the  ladder  at 
modest  salary.  B-688.  Editor  A  Publisher. 

Young  Newspaperman 

Desires  position  on  daily  where  opportunities 
for  broadening  present  experience  are  plenti¬ 
ful.  Have  had  several  years*  experience  on 
commercial,  city  hall,  hotels,  police  and  other 
beats.  Am  energetic,  resourceful,  a  good 
mixer,  and  not  afraid  of  work.  Have  excel¬ 
lent  reasons  for  leaving  present  position  on 
Western  daily.  Can  supjdy  references  where 
desired.  Will  be  free  by  August  1.  B-TW, 
Editor  A  Publisher. 


be  the  only  American  publication  of  its 
kind  in  Japan,  as  was  the  Trans-Pacific 
monthly  before  it. 

The  American  offices  of  the  Trans- 
Pacific  are  at  342  Madison  avenue,  under 
the  management  of  J.  P.  Barry,  who 
tormerly  was  general  manager  of  the 
Fleisher  publications  in  Tokyo. 

Sale  of  Kansas  Paper  Approved 

The  Kansas  blue  sky  board  has  ap¬ 
proved  the  sale  of  stcxdc  of  the  Gazette 
Publishing  Company  of  Hutdiinson  to 
the  new  publishers  of  the  Hutchinson 
(jazette.  The  capital  stock  is  given  as 
$1.S0,CKX).  Emerson  Carey,  former  owner, 
received  $90,000  for  his  paper.  The  re¬ 
maining  stock  is  to  be  used  for  pro¬ 
motion.  Stock  will  be  sold  to  Democrats 
throughout  the  State. 


C.  A  WORD  lor  ailTiiHiMMlo  owfar  thto 
clajaMcaUDa.  Cash  wWi  arJsr. _ 

Trade  Journal  Wanted. 

Successful  magazine  editor  wants  half-inter¬ 
est,  with  services,  in  live  trade  paper.  B-7W, 
Etlitor  &  Publisher. 

Wanted,  to  Bujr; 

l>aily  newspaper  in  Indiana.  Michigan,  Ohio. 
Illinois,  city  of  .S,(W)  to  20,000.  B-TO,  Editor 
4  Publisher. 

FOR  SALE 

A  WORD  for  advartiasisMta  iindw  tUa 
^  classificatfaa.  Cadi  witii  otdar. 

For  Sale 

.Approximately  36  reams  33  x  46  imported 
super  news.  Offset  Gravure  Corporation,  351 
West  .IJnd  St..  New  A’oric. 

Wanted,  to  Buy: 

Standard  Straightline  Cioss  or  Hoe  32  page 
two  plate  wide,  1254  ems,  20  inch  column  press. 
If  you  have  such  a  machine  for  sale,  write 
fully  and  state  where  press  may  be  seen. 
B  711.  ^itor  &  Publisher. 


NXWSPAPU 

PROPERTIES 


Palmer,  DeWitt 
&  Palmer 

FmcifU  Cmmi 

M.  C.  MOORE  513  Cmm  Dri*« 

B«T«riy  HtUi,  Calif. 


Unusual  OppwtuiilMs 

Daily  St  Weakly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Nmespaper  end  AfagozuM 
Propertia* 

Time*  Building,  NewYoik 

Established  191t 


iWE  OOHNEa  THE  W1RES1 


Ten  pek  cent  is  yours. 

if  you  will  tend  at  namet 
and  addreatea  of  well  quali¬ 
fied  young  men  who  are  now 
seeking  potitient  at  newt  re- 
portert.  copy  oditort  tnd  ad- 
vertlting  toUcitort— the  kind 
yen  would  like  to  have  on 
your  own  ttaff.  We  can  offer 
them  good  opportunitiei.  You 
will  help  them  and  help  your¬ 
self.  Ask  about  our  profit- 
sharing  plan. 


FKRNALD'S  EXCHANQC.INC 
Thim  NatT  EVov..  Spnimntp.  Hnss. 


*  * 

{STARR  SERVICE 

4- 

Ptarra  C  Ster  X 


k  NEWSPAPER  MANAGEMENT  AND  ^ 
•r  DEVELOPMENT  ♦ 


PRESS  BLAMED  FOR  CRIME 

Mechanical  Enginaera  Told  Papers 
Pander  to  Vicious  Element 

The  reading  of  crime  items  in  the 
newspapers  daily  panders  to  the  criminal 
element  and  contributes  to  the  prevalence 
of  crime,  Calvin  W.  Rice,  secretary  of 
the  American  Society  of  Mechanical 
Engineers,  told  326  members  in  conven¬ 
tion  at  Montreal,  May  28.  He  appealed 
to  them  to  use  their  influence  to  rediKe 
the  number  of  stories  of  crime  printed  in 
tbs  American  press. 

Eighty-three  murderers  out  of  8,000  in 
the  United  States  went  unpunished.  Rice 
said.  He  pointed  out  that  England, 
Scotland  and  Wales  had  only  300  mur¬ 
ders  last  year,  of  which  only  six  went 
unavenged.  Then  he  showed  three 
prominent  British  journals  without  a  line 
of  crinie_  news. 

Plain  Dealer  School  Trophy 

The  Geveland  Plain  Dealer  trophy 
cup  annually  awarded  to  the  Geveland 
high  school  publishing  the  best  news¬ 
paper  this  year  agam  went  to  the  Wedc- 


lacreuaiag  Advertuiag  1^ 

^  Earuingt,  CirculatioB,  Etc. 

'kswvice  Mted  to  My  Mwmepm  ^ 
with  mmt  Ima  thaa  ISAW  rlriMaHia  jv 

♦ 

STARR  SERVICE  CORPS  4- 

Upbuildars  of  Natospapen 
T  42d  Si.  a  BVay  New  York  City 

iririrititirkirirkirkirirkirk^-T^ 

ly  Scarab,  published  by  students  of  East 
Technical  High  School.  Three  former 
newspaper  workers  were  judges:  Don¬ 
ald  C.  Dougherty,  publicity  counsellor; 
Stanley  A.  Knisley,  economist  for  the 
National  Paving  Brick  Manufacturing 
Association;  and  Mrs.  S.  A.  Weissen- 
burger. 

FARM  PAPERS  ACQUIRED 

Allans  Buy  Control  in  Farmstead  end 
lAikotn  Farmer 

Controlling  ownership  of  Dakota 
Farmer  of  Aberdeen  and  the  Northwest 
Farmer  of  Minneapolis  has  been  pur¬ 
chased  for  $500,000  from  Herbert  Nyrick 
of  Sprinrfeld,  Mass.,  by  W.  C.,  W.  I., 
and  H.  H.  Allen  who  had  formerly  held 
a  large  interest. 
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CAS  BUGGIES 


Transcontinental  Tour 

Whether  your  readers  laugh  with  or 
at  Hem  and  Amy  and  Junior — they 
laugh. 

If  “GAS  BUGGIES”  is  open  in  your 
city,  wire  for  terms. 

METROPOLITAN 
NEWSPAPER  SERVICE 
Maximilian  Elser,  Jr.,  General  Manager 
150  NASSAU  ST.,  NEW  YORK 


A  Comic  Classic 

in  a  daily  strip. 
Furnished  by 


C-V  Newspaper  Servicey  Inc. 

350  Maditon  Are.,  New  York  City 


We  are  enclosing  the  first 
page  of  The  Daily  News  of 
Tuesday,  Dec.  26,  showing 
the  first  pictures  carried  in 
this  vicinity,  on  the  Mer 
Rouge  tragedy.  This  was  the 
very  first  lay-out  of  this  kind, 
shown  in  a  Dayton  paper, 
and  naturally,  we  are  grate¬ 
ful  to  NEA  for  its  enterprise 
in  getting  this  out  to  us  right 
on  the  jump. 

THE  DAYTON  NEWS 
Dayton,  Ohio 

Write  lor  samples  and  rates 

NEA  Service,  Inc., 

1200  W.  Third  St„  Oevalaad,  O. 


KANSAS  IS  A  KICM.  BESPONSIVE 
nELD-TOraXA.  ITS  CAPITAL 

A  GOOD  ‘OKT  oinr  emr 

Thar  an  baal  aaaand  hr  tba 


Coptba 
Satlp  Capital 

TOPEKA,  KANSAS 


Only 


DaSy  with  a 
na  ChiitaHii 


Daniaalaa  Ha  Said  ia  dnalatlaa,  all 
elaaaaa  al  adnrtiaiag.  aawa,  preatiaa 
and  nadar  eanddaaca, 

Saypliaa  anrlnt  data  daaa  aarray 
work  sires  nal  ea-ayaratiaa. 


MEIdSKS  A.  •.  H.  P.  A 


1 


hunches 

.Managing  editors  and  eity  editors  are  always  on  the  lookout  for  rtews  and 
feature  ideas  that  can  be  used  locally.  EniToa  &  Publisbee  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributtoHS  to  the  Hcnch  Editor.  When  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


CONSTANCE  DREXEL 

Weekly  Letters 

nre  now  cominf?  from 

THE  RUHR 


They  are  human  interest  malcrial  such 
as  no  other  correspondent  is  writing. 

New  York  Poat 


CEVEK.VL  inches  of  .space  can  be  fillcil 
in  any  newspaper  with  a  classified  ad 
section,  by  selecting  items  from  the 
classified  columns  and  running  them  to¬ 
gether  as  brief  two  or  three-line  notices 
in  the  news  columns.  Unusual  or  snappy 
items  should  lx;  selected:  a  collection  that 
will  show  the  diversity  of  classified  ad¬ 
vertising.  Such  a  collection  might  read 
like  this : 

Bits  Of  News  From 
Today’s  Want  Ads 


A  piano  and  victrola  will  be  traded 
for  a  Hartman  trunk. 

*  *  * 

A  full  revolving  steam  shovel  offered 
for  sale. 

♦  *  ♦ 

Tinners  and  shcetmetal  workers  are 
wanted  for  steady  positions. 

*  *  * 

.\  cafe  located  in  Southern  Iowa  to 
be  sold. 

♦  ♦  ♦ 

A  young  man  wants  a  job  driving  a 
Ford  truck. 

If  the  items  are  selected  judiciously, 
they  will  not  only  fill,  up  space,  but  they 
will  be  interesting,  and  they  will  direct 
the  attention  of  the  reader  to  the  classi¬ 
fied  columns  of  the  paper,  unconsciously, 
and  this  in  itself  is  a  sufficient  justifica¬ 
tion  for  their  use. — ^John  B.  Long,  The 
Iowan,  Iowa  City,  la. 


.\  farm  home  edition  was  recently  is¬ 
sued  by  the  Logansport  (Ind.J  Pharos- 
Tribune  containing  a  total  of  227  two- 
column  cuts  of  farm  homes  within  the 
trading  radius  of  the  city.  For  two 
years  two-column  cuts  of  rural  homes 
have  been  used  as  a  front  page  feature 
once  or  twice  a  week.  The  edition  proved 
attractive  among  the  advertisers  and 
much  additional  space  was  sold.  In  ad¬ 
dition  several  hundred  c.xtra  copies  of 
the  paper  were  sold  to  the  home  owners, 
merchants  and  others  interested.  This 
feature  will  prove  equally  as  beneficial 
to  you. — Lewis  Hyman,  Pharos-Tribune, 
Ixygansport,  Ind. 


An  educational  and  instructive  story 
headed  “Animals,  Their  Method  and 
Mode  of  Defense,”  could  be  run  perhaps 
once  a  wedc  for  a  month  or  so,  or  as  one 
large  feature  story  run  in  one  issue  only. 
By  looking  up  in  natural  histories,  en¬ 
cyclopedias  and  animal  books,  informa¬ 
tion  concerning  practically  all  the  do¬ 
mestic  and  wild  animals  could  be  found. 
There  are  many  various  methods  given 
to  beasts  with  which  to  protect  them¬ 
selves  ;  for  instance,  the  elephant  is 
equipped  with  tusks  and  a  triuik,  the 
porcupine  has  quills,  the  skunk  throws  an 
offensive  order,  the  boa  constrictor  has 
the  power  of  crushing,  and  so  on  through¬ 
out  the  animal  kingdom.  .\  story  like 
this  will  not  be  passed  over  by  the  most 
educated. — James  \V.  Hesse,  Topeka 
State  Journal,  Topeka,  Kan. 


termine  to  what  e.xtcnt  this  is  true  in 
your  own  State.  Perhaps,  your  paper 
may  care  to  condemn,  editorially,  this 
practice.  What  do  the  Governor  and 
other  “big”  men  in  your  State  think  of 
this  custom?  This  is  a  subject  about 
which  it  is  easy  to  stir  up  a  lot  of  dis¬ 
cussion.  Have  your  starving  ( ?)  space 
writer  at  your  State  university  interview 
the  head  of  the  political  economy  depart¬ 
ment  for  a  feature  story.  If  you  print 
anything  at  all  about  the  vote-swapping 
practice,  you  will  receive  from  readers 
much  “pro  bono  publico”  copy  that  ought 
to  make  good  reading  at  no  cost  to  the 
paper. — David  Resnick,  St.  Ix>uis  Times, 
St.  I^uis. 


How  many  manufacturing  plants  in 
your  city  have  “loan  funds”  to  aid  the 
needy  workman  in  time  of  financial  short¬ 
age?  Few  plants  are  without  such  a 
fund  nowadays,  the  plan  doing  much  to 
drive  the  old-time  “salarj’  loan  shark” 
out  of  business.  Doesn’t  that  suggest  a 
feature? — Bert  A.  Teeters,  Lcck  Box  295, 
Springfield,  O. 


In  nearly  every  city  are  a  number  of 
people  who,  well  able  to  afford  the  pur¬ 
chase  and  maintenance  of  an  automobile, 
still  cling  to  the  old-fashioned  horse  and 
buggy.  Oftentimes  the  reasons  these 
persons  have  for  retaining  the  old  horse 
will  reveal  a  touching  story  of  loyalty 
to  a  beloved  equine  friend.  Sometimes  it 
is  prejudice  against  the  motor  car.  or 
fear  of  the  power  driven  vehicle.  One 
good  story  gotten  while  on  the  trail  of 
the  horse  had  to  do  with  an  elderly  gen¬ 
tleman  who  had  owned  horses  in  the 
good  old  days,  then  had  switched  to  the 
automobile,  giving  it  up  in  turn  for  the 
horse  and  bugg\%  which  he  figured  a 
safer,  if  slower,  means  of  travel.  The 
first  day  he  drove  his  new  horse,  “Safety 
First,”  it  was  run  into  by  a  motorist. 
The  family  horse  feature  story  will  often 
put  you  on  the  trail  of  other  worthwhile 
human  interest  stories,  for  anyone  who 
still  sticks  to  old  Dobbin  in  these  days 
must  have  a  deal  of  sentiment  in  his 
make-up. — Waldo  G.  Gegg,  Enid  Daily 
News,  Enid,  Okla. 


Interviews  with  a  number  of  store 
cashiers  will  dig  up  a  lot  of  interesting 
information  concerning  “The  Public’s 
Giange.”  Find  the  time  of  day  when 
the'  girl  at  the  cash  register  is  most 
likely  to  make  mistakes.  Find  whether 
the  total  of  day’s  mistakes  is  usually  in 
favor  of  the  house,  or  in  favor  of  cus¬ 
tomers.  In  theor>,  since  the  customer  is 
expected  to  check  on  the  cashier,  the  cus¬ 
tomer  will  be  more  likely  to  let  go  by 
uncorrected  an  error  in  his  favor  than 
one  against  him.  In  practice,  many  stores 
find  the  total  of  day’s  errors  is  more 
likely  to  be  in  favor  of  the  'tore  than 
against  it.  How  many  people  count 
their  change  carefully?  How  easy  would 
it  be  for  i  dishonest  cashier  to  “short 
change”  the  average  person?  How  prev¬ 
alent  a  practice  is  it  for  stores  to  re¬ 
tain  detective  agencies  to  check  up  on 
the  honest>  of  employes  at  the  cash  reg¬ 
ister? — John  T.  Bartlett,  Boulder,  Col. 


St.  Louis  Globe  I>einocrat 
Boston  Post 
Washington  Post 
Toronto  Star 
New  Bedford  Standard 
Milwaukee  Sentinel 
have  orderetl.  Send  for  samples. 

The  McClure 
Newspaper  Syndicate 

373  Fourth  Ave.,  New  York  City 


Million 

Dollar 

Hearst 

Features 

TIm  World’s  Groateat  Circulattoa 
BuiMar* 

International 
Feature  Service,  Inc. 

Now  York 


Niwr 

ramming  ssdAe^Ikmpspsts 

htiraeSiml  N«wf  SotvIm 
n  Sonico  Si*  Now  YoA 


Cincinnati  Times  Star 

HAS  ORDERED 

Onr  Daily  Pnzzle  Service 

The  International 
Syndicate 

213-215  Guilford  Avenue 
BALTIMORE,  MARYLAND 


America’s  Best 


It  is  customary  in  many  State  Legis-  What  did  your  community  cost  orig- 
latures  for  members  of  opposite  parties,  inally?  The  Town  of  Mamaroneck 
Republican  and  Democratic,  to  swap  (N.  Y.)  cost  two  shirts  and  ten  shillings 
votes  for  pet  bills.  For  instance,  when  in  wampum,  22  coates,  100  fathom  of 
a  legislator  is  extremely  anxious  to  get  wampum.  12  shirts,  10  pairs  of  stock- 
through  a  measure  which  will,  benefit  his  ings,  20  hands  of  powder,  12  ‘barrs’  of 
own  constituency,  he  will  agree  to  vote’  lead,  two  firelocks.  15  hose,  IS  hatchets, 
for  a  similar  pet  measure  of  a  member  and  three  kettles.”  Manhattan  Island 
of  the  opposite  party  who,  in  turn,  agrees  (New  York  City)  was  bought  for  a  lot 
to  vote  for  the  former’s  ineasure.  This,  of  trinkets  valued  at  about  ^4.  Look 
without  caring  to  investigate  the  mcrit.s  up  the  original  deed  for  your  community, 
of  the  other's  bill.  Take  a  canvass  of  Vour  readers  will  find  it  interesting. — 
the  members  of  your  legislature  to  de-  G.  Harris  Danzberger,  Hartsdale,  N.  Y. 


Magazine  Pages 

Daily  and  Sunday 

Newspaper  featiire  Service 

241  WEST  MTH  STREET 
Naw  York  City 


i 


UNITED  PRESS- 

— At  Atlantic  City 

At  the  entrance  of  the  Million  E)ollar  Pier 
— at  the  Underwood  Typewriter  Exhibit 
— where  the  largest  typewriter  in  the 
world  daily  operates  before  thousands  of 
visitors— the  delegates  to  the  convention 
of  the  Associated  Advertising  Qubs  of 
the  World  will  be  kept  in  instant  touch 
with  their  own  ''home  town”  through 
the  world  wide  news  services  of  the 

UNITED  PRESS 

Special  circuits  connecting  the  Underwood  Typewriter 
Company’s  exhibit  with  the  leased  wire  system  of  the 
United  Press  have  been  installed  and  every  minute  of 
the  day  the  delegates  and  visitors  to  the  convention  will 
have  the  opportunity  of  reading  the  news  of  the  world 
as  it  is  typed  by  the  world’s  largest  writing  machine. 


"W  64 


Editor  &  Publisher  for,  June  2,  1923 


Consolidation  of  The  New  York  Sun 
and  The  New  York  Globe 


I 


t' 


IN  his  statement  addressed  to  the  readers 
of  fhe  New  York  Sup,  Mr.  Munsey  says 
concerning  the  amalgamation: 

“The  public  press  has  recently  told  you 
of  my  purchase  of  the  Globe.  My  object 
in  buying  this  newspaper  was  to  combine  it 
with  The  Sun.  I  had  no  thought  of  con¬ 
tinuing  its  publication  as  an  independent 
entity,  though  as  newspapers  go  it  is  one  of 
the  great  newspapers  of  New  York,  with  a 
circulation'  at  the  present  time  of  close  to 
200,000. 

“Moreover,  it  is  showing  very  good  earn¬ 
ings,  but  in  combination  with  The  Sun  it 
will  show  better  earnings,  quite  as  The 
Sun  in  combination  with  the  Globe  will 
show  increased  earnings  over  its  present  in¬ 
come. 

“The  reason  for  this  consolidation  is 
found  in  the  fact  that  with  the  two  papers 
in  combination  we  can  make  a  bigger  and 
better  newspaper  than  either  has  been. 

“Newspaper  making  has  come  to  call  for 
so  large  a  daily  outlay  in  news  gathering, 
in  salaries,  in  print  paper,  in  the  mechanical 
departments  and  in  the  delivery  of  papers, 
to  say  nothing  of  the  investment  in  the  news¬ 
paper  property,  and  the  investment  in 


the  printing  plant,  that  small  units  are  un¬ 
economic. 

“The  same  law  of  economics  applies  in 
the  newspaper  business  that  operates  in  all 
important  business  today.  Small  units  in 
any  line  are  no  longer  competitive  factors 
in  industry,  in  transportation,  in  commerce, 
in  merchandising  and  in  banking. 

“Newspapers  that  disregard  this  eco¬ 
nomic  law  are  inviting  disaster  and  are  fix¬ 
ing  a  charge  on  the  public  for  newspapers 
that  could  and  would  be  reduced  if  we  had 
fewer  newspapers. 

“The  Sun  is  one  of  the  great  evening 
newspapers  of  the  country.  In  respect  of 
quality,  in  respect  of  circulation,  in  respect 
of  importance  and  all  round  merit  it  has  no 
equal  in  the  evening  field  in  New  York, 
and  save  for  the  Chicago  Daily  News  alone 
has  no  equal  in  all  America. 

“The  Sun  has  achieved  this  great  place 
in  American  journalism  without  member¬ 
ship  in  the  Associated  Press,  a  very  serious 
handicap.  But  in  combination  with  the 
Globe  it  will  have  the  Associated  Press,  as 
the  Globe  is  an  Associated  Press  paper. 
This  press  service  will  be  an  enormous  ac¬ 
quisition  to  The  Sun  and  will  make  it 
structurally  strong  and  complete. 


“The  combination  between  THE  SUN  and  the  Globe  will  be  in  effect  Monday,  June  4.  The 
name  of  the  consolidated  paper  for  the  present  will  be  THE  SUN  AND  THE  GLOBE,  but  when 
the  merger  has  become  an  established  fact  with  the  public  the  name  will  be  so  modified  as  to 
better  suit  an  evening  newspaper.’’ 


